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How  Chicago  Tribune  Press  Service 
called  the 
turn  in  Cuba  I 
two  years  ago 
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Nkwspapkrs  served  by  Chicago  Tribune 
Press  Service  were  able  two  years  ago  to 
tell  their  readers  the  trend  of  events  which 
weretoexplodeinf'astro’ssuccessfulrevolt. 

Typical  of  the  knowledgeable  reporting 
of  Cuban  affairs  by  CTPS  is  the  dispatch, 
shown  here,  cabled  by  ('TPS  newsman 
Jules  Dubois  from  Havana  on  March  16, 
1957. 

Out  of  his  close  contact  with  the  forces 


shaping  Cuba’s  destiny  came  Dubois’ 
world  news  beat — his  exclusive  interview 
with  the  rebel  leader  after  Castro’s  spec¬ 
tacular  victory. 

('hicago  Tribune  readers  get  alert,  de¬ 
pendable  coverage  of  important  news  every 
day  of  the  year.  It  is  the  reason  they  de¬ 
pend  primarily  on  the  Tribune  to  keep 
informed.  And  why  it  is  ('hicago’s  most 
productive  advertising  medium. 
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NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


ADDITIONAL  ACCESSORIES  Vacuum  Castings  Equipment 
with  motor  driven  vacuum  pump  •  Pump,  without 
spout  •  Pneumatic  Pumping^  Device  •  Double-pag:e 
Mechanism  •  Foot  Switch  for  Vacuum  Controls. 


PRICE  THAT  INVITES  COMPARISON. 


FEATURES  WHICH  DISTINOUISH  THE 
NEW  STANDARD  PONY  AUTOPLATE 


Improved  Arch  Construction 
New  Cooling  and  Drying  Stand 
Modern,  Efficient  V-Belt  Drive 
Thermostatic  Water  Controls 


Plate  Lifter  with  Spring  Follow-up 
Rigid,  One-Piece  Frame  for  Shaving  Arch 
Removable  Chip-Pan 
Improved  Knife  Bar  Arrangement 


SMALLER  CITY  NEWS¬ 
PAPERS  CAN  ENJOY  EVERY 
ADVANTAGE  OF  IN-LINE  PLATE 
CASTING  AND  FINISHING  AT  A 
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f9Eri  ROOM  ANO  STCREOTVPt:  EQtAlPMENT  FOR  A  CCNT'JRV 


lUNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


UNITED'S  two  newest  columns 


have  scored  SMASH  HITS! 


THE  DAILY  INVESTOR 
by  WILLIAM  A.  DOYLE 


The  five-times-a-weeic  column  that  gives  expertly  informed,  straightfor¬ 
ward  answers  to  readers'  specific  questions  about  investments  is  now  ap¬ 
pearing  in  these  newspapers: 


San  Francisco  (Cal.)  News 
Akron  (O.)  Beacon-Journal 
Madison  (Wis.)  State  Journal 
Lansdale  (Pa.)  Reporter 
Lakeland  (Fla.)  Ledger 
Albany  (Ga.)  Herald 
Syracuse  (N.Y.)  Post-Standard 
Rockford  (III.) 

Star  &  Register. Republic 
Bedford  (Pa.)  Gazette 
Attleboro  (Mass.)  Dally  Sun 
Waco  (Tex.)  News-Tribune  & 
Times-Herald 

Clean  (N.Y.)  Times-Herald 
Norfolk  (Va.)  Virginian  Pilot 


New  York  (N.Y.) 

World-Telegram  &  Sun 
Miami  (Fla.)  Herald 
Chicago  (III.)  Daily  News 
Cincinnati  (O.) 

Post  Sl  Times  Star 
Washington  (Pa.) 

Observer  &  Reporter 
Evansville  (Ind.)  Press 
St.  Paul  (Minn.) 

Dispatch  &  Pioneer  Press 
Troy  (N.Y.)  Times. Record 
Butler  (Pa.)  Eagle 
Indianapolis  (Ind.)  Times 
Savannah  (Ga.)  Evening  Press 


Detroit  (Mich.)  Free  Press 
Atlanta  (Ga.)  Constitution 
Buffaio  (N.Y.)  Courier- Express 
Scranton  (Pa.)  Times 
St.  Petersburg  (Fla.)  Times 
Springfield  (III.) 

State  Journal  &  Register 
Jamestown  (N.Y.) 

Post-Journal 

Carlisle  (Pa.)  Evening  Sentinel 
Worcester  (Mass.) 

Telegram  &  Gazette 
Peoria  (III.)  Journal  Star 
Greensburg  (Pa.) 
Tribune-Review 


Washington  (D.C.)  Daily  News 
Nashville  (Tenn.)  Banner 
Orlando  (Fla.)  Sentinel-Star 
Schenectady  (N.Y.)  Gazette 
Appleton  (Wis.)  Post-Crescent 


ASSIGNMENT:  WASHINGTON 
by  ED  KOTERBA 


The  six-fimes-a-week  column  by  the  gifted  writer  who  reports  the  human 
side  of  major  and  minor  events  in  the  nation's  capital  is  now  appearing  in 
these  newspapers: 


Mansfield  (O.)  News-Journal 
New  York  (N.Y.) 

World-Telegram  &  Sun 
Philadelphia  (Pa.)  Bulletin 
Miami  Beach  (Fla.)  Sun 
Bethlehem  (Pa.)  Globe-Times 
Amarillo  (Tex.)  Globe-News 
Indianapolis  (Ind.)  Star 
Wilmington  (Del.) 

News-Journal 
Wilkes-Barre  (Pa.) 

Independent 
Jackson  (Tenn.)  Sun 
Thomasville  (Ga.) 

Times- Enterprise 
Berkeley  (Cal.)  Gazette 
Tarentum  (Pa.) 

Valley  Daily  News 
Hammond  (Ind.)  Times 
Charlotte  (N.C.)  Observer 
Phoenixville  (Pa.)  Republican 
Columbus  (Miss.) 

Commercial  Dispatch 
Rutland  (Vt.)  Herald 
Rome  (N.Y.)  Sentinel 


San  Francisco  (Cal.)  News 
Cleveland  (O.)  Press 
Washington  (Pa.)  Observer 
Sanford  (Fla.)  Herald 
Rockford  (III.)  Star  &  Republic 
Lansdale  (Pa.) 

North  Penn  Reporter 
Provo  (Utah)  Herald 
Valdosta  (Ga.)  Daily  Times 
Redlands  (Cal.)  Daily  Facts 
Hanover  (Pa.)  Sun 
Bay  City  (Mich.)  Times 
Columbus  (O.)  Citizen 
North  Tonowanda  (N.Y.) 

Evening  News 
Anaheim  (Cai.)  Bulletin 
Connellsville  (Pa.)  Courier 
Cambridge  (O.)  Jeffersonian 
Bluefield  (W.  Va.) 

Telegraph  &  Sunset  News 
Greensburg  (Pa.) 

Tribune-Review 
Napa  (Cal.)  Register 
Bloomsburg  (Pa.)  Press 


St.  Louis  (Mo.)  Post-Dispatch 
Denver  (Colo.) 

Rocky  Mountain  News 
Reading  (Pa.)  Eagle  Times 
St.  Petersburg  (Fla.)  Times 
Gary  (Ind.)  Post-Tribune 
Sharon  (Pa.)  Herald 
Abilene  (Tex.)  Reporter. News 
Fall  River  (Mass.) 

Herald  News 

Santa  Monica  (Cal.)  Outlook 
Ridgway  (Pa.)  Record 
Oelwein  (Iowa)  Daily  Register 
Bellefontaine  (O.)  Examiner 
Shippensburg  (Pa.) 

News  Chronicle 
Hagerstown  (Md.)  Herald 
Manistee  (Mich.) 

News  Advocate 
Hopewell  (Va.)  News 
Beaver  Falls  (Pa.) 

News-Tribune 
Massillon  (O.) 

Evening  Independent 
Fairmont  (W.  Va.)  Times 


Washington  (D.C.)  Daily  News 
Birmingham  (Ala.) 

Post  Herald 
Waynesboro  (Pa.) 
Record-Herald 

Salt  Lake  City  (Utah)  Tribune 
St.  Paul  (Minn.) 

Dispatch  &  Pioneer  Press 
Hollywood  (Cal.)  Citizen-News 
Butler  (Pa.)  Eagle 
Tucson  (Ariz.)  Star 
Schenectady  (N.Y.)  Union  Star 
Terreil  (Tex.)  Tribune 


Additional  orders  for  both  these  fast-climbing  new  features  are  being  received  daily.  PHONE,  WIRE 
OR  WRITE  AT  ONCE  FOR  SAMPLES,  RATES  AND  AVAILABILITY  IN  YOUR  TERRITORY. 
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Write  -  phone  -  wire  or  better  still 
visit  us  for  more  detailed  market  data 


March  1-3— Texas  Daily  Newspaper  Assodation,  38th  aanual  maating, 
Echo  Hotel,  Edinburg,  Texas. 

March.  2 — Canadian  Press  Executive  Committee,  CP  Head  Office,  Toronto. 

March  2-3 — New  England  Newspaper  Advertising  Executives  Association, 
Winter  meeting,  Parker  House,  ^ton,  Mass. 

March  2-4— Press  Congress  of  the  World,  University  of  Missouri,  Columbia, 
Mo. 

March  5-7 — Controllers  Institute  of  America  Southern  Conference,  HetsI 
Roosevelt,  New  Orleans,  La. 

March  7-8 — Tri-State  Daily  Newspaper  Editors  Conference,  third  annual, 
sponsored  by  Dept,  of  Journalism,  Southern  Illinois  University,  Mar¬ 
quette  Hotel,  Cape  Girardeau,  Mo. 

March  7-9 — Northwest  Mechanical  Conference.  16th  annual.  Hotel  St. 
Paul,  St.  Paul.  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division),  Hotal 
Texas,  Fort  Worth,  Tex. 

March  12-14 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Shelbouma 
Hotel,  Atlantic  City.  New  Jersey. 

March  13-14 — Michigan  Press  Photography  Conference,  Michigan  Stiti 
University,  Lansing,  Mich. 

March  13-14— Virginia  Press  Association,  15th  annual  Old  Dominion  Advtr- 
tising  Conference,  Motor  House,  Williamsburg,  Va. 

March  15-17 — Central  States  Circulation  Managers  Association,  Spring 
convention,  Pick-Congress  Hotel,  Chicago. 

March  16-27 — American  Press  Institute  seminar.  Managing  Editors  ind 
Nows  Editors,  Columbia  University,  New  York  City. 

March  19-21 — Pennsylvania  Society  of  Newspaper  Editors,  seminar  NIttany 
Lion  Inn,  University  Park,  Pa. 

March  20— United  States  Basketball  Writers  Association,  Spring  meeting. 
Kentucky  Hotel,  Louisville,  Ky. 

March  21-23 — Midwest  Circulation  Managers'  Association,  annual  convs*- 
tion,  Kansas  City,  Mo. 

March  23-24 — Inter  American  Press  Association,  Board  of  Directors  meat- 
ing,  San  Salvador. 

March  23-28— Seminar  on  crime  news  reporting.  Northwestern  University'i 
School  of  Law  and  Medlll  School  of  Journalism,  Evanston,  III. 

April  3-4 — Hoosler  State  Press  Association,  silver  anniversary  convention. 
Marott  Hotel,  Indianapolis,  Ind. 

April  4 — United  Press  International  Broadcasters  of  Minnesota  Assoclaticn 
Spring  meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

April  5-8 — National  Retail  Merchants  Association.  Sales  Promotion  Division 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Fla. 

April  6-17 — American  Press  Institute  seminar  Classified  Advertising,  Co¬ 
lumbia  University,  New  York  City. 

April  13 — Canadian  Press  Executive  Committee.  CP  Head  Office,  Toronto. 

April  14 — Canadian  Press,  Spring  meeting  of  Board.  Royal  York  HoW 
Toronto. 

April  IS — Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

April  16 — Canadian  Daily  Newspaper  Publishers  Association  Board  of 
Directors,  Royal  York  Hotel,  Toronto. 

April  16-18 — American  Society  of  Newspaper  Editors,  annual  meeting 
Hotel  Statler,  Washington,  D.C. 

April  16-18 — Nebraska  Press  Association  annual  convention,  Lincoln,  Nebr. 

April  16-18 — North  Dakota  Press  Association,  annual  convention.  Plalnsmor 
Hotel,  Willlston,  N.  Dak. 

April  17 — Canadian  Daily  Newspaper  Publishers  Association  annual  meet¬ 
ing,  Royal  York  Hotel,  Toronto. 

April  19-21— Northern  States  Circulation  Managers  Association,  sem- 
annual  meeting,  Curtis  Hotel,  Minneapolis,  Minn. 

April  19-21 — Inter-State  Circulation  Managers'  Association,  Spring  con¬ 
vention,  Lord  Baltimore  Hotel,  Baltimore,  Md. 

April  19-21 — Controllers  Institute  of  America,  Eastern  Conference,  Jonn 
Marshall  Hotel,  Richmond,  Va. 

April  20-23  — American  Newspaper  Publishers  Association,  73rd  annua 
convention,  Waldorf-Astoria,  New  York. 

April  23-25 — American  Association  of  Advertising  Agencies,  annual  meaf- 
ing.  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  27-May  I — Journalism  Week  at  the  School  of  Journalism  and  Cor- 
munications.  University  of  Florida,  Gainesville,  Fla. 

April  30-May  1-2 — Illinois  Editor  and  Publisher  Highway  Traffic  Safe*Y 
Seminar,  Hotel  St.  Nicholas,  Springfield,  III. 
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We  have 
the  honor 
to  announce 
appointment 


Mr.  Ernest  Y  Heyn 

as  EDITOR-IN-CHIEF  of 
FAMILY  WEEKLY  and  SUBURBIA  TODAY 


Mr.  Heyn  comes  to  Family  Weekly  and  Suburbia  Today  from  The 
American  Weekly,  where  he  served  as  editor  and  vice  president.  Mr,  Ben 
Kartman,  executive  editor  of  Family  Weekly,  and  Mr.  Paul  Hoffman, 
editor  of  Suburbia  Today,  will  continue  in  their  present  capacities. 


SuburiMjr^^ 


(piifim  l^t3n!iar!l-&aniinrr 


Leonard  S.  Davidow 
President  and  Publisher 
153  North  Michigan  Avenue 
Chicago  1,  Illinois 


Sc  PUBLISHER  for  February  28,  1959 


3 


$39,000,000 
bought  a  lot 
of  groceries 
in  Altoona . . . 


Last  year’s  $39-million  food  sales 
in  Blair  County  is  a  mighty  good 
indication  of  the  soundness  of 
Altoona's  economy.  The  area’s 
$982  per-family  grocery  expendi¬ 
ture  IS  20.7%  higher  than  the  aver¬ 
age  for  a  city  the  size  of  Altoona. 
These  folks  are  really  eating  high 
on  the  hog!  Two  out  of  every  three  food  dollars 
spent  in  the  county  was  rung  up  right  in  the  city  of 
Altoona,  too.  What’s  more,  cash  registers  rang  up 
$3-million  more — 8.5%  more — than  the  previous 
year! 

Getting  your  brand  story  across  to  Altoona  families 
is  no  problem  at  all,  either.  Your  advertising  in  the 
Altoona  Mirror  gets  in  to  85.1%  of  C’ty  zone  homes, 
reaches  3  out  of  4  families  in  Blair  County. 

SELL  GROWING  ALTOONA  WITH  THE 

Hltoona  SlRtrror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 
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Hub  of  a  Tri-State 
Area  taking  in  all  of 
Washington  County, 
Maryland,  5  counties 
of  Pennsylvania  and 
West  Virginia. 
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HAGERSTOWN 

Maryland's  Second  Largest  Market 

moves  up 


How  high  is  “up”?  There’s  no 
telling  in  a  product-hungry-  ex¬ 
panding  market,  but  don't 
worry  .  .  .  You  can  saturate 
this  growing  market  for  pennies 
a  day  with  the  one  publication 
that  every  eye  is  fixed  upon 


Population  of 
noarly  100,000 
UP  3% 

Buying  Income  of 
nearly  $150,000,000 
UP  16% 

Retail  Sales  of 
over  $100,000,000 
UP  13% 


Jll|e  HeralJi-llIail 

*  29,000  circulation 

HAGERSTOWN,  MD. 

Nationally  represented  by  Burke,  Kuipers,  Mahoney,  Inc. 

New  York  •  Chicago  •  Detroit  •  Atlanta  •  Charlotte  •  Dallas 
Kansas  City  •  Los  Angeles  •  Oklahoma  City  •  San  Francisco 


hen  WILLI.4M  Coughlin,  chief  of  the  new  McGraw-Hill 
news  bureau  in  Moscow,  was  called  to  the  Soviet  Press 
Ministry  to  discuss  technicalities  of  his  service  there,  the  Soviet 
official  with  whom  he  was  conferring  remarked:  “I  read  in 
EDITOR  &  PUBLISHER  that  your  company  in  New  York  had  an¬ 
nounced  the  opening  of  a  Moscow  news  bureau.”  Mr.  Coughlin 
was  mildly  surprised  at  how  closely  the  Soviet  leaders  follow 
activities  of  the  American  press  and  could  only  presume  they 
read  E&P  from  cover  to  cover  each  week.  .  .  .  Patrick  C.  Boyl^ 
great-grandson  and  namesake  of  the  founder  of  the  Oil  City 
(Pa.)  Derrick,  is  the  first  member  of  the  fourth  generation  to  go 
to  work  in  the  Derrick’s  newsroom.  .  .  .  Distinctive  decorative 
feature  of  the  new  Press  Club  of  Ohio  in  Columbus  is  a  huge 
journalistic  map  of  Ohio  by  Jim  Baker,  Columbus  Dispa^ 
cartoonist  and  creator  of  the  “Ben  Hardy”  strip.  Included  are 
some  of  the  state’s  journalistic  names  like  E.  W.  Scripps.  Warren 
G.  Harding,  William  Dean  Howell,  “Sunset”  Cox  and  others, 
like  O.  0.  McIntyre,  James  Thurber,  Milton  Caniff.  John  Mc¬ 
Nulty  and  Whitelaw-  Reid,  who  moved  on  to  wider  fame  out- 
I  side  the  state. 

— ^Tlie  play,  “The  Disenchanted,”  written  by  Budd  Si-hulberi 
and  Harvey  Breit,  a  former  book  editor  of  the  ISeic  York  Timet, 

I  won  financial  support  from  several  Times  colleagues  who  invested 
I  In  the  Broadway  hit.  .\aron  Coldblatt,  who  encouraged  their  pir- 
;  ticipation  in  the  play,  had  scored  earlier  by  investing  In  “I.,a  Pliinie 
de  IVfa  Tante,”  regat^inl  as  the  “sleeper  hit”  of  the  season.  Donald 
I  Forst,  ISetcark  Star-Ledger,  also  barked  “The  Disenchanted.”  And 
I  Helen  Detzel,  former  Cincinnati  Times-Star  hotel  reporter,  hii 
'  written  what  is  said  to  be  the  only  play  about  St.  Bernadette  with 
an  all-girl  east.  .  .  .  Setting  the  stock  exchange  prices  for  the 
I  Santa  Fe  Neic  Mexican,  compositor  Harold  Kyle  learned  five  sham 
'  of  stock  he  purchased  in  1930  and  believed  worthless  are  worth 
I  $1,550.  .  .  .  This  wayward  paragraph  became  attached  to  the 
end  of  an  obit  in  the  Coldtcater  (Kas.)  ff^estern  Star:  “The  ston 
may  start  out  on  a  more  or  less  innocent  scale — but  after  it  goes 
through  various  circles  and  clubs  it  is  likely  to  become  a  hum¬ 
dinger.”  ...  So  you’re  an  angler  (in  sport,  not  in  news),  VdL 
(Jeneral  Manager  Wallace  McKay,  Corner  Brook  (Nfld.)  Wettern 
Star,  a  daily,  last  season  caught  a  34-pound  and  a  28-puund  salmon 
15  minutes  from  his  oflice. 

— Joe  Durrah,  a  newsman  48  years,  has  been  telegraph  editor 
of  the  Troy  (N.  Y.)  Times  Record  35  years.  And  Neil  Hester 
has  been  telegraph  editor  of  the  Raleigh  (N.  C.)  News  ond 
Observer  since  1920,  but  took  a  year  and  a  half  out  for  other 
I  duties.  .  .  .  The  Raton  (N.  M.)  Daily  Range  wonders  how  a 
copy  of  it  came  to  be  wrapped  around  some  cabbages  by  a 
'  Hindu  grocer  in  Tokoroa,  New  Zealand,  slightly  out  of  the 
Rato.n  trading  territory.  .  .  .  Columnist  Bill  Hatch,  SpringfieU 
I  (Mass.)  f/niora,  observed:  “Personally  we  think  Americans  might 
get  a  better  balanced  view  of  the  people  of  other  countries  if 
I  they  subscribed,  individually,  or  perhaps  by  groups,  to  some 
I  newspaper  or  newspapers  from  another  nation  as  well  as  to 
i  their  favorite  American  dailies.”  Good  idea.  I  read  the  Sunday 
'  Times  (London),  a  Kemsley  newspaper,  regularly. 

— M  iss  Edith  Johnson,  who  has  been  on  the  Oklahoma  Citf 
Daily  Oklahoman  since  1908  and  a  widely  read  columnist  mo 
editorial  writer  on  it  since  1915,  was  honored  with  commendations- 
plaques,  gifts  and  service  symbols  by  400  friends  at  a  dinner. 

^  Senator  Mike  Monroney  bypassed  a  Washington  hearing  to 
1  the  principal  speech,  in  which  he  told  how  “Miss  Edith”  encoura^ 
him  40  years  ago  when  he  was  an  18-year-oId  cub  reporter  jnsj 
j  out  of  high  school.  .  .  .  City  Editor  Louis  Qifford,  Clerelani 
Press,  through  the  good  offices  of  Managing  Editor  Bill  Ewing- 
Honolulu  Star-Bulletin,  was  taken  on  a  shakedown  cruise  of  w 
I  Sargo,  newest  nuclear-powered  submarine.  .  .  .  American  obsessiM 
with  speed  is  theme  of  a  novel,  “Moment  of  Impact”  (Liw- 
Brown  for  the  Atlantic  Monthly  Press)  by  Sunday  Editor 
Baily,  Spokane  Spokesman-Review.  .  .  .  Editor-Publisher  E*" 
Tucker,  ThomasvUle  (Ala.)  Times,  was  honored  at  an  autograph 
'  tea  when  his  new  book,  “Rambling  Roses  and  Flying  Bricks,” 
title  as  his  column)  went  on  sale.  .  .  .  Otadel  Press  publish" 
I  “Sick  Jokes,  Grim  Cartoons  &  Bloody  Marys”  by  Chicago  weeU* 
I  newspaper  editor  Max  G.  Rezwin,  Peacock  Northwest  News. 
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editorial 

Proper  Research  Activity 

I^HE  manufacturers  of  newsprint  are  newspajrers’  largest  suppliers 

and  have  a  large  stake  in  the  future  of  the  newspaper  business. 

It  is  necessai7  for  these  manufacturers  to  have  a  clear  picture  of  what 
that  future  might  he  so  that  production  facilities  rvill  he  available. 
In  the  past,  Canadian  manufacturers  have  spent  funds  on  research 
to  plot  their  market  |X)tential  in  the  years  to  come. 

It  is  just  as  necessary  and  proper  for  these  manufacturers  to  do 
everything  in  their  power  to  improve  the  competitive  position  of 
this  multi-million  dollar  customer  because  increased  circulation  and 
advertising  in  newspapers  mean  increased  production  and  sales  of 
newsprint.  The  six  large  manufacturers  who  support  the  Newsprint 
Information  Committee  are  to  he  commended  therefore  for  their 
courage  and  foresight  in  ajjpropriating  a  sizeable  sum  of  money  for 
research  on  readership  of  newspajier  advertising. 

It  was  unfortunate  that  the  announcement  of  this  research  jiroject 
implied  that  it  was  being  done  to  prove  the  siij^eriority  of  newspapers 
over  other  forms  of  advertising.  Announcement  of  the  outcome  of 
research  before  it  is  undertaken  may  make  it  suspect  in  advertising 
circles.  In  this  case,  however,  we  will  mark  it  up  to  the  enthusiasm 
of  the  sponsors  for  whom  it  is  natural  to  exjiect  the  best  jmssible 
results.  Approval  of  the  research  methotls  and  techniques  bv  the 
Advertising  Research  Foundation  should  be  enough  guarantee  for 
the  skeptics. 

We.  too,  are  hopeful  for  favorable  results  from  the  research.  ^Ve 
don’t  have  any  connection  with  the  program  so  we  can  express  our 
confidence  that  the  study  will  confirm  the  belief  of  all  newspaper 
salesmen  in  the  siq^eriority  of  newspajier  advertising  as  the  Numlier 
One  sales  medium. 

It  must  be  remembered,  however,  that  the  money  will  be  well 
spent  regardless  of  the  outcome.  Even  if  the  study  does  not  jnove 
what  we  hope  it  will,  important  facts  about  newspa|)er  advertising 
will  be  discovered  which  may  not  lie  known  and  which  should  be 
known.  The  future  of  newspaper  advertising  dejiends  u|X)n  building 
up  a  bexly  of  reliable  research  statistics  on  what  it  is  and  what  it 
does.  Some  is  presently  available  but  the  industry  needs  more  and 
more  in  order  to  compete  successfully  in  this  increasingly  competitive 
field. 

Admen  are  Apathetic 

A  T  THE  Advertising  Federation  of  America’s  conference  in  Wash- 
ington.  Representative  Bob  Wilson  (R.,  Calif.),  an  advertising 
agency  owner,  noted  the  apathy  among  advertising  men  as  to  what 
is  going  on  in  Washington  and  urged  them  to  act  more  vigorously 
in  this  important  legislative  center. 

He  shouldn’t  have  been  so  amazed  at  the  do-nothing  “it-doesn’t- 
concern-me”  attitude  among  most  advertising  men.  It  is  not  new 
and  it  is  one  of  the  reasons  why  advertising  is  now  in  the  dog  house 
and  is  being  attacked  on  all  sides  in  official  Washington. 

AFA  chairman  Robert  B.  Feemster  of  the  Wall  Street  Journal  told 
the  whole  story  when  he  revealed  that  AFA  is  having  difficulty  raising 
S40,000  for  a  Washington  listening  post.  That  isn’t  much  money  for 
such  an  important  job.  Congressman  Wilson  said  it  ought  to  be  more 
than  a  listening  post  and  should  have  a  staff  of  at  least  10  persons. 
We  agree! 

It  is  not  too  late  for  organized  advertising  forces  to  stem  the  tide 
of  restrictive  legislation — although  it  may  be  too  late  to  reverse  some 
of  the  harmful  decisions  already  made.  But  it  is  certain  that  forth¬ 
right  action  is  needed. 

If  all  advertising  organizations  had  been  united  in  such  a  common 
front  for  the  last  10  years  they  would  not  now  be  confronted  with 
restrictive  efforts. 


One  man  esteemeth  one  day  abate  «• 
other:  another  esteemeth  every  day  alHe. 
Let  every  man  be  fully  persuaded  in  hit 
oirn  mind.— Romans,  \IV ;  5. 
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Policv  Boats 

Frank  Blank,  an  unemployed  printer, 
died  Tuesday.  Mr,  Blank  was  arrested 
yesterday  after  an  autopsy  showed  traces 
of  arsenic  poisoning  in  his  body. — New 
York  World-Telegram  &  Sun. 

• 

Linda,  14,  suffered  a  fractured  left 
foot  and  cuts  on  her  fact. — Seattle 
(Wash.)  Time.<i. 

• 

Lt.  Arthur  Schulteis  said  the  woman 
used  in  both  robberies  was  actually  water. 
—Brou'n.'H'ille  (Texas)  Herald. 

• 

Police  in  two  states  yesterday  arrested 
Joseph  Blank  and  his  model  girl  friend, 
wanted  in  the  hooting  of  two  Englewood 
policemen. — .Atlantic  City  (N.  J.)  Press. 

• 

Mrs.  Blank  was  jailed  in  default  of 
J500  on  a  charge  of  being  an  intimate 
of  a  disorderly  house. — Newark  (N.  J.) 
Evening  Netvs. 
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CARTOON  IDEA  OF  THE  ^  EEK 

HOOD  ROW  I  ^ 


'WE  GOT  SOLID  GOLD  RECORDS  TOO,  lished  w 

BOSS'  of  an  ir 

Burck,  Chicago  Sun-Times  or  cause 
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THE  BRACERO  PROGRAM 

Robert  U.  Brown’s  column  of  January 
31,  sounding  off  on  editors  for  “a  continu¬ 
ing  lack  of  interest  in  legitimate  news 
from  Latin  American  countries,”  puts  its 
huger  on  a  serious  shortcoming  of  the 
American  press. 

With  the  exception  of  the  newspapers 
he  notes,  this  myopia  has  applied  also  to 
the  coverage  of  matters  pertaining  to  our 
southern  neighbor  and  even  to  U.  S.-Mexi- 
can  problems  on  this  side  of  our  border. 

As  one  who  has  occasion  to  be  fre- 
(piently  in  Mexico,  I  am  constantly  amazed 
that  statements  by  our  committee,  which 
often  become  the  page  one  banner  head¬ 
line  of  the  major  Mexican  newspapers, 
are  almost  totally  ignored  in  the  U.  S. 
press.  This  certainly  has  not  been  the  fault 
of  the  UPI,  which  has  filed  the  copy,  as 
Brown’s  story  quotes  Earl  J.  Johnson,  that 
service’s  general  news  manager,  as  report¬ 
ing.  I  agree  with  Mr.  Johnson’s  added  ob¬ 
servation  that  “very  few  editors  are  in¬ 
terested.” 

The  result  of  this  lack  of  proper  han¬ 
dling  of  news  about  Mexico  is,  in  our  judg¬ 
ment.  a  major  contributing  factor  to  the 
continued  toleration  by  Congress  of  the 
abuses  and  exploitation  of  Mexican  bra- 
ceros  by  the  big  corporation  farmers  of 
the  southwest.  Because  the  press  generally 
has  ignored  the  problem,  we  find  many 
farm  employers  in  other  parts  of  the  coun¬ 
try  are  shocked  when  they  learn  the  true 
labor  conditions  prevailing  in  areas  like 
the  lower  Rio  Grande  Valley  of  Texas. 

With  the  exception  of  the  New  York 
Times,  and  some  papers  in  the  border 
states,  not  even  the  publications  named  as 
doing  a  good  job  of  Latin  American  cover¬ 
age  have  printed  any  really  significant  in¬ 
formation  about  the  bracero  program  for 
several  years.  Certainly,  this  cannot  be 
excused  on  grounds  that  it  isn’t  news.  For 
color,  human  drama,  international  intrigue 
and  economic  impact,  the  story  of  the 
500,000  Mexican  workers  a  year  who  cross 
our  border  to  help  harvest  our  crops  is 
hard  to  beat.  Yet  not  only  papers  in  the 
East,  but  the  press  generally,  has  ignored 
it.  The  undisputed  evils  connected  with  the 
Mexican  Contract  Labor  Program  thrive 
on  the  resulting  ignorance. 

Frank  L.  Noakf.s 

Chairman 

Joint  United  States-Mexico 
Trade  Union  Committee, 

Washington.  D.  C. 


PUBLIC  STATEMENT 

I  am  untouched  by  the  cries  of  indigna¬ 
tion  over  the  jailing  of  Marie  Torre. 

1  cannot  sympathize  with  her  claim  of 
immunity.  If  it  is  part  of  the  code  of  the 
journalist  to  protect  his  news  source  from 
exposure,  it  is  also  part  of  that  code  to 
practise  good  taste. 

When  a  statement  is  uttered  or  pub¬ 
lished  which  impairs  the  earning  capacity 
of  an  individual,  damages  his  reputation 
or  causes  him  distress,  the  person  making 


the  statement  should  be  prepared  to  fur¬ 
nish  demonstrable  proof  of  the  accuracy  of 
the  statement. 

If  this  reejuires  making  public  a  news 
source,  the  person  making  the  statement 
should  be  prepared  to  reveal  the  news 
source,  or  the  8taten>ent  should  not  have 
been  made  in  the  first  place. 

Leonard  Metz 

Warren,  Mich. 

FOR  THE  RECORD 

In  your  February  7  issue,  in  a  story  on 
the  meeting  of  the  New  York  State  Society 
of  Newspaper  Editors,  Mason  C.  Taylor  is 
({noted  as  saying  that  one  billion  dollars  is 
spent  on  public  welfare  in  New  York  State 
annually.  The  fact  is  that  in  1958  expen¬ 
ditures  for  all  State-aided  public  assistance 
and  public  care  administered  by  local  pub¬ 
lic  welfare  agencies  was  $435,000,000. 

The  same  story  attributes  to  (Hovey  C. 
Hoover  two  other  erroneous  statements. 
One  of  these  advises  newspapers  to  “prove 
that  Social  Security  is  not  taking  the 
elderly  off  relief.”  The  fact  is  that  the 
number  of  old-age  assistance  cases  in  New 
York  State  has  declined  from  114,035  in 
December  1948  to  88,189  in  December 
1958.  during  which  time  the  number  of 
persons  65  years  and  over  in  the  popula¬ 
tion  has  been  increasing.  In  addition,  in 
one-third  of  these  cases  old-age  assistance 
is  being  given  to  supplement  old-age  and 
survivors  insurance  grants.  Without  such 
social  security  grants,  our  assistance  ex¬ 
penditures  would  be  higher  by  the  total 
amount  of  those  grants — or  millions  of  dol¬ 
lars.  We  believe  that  the  old-age  and 
survivors  insurance  program  is  responsible 
for  much  of  this  reduction  in  old-age  as¬ 
sistance  in  New  York  State. 

Another  erroneous  statement  attributed 
to  Mr.  Hoover  is  that  most  nursing  homes 
in  the  State  do  not  abide  by  State  regula¬ 
tions.  The  fact  is  that  the  great  majority 
of  nursing  homes  are  in  conformity  with 
all  State  regulations.  At  any  given  time  a 
small  percentage  probably  do  not  meet 
each  and  every  regulation,  but  the  .State 
Department  of  Social  Welfare  is  diligent 
in  helping  such  homes  to  meet  all  neces¬ 
sary  standards. 

Finally,  the  story  states  that  the  society 
went  on  record  demanding  legislation  that 
would  make  public  all  regulations  sent 
out  by  the  State  Department  of  Social 
Welfare.  Rules  and  regulations  of  this  de¬ 
partment,  and  all  other  State  departments, 
are  matters  of  public  record,  and  have 
been  for  many  years.  The  State  Constitu¬ 
tion  makes  them  so.  All  such  rules  and 
regulations  are  published  by  the  Secretary 
of  State.  In  addition,  this  department  pub¬ 
lishes  various  information  pamphlets  con¬ 
taining  rules  and  regulations,  and  makes 
available  to  the  press  any  and  all  such 
material  on  request. 

Raymond  W.  Houston 

Commissioner 
State  Department  of 
Social  Welfare, 

•Albany,  N.  Y. 
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St.  Louis  Globe-Democrat 
Closes  in  Pension  Dispute 


Guild  Says  It  Struck  to  Gain 
‘Secure  Retirement’  for  332 


St.  Louis 

The  Globe-Democrat  sus¬ 
pended  publication  Feb.  21  after 
American  Newspaper  Guild  Lo¬ 
cal  47  called  a  strike  over  the 
issue  of  a  pension  plan  for  about 
300  employes  of  the  Newhouse 
newspaper. 

New  Guild  Offer 

As  E&P  went  to  press  Thurs¬ 
day,  the  Guild  laid  before  the 
newspaper  management  a  “key 
to  settlement”  on  the  basis  of 
the  same  pension  program  as 
that  of  the  Post-Dispatch.  This 
amounted  to  a  considerable  re¬ 
duction  from  previous  proposals. 
Careful  study  of  the  details 
would  require  several  days,  at 
least,  publisher  Amberg  advised 
in  reply.  He  said  he  deplored  the 
fact  that  the  Guild  had  created 
a  situation  where  a  pension  pro¬ 
gram  would  have  to  be  worked 
out  while  the  newspaper  plant 
was  empty. 

After  the  Globe  missed  pub¬ 
lication  of  its  Sunday,  Feb.  22, 
issue.  Publisher  Richard  H.  Am¬ 
berg  said  it  did  not  appear  prob¬ 
able  that  the  paper  would  re¬ 
sume  operations  in  the  immedi¬ 
ate  future. 

Breakdown  in  pension  plan 
negotiations  came  after  a  brief 
last-minute  meeting  between  the 
parties  and  Federal  Conciliation 
Commissioner  C.  K.  Call.  The 
Guild  began  picketing  the  build¬ 
ing  at  3  a.m.  Saturday,  after 
the  Globe  had  circulated  all  but 
about  25,000  copies  of  that 
morning’s  paper. 

Non-delivery  of  the  25,000  pa¬ 
pers  was  caused  by  failure  of 
street  sales  “rack”  men,  who 
^e  Guild  members,  to  report 
for  work  at  4  a.m. 

Funded  Plan  PropoM'd 

The  Guild  proposed  15  months 
that  the  Globe  set  up  a 
™ded  pension  plan  which 
^uld  establish  a  definite  agreed 
formula  of  pension  payments 
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applying  equally  to  all  Guild 
members  upon  retirement. 

Mr.  Amberg,  in  a  statement 
Feb.  21,  said: 

“The  issue  involves  the  es¬ 
tablishment  of  a  funded  pen¬ 
sion  plan.  The  company  has 
agreed  to  pay  a  sum  into  a 
joint  bank  account,  such  funds 
to  be  applied  to  a  jointly  ad¬ 
ministered  and  jointly  named 
pension  plan,  the  details  of 
which  shall  be  mutually  agreed 
upon  in  connection  with  negotia¬ 
tions  for  the  next  contract, 
which  begins  Jan.  1,  1960. 

“Meanwhile,  for  the  10  months 
until  that  time,  the  paper  has 
offered  to  continue  present  prac¬ 
tices,  which  the  Guild  has  re¬ 
peatedly  praised  in  the  past  as 
being  at  least  comparable  to 
any  other  newspaper  pension 
plan  in  St.  Louis. 

“This  is  an  inactive  payroll 
list  for  employes  who  have  re¬ 
tired,  paid  out  of  earnings, 
rather  than  a  formal  funded 
plan.” 

71  on  Inactive  List 

The  Globe,  he  said,  has  71 
employes  on  the  inactive  list 
w’ho  are  receiving  pension  pay¬ 
ments.  He  further  said  that 
“w'eeks  and  perhaps  months” 
would  be  required  to  formulate 
a  pension  plan,  “with  additional 
months  for  government  ap¬ 
proval.” 

The  Guild,  in  a  statement, 
said:  “Amberg  has  declined  to 
make  any  counter  proposal 
whatever  to  our  proposal  for  a 
fair  and  secure  pension  w'hich 
w’ould  give  our  members  pros¬ 
pects  of  a  secure  retirement  at 
pension  age. 

“The  company’s  demand,  after 
15  months  of  delay,  is  that  the 
Guild  agree  to  a  delay  of  more 
months.  We  have  no  reason  to 
believe  that  the  owner  of  the 
newspaper’s  stock,  S.  1.  New¬ 
house  of  New  York,  chain  op¬ 
erator  of  newspapers,  would 
be  more  willing  to  agree  to  a 
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just  formula  several  months 
from  now  than  now.” 

Rollin  Everett,  executive  sec¬ 
retary  of  the  St.  Louis  News¬ 
paper  Guild,  said  the  union  was 
agreeable  to  a  delay  in  working 
out  details  of  the  plan,  so  long 
as  there  was  an  agreement  on 
“essential  points.”  He  described 
these  as  “a  formula,  eligibility 
provisions,  agreement  upon  dis¬ 
ability  and  a  joint  pension  com¬ 
mittee.” 

Mr.  Everett  said  Globe  man¬ 
agement  “will  not  negotiate  with 
us  on  a  definite  formula  by 
which  our  people  will  know  on 
what  they  can  retire.” 

Modified  Proposal 

Globe  retirement  is  based  on 
negotiations  betw'een  the  man¬ 
agement  and  the  individual.  Mr. 
Evei'ett  said  the  Guild  had  modi¬ 
fied  its  original  proposal  and 
would  agree  to  a  provision  under 
which  the  newspaper  during  the 
first  year  of  the  pension,  would 
place  only  a  “token”  amount  in 
the  fund  for  pensions.  This,  he 
said,  would  represent  about  $1 
a  week  for  each  Guild  member. 

The  Globe-Democrat  has  332 
employes  represented  by  the 
Guild.  Altogether  the  paper  has 
about  1,000  employes,  includ¬ 
ing  union  and  non-union  mem¬ 
bers.  Most  of  the  non-Guild  em¬ 
ployes  did  not  report  for  work 
after  the  strike  began. 

In  a  paid  advertisement  in  the 
Sunday  issue  of  the  Post-Dis¬ 
patch.  the  city’s  only  other  daily, 
Mr.  Amberg  said  that  to  fund 
a  pension  plan  comparable  to 
the  Pulitzer  Pension  Plan  (set 
up  in  1944  for  Post-Dispatch 
and  its  radio  and  television  af¬ 
filiate  employes)  would  cost 
about  $550,000  a  year  for  20 
years. 

Mr.  Amberg  said  also  that 
the  type  of  pension  plan  sought 
by  the  Guild  would  cost  $1,120,- 
000  a  year  for  20  years  in  fund¬ 
ing  payments. 

“There  simply  is  not  this 
much  money  available  without 
completely  wrecking  the  news¬ 
paper  which,  in  the  last  analy¬ 
sis,  must  maintain  its  solvency 
if  its  present  employes  are  to 


be  paid  and  if  those  on  the  re¬ 
tired  list  are  to  continue  re¬ 
ceiving  their  pensions,”  the  an¬ 
nouncement  continued. 

“Such  a  plan  obviously  will 
take  a  very  long  time  to  be 
fully  effective  and,  meanwhile, 
the  great  bulk  of  the  pay  for 
employes  retiring  in  the  next 
few  years  will  have  to  come  out 
of  current  eamings,  as  they 
have  in  the  past.” 

Reference  to  Lan^ng  Ray 

Mr.  Amberg  pi'efaced  his  dis¬ 
cussion  of  the  pension  cost  with 
a  statement  that  “four  years 
ago,  the  late  E.  Lansing  Ray, 
then  publisher  of  the  paper,  was 
forced  to  sell  the  Globe-Demo¬ 
crat  because  he  could  not  cope 
with  the  increasing  demands 
made  upon  him,  the  most  far- 
reaching  of  which  is  exemplified 
in  today’s  strike. 

“Mr.  Ray  had  a  policy  of  re¬ 
tiring  employes  on  a  pension 
plan  which  was  paid  out  of  cur¬ 
rent  eamings.  The  present  man¬ 
agement  has  continued  and  ex¬ 
panded  that  policy,  taking  over 
all  of  the  retired  employes  on 
Mr.  Ray’s  list  and  adding  a 
number  in  the  past  four  years. 
In  1958,  payments  on  our  pri¬ 
vate  pension  plan  to  71  em¬ 
ployees  were  in  excess  of  $100,- 
000.” 

The  Post-Dispatch  published 
a  letter  to  its  Editor,  signed 
merely  L.  J.,  criticizing  Mr.  Am¬ 
berg  for  showing  poor  taste  in 
dragging  the  name  of  Mr.  Ray 
into  the  labor  dispute.  Accord¬ 
ing  to  the  letter  writer,  Mr. 
Ray’s  reasons  for  selling  the 
Globe-Democrat  to  Mr.  New¬ 
house  in  March,  1955,  were  per¬ 
sonal  tragedies  —  the  death  of 
his  wife  and  his  only  son.  Mr. 
Ray,  died  a  short  time  after 
selling  the  paper. 

In  a  letter  to  the  staff  on  Feb. 
24,  Mr.  Amberg  declared  that 
the  Guild  has  continually  har¬ 
assed  the  Globe  management 
and  he  accused  it  of  consistently 
refusing  to  cooperate  in  any 
meaningful  detail,  and  seeking 
to  put  the  paper  at  a  competi¬ 
tive  disadvantage  with  the  Post- 
Dispatch. 

Dinpulefi  Guild  Figure 

The  Guild  circulated  a  state¬ 
ment  by  Detroit  pension  counsel¬ 
lors  that  the  modified  request 
for  $1  a  week  funding  would 
(Continued  on  page  52) 
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HIGHER  FRIGES,  MERGERS 


Circulation  Total 
Recedes  Only  Slightly 


papers  in  1958  than  were  pub¬ 
lished  in  1937  and  20  fewer  than 
in  1953.  The  evening  paper  net 
total  has  been  numerically  stable 
for  the  past  decade  and  so  has 
the  Sunday  net  total. 


Daily  and  Sunday  newspapers 
published  in  the  United  States 
and  Canada  proved  their 
strength  of  popular  appeal  in 
1958. 

Circulation  figui’es  compiled 
for  the  1959  Number  of  the 
Editor  &  Publisher  Inter¬ 
national  Year  Book  pi’ovide  the 
basis  for  this  observation. 

The  Year  Book,  which  is  on 
the  press  and  will  be  delivered 
to  purchasers  in  a  few  weeks, 
shows  that  aggregate  circula¬ 
tions  held  firm  in  the  face  of 
business  recession,  price  in¬ 
creases  and  some  major  mergers. 

On  the  verge  of  climbing  to 
58,000,000  copies  sold  per  day 
in  1957,  the  combined  morning 
and  ev’ening  circulations  slipped 
a  mei-e  387,134  copies  in  1958 
for  a  loss  of  two-thirds  of  one 
percent.  In  reality,  a  large 
chunk  of  the  aggregate  loss 
could  be  accounted  for  in  the 
two  principal  cities  of  consolida¬ 
tion,  Cincinnati  and  New 
Orleans. 


The  loss — 89,663 — is  .0019  per¬ 
cent,  which  is  remarkable  in 
view  of  the  extent  of  price  in¬ 
creases  in  the  Sunday  field.  More 
than  100  now  sell  at  20c  or  more 
per  copy. 


Price  Increases 


An  increasing  number  of  U.  S. 
daily  newspapers  have  been 
forced  to  increase  their  single 
copy  price  in  the  last  12  months 
because  of  steadily  rising  pro¬ 
duction  costs,  a  suiwey  by  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation  shows. 


1,751  Dailies 


There  are  1,751  daily  news¬ 
papers  for  which  1958  circula¬ 
tions  are  given  in  this  Year 
Book.  This  is  a  net  drop  of  four 
from  the  listings  last  year.  Their 
aggregate  circulation  was  57,- 
418,311,  the  total  including 
Alaska  (47,921)  for  the  first 
time  as  the  49th  State.  A  year 
ago  the  aggregate  daily  sales 
were  57,805,445,  exclusive  of 
Alaska’s  48,995. 


Out  of  1,717  U.  S.  daily  new’s- 
papers  reporting  to  ANPA, 
which  is  almost  98%  of  total 
U.  S.  daily  English-language 
newspapers,  696  now  have  single 
copy  price  of  6,  7  or  10c,  which 
are  132  more  than  in  February 
1958.  Of  these  696  newspapers, 
51  now  charge  6c,  483  charge  7c, 
and  162  charge  10c.  There  were 
only  395  7c  and  112  10c  news¬ 
papers  on  Feb.  13,  1958. 

The  5c  newspapers  have  de¬ 
creased.  1,000  newspapers  now 
sell  for  5c  per  copy,  a  decrease 
of  135  from  1958,  and  59U  less 
than  in  1951  when  the  largest 
number  of  newspapers  sold  for 
a  nickel. 


The  slight  backward  turn  in 
total  newspaper  circulation  in 
1958  was  a  repetition  of  what 
occurred  in  1952  when  a  wave  of 
price  increases  (many  of  them 
due  to  higher  postal  rates) 
stopped  the  rising  postwar  trend 
at  around  the  54,000,000  mark. 


Canadian  Figures 


Canada  had  98  daily  news¬ 
papers  in  1958,  as  compared  with 
100  in  the  previous  year.  There 
were  17  morning  editions  and 


Penny  Peeve 
Forces  Paper 
From  7c  to  10c 


Lb\vistow.n,  Mont 
When  the  Lewistown  Daily 


Recurring  dips  in  circulation 
are  noted  in  a  review  of  figures 
compiled  annually  since  1919.  At 
that  point  the  2,078  dailies  listed 
in  the  Year  Book  sold  26.4  mil¬ 
lions  of  copies.  Forty  years  later 
this  was  the  picture: 

1958 — 307  morning  editions 
with  23,160,617  circulation. 


The  loss — 9,935 — from  1957  is 
an  infinitesimal  percentage 
(.0004). 

1958 — 1,456  evening  editions 
with  34,257,694  circulation. 

The  loss— 377,199— from  1957 
figures  about  1  percent. 

1958 — 556  Sunday  editions 

with  46,954,686  circulation. 


Prices  for  Sunday  papers  have 
also  increased,  with  12  selling 
for  25c;  100  for  20c;  173  for 
15c,  and  188  selling  for  10c  as 
compared  with  198  selling  for 
10c  in  1958. 


When  Year  Book  circulations 
are  studied  in  respect  to  city- 
size,  it  will  be  noted  that  the 
greatest  declines  came  in  two 
widely  disparate  population 
groups  —  the  largest  and  the 
smallest.  That  is,  newspapers  in 
cities  over  one  million  i)opula- 
tion  lost  in  excess  of  400,000  on 
their  aggregate  and  those  in 
cities  of  25,000-50,000  and  under 
25,000  suffered  equally  substan¬ 
tial  setbacks  of  300,000  and  400,- 
000  respectively.  The  real 
ground-gainers  were  in  the  mid¬ 
dle  groups  from  50,000  to  500,- 
000,  usually  the  cities  where 
home-delivered  circulation  is 
strongest. 

Ironically,  while  the  morning 
newspapers  have  been  doing 
better  than  their  evening  com¬ 
panions  or  rivals,  the  decrease 
in  number  of  forenoon  editions 
continued  in  the  net  result  of 
suspensions,  mergers  and  new¬ 
comers  from  the  non-daily  field. 
There  were  100  fewer  morning 


81  evening  editions  and  no  longer  evening  except  Saturday 

any  all-day  papers.  A.M.  circu-  with  a  Sunday  edition,  went 
lation  fell  from  882,365  to  845,-  5c  to  7c  per  single  copy  on 

965,  a  loss  of  37,400.  P.M.  cir-  the  newsstands,  patrons  pro- 
culation  went  down  from  3,008,-  tested  the  odd  price  because  of 
533  to  2,911,864,  a  loss  of  97,000  penny  change,  rather  than  the 
also  accountable  for  chiefly  in  increase  itself.  So  the  News 
the  effect  of  price  increases  in  raised  its  single  copy  price  to 
the  large  centers.  ®  dime  and  hiked  home  delivery 

Total  circulation  of  Canadian  rates  from  30  to  35  cents  weekly, 
dailies  in  1957  was  3,890,898  and  “This  was  done  without  pre¬ 
in  1958  it  was  3,757,829.  The  12  liminary  notice  effective  im- 
weekend  (no  Sunday  editions)  mediately,  except  that  paid-in- 
newspapers  had  2,124,000  circu-  advance  subscriptions  were 
lation  in  1957  and  2,371,568  in  honored  until  the  expiration  date 
1958.  at  the  old  price,”  explained  Ed- 

ward  L.  Fike,  president.  “At 
Milline  Data  time  the  price  increase  went 

Advertising  rate  increases  put  i^^to  effect  we  had  a  carefully- 
into  effect  in  1958  to  offset  an-  written  news  story  and  an  es- 
other  round  of  the  wage  cost  planatory  editorial  on  the  sub¬ 
spiral — while  the  price  of  news-  j®ct. 

print  stood  still — resulted  in  Newsstand  sales  represent  ap- 
pushing  the  milline  scale  up  sev-  proximately  4%  of  the  paper’s 
eral  points  for  the  U.  S.  total  circulation  and  about  8% 

The  cost  of  buying  one  line  of  the  News’  city  home  delivery 
of  white  space  in  306  moniing  circulation,  Mr.  Fike  pointed 
papers  for  which  an  advertiser  out.  Home  delivery  prices  are 
received  31,566,349  circulation  now  as  follows:  one  year,  |16; 
through  combinations,  either  six  months,  $8.50;  three  months, 
must  or  voluntary,  was  $108.55  $4.50;  one  month,  $1.50;  one 
as  of  Dec.  31,  1958 — or  $4  week,  35c. 
higher.  The  total  milline  rate  There  was  surprisingly  little 
was  $3.44,  as  compared  with  public  opposition  to  the  price 
$3.27  in  the  previous  year.  ^ise,  both  on  the  stands  and 

The  agate  line  cost  for  1,442  home  deliverv.  There  were  no 
evening  newspapers  giving  43,-  subscription  ‘  cancellations,  al- 
331,510  circulation  in  combina-  though  newsstand  sales  declined 
tion  was  $215.50,  or  $9  higher  ^  little  at  first,  according  to  Mr. 
than  in  1957.  The  evening  mil-  pj^e. 
line  rate  went  to  $4.97  from 

$4.65.  Alieail  at  10  Cent!^ 

To  use  556  newspapers  giving  “However  we  are  now  back 
51,198,311  Sunday-daily  circu-  to  our  old  pre-increase  figures 
lation  in  combinations  an  adver-  indeed,  beyond  them,’’  he 

tiser  would  pay  $167.60  an  agate  stated.  “The  intere.sting  thing 
line  and  a  milline  rate  of  $3.27.  about  our  newsstand  price  in¬ 


crease  to  seven  cents  was  that 
most  people  protested  the  odd 
price,  rather  than  the  increase 
itself.” 

The  News  received  protests 


Patchogiie  Advance 
Judged  Best  Weekly 

Syracuse,  N.  Y. 

The  Patchogue  Advance  won  fi-om  newsstand  dealers  and  the 
the  Sweepstake  Award  presented  public  about  the  “penny  prob- 
at  the  annual  convention  of  the  lem.”  Some  people  asked  the 
New  York  Pre.ss  Association  paper  why  it  didn’t  “go  to  10 
here  recently.  cents  and  be  done  with  it.” 

Capt.  John  T.  Tuthill  II,  pub-  “go,  we  acceded  to  popular 
lisher  of  the  newspaper-,  re-  demand  and  went  to  a  dime," 
ceived  the  special  Sweepstake  said  Mr.  Fike.  “One  newsstand 
award.  Plaques  for  other  con-  dealer  .said,  ‘People  would  rather 
tests  w-ere  received  also  by  John  pay  10  cents  a  copy  than  bother 
T.  Tuthill  III  and  by  Don  Moog,  with  the  three  cents  in  change 
managing  editor  of  the  news-  on  the  seven-cent  price.  It’s  just 
paper.  another  sign  of  inflation  that 

The  Riverhead  News-Review  the  penny  isn’t  worth  bothering 
was  second  in  scoring.  with  any  moi-e.’  ” 
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Editors  Drop  Youth  Shield 
In  Campanella  Boy’s  Story 

Say  Police  Gave  His  Age  As  16; 

Celebrity  Element  Is  Considered 


Roy  Campanella’s  son,  David, 
15,  and  his  distraught  mother 
this  week  crashed  newspaper 
headlines  and  also  a  forthcom¬ 
ing  conference  between  editors 
and  judges  on  the  handling  of 
juvenile  delinquency  stories. 

David  was  arrested  Monday 
with  17  other  teenagers  engaged 
in  a  gang  rumble.  Later  a  bur¬ 
glary  charge  was  added.  First 
word  from  police  was  that  David 
was  over  16.  The  fact  that  he 
was  the  son  of  the  injured  base¬ 
ball  star  put  the  story  on  page 
one  in  most  papers. 

Mrs.  Campanella  protested 
that  the  charges  against  her 
son  had  been  “blown  out  of  pro¬ 
portion  because  of  his  name.” 

“The  boy  did  not  hold  any¬ 
body  up,”  she  declared.  “The 
other  thing  was  only  a  fist  fight. 
It  hasn’t  been  easy  for  the  boy.” 

Conference  Issue 

Consideration  of  the  personal 
interests  of  youths  in  trouble  is 
the  question  before  a  meeting 
Feb.  28,  sponsored  by  the  Na¬ 
tional  Probation  and  Parole 
Association.  Twelve  newspaper 
editors  are  talking  it  over  with 
six  judges.  Proposed  changes 
in  the  New  York  State  Youth 
Court  Act  would  leave  to  the 
discretion  of  judges  whether 
names  of  youths  16  to  19  would 
be  given  out  for  publication. 
Editors  generally  oppose  such 
judicial  censorship.  They  hold 
it  is  matter  of  editorial  preroga¬ 
tive  and  claim  that  in  the  past 
editors  have  showm  wise  discre¬ 
tion. 

In  New  York,  w'hen  the  Cam¬ 
panella  boy  got  into  trouble,  the 
immediate  decision  rested  with 
the  editors  of  morning  newspa¬ 
pers.  The  first  flash  came  from 
Manhattan  police  headquarters 
stating  two  patrol  cars  were  be¬ 
ing  sent  to  Queens  where  a  teen¬ 
age  rumble  was  in  progress.  As¬ 
sisted  Press  followed  with  an 
informational  bulletin.  City 
desks  alerted  district  reporters. 

Situation  Changes 

Joseph  Famm,  the  Mirror’s 
district  reporter,  first  advised  it 
was  nothing  important,  no  g^uns, 
no  knives.  Five  minutes  later 
complexion  changed  when 
tamm  reported  Roy’s  son  was 
involved,  and,  was  in  fact  called 
“le  leader.  David  was  taken  to 
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Bronx  Youth  Headquarters  with 
others  in  the  rumble  and  booked 
for  disorderly  conduct. 

Glenn  Neville,  Mirror  editor, 
said  he  debated  for  15  minutes 
with  Selig  Adler,  assistant  man¬ 
aging  editor,  and  Mike  Adler, 
make-up  editor,  w’hether  the 
story  should  be  used.  Edward 
Markel,  city  editor,  was  home. 
Robert  Hertzberg,  assistant  city 
editor,  on  the  desk  at  the  time, 
joined  in  the  conference  and 
telephoned  Mr.  Markel  at  his 
home  in  Brewster,  N.  Y. 

“Don’t  use  it,”  was  Mr.  Mar¬ 
kers  vote.  He  is  active  in  youth 
w'ork.  In  Brewster  a  play¬ 
ground  has  been  built  as  a 
memorial  for  a  son,  w’ho  was 
killed  in  an  automobile  accident. 

The  Mirror  makes  it  a  prac¬ 
tice  not  to  print  stories  about 
juvenile  cases  involving  boys  or 
girls  under  16  except  in  cases 
of  major  crimes.  Mr.  Neville 
has  five  children,  the  oldest,  a 
daughter,  Tam,  16. 

“We  are  definitely  opposed, 
however,  to  forced  secrecy,”  Mr. 
Neville  said.  “We  think  it’s  a 
matter  of  editorial  discretion 
that  newspapers  are  quite  ca¬ 
pable  of  handling.  For  a  child¬ 
ish  mistake,  we  are  against  giv¬ 
ing  publicity.  For  a  first  of¬ 
fense  on  a  serious  charge,  say 
for  using  dope,  for  instance,  I 
don’t  think  we  would  have  used 
young  Campanella’s  name.  Why 
blacken  any  youngster’s  name?” 

Prominence  a  Factor 

But  the  fact  David  was  a 
celebrity’s  son  prevailed  finally. 
The  Mirror  itself  was  involved 
in  the  story,  since  Jack  Baum- 
ohl,  a  free  lance  photographer 
representing  the  paper,  was  at¬ 
tacked  by  a  man  who  accom¬ 
panied  Mrs.  Campanella. 

As  Mr.  Baumohl  told  it,  a 
man  known  as  “Dallas,”  grap¬ 
pled  with  him  three  times  after 
he  had  snapped  a  picture  of 
Mrs.  Campanella.  The  first 
time  he  wrested  the  camera  from 
his  hands  and  hurled  it  to  the 
street.  Then  he  grasped  him  in  a 
bear  hug,  and  the  third  time  he 
swung  with  his  arms. 

There  was  no  question  at  all 
whether  the  story  should  be 
used  at  the  News,  according  to 
Harry  Nichols,  city  editor. 

“The  only  time  we  lay  off 
using  the  names  of  juveniles  is 
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in  cases  w'here  morals  charges 
are  involved,”  Mr.  Nichols  said. 
“News  is  news.” 

On  the  News  the  stoi’y  started 
in  the  back  and  moved  up  in 
later  editions  to  the  front  page. 
By  Wednesday  morning  other 
facts  came  to  light  involving 
David  in  a  drugstore  burglary 
charge.  Then  the  news  became 
a  front  page  sensation  and  w’as 
given  detailed  coverage  in  all 
the  New  York  dailies. 

Front  Page  Play 

The  Tuesday  morning  story 
made  page  one  of  the  Herald 
Tribune  with  a  picture  of  David. 
Dick  West,  city  editor,  had  gone 
home  when  the  story  broke. 
Martin  Arnold,  assistant  day 
city  editor,  was  just  leaving 
the  news  conference  in  the  office 
of  George  Cornish,  executive  ed¬ 
itor,  when  first  details  of  the 
rumble  as  telephoned  in  by 
Warner  Schwartz,  district  re¬ 
porter,  were  handed  to  him.  He 
resumed  a  conference  with  Mr. 
Cornish,  Luke  Carroll,  assistant 
executive  editor,  and  other  night 
editors. 

Within  a  minute  it  was 
agreed  to  play  the  story  on  page 
one.  Peter  Franklin,  rewrite, 
was  assigned  the  by-line.  His 
story  w’as  later  read  to  Douglas 
Hamilton,  the  newspaper’s  law¬ 
yer,  to  check  any  possible  legal 
restrictions.  There  were  none. 

“Speaking  for  the  Herald 
Tribune,  we  go  out  of  our  way 
to  protect  the  names  of  boys 
and  girls  involved  in  pranks, 
who  might  be  wrongfully  stig¬ 
matized  by  publicity,”  Mr.  Car- 
roll  said.  He  is  the  father  of 
seven  children  ranging  from  16 
to  1  year  of  age.  “But  young 
people  engaged  in  crime  or  in 
conduct  that  may  have  serious 
effect  on  the  community  become 
news  and  their  names  should  be 
published.  Young  Campanella, 
as  the  son  of  a  famous  news¬ 
maker,  was  news,  and  there  was 
no  question  about  holding  back 
his  name.” 

The  Times  did  not  publish  the 
names  of  three  of  those  arrested 
because  they  were  under  16. 
Turner  Catledge,  managing  edi¬ 
tor,  and  Frank  Adams,  city  edi¬ 
tor,  at  the  time  of  the  news 
conference,  were  under  the  im¬ 
pression  that  David  was  over 
16.  When  they  learned  he  was 
15,  they  felt  they  were  com¬ 
mitted  to  the  story  which  by 
then  had  also  been  widely  dis¬ 
seminated  by  TV  and  radio. 

“Furthermore,  youth  gangs 


and  youth  fighting  is  a  gnawing 
problem  of  New  York,”  Mr.  Cat- 
ledge  said.  “We  felt  we  had  an 
obligation  to  our  readers  to 
publish  the  facts  of  this  rumble, 
although,  of  course,  the  Campa¬ 
nella  name  made  the  story  big¬ 
ger  than  it  would  otherwise 
have  been.  Had  we  not  used 
the  story  we  could  have  been 
charged  with  news  suppression.” 

Mr.  Catlec^e  pointed  out  that 
the  Times  as  a  matter  of  iwlicy 
avoids  mention  of  race  unless  it 
is  an  integral  part  of  the  story. 
In  this  case  there  was  a  racial 
angle,  which  the  Times  covered. 

All  evening  papers  played  the 
story  big.  Sam  Day,  manapng 
editor  of  the  Journal  American, 
who  has  a  17-year-old  son,  gave 
evidence  of  soul  searching  the 
human  aspects  involved,  but  for 
publication  said: 

“Why  not  publish  the  name? 
I  do  not  believe  in  protection  by 
secrecy.  Such  action  neither 
benefits  the  community  nor  the 
individuals  involved.  'The  news¬ 
paper’s  job  is  to  print  the  news.” 

Hard  to  Appraise  (iascs 

The  Saturday  conference 
sponsoi’ed  by  the  National  Pro¬ 
bation  and  Parole  Association 
was  called  by  Mrs.  Julius  Ochs 
Adler,  director  and  a  chairman 
of  the  association’s  communica¬ 
tions  committee.  Norman  E. 
Isaacs,  managing  editor,  Louis¬ 
ville  (Ky.)  "rimes,  will  preside 
at  the  luncheon  session,  expected 
to  be  the  first  of  a  series  of  re¬ 
gional  meetings  between  judges 
and  editors.  The  association  is 
seeking  “practical  approaches  to 
closer  cooperation  between  the 
newspapers  and  juvenile  courts.” 

Will  C.  Tumbladh,  the  asso¬ 
ciation’s  managing  director, 
a.sked  about  the  Campanella 
story,  said  he  believes  that 
neither  the  youth  nor  the  com¬ 
munity  is  served  by  the  publica¬ 
tion  of  names  in  cases  of  this 
sort. 

“In  some  borderline  cases, 
youngsters  might  be  influenced 
by  the  publicity  toward  juve¬ 
nile  delinquency  to  get  the  same 
kind  of  public  recognition  given 
to  David  Campanella,”  Mr. 
Turnbladh  said.  “We  recognize 
it  is  hard  to  appraise  cases  of 
this  sort.  There  are  so  many 
differences  between  them.  We 
are  not  in  favor  of  inflexible 
censorship.  But  w-e  do  believe 
there  should  be  some  control  by 
someone  in  authority.” 

Editors’  Comments 

Walter  Lister,  Philadelphia 
Bulletin,  and  Norman  R.  Baker, 
Nyack  (N.  Y.)  Journal  News, 
w’ho  are  participating  in  the 
conference,  believe  the  New 
York  newspapers  were  justified 

(Continued  on  page  56) 
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TELEVISION  ^INFLUENCE’  CASE 

Boston  Globe  Principals 
F eared  ‘Merger’  Pressnre 


Washington 

Taking  of  testimony  in  an 
evidentiary  hearing  on  the 
award  of  Boston  TV  Channel  5 
to  the  Boston  Herald-Traveler 
concluded  Feb.  24  after  appear¬ 
ances  by  Wm.  Davis  Taylor  and 
John  I.  Taylor  of  the  Boston 
Glohe. 

Judge  Horace  Stern,  on  as¬ 
signment  by  the  Federal  Com¬ 
munications  Commission,  re¬ 
cessed  the  hearing  until  March 
9.  He  is  looking  into  the  record 
to  detennine  whether  political 
influence  was  brought  to  bear 
on  the  Commissioners  to  favor 
the  application  of  WHDH,  Inc., 
a  Herald-Traveler  subsidiary. 
The  aw'ard  to  the  newspaper 
applicant  overrode  a  recommen¬ 
dation  by  an  FCC  examiner. 
(E&P,  Feb.  21,  page  11). 

Feared  Effect 

The  gist  of  the  Boston  Globe 
principals’  objection  to  the  grant 
of  the  license  was  that  they 
feared  the  effect  that  a  TV  sta¬ 
tion  would  have  in  giving  the 
Herald-Traveler  a  competitive 
advantage. 

Bringing  out  that  the  Globe 
had  not  sought  a  television 
license  for  itself,  counsel  for 
Robert  B.  Choate  of  the  Herald- 
Traveler,  asked  Davis  Taylor, 
Globe  president: 

“Would  you  believe  the  com¬ 
petitive  inequalities  you  com¬ 
plained  about  would  be  equalized 
if  you  bought  a  television  sta¬ 
tion  in  Boston  and  operated  it, 
in  competition  with  the  Herald’s 
.station?’’ 

Mr.  Taylor  replied:  “I  do  not 
think  so,  because  of  the  fact  that 
the  Herald  had  been  given  one. 
We  would  have  to  buy  one.” 

Q.  “If  you  were  given  one, 
there  would  be  no  objection  on 
your  pai’t,  is  that  essentially 
what  you  are  saying?” 

Counsel  interrupted:  “Nobody 
has  offered  to  give  the  Globe  a 
channel  yet — nor  is  there  a  pros¬ 
pect  of  it.” 

‘Missed  the  Boat’ 

William  I.  Dempsey,  conduct¬ 
ing  the  cross-examination  of  Mr. 
Taylor  for  the  Herald,  com¬ 
mented  : 

“Your  honor,  I  think  it  is 
becoming  completely  obvious 
that  the  Globe  missed  the  boat 
in  not  filing  an  application,  that 
is  inequality  and  this  hardship 
that  is  being  complained  about 


is  because  they  guessed  wrong 
on  the  result  of  another  case.” 

Judge  Stem  remarked  that 
the  line  of  inquiry  \vas  “taking 
us  astray.” 

In  earlier  testimony,  Davis 
Taylor  had  explained  that  the 
Globe  relied  heavily  on  the  FCC’s 
policy  of  diversification  of  the 
communications  media  to  block 
the  Herald’s  bid  for  a  TV 
license.  This  was  one  of  the 
major  factors  mentioned  in  the 
examiner’s  decision.  The  split 
ruling  by  the  FCC  in  the  Her¬ 
ald’s  favor  later  gave  little 
weight  to  the  diversification 
factor. 

Mr.  Taylor  testified  that  the 
Globe  was  not  concerned  over 
the  possibility  that  the  Boston 
Post  might  have  been  granted 
a  TV  permit. 

“It  would  have  made  a  great 
difference  if  the  Boston  Post 
had  stayed  in  the  newspaper 
picture,”  Mr.  Taylor  said.  “They 
died  on  Oct.  4,  1956.” 

The  Herald  grant  was  award¬ 
ed  the  following  year. 

Became  Apprehensive 

Mr.  Taylor  and  his  cousin, 
John  Taylor,  told  how  they  be¬ 
came  apprehensive  upon  hear¬ 
ing  rumors  that  the  Herald 
people  had  been  to  Washington 
to  see  persons  high  in  the  gov¬ 
ernment  in  regal'd  to  the  FCC 
case. 

The  Taylors  described  how 
they  made  the  rounds  of  official¬ 
dom  to  see  what  could  be  done. 
Repr.  Joseph  Martin,  then 
Speaker  of  House,  was  quoted 
as  remarking  that  they  had  been 
“outpoliticked”  and  it  was  up  to 
them  to  find  some  way  to  counter 
it. 

“Our  concern  increased,”  John 
Taylor  testified,  “as  certain 
people  at  least  in  the  Herald- 
Traveler  increased  their  efforts 
to  persuade  us  to  merge  the 
Herald-Traveler  and  the  Globe.” 

That  was  in  1954  and  1955, 
the  witness  clarified. 

“You  did  not  desire  such  a 
merger?”  Judge  Stern  asked. 

“I  certainly  did  not,”  Mr. 
Taylor  responded. 

Cut  Off  by  Adams 

On  a  visit  to  Washington,  the 
Taylors  said,  they  failed  in  get¬ 
ting  a  personal  appointment 
with  Sherman  Adams,  then  the 
President’s  assistant,  at  the 
White  House.  But  in  a  phone 


Bostux 

Income  from  television  opera- 


convei'sation,  they  testified,  Mr. 

Adams  explained  that  the  White  1  V  111001 1  ItJ 
House  “never  has  anything  to 

do  with  the  regulatory  agencies”  Prr»fif 

and  it  would  be  very  embaras-  UOOOto  A  lOlll 
sing  if  Davis  Taylor  came  to 

the  White  House  to  talk  to  him  rArVcf  rVFT  In 

alrout  the  TV  affair.  IJOOtOll  OU. 

Relating  a  meeting  with 

former  Commissioner  Robert  E.  BosTux 

Lee,  John  Taylor  quoted  him  as  Income  from  television  opera¬ 
saying  he  would  have  been  likely  tions  enabled  the  Boston  Herald- 
to  lean  in  favor  of  the  Boston  Traveler  Coip.  to  show  an  im¬ 
post’s  application  because  John  proved  earnings  report  for  19-i8 
Fox  had  run  a  front-page  edi-  over  1957. 
torial  supporting  Mr.  Lee’s  ap-  A  net  pi'ofit  of  $1,173,755,  or 
pointment.  $2.99  a  share,  compared  with 

“That  editorial  sure  looked  earnings  of  $813,335  or  $2.16  a 
good  to  me,”  Mr.  Taylor  said  share  for  1957.  The  report  was 
Mr.  Lee  remarked.  given  to  stockholders  this  week 

The  Taylors  said  they  told  all  by  Roger  P.  Talmadge,  treas- 
of  the  commissioners  the  same  urer. 

story — that  the  Globe  executives  Television  operations  for  the 
felt  Boston  should  have  two  first  full  year,  the  report  said, 
large  competing  newspapers,  have  been  gratifying.  “The  sta- 
that  the  Herald-Traveler  had  tion  has  been  well  received  by 
been  seeking  a  merger  with  the  the  public  and  has  shown  a  fair 
Globe  and  that  the  television  profit,”  Mr.  Talmadge  stated, 
license  would  be  a  real  threat  to  Newspaper  and  radio  eani- 
bring  about  the  merger.  ings,  he  noted,  were  somewhat 

“W’e  told  Commissioner  Me-  lower  in  1958  than  in  1957.  The 
Connaughey  (the  chairman)  drop  in  newspaper  earnings 
that  we  enjoyed  competition  on  was  caused  primarily  by  the 
a  basis  of  newspaper  dollars  lower  level  of  general  business, 
against  newspaper  dollars,  and  the  report  said, 
not  newspaper  dollars  again.st  However',  the  company  was 
a  television  grant,”  John  Taylor  able  to  improve  its  share  of  the 
testified.  total  newspaper  linage  in 

At  their  meeting  with  Com-  Boston,  and  again  for  the  32nd 
missioner  Robert  Bentley,  he  consecutive  year  carried  more 
said,  that  official  mentioned  that  volume  than  any  other  news- 
one  Tampa,  Fla.  newspaper  had  paper. 

received  a  television  license  with  Total  net  revenue  last  year 
that  result  that  the  .second  news-  was  $28,977,012,  an  increase  of 
paper  in  the  city  was  in  serious  $3,780,585  above  the  previous 
financial  trouble.  (The  two  year-.  Cii'culation  revenue  was 
Tampa  papers  have  since  $7,467,499,  an  $865,390  gain. Ad- 
been  merged.)  vertising  revenue  was  $16,24f>.- 

Herald  counsel  questioned  368,  a  $227,134  rise.  Broad- 
Davis  Taylor  on  the  respective  casting  revenue  was  $5,269,145. 
sizes  of  the  Boston  papers  and  up  $2,688,061. 
asked  if  the  Record  and  Amer-  j^e  corporation  has  already 
lean  (Hear St)  didn’t  have  a  borrowed  $4  million  under  it' 
ciiculation  as  laige  as  the  com-  niortgage  term  loan  agreement 
bined  circulation  of  the  Herald  the  Prudential  Life  Insur 

and  Globe.  Mr.  Taylor  said  it  a^^e  Co.  of  America.  Under  thl' 
did  not,  but  individually  it  is  agreement  it  will  borr  ow  a  totai 
larger'.  *0  million  at  a  5*4  per  cent 


Television  opei'ations  for  the 


Newspaper  and  radio  earn¬ 
ings,  he  noted,  were  somewhat 
lower  in  1958  than  in  1957.  The 


However,  the  company  was 


Report  on  Missiles 
For  Bureau  Dinner 


of  $8  million  at  a  5*4  per 
interest  rate.  Much  of  the 
amount  already  borrowed  ha' 
beerr  devoted  to  equipment  ei- 
penditures.  The  remainder  will 
be  advanced  when  the  buildinf 


Publishers  attending  the  an-  1  i  j 

nual  dinner  of  the  Bureau  of  completed.  .  „  ,  - 

Advertising,  April  23,  at  the  First  National  Ban 

close  of  the  American  News-  Boston  is  financing  part  0 
paper  Publishers  Association  interim  constr'uction  costs  un^ 
Convention,  will  get  a  full-dress  ^  construction  loan  to 
review  of  the  nation’s  missile  when  the  remaining  $4  mi 
and  space  pr'ogram.  received  fr'om  the  insura 

James  L.  Knight,  Miami  company. 

(Fla.)  Herald,  dinner  chairman.  Arrangements  have  been  c^ 
announced  this  week  that  Secre-  pleted  for  a  new  studio  and  offif* 
tai'y  of  Defense  Neil  H.  McElroy  building  on  Wm.  T.  Morrissef 
had  accepted  an  invitation  to  be  Boulevard  in  Boston  which  w 
the  principal  speaker.  He  will  be  occupied  under  a  long  te^ 
be  accompanied  by  a  group  of  lease.  It  is  hoped  to  move  t«e 
generals  and  civilians  who  are  vision  and  radio  operations 
working  on  missile  projects.  the  new  location  next  Fall- 
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NOT  A  BUSINESS  EXPENSE 

it  Opinion  Ad  Ruling  Hits 
‘O’  1st  Amendment ‘Notion’ 
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Money  spent  for  advertising 
to  organize  public  opinion  on 
legislative  questions  is  a  “lobby¬ 
ing”  disbursement  and  may  not 
be  considered  an  ordinary  busi¬ 
ness  expense  deductible  from 
taxable  income,  the  Supreme 
Court  ruled  this  week  in  two 
cases  which  have  been  watched 
anxiously  by  advertisers  and 
media. 

The  Gamma  rano  and  Straus 
cases  were  determined  in  a 
single  opinion  with  no  dissent. 

More  than  70  electric  utility 
companies  contesting  for  their 
right  to  deduct  the  cost  of  a 
campaign  against  public  power, 
and  also  to  include  the  ad  outlay 
among  base  factors  for  fixing 
power  rates  awaited  the  out¬ 
come  of  the  cases.  The  com¬ 
panies,  concerned  over  decisions, 
begin  oral  argument  before 
the  Federal  Power  Commission 
Thursday. 

First  .Amendment  ‘Rights’ 

Justice  Harlan  wrote  the 
opinion  of  the  court.  Justice 
Douglas  concurred  in  a  separate 
statement  w-hich  bristled  with 
observations  such  as:  “To  hold 
that  this  item  of  expense  must 
be  allowed  as  a  deduction  would 
be  to  give  impetus  to  the  view 
favored  in  some  quarters  that 
First  Amendment  rights  must 
be  protected  by  tax  exemptions. 
But  that  proposition  savors  of 
the  notion  that  First  Amend¬ 
ment  rights  are  somehow  not 
fully  realized  unless  they  are 
subsidized  by  the  State.  Such  a 
notion  runs  counter  to  our  de¬ 
cisions  .  .  .  and  may  indeed  con¬ 
flict  with  the  underlying  pre¬ 
mise  that  a  complete  hand-off 
policy  on  the  part  of  govern¬ 
ment  is  at  times  the  only  course 
consistent  with  First  Amend¬ 
ment  rights.” 

William  and  Louise  Cammar- 
ano  owned  partnership  interests 
in  a  company  engaged  in  dis¬ 
tribution  of  beer  in  the  State  of 
Washington.  As  members  of  the 
M  ashington  Beer  Wholesalers 
Association  they  contributed  to 
a  fund  to  finance  a  statewide 
publicity  program  urging  the 
defeat  of  a  referendum  to  limit 
the  number  of  licensed  alcoholic 
^verage  outlets  in  the  state. 
They  claimed  the  right  to  an 
income  tax  deduction  in  the 
amount  of  their  contribution 
(5886)  on  the  basis  of  ordinary 


The  Internal  Revenue  Service 
denied  the  claim  and  the  Federal 
Court  i-uled  the  money  was  ex¬ 
pended  “for  the  defeat  of  legi.s- 
lation,”  therefore  could  not  be 
used  as  a  tax  offset. 

To  .Save  Business 

P.  Straus  &  Son,  Inc.,  an 
Arkansas  wholesale  liquor  com¬ 
pany,  joined  with  competitors 
to  finance  cooperative  adver¬ 
tising  to  defeat  a  state  prohibi¬ 
tion  statute  which  had  been 
placed  befoi'e  the  voters.  The  dry 
law  was  defeated.  The  company 
claimed  the  cost  of  advertising 
($9,252)  as  an  ordinai’y  and 
necessary  business  expense.  IRS 
was  upheld  by  the  Court  in  its 
rejection  of  the  claim,  and 
agreed  it  involved  lobbying,  costs 
of  which  may  not  be  offset  under 
the  terms  of  the  Revenue  Act. 

Both  petitioners  argued  that 
the  money  was  spent  to  prevent 
destruction  of  their  business. 
(This  is  basic  in  the  appeals 
filed  by  power  companies  before 
IRS  and  FTC.)  The  Supreme 
Court  answered  that  the  term 
“ordinary  and  necessary”  has 
been  subjected  to  confirmatory 
interpretations  over  a  period  of 
40  years  and  presents  no  diffi¬ 
culty  of  application  to  the  in¬ 
stant  cases. 

Justice  Harlan  wrote: 

“Petitioners  are  not  being  de¬ 
nied  a  tax  deduction  because 
they  engage  in  constitutionally 
protected  activities,  but  are 
simply  being  requii’ed  to  pay  for 
those  activities  entirely  out  of 
their  own  pockets,  as  everyone 
else  engaging  in  similar  activi¬ 
ties  is  required  to  do  under  the 
pi’ovisions  of  the  Internal  Reve¬ 
nue  Code.  Non-discriminatory 
denial  of  deduction  from  gross 
income  to  sums  expended  to  pro¬ 
mote  or  defeat  legislation  is 
plainly  not  ‘aimed  at  suppres¬ 
sion  of  dangerous  ideas.’  Rather, 
it  appears  to  us  to  express  a 
determination  by  (Dongress  that 
since  purchased  publicity  can 
influence  the  fate  of  legislation 
which  will  affect,  directly  or  in¬ 
directly,  all  in  the  community, 
everyone  in  the  community 
should  stand  on  the  same  foot¬ 
ing  as  regards  its  purchase  so 
far  as  the  Treasury  of  the 
United  States  is  concerned.” 

Justice  Douglas  pointed  up 
this  distinction  between  the 
cases  decided  and  classical  vio¬ 
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lations  of  the  First  Amendment : 
“If  Congre.ss  had  gone  so  far  as 
to  deny  all  deductions  for  ‘ordin¬ 
ary  and  neces.sary  business  ex¬ 
penses’  if  the  taxpayer  spent 
money  to  promote  or  oppose  in¬ 
itiative  measures,  then  it  would 
be  placing  a  penalty  on  the  ex¬ 
ercise  of  First  Amendment 
rights.  Congress,  however,  has 
taken  no  such  action  here.  It 
has  not  undertaken  to  penalize 
taxpayers  for  certain  types  of 
advocacy;  it  has  merely  allowed 
.some,  not  all,  expenses  as  de¬ 
ductions.  Deductions  are  a 
matter  of  grace,  not  of  right.  To 
hold  that  this  item  of  expense 
must  be  allowed  as  a  deduction 
would  be  to  give  impetus  to  the 
view  favored  in  some  quarters 
that  First  Amendment  rights 
must  be  protected  by  tax  ex¬ 
emptions.” 

• 

Milner  Company 
Takes  Over  Paper 

Jackson,  Miss. 

Stockholders  of  citizens  Pub¬ 
lishing  Co.,  publishers  of  the 
Jackfton  State  Times,  approved 
a  merger  with  the  Dumas  Milner 
Corp. 

Under  terms  of  the  merger. 
State  Times  stockholders  would 
own  20  per  cent  of  the  Dumas 
Milner  Corp.,  which  will  become 
publisher  of  the  afternoon  and 
Sunday  morning  newspaper. 

The  board  of  directors  of 
Citizens  Publishing  Co.  will  con¬ 
tinue  to  direct  the  newspaper 
under  the  merger. 

The  newspaper  said  942  of  the 
943  stockholders  approved  the 
merger  in  person  or  by  proxy. 

The  stockholders  adopted  a 
resolution  commending  Mr.  Mil¬ 
ner,  Jackson  industrialist,  for 
“making  it  possible  for  the 
State  Times  to  continue  to  grow.” 

The  newspaper  is  four  years 
old. 

• 

.4P  Makes  Foreign 
Service  Changes 

Changes  in  leadership  of  three 
major  foreign  bureaus  of  the 
Associated  Press  were  an¬ 
nounced  by  General  Manager 
Frank  J.  Starzel. 

Preston  Grover,  chief  of  the 
Paris  bureau,  will  take  over  as 
chief  of  bureau  in  Moscow 
March  22.  He  succeeds  Harold 
K.  Milks,  who  will  return  home 
for  a  short  leave  and  about 
May  11  will  become  chief  of 
Caribbean  services  with  head¬ 
quarters  in  Havana.  Richard  K. 
O’Malley,  a  veteran  of  the  for¬ 
eign  service,  who  recently  has 
been  bureau  chief  in  Denver, 
will  succeed  Mr.  Grover  in 
Paris  about  March  15. 


State  Taxes 
On  Stored 
Goods  Upheld 

Washington 

The  Supreme  Court  has  en¬ 
larged  state,  authority  by  declar¬ 
ing  states  may  tax  stored  ma¬ 
terials  imported  for  manufac¬ 
ture  whether  the  commodities 
are  warehoused  to  meet  current 
operating  needs  or  have  been 
put  aside  to  meet  some  future 
requirement. 

A  majority  of  the  judges 
found  no  infringement  of  fed¬ 
eral  jurisdiction  over  movements 
in  interstate  commerce.  They 
proceeded  on  the  theory  that 
merchandise  brought  over  a 
state  line  for  purposes  of  manu¬ 
facturing  or  processing  has  left 
the  flow  of  interstate  commerce 
when  it  is  stored  for  the  in¬ 
tended  purposes  but  not  for  re¬ 
shipment  or  for  re-sale,  even 
though  the  “original  package” 
has  not  been  broken. 

In  each  case  the  stipulated 
facts  raised  no  opposition  to 
state  taxation  of  commodities 
which  have  entered  the  manu¬ 
facturing  process  for  which  they 
were  imported,  or  stand  avail¬ 
able  for  withdrawal  as  current 
requirements. 

Possible  Tax  on  Newsprint? 

Some  curbstone  lawyers  spec¬ 
ulated  whether  the  decision 
might  encourage  states  to  im¬ 
pose  taxes  on  stored  newsprint 
and  other  raw  materials  used 
by  newspapers. 

In  the  two  cases  before  the 
court,  a  state  (Ohio)  and  a 
municipality  (Algoma,  Wis.) 
had  levied  personal  property 
taxes  on  the  value  of  stored 
goods. 

In  1945  the  Supreme  Court, 
voting  6  to  4,  prohibited  Ohio 
from  levying  a  tax  on  bales  of 
hemp  imported  by  a  manufac¬ 
turer  and  stored  for  his  use 
in  his  Ohio  plant.  The  court  ma¬ 
jority  this  week  distinguished 
the  cases  but  the  minority.  Jus¬ 
tices  Frankfurter  and  Harlan, 
saw  no  valid  distinction. 


Medal  for  Haines 

Paterson,  N.  J. 

Harry  B.  Haines,  publisher  of 
the  Paterson  Evening  News,  has 
been  awarded  a  Freedoms  Foun¬ 
dation  Americana  Award  for 
his  sponsorship  of  a  “Believe  in 
America !”  anti-recession  cru¬ 
sade  last  year.  The  presentation 
of  a  George  Washington  Gold 
Honor  Medal  will  be  made  in 
City  Hall  ceremonies  here. 
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'Whipping  Boys’ 


Reporters  Resent 
Blame  for  Mis-Trial 


“That’s  impractical  and  un-  Judge  Goodman  did  instruct 
realistic.  I  never  do  it,”  he  later  jurors  to  spend  their  non-trial 

time  in  the  jury  room,  not  the 
corridors,  to  avoid  the  “danger” 
of  overhearing  conversations 


told  reporters. 

Caution  with  Jury 
The  San  Francisco  News,  in 


IJy  Tom  Hall 

San  Francisco  INcws  Court  Reporter 


San  Francisco 

“It’s  a  bum  beef!” 

Such  was  the  attitude  of  re¬ 
porters  whose  stories  weie  cited 
as  grounds  for  granting  a  mis¬ 
trial  in  the  sedition  case  of  three 
foiTiier  Shanghai,  China,  news¬ 
paper  editors.  (E&P,  Feb.  14, 
page  10). 

In  accurately  reporting  what 
the  judge  said  from  the  bench, 
they  felt  no  guilt.  Instead,  they 
thought  they  were  being  made 
the  “whipping  boys”  for  a  judge 
who  had  made  injudicious  state¬ 
ments,  was  in  a  dilemma  and 
had  to  get  out  some  way. 

But  possibly  a  more  serious 
result  of  the  mis-trial  incident 
is  the  judge’s  suggestion  that 
the  press  not  report  trial  pro¬ 
ceedings  that  occur  outside  the 
presence  of  the  jury.  Coming 
from  the  chief  federal  district 
judge  of  Northern  California, 
it  does  give  support  to  what 
some  have  termed  a  threat  to 
freedom  of  the  press. 


shocked  the  preceding  day  when 
the  judge  agreed  with  the  prose¬ 
cutor  that  he  thought  a  prima 
^acie  case  of  treason  had  been 
established  against  the  defend¬ 
ants. 

This  was  said  out  of  the  pres¬ 
ence  of  the  jury  w'hile  denying 
admission  of  testimony  that  the 
Review  was  delivered  to  Korean 
POW  camps. 


an  editorial,  noted 

“Jurors  are  asked  to  make 
blackboards  of  their  minds,  eras¬ 
ing  at  the  call  of  the  judge  that 
which  is  impermissible. 

“In  the  Po’well  case  Judge 
Goodman  ordered  the  jurors  to 
disregard  an  outburst  by  one 
witness  although  they  had  plain¬ 
ly  heard  every  word  he  said. 

“This  happens  in  court  every 
day.” 

But,  the  editorial  pointed  out. 
Judge  Goodman  had  not  admon¬ 
ished  the  jury  to  disregard 
everything  they  saw  in  the  pa¬ 
pers  on  the  case. 


that  might  be  prejudicial.  But 
it’s  interesting  to  note  that  one 
juror,  after  dismissal  following 
the  mis-trial,  told  reporters  he 
had  received  a  phone  call  re¬ 
garding  the  trial. 

So  if  newspapers  refrained 
from  reporting  what  occurs  in 
the  absence  of  the  jury,  would 
defendants  still  be  guaranteed  a 
fair  trial? 

Reporters,  whose  stories  were 
criticized,  think  “zealousness” 
by  the  court  in  the  Powell  case 
might  better  have  been  displayed 
by  the  exercise  of  more  discre¬ 
tion  in  remarks  made  from  the 
bench. 


Gratuitous  Remark 


In  Fifth  Day 


The  judge  was  Louis  E.  Good¬ 
man.  He  was  presiding  over  a 
jury  trying  John  and  Sylvia 
Powell,  San  Francisco,  and 


Seditious  acts  are  restricted 
to  the  U.  S.,  on  the  high  seas 
or  under  its  admiralty  jurisdic¬ 
tion.  Treason  can  be  committed 
anywhere. 

In  ruling  on  the  motion,  the 
press  feels  that  all  he  had  to 
say  was  that  the  defendants 
were  not  charged  with  treason 
and  therefore  the  evidence  of  an 
overseas  act  was  inadmissible. 

Saying  that  he 
prima  facie  treason  case  had 
been  established  was  a  gratui¬ 
tous  remark,  something  he  didn’t 
have  to  say  and  which  was  in- 
hei-ently  damaging  by  its  utter¬ 
ance. 

In  an  editorial,  the  San  Fran¬ 
cisco  Chronicle  agreed: 

“.  .  .  no  possible  damage  could 


Florida  Court  Chides 
Crime  News  Reporting 


Gainesville,  Fla.  palpable  abuse  of  his  discre- 
The  Florida  Supreme  Court  tion  in  denying  the  motion  for 
sent  a  local  murder  case  back  a  change  of  venue.’ 
for  re-trial  with  a  long  and  “But  still  the  Court,  by  its  own 
gratuitous  denouncement  of  admission,  would  have  the  press 
“trial  by  newspaper”  and  a  re-  gagged  by  the  system  now  in 
quest  that  newspapers  volun-  force  in  England  whereby 
thought  a  tarily  refrain  from  printing  pre-  nothing  can  be  published  about 
trial  crime  news  in  order  to  a  defendant  or  the  facts  in  a 
keep  from  influencing  juries.  criminal  case  prior  to  the  trial 
In  an  editorial  entitled  “We’d  itself — even  though  such  matters 
Do  It  Again,”  the  Gainesville  are  of  general  knowledge  or  false 
Daily  Sun,  of  which  William  M.  rumors  are  rife  throughout  the 
Pepper  Jr.  is  editor,  declared:  community. 

“The  Gainesville  Daily  Sun  “This  desire  of  the  Florida 
has  no  apologies  to  make  to  any-  tribunal  to  embrace  the  English 
one  for  its  handling  of  the  news  njig  needs  careful  watching  for 


Julian  Schuman,  New  York  have  been  inflicted  by  the  re-  in  the  Phil  Singer  murder  case,  it  definitely  points  away  from  the 
City.  During  the  Korean  War  porting  had  not  the  damage  been  A  review  of  our  files  convinces  press  freedom  that  is  one  of  the 


they  were  editors  and  publish 
ers  of  the  China  Monthly  Re¬ 
view,  an  English-language  news¬ 
paper  the  Government  charges 
w'as  used  as  a  primer  in  brain¬ 
washing  prisoners  of  %var. 

The  jury  was  to  determine 
whether  their  stories,  allegedly 
exaggerating  U.  S.  battle  casu¬ 
alties  and  claiming  the  U.  S. 
used  germ  warfare,  were  sedi¬ 
tious  acts. 

The  trial,  which  had  been  de- 


inherent  in  what  was  reported.” 


Too  Often  Condemned 


Court’s  Opinion 

The  Florida  Supreme  Court’s 
opinion  included  this 
threat  to  the  press: 

“Rather  than  resort  to  the  use 
of  its  powers  to  punish  by  con¬ 
tempt  publication  of  matters 


us  that  if  we  had  it  to  do  over  treasured  rights  guaranteed  by 
again,  we  would  act  exactly  as  puj.  Constitution.” 
we  did  before — from  the  time  the 
Ed  Kennedy,  in  a  column  in  shot  was  fired  that  killed  a 
the  Monterey  Peninsula  Herald,  Gainesville  housewife  until  the 
said:  final  verdict  of  the  jury  at 

“The  press,  being  somewhat  Singer’s  trial, 
of  a  mirror  of  events,  is  all  too 
often  condemned  simply  because 

people  involved  in  the  events  “Furthermore,  the  Sun  feels 

don’t  like  their  reflection  in  the  that  the  Florida  Supreme  Court  the  abURy  of  the 

mirror.  —in  its  decision  granting  a  new  to  furnish  a  trial  by  an 

“This  seems  to  be  another  trial  on  grounds  not  related  to  impartial  jury,  we  think  the 
layed  nearly  three  years  from  its  case  in  which  the  press  is  being  publicity— went  considerably  out  courts  should  ’first  call  upon 
April  1956  indictment,  was  in  blamed  because  it  mirrored  an  of  its  way  in  offering  gratuitous  operate  the  media  of 

its  fifth  day.  event  faithfully.”  advice  to  the  press  in  general  as  consider  their  responsi- 

On  a  defense  motion  that  the  Judge  Goodman,  a  veteran  to  how  crime  stories  should  be  bjiity,  under  the  Constitutional 

papers’  accounts  of  the  judge’s  jurist,  was  not  unaware  of  the  covered  and  in  dangling  the  ax  guarantee  of  the  free  press 

previous  day’s  statements  were  press  coverage  the  trial  was  re-  of  contempt  proceedings  over  jg  theirs,  to  preserve  the 

prejudicial  to  the  defendants,  ceiving.  Prior  to  trial  he  in-  its  head.  guarantee  of  trial  by  an  im- 

structed  his  bailiff  to  arrange  “That  the  Court’s  comment  partial  jury,  which  guarantee 

for  press  facilities,  including  on  the  press  was  unnwessary  |,eiongs  to  every  person  accused 

radio  and  TV  reporters,  which  is  shown  by  the  following  Ian-  crime  and  which  is  of  equsl 
were  larger  than  usual.  But  at  guage  in  the  opinion  itself:  ‘We  importance  to  that  of  a  fre« 
no  time  during  the  trial  did  he  have  concluded  that  under  exist-  press, 

instruct  the  jury  to  avoid  news-  ing  rules  of  law  they  (the  news-  Daily  Sun’s  answer  to 

paper  accounts,  or  any  other  paper  articles  complained  of  by  ..  .  Aiofim- 
media,  a  customary  admonition  ‘ 

from  most  judges. 


the  mis-trial  was  granted. 

Reporters  were  stunned  at  the 
judge’s  remarks  in  granting  the 
motion. 

Such  as  “newspapers  .  .  .  ap¬ 
parently  do  their  best  to  thwart 
the  just  administration  of  jus¬ 
tice  in  too  many  cases.” 

But  they  had  been  almost  as 


Singer’s  lawyer)  do  not  show 
that  the  trial  judge  committed  (Continued  on  page  47) 
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Papers  Bring  FBI  into  Probe 
Of  Puzzle  Contest 


‘Fixing’ 


Senate  Committee  Also  Interested 
As  2  Portland  Dailies  Drop  Feature 


Portland,  Ore. 
Evidence  uncovered  here  in¬ 
dicates  that  “fixed  winners” 
have  been  introduced  into  cross- 
word-type  puzzles  being  used  by 
some  newspapers  across  the  na¬ 
tion.  The  disclosure  has  caused 
both  of  Portland’s  daily  papers 
to  drop  their  puzzle  contests. 

“A  nationwide  ring  of  puz¬ 
zle  solution  tipsters  is  victimiz¬ 
ing  metropolitan  newspapers  by 
supplying  puzzle  solutions  to 
winners,”  declared  the 
Oregon  Journal,  in  breaking 
news  of  the  latest  racket  in  its 
Sunday  editions. 

During  the  week  of  Feb.  15, 
both  the  Journal  and  the  Ore¬ 
gonian,  which  have  been  run¬ 
ning  similar  puzzle  contests  for 
the  past  tw’o  months,  learned  a 
few  details  of  the  winner-fixing 
operation. 

Full  Disclosure 

The  Journal  had  pushed  its 
investigation  sufficiently  to  break 
the  story  with  a  six-column  ban¬ 
ner  announcing:  “Puzzle  Tip¬ 
sters  Victimize  Public,”  together 
with  two  pictures  of  one  of  the 
puzzles  concerned,  a  picture  of 
one  of  the  “winners,”  a  story 
revealing  disclosures  of  the 
racket’s  w'orkings  by  two  of  the 
“winners,”  and  a  “Statement  to 
Our  Readers”  by  Publisher  Wil¬ 
liam  W.  Knight. 

The  Journal  supplied  its  in- 
fomation  to  local  police  and 
the  FBI. 

The  Oregonian,  which  had 
also  launched  a  study  of  the 
puzzle  fixing,  announced  “Im¬ 
portant  Notice  for  Puzzle  Fans” 
with  a  two-column  box  in  its 
last  Sunday  edition. 

Both  papers  said  that,  in  view 
of  the  disclosures,  they  could 
not  in  good  faith  continue  to 
use  the  puzzle  contests. 

The  Journal,  stating  that 
"Untold  thousands  of  dollars 
nave  been  garnered  by  persons 
m  this  business  in  the  past  sev¬ 
eral  months,”  said  that  both 
Portland  papers  have  been  “hit” 
ny  a  ring  operating  from  De¬ 
troit,  Mich. 

The  Journal  had  checked 
known  details  of  the  fixing  with 
an  official  of  the  syndicate  sup¬ 
plying  its  puzzles  ( Superior 
Features  Syndicate,  New  York) 
which  has  distributed  its  puzzles 


to  many  newspapers  through¬ 
out  the  United  States.  The 
agency  head,  apprised  of  the 
“leak”  of  infoiTOation,  said  he 
was  unable  to  explain  how  the 
“leak”  had  occurred. 

Series  of  Contests 

Competition  between  the  two 
papers  had  built  up  the  num¬ 
ber  of  puzzles  appearing  in  Port¬ 
land  during  recent  weeks.  An 
Oregonian  series  started  in  No¬ 
vember  called  for  recognition  of 
disguised  faces  of  well-known 
personalities.  The  Journal  then 
launched  a  Cashword  contest 
late  in  November.  On  Dec.  14 
the  Oregonian  started  a  Coin¬ 
word  contest.  In  January  the 
Journal  opened  a  Jackpot  con¬ 
test  and  on  Feb.  16  the  Ore¬ 
gonian  began  a  Bonus- Word 
competition. 

Tinkering  with  winners,  ac¬ 
cording  to  the  evidence  uncov¬ 
ered,  had  been  confined  —  at 
least  so  far  —  to  the  Oregonian 
Coinword  and  the  Journal  Cash- 
word  contests,  which  are  pro¬ 
duced  by  different  syndicates. 

The  Oregonian  Coinword  had 
produced  a  single  winner  on  Dec. 
28  and  a  pair  of  winners  on 
Feb.  7. 

The  Journal’s  Cashword 
yielded  one  winner,  Robert  Al- 
vich,  on  Jan.  7,  and  another, 
Mrs.  Josephine  Hill,  on  Feb.  13. 

The  Journal  said  “Much  of 
the  credit  for  clearing  up  the  un¬ 
certainty  surrounding  the  puz¬ 
zle  scheme  goes  to  Mrs.  Hill, 
her  husband  and  their  attorney, 
William  F.  Thomsen.  Mrs.  Hill 
unwittingly  agreed  to  the  use 
of  her  name  in  a  puzzle  contest 
when  she  was  approached  by  a 
family  acquaintance.” 

Later,  after  discussing  the 
matter  with  her  husband,  Mrs. 
Hill  attempted  to  have  her  name 
withdrawn  from  the  contest.  The 
family  acquaintance  informed 
her  that  her  name  could  not 
be  withdrawn,  because  an  entry 
had  already  been  submitted  in 
her  name. 


Following  a  conference  with 
Mr.  Thomsen,  Mrs.  Hill  pro¬ 
vided  the  Journal  with  full  co¬ 
operation.  She  named  Royce  E. 
Hubert,  vicepresident  and  man¬ 
ager  of  a  local  mortgage-finance 
firm,  as  the  man  who  asked  her 
for  use  of  her  name  “in  win¬ 
ning  the  conte.st.”  Hubert, 
checked  by  the  Journal,  freely 
admitted  that  he  had  been  asked 
by  “a  boy”  to  find  a  winner  for 
the  puzzle  contest. 

Hubert  said  he  had  received 
$150  in  cash  for  finding  the 
“winner”  for  the  Cashword  con¬ 
test  and  named  a  young  man 
with  whom  he  had  dealt. 

Mrs.  Hill  said  that  after  she 
had  been  paid  the  $2600  by  the 
Journal,  she  made  out  a  check 
for  $2300  to  Hubert,  who  in 
turn  admitted  cashing  the  check 
and  paying  the  $2300  in  cash  to 
his  contact,  who  then  handed 
him  the  $150  in  cash. 

Winner  Followed 


Asked  for  Use  of  Name 

That  was  the  single  entry 
with  the  correct  solution  to 
Cashword  Puzzle  No.  13  on  Fri¬ 
day,  February  13,  and  for  it 
the  Journal  presented  Mrs.  Hill 
with  a  check  for  $2600. 


Mrs.  Hill’s  attorney  said 
later  that  she  believes  she  has 
been  followed  by  men  in  a  car 
since  discussions  with  the  Jour¬ 
nal  about  the  puzzle  scheme  and 
indicated  the  Hills  were  genu¬ 
inely  afraid  of  possible  reprisals 
for  disclosing  their  role  in  the 
affair. 

The  other  Journal  Cashword 
winner,  Robert  Alvich,  who  was 
a  clerk  in  a  Portland  hotel  when 
he  won  the  January  7  award, 
was  found  in  Seattle,  where  he 
said  he  had  gone  when  he  became 
frightened  after  receiving  the 
prize  money,  had  quit  his  Port¬ 
land  job  and  left  town. 

Alvich  received  a  check  for 
$2950  from  the  paper  and  kept 
$950  of  the  amount,  sending  the 
rest  to  a  tipster  in  Detroit  via 
Western  Union  telegram.  Prior 
to  submitting  the  winning  en¬ 
try,  Alvich  received  an  anony¬ 
mous  telephone  call  offering  to 
make  him  a  winner.  When  Al¬ 
vich  agreed,  the  caller  said  Al¬ 
vich  would  receive  a  call  the 
following  day  from  Detroit  with 
the  winning  answer.  The  call 
came  through  on  schedule  and 
Alvich  was  the  only  winner  on 
January  7. 

After  sending  the  $2000  to 
the  tipster,  Alvich  had  several 
calls  from  his  tipster,  who  com¬ 
plained  that  he  had  not  been 
paid  by  anyone  and  demanded 
money  from  Alvich.  At  that 
point  Alvich  left  town. 

In  his  announcement  to  read¬ 
ers,  Mr.  Knight  said  that  if 


no  correct  solutions  are  received 
for  the  final  puzzle,  all  prize 
money  will  be  donated  by  the 
newspaper  to  the  Oregon  Col¬ 
leges  Foundation  —  an  organ¬ 
ization  of  non-tax-supported 
schools  in  the  state. 

(NBC  News  Commentator 
Chet  Huntley,  in  a  broadcast 
Feb.  23,  erased  his  usual  dead¬ 
pan  and  flashed  a  smile  as  he 
gave  the  report  of  the  puzzle 
“fixing”  episode.  He  commented 
that  it  will  be  interesting  to  see 
if  newspapers  give  the  story  as 
much  attention  as  they  did  “a 
recent  unfortunate”  story  in¬ 
volving  quiz  shows  on  televi¬ 
sion.) 

*  «  * 

SyndicalM  Feel  It 

Three  syndicates  that  had 
.sold  their  puzzles  to  the  Oregon¬ 
ian  and  the  Journal  admitted 
repercussions  from  other  news¬ 
papers.  They  are  Bell,  General 
Features  and  Superior  Features. 

Said  John  O.senenko,  a  Bell 
executive,  “Yes,  there’s  been  a 
stir.  We’ve  had  at  least  24  phone 
calls  from  editors  who  wanted 
reassurance  we  are  not  in¬ 
volved.  We  told  them  we  are  not. 

“We  have  spot-checked  across 
the  country  to  see  if  there  were 
any  leaks  or  suspicions  of  leaks. 
We  found  nothing.  There  have 
been  no  cancellations  so  far. 
Our  clients  are  standing  firm 
and  keeping  our  puzzles  going 
(“Prize  Cros.sword”  and  “Dollar 
Dazzler”). 

“You  know,  it’s  inconceivable 
that  in  the  five  years  we’ve  been 
selling  puzzles  that  .someone 
wouldn’t  try  to  chisel  in.  As  a 
matter  of  fact,  we  had  this 
same  problem  two  years  ago. 

Con  Men  in  Canada 
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“We  had  a  leak  in  Canada. 
Con  men  were  in  on  it.  They 
were  later  caught  and  jailed  on 
another  rap.  We  made  sure  it 
wouldn’t  happen  again  by  mov¬ 
ing  the  operation  to  New  York, 
cutting  down  on  the  number  of 
people  concerned  with  its  run¬ 
ning  and  installing  additional 
safeguards. 

“As  things  stand  now,  our 
method  of  mailing  is  such  that 
the  chances  of  tampering  with 
our  solution  envelopes  are  al¬ 
most  nil.  But  now  that  this  has 
happened,  we  are  seeing  if  there 
is  any  possible  way  to  tighten 
controls  even  more  so.” 

S.  George  Little,  president. 
General  Features,  said: 

“So  far  as  we  can  determine 
by  checking  with  about  30  pa¬ 
pers  using  our  “Coinword”  and 
“Skil-word”  puzzles  we  find  no 
grounds  to  suspect  any  leak  in 
the  answers  to  either  of  these 
contests. 

“The  type  procedure  which 
we  use  in  keeping  the  answers 
(Continued  on  page  46) 
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Supplement  Strength 
Shown  to  Publishers 


Chicago 

“Supplements  are  great  today 
and  will  be  even  greater  and 
more  important  in  the  future. 

Addressing  publishers  and  ex¬ 
ecutives  of  about  25  Midwestern 
newspapers  which  distribute 
Family  Weekly,  Leonard  S. 
Davidow,  publisher  of  the  sup¬ 
plement,  made  this  statement 
here  last  week. 

The  meeting,  entitled  “Opera¬ 
tion  Plus  Revenues,”  was  the 
first  of  a  series  around  the  coun¬ 
try  in  which  the  publishers  of 
the  175  Family  Weekly  news¬ 
papers  will  meet  with  the  sup¬ 
plement’s  executives. 

“Family  Weekly  will  one  day 
be  100  pages  thick,”  Mr. 
Davidow  said.  He  asked  the  co¬ 
operation  and  participation  of 
every  newspaper  to  achieve  this 
potential. 

Pointing  out  that  more  than 
500  newspaper’s  currently  offer 
a  colorgravure  supplement,  Mr. 
Davidow  said,  “It  is  my  belief 
that  every  newspaper  that  can 
get  a  supplement  will  have  one 
within  the  next  few  years.” 

“Supplements  are  a  powerful 
answer  to  combinations  of  na¬ 
tional  magazines,  network  TV 
and  radio  and  to  all  types  of 
media  combined  as  packages  to 
do  big  selling  jobs,”  he  added. 

Newspaper  .Strength 

Patrick  O’Roui’ke,  advertising 
director  of  Family  Weekly,  dem¬ 
onstrated  how  the  supplement’s 
solicitation  of  national  accounts 
advances  the  interests  of  each 
newspaper. 

“Everything  we  say  and  do 
builds  the  importance  of  the 
‘mighty  middle’  market  coverage 
your  newspapers  represent,”  he 
said.  “We  stress  each  individual 
market  —  that’s  the  import  of 
our  entire  .story.” 

Ben  Kartman,  executive  edi- 


OPERATION  PLUS  of  Family 
Weekly  is  discussed  by  Loring 
Merwin,  left,  of  Bloomington  (III.) 
Pantagraph,  and  Leonard  S.  Davi¬ 
dow,  FW  publisher. 


tor,  announced  plans  for  enrich¬ 
ing  the  editorial  content  of  the 
supplement. 

He  said  the  appointment  of 
Ernest  V.  Heyn  as  editor-in- 
chief  of  Family  Weekly,  effec¬ 
tive  March  15,  and  Ralph  .1. 
Finch,  new  art  director,  both 
formerly  of  American  Weekly, 
were  moves  to  strengthen  the 
supplement  editorially. 

He  pointed  out  that  one  in¬ 
novation,  art  covers  painted  es¬ 
pecially  for  Family  Weekly  by 
nationally  prominent  ai’tists,  has 
already  met  w’ith  enthusiasm 
from  newspaper  editors  and 
readers. 

Circulation  Punch 

Walter  C.  Dreyfus,  vicepresi¬ 
dent  and  co-publisher  of  Family 
Weekly,  said  current  develop¬ 
ments  in  circulation  indicate 
that  the  local  newspaper  is 
growing  more  important  every 
day, 

“For  many  years,”  Mr.  Drey¬ 
fus  said,  “big  city  newspapers 
were  having  things  pretty  much 
their  own  way  in  Sunday  circu¬ 
lation  even  in  areas  beyond 
their  primary  coverage.” 

Frequently,  readers  bought 
two  or  thi-ee  Sunday  papers  each 
week. 

“Then  came  increased  operat¬ 
ing  costs  and  the  price  of  Sun¬ 
day  papers  in  the  big  cities  had 
to  advance,”  he  said. 

“Meanwhile,  Family  Weekly 
offered  a  syndicated  supplement 
in  colorgravure  to  certain  mar¬ 
kets  for  the  first  time.  By  now, 
the  Sunday  newspaper  package 
had  been  improved  in  local 
areas. 

“Price  increases  caused  the 
reader  to  become  more  selective. 
Instead  of  buying  two  or  three 
Sunday  papers,  he  may  have 
bought  one  or  two.  In  almost 
every  case,  he  continued  to 
choose  the  local  Sunday  news¬ 
paper.” 

Promotion  Plan 

Mr.  Dreyfus  introduced  Stan¬ 
ley  Lewis  to  the  publishers  as 
the  new  assistant  to  the  pub¬ 
lisher.  Mr.  Lewis  was  formerly 
circulation  promotion  director 
of  American  Weekly.  He  un¬ 
veiled  several  plans  by  which 
Family  Weekly  will  help  pro- 
i  mote  circulation  revenues  for 
new'spapers  that  carry  it. 

'  Perry  B.  King,  merchandising 
I  director  of  Family  Weekly,  told 
.  publishers  about  plans  the  sup¬ 
plement  has  to  help  them  get 


DISTAFF  VIEW  of  Sunday  sup¬ 
plement  publishing  is  given  by 
Mrs.  Leonard  S.  Davidow,  wife  of 
Family  Weekly's  publisher,  to 
Charles  Model,  Beckley  (W.  Va.) 
Post-Herald. 

additional  revenues  through  tie- 
in  local  linage. 

Among  those  at  this  meeting 
were:  Hugh  Wagnon,  Idaho 
State  Journal,  Pocatello;  Loring 
C.  Merwin  and  Davis  U.  Mer¬ 
win,  Bloomington  (Ill.)  Panta¬ 
graph;  Howard  N.  Greenlee, 
Vincennes  (Ind.)  Sun-Commer¬ 
cial;  Oswald  G.  Hagerman, 
Owensboro  (Ky.)  Messenger 
and  Inquirer;  Garland  L.  Hines, 
Anderson  (Ind.)  Newspapers, 
Inc.;  Henry  B.  Hook,  Daven¬ 
port  (la.)  Times  -  Democrat; 
Robert  D,  Lusk,  Huron  (S.  D.) 
Plainsman;  Robei’t  S.  Marvin, 
Beatrice  (Neb.)  Sun;  Robert 
McDowell,  Lima  (O.)  News; 
Jack  R.  O’Brien,  Council  Bluffs 
(la.)  Nonpareil;  Jim  Hayes, 
Waterloo  (la.)  Courier;  James 
E.  Rasmusen,  Gary  (Ind.)  Post- 
Tribune. 

F.  W.  Schaub,  Decatur  (Ill.) 
Herald  and  Revieiv;  Ted  Stev¬ 
ens,  Waterloo  (la.)  Courier;  S. 
M.  Toney,  Kokomo  (Ind.)  Trib¬ 
une;  Byron  C.  Vedder,  Lindsay- 
Schaub  Newspapers,  Inc.;  Wil¬ 
lard  C.  Worcester,  Muncie 
(Ind.)  Star  and  the  Pulliam 
Newspapers;  Merrill  Lindsay, 
Decatur  (Ill.)  Herald  and  Re¬ 
view;  F.  W.  Woodward,  Dtibu- 
que  (la.)  Telegraph-Herald;  R. 
L.  Rose,  Jefferson  City  (Mo.) 
Neivs  and  Tribune;  E.  H. 
Lighter,  Rapid  City  (S.  D.) 
Journal;  Bruce  J.  Nelson,  Eau 
Claire  (Wis.)  Leader-Telegram; 
Charles  Hodel,  Beckley  (W.  Va.) 
Post-Herald. 


Award  for  Feature 

Athena  Robbins  and  Richard 
Fletcher,  co-authors  of  “The  Old 
Glory  Story,”  received  a  Free¬ 
doms  Foundation  award.  Their 
cartoon-style  color  strip,  which 
tells  the  history  of  the  American 
flag,  is  published  in  the  Chicago 
Tribune. 


Advertising’s 
Strong  Force 
—  Kefauver 


Washi.ngton 

Conceding  that  earlier  com¬ 
ments  on  automobile  industry 
advertising  could  create  the  im¬ 
pression  that  he  is  opposed  to 
the  practice.  Senator  Estes  Ke¬ 
fauver  has  dispelled  the  infe^ 
ence  with  the  statement:  “With¬ 
out  advertising,  I  am  sure  that 
much  of  our  mass  selling  tech¬ 
nique  would  be  lost.  Such  a  loss 
would  most  certainly  be  detri¬ 
mental  to  our  over-all  national 
economy.” 

Senator  Kefauver’s  assurances 
were  expressed  in  a  message  to 
ANPA  General  Manager  Crans¬ 
ton  Williams  who  had  asked 
clarification  of  the  Senator’s 
views  in  the  light  of  his  Jan. 
9  report  on  the  auto  industry 
which  declared  that  while  adver¬ 
tising  perfonned  the  socially  d^ 
sirable  function  of  expanding 
the  automobile  market,  it  is 
doubtful,  since  the  automobile 
has  become  an  established,  ac¬ 
cepted,  and  well  known  reality, 
that  advertising  contributes  sig¬ 
nificantly  to  further  expansion 
of  the  market.  (E&P,  Nov.  15, 
1958,  page  10.) 

Bad  Choice  of  Words 

The  Senator’s  apologie  ran: 
“All  writers,  I  am  sure,  have 
written  articles  with  one  objec¬ 
tive  in  mind  but  due  to  an  un¬ 
fortunate  choice  of  words  have 
been  confronted  with  the  fact 
that  their  readers  have  received 
an  entirely  different  impression. 
If  this  occurred  in  the  automo¬ 
bile  report  with  respect  to  ad¬ 
vertising,  it  is  indeed  re- 
gretable.” 

Expressing  his  considered  at¬ 
titude,  the  Tennessee  Senator 
told  Mr,  Williams:  “The  purpose 
of  the  report  was  to  point  up  the 
lack  of  price  competition  which 
a  majority  of  the  subcommittee 
found  to  exist.  It  was  not  in¬ 
tended  to  question,  as  such,  the 
use  of  advertising  by  the  auto¬ 
mobile  industry.  Frankly,  to 
have  done  so  would  have  been 
utter  nonsense  because  regard¬ 
less  of  how  good  a  product  a 
manufacturer  might  have  for 
sale,  unless  he  advertises 
through  mass  media,  the  merits 
of  his  product  could  not  possibly 
be  made  known  to  the  mass  pub¬ 
lic.  I  most  certainly  agree  with 
you  that  advertising  is  a  strong 
economic  force  in  the  develop¬ 
ment  of  our  country  and  its  con¬ 
tinued  welfare.” 
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‘Try  Newspapers’— Say 
Mature  Advertisers 


By  Philip  N.  Schuyler 

“Who  among  national  adver¬ 
tisers  really  knows  the  full 
effectiveness  of  newspaper  ad¬ 
vertising? 

“No  one  of  them  has  ever  used 
the  daily  or  Sunday  press  on  a 
basis  comparable  to  the  way 
they’ve  used  TV  or  even  radio. 

“I’d  like  to  see  newspapers 
really  tried.” 

Franklin  Bell,  for  28  years 
director  of  advertising  of  the 
H.  J.  Heinz  Company,  was 
speaking.  Agreeing  completely 
with  his  challenge  was  Stuart 
Peabody.  Over  a  span  of  33 
years,  Mr.  Peabody  was  general 
advertising  manager,  director  of 
advertising,  and  assistant  vice- 
president — advertising  and  pub¬ 
lic  relations  of  the  Borden 
Company. 

Today  Mr.  Bell  and  Mr.  Pea- 
I'ody,  with  Clarence  Eldridge, 
former  vicepresident  for  market¬ 
ing  of  General  Foods  and  execu¬ 
tive  vicepresident  of  the  Camp- 
Wl  Soup  Company,  comprise 
the  advertising-promotion-mer¬ 
chandising  audit  group  of 
George  Fry  &  Associates,  man¬ 
agement  consultants.  As  a  group 
they  have  been  in  action  for  a 
little  more  than  a  year. 

Big  Users  Are  Few 

Mr.  Bell  recalled  he  once  had 
wade  a  survey  showing  that  only 
four  percent  of  all  national  ad¬ 
vertisers  had  used  more  than 
10,000  lines  in  one  given  year  in 
newspapers. 

There  have  been  some  ad- 
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vances  in  the  use  of  national 
advertising  in  newspapers  since 
I  made  that  study,”  Mr*.  Bell 
said,  “but  not  enough.  I’m  sure 
the  percentage  of  big  users 
would  still  be  much  too  small. 

“Not  one  national  advertiser, 
to  my  knowledge,  has  yet  in  one 
single  day  invested  $500,000  in 
newspapers  as  have  several  in 
one  hour  or  two  of  what  they 
call  a  ‘TV  spectacular’.  There 
are  any  number  of  TV  network 
shows,  with  split  sponsorship 
now  to  be  sure,  that  cost  well 
over  $3,000,000  for  a  year’s  con¬ 
tract.  For  less  than  that  amount 
an  advertiser  can  run  a  full- 
page  full-color  adverti-sement  for 
52  weeks  in  a  newspaper  supple¬ 
ment.  I  believe  only  one  deal  like 
that  has  so  far  been  made  with 
a  supplement.  Properly  used 
there  is  absolutely  no  doubt  in 
my  mind  that  such  regular  con¬ 
sistent  use  of  the  penetrating 
circulation  of  newspapers  would 
show  real  profit. 

Guaranteed  .Aspect 

“Some  national  advertiser 
should  have  the  nerve  someday 
soon  to  really  test  the  power  of 
the  press  to  sell  products  and 
ideas.  I  am  sure  that  through 
the  years  with  Heinz,  I  was  one 
of  the  really  consistent  believers 
in  and  users  of  newspaper  space. 
But  I  didn’t  go  far  enough, 
even  though  I  knew  they  could 
and  did  deliver  the  goods.” 

Both  Mr.  Peabody  and  Mr. 
Bell  have  served  the  Audit 


Bureau  of  Circulations,  and  at 
this  point  Mr.  Peabody  spoke 
strongly  on  the  “guaranteed 
aspect”  of  newspaper  circulation 
as  contrasted  with  the  “TV 
gamble.”  Mr.  Peabody  contin¬ 
ued: 

“TV  claims  circulation  and 
the  medium  does  have  a  potential 
audience  of  millions.  The  rating 
services,  of  course,  are  not  in  a 
class  with  ABC,  necessary  and 
useful  as  they  may  be.  Out  of 
all  available  services  you  arrive 
only  at  a  rough  bench  mark.  It 
is  complicated  and  costly.  The 
stakes  are  high,  and  with  all  the 
mea.surements  when  you  do  go  on 
the  air  the  number  you  reach  is 
just  a  gamble,  with  all  the  com¬ 
peting  shows  and  the  competing 
interests  of  people  today.” 

It  was  Mr.  Bell’s  contention 
that  through  the  years  news¬ 
papers  have  been  “badly  sold.” 
Both  he  and  Mr.  Peabody  wel¬ 
comed  the  new  “total  selling” 
campaign.  They  called  it  an 
“intelligent  move.” 

“In  the  past  it  seemed  to  me 
that  most  of  the  selling  of  news¬ 
papers  was  based  on  the  simple 
plea  of  ‘Will  I  get  my  share?’  ”, 
Mr.  Bell  said.  “There  has  been 
too  much  rugged  individualism 
and  not  enough  working  to¬ 
gether  on  the  team  of  one  great 
national  medium.” 

Consistent  Use 

“What  must  be  sold  is  con¬ 
sistent  use  of  newspapers,”  Mr. 
Peabody  added.  “Radio  and  TV 
did  it  with  their  contract  mini¬ 
mum  cycles.” 

Mr.  Bell,  Mr.  Peabody  and 
Mr.  Eldridge,  as  a  group  and 
individually,  have  been  busy 
serving  as  consultants  to  ad¬ 
vertising  agencies,  advertisers 
and  media.  Robert  F.  Dick,  pres¬ 
ident  of  George  Fry  &  Associ¬ 
ates,  first  persuaded  Mr.  Eld¬ 
ridge  on  his  retirement  to  join 
his  firm.  Together  they  planned 
the  advertising-promotion-mer¬ 
chandising  audit  group.  Then 


Mr.  Bell  was  engaged,  and  on 
Jan.  1,  1958,  right  after  his 
retirement  from  Borden  Dec.  31, 
1957,  Mr.  Peabody  became  a 
member  of  the  group. 

The  purpose  of  the  group  has 
been  described  as  “a  consultant’s 
approach  to  evaluating  and  ad¬ 
vising  on  an  advertising  pro¬ 
gram,  providing  a  level  of 
specialization  often  unavailable 
to  agencies  and  a  degree  of 
objectivity  often  unattainable  by 
either  the  client  or  his  adver¬ 
tising  agency.” 

Candid  Appraisal 

Under  this  general  purpose, 
the  three  experienced  adver¬ 
tisers  (all  three  have  also  been 
agency  executives)  have  a  var¬ 
iety  of  assignments.  All  are  of 
a  confidential  nature,  and  can 
be  discussed  only  in  general 
terms. 

There  was  a  Canadian  com¬ 
pany,  for  instance,  that  wished 
outside  counsel  to  give  a  candid 
appi'aisal  of  its  advertising  pro¬ 
gram.  An  agency  renegotiating 
a  contract  with  a  client  wished 
an  outside  viewpoint  on  whether 
what  they  were  about  to  suggest 
was  reasonable  and  equitable.  A 
small  town  newspaper  publisher 
wanted  his  retail  advertising 
department  improved. 

Study  of  Supplement!* 

One  of  the  most  interesting  as¬ 
signments  of  1958,  and  one  that 
became  publicly  known  because 
of  the  large  number  of  agency 
executives,  advertisers,  and 
newspaper  publishers  inter¬ 
view^,  was  a  six-months  study 
of  Sunday  supplements  under¬ 
taken  for  This  Week. 

“The  executives  of  This  Week 
wanted  the  opinion  and  evidence 
gathered  by  men  of  experience 
who  had  sat  in  the  buyers  seat 
for  a  number  of  years,”  Mr. 
Peabody  said.  “We  called  upon 
31  advertisers,  most  of  them  in 
the  top  50  of  the  country.  We 
(Continued  on  page  18) 
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‘Try  Papers  ’ 

(Conthiued  from  page  17) 

interviewed  space  buyers  and 
other  executives  in  25  different 
agencies.  We  talked  to  many 
publishers,  some  who  had  supple¬ 
ments,  others  who  did  not. 

Strength  of  Supplements 

•‘We  completed  the  survey  con¬ 
vinced  on  the  strength  of  the 
supplements,  both  syndicated 
and  locally  edited.  In  fact,  we 
believe  that  as  of  this  time  they 
have  the  brightest  future  of  any 
of  the  advertising  media.  Don’t 
vou  agree,  Frank?” 

Mr.  Bell  nodded  an  emphatic 
approval. 

Together  they  ticked  off  what 
to  their  minds  were  the  sinews  of 
the  supplements,  giving  them 
the  power  they  offer  today  to 
national  advertisers. 

Noted,  first  of  all,  was  what 
Mr.  Bell  called  the  homogeneity, 
or  the  “oneness”  of  today’s 
market.  There  used  to  be  a  time, 
and  not  too  long  ago  either, 
when  this  general  conformity  did 
not  exist  in  the  United  States, 
when  you  had  to  make  different 
package  sizes  to  satisfy  the 
small  towns  and  rural  market. 
Now  the  demands  of  all  are 
more  common  than  they  used  to 
be,  and,  indeed,  are  generally 
approaching  that  giant  common 
market  for  the  Heinz  57  varie¬ 
ties  which  Mr.  Bell  liked  to  de¬ 
scribe  as  “where  everyone  with 
a  belly  and  a  dime  is  a  potential 
customer.” 

Mr.  Bell  recalled  the  many 
different  classes  of  magazines 
that  used  to  be  published  for 
consumers. 

“Look  back  in  the  Ayer  direc¬ 
tory  of  1900  and  you  will  find 
that  95%  of  the  consumer  mag¬ 
azines  of  that  year  no  longer 
exist,”  he  pointed  out.  “Reading 
habits  have  changed.  It  is  no 
longer  necessary  to  appeal  to 
special  groups.  A  supplement 
distributed  with  the  hometown 
newspaper  can  and  does  appeal 
to  all  classes  in  the  town  in 
which  it  is  circulated. 

The  Ideal  Day 

“Furthermore,  Sunday  is  the 
ideal  day  for  such  a  magazine  to 
be  circulated,  because  the  day 
has  become  an  established  time 
for  leisurely  reading. 

“And  finally  the  publishers  of 
the  supplements  have  given  the 
readers  greatly  improved  books 
to  read.” 

What  advertisers  need  today  is 
heavy  penetration  in  the  big 
urban  markets,  and  that’s  what 
supplements  give,  both  Mr.  Bell 
and  Mr.  Peabody  agreed.  This 
local  penetration  is  given  to 
them  with  a  medium  that  has  all 


the  qualities  of  good  printing 
text  and  color  of  the  national 
magazines. 

“Sunday  comes  as  a  sort  of 
haven  from  much  of  the  stormy 
competition  advertisers  face,” 
Mr.  Bell  continued.  “It  has  be¬ 
come  increasingly  hard  to  catch 
people  at  ease.  Today  the  most 
favorable  moments  seem  to  come 
on  Sundays.” 

“We  found  a  number  of  agen¬ 
cies  had  completed  their  own 
full  scale  studies  of  the  medium,” 
Mr.  Peabody  said.  “There  was 
a  definite  feeling  of  genuine  ex¬ 
citement  and  discovery  in  a 
majority  of  places  we  went  to 
get  our  facts.” 


Clarence  Eldrtdge 


The  question  as  to  whether  or 
not  the  supplements  were  divert¬ 
ing  advertising  from  the  regu¬ 
lar  daily  black-and-white  news¬ 
paper  pages  came  up.  Both  an- 
alysists  of  the  medium  were  em¬ 
phatic  in  stating  that  diversion 
should  not  be  a  matter  of  con¬ 
cern. 

“We  consider  the  so-called  di¬ 
version  a  myth,”  Mr.  Bell  said. 
“There  was  general  unanimity 
among  the  agencies  that  the  use 
of  supplements  was  not  diverting 
large  investments  from  dailies. 
There  was  much  more  diversion 
of  funds  from  magazines  and 
the  broadcast  media  to  include 
supplements  in  budgets. 

“I  personally,  when  I  was 
with  Heinz,  used  the  supplements 
for  advertising.  I  became  a  great 
believer  in  them.  But  it  did  not 
divert  my  appropriation  from 
the  dailies.  My  effort  was  to 
have  one  complement  the  others. 
I  considered  a  good  campaign 
in  the  supplements  should  be 
supported  in  the  daily  news¬ 
papers  for  complete  market 
coverage. 

Always  Some  Diversion 

“Of  course,  there  is  always 
some  diversion.  All  media  com¬ 
pete  with  one  another.  But  as 
far  as  the  dailies  are  concerned 
the  use  of  supplements  is  cer¬ 
tainly  not  a  serious  factor.  We 
didn’t  find  any  publisher  wor¬ 
ried  about  it. 

“The  daily  newspaper  repre¬ 
sentatives  are,  quite  naturally, 
the  loudest  screamers  of  ‘diver¬ 
sion’.  One  prominent  publisher 
said  he  considered  their  screams 
mainly  an  alibi  for  poor  selling 
of  their  own  excellent  medium 
and  we  think  he’s  probably 
right.” 

The  study  made  by  the  Fry 
Associates  for  This  Week  cover¬ 
ed  all  supplements.  Mr.  Bell 
volunteered  the  assertion  that 
the  locally-edited  Sunday  supple¬ 
ments  were  “as  strong  as  horse¬ 
radish.” 

Mr.  Bell  and  Mr.  Peabody  sit 
at  desks  facing  each  other  at  the 


Fry  headquarters,  100  Park 
.Avenue,  New  York.  Mr.  Eld- 
ridge  is  in  the  adjoining  office. 


You  aren’t  successful  often  if 
you  just  go  out  and  sell  adver- 
tising,  but,  if  in  advance,  you 
have  dreamed  up  and  workd  out 
a  specific  advertisement  or  ser- 
ies  of  advertisements,  you  come 
back  with  the  contracts. 

“In  other  words  what  this 
particular  newspaper’s  retail 
sales  department  needed  was  a 
service  department  in  additior 
to  the  salesmen,  a  department 
with  imagination  and  creativity 
to  dream  up  specific  ads  for  the 
salesmen  to  sell.  A  source  for 
such  ideas  are  all  the  names  of 
businesses  and  services  in  the 
telephone  classified  directory  of 
the  town. 

“You  see  how  elementary  it 
all  is?  But  surprisingly  enouirh 
Park  in  fli'S  case  it  was  not  being 
Eld-  done.” 

jffice.  According  to  Mr.  Bell,  the 


All  three  do  very  little  sitting  ceally  creative  sale.sman  read: 


at  their  desks,  however.  h's  own  news  columns  for  ad- 

“Those  who  say  that  retire-  vertising  ideas, 
ment  to  a  part-time  job  means  Of  course  the  foregoing 
a  life  of  ease  are  simply  practi-  doesn’t  represent  the  sum  total 
cal  jokers  as  far  as  I  am  con-  nf  report  made  to  the  pub- 

cemed,”  Mr.  Bell  said.  The  lisher.  Mr.  Bell  made  a  thorough 
others  agreed  with  him.  “Last  study  of  the  market  too,  and  the 
year  I  traveled  some  60,000  buying  habits  of  the  people, 
miles  by  airplane  doing  con-  • 

suiting  work  for  Fry.  That,  of  Aptivp 

course,  doesn’t  compare  with  l^CMspapers  Active 

any  Dulles  record,  but  it  is  In  Brand  Names  Week 

n  u  Wilson  W.  Condict,  vicepresi- 

Right  now  Mr.  Bell  has  com-  Moloney,  Regan  &  Schmitt, 

pleted  an  assignment  for  a  news-  j  chairman  of  Media 

paper  publisher  he  hopes  some  Tie-In  for  the  Brand  Name? 
day  may  make  a  good  Editor  &  ^eek  Planning  Committee,  an- 
PUBLKHEE  story 

“We  11  wait  and  see  what  the 

results  are,”  he  suggested.  Anril  12-19. 


nounced  this  week  that  news¬ 
paper  interest  in  the  first  proiun- 
tions  of  the  Week,  April  12-19. 


He  analyzed  the  ’"etail  ad-  indicates  even  greater  tie-in  this 
vertising  sales  department  of  a  jggg  .^^en  more 

newspaper  of  35,000  circulation  gOO  papers  observed  the 

m  a  city  of  60,000.  -The  paper  ^eek  editorially,  in  advertising 
had  a  retail  ad  sales  staff  of  six  merchandising, 

but  no  service  department.  The  jjjg  announcement  was  made 
salesmen  were  being  given  no  ^he  same  time  that  the  Re 
imaginative  direction,  according  Tie-In  sub-Committee  an¬ 
te  Mr.  Bell.  _ ^  _ ,  _ 


nounced  planned  store  tie-in^ 
Elemental  Suggestion  '''ould  top  last  year’s  total 

of  100,000  outlets. 

“The  suggestions  I  made  were  Chairman  of  the  Brand  Name? 
so  elementary,  that  it  rather  em-  Week  Planning  Committee  1= 
barrasses  me  to  discuss  them,”  Frank  L.  Taylor,  executive  vice 
he  said.  “They  were  based  on  president.  New  York  Herali 
experiences  my  wife  and  I  had  Tribune.  Also  serving  on  the 
looking  for  really  unusual  shell  Committee  are  E.  H.  Burgesor. 
specimens  at  a  beach  resort  we  retail  vicepresident.  Bureau  of 
once  visited.  I  had  recalled  the  Advertising,  ANPA;  Charle? 
story  and  told  it  many  times  as  r.  Buxton,’  business  manager 
a  means  of  stimulating  Heinz  Denver  (Colo.)  Post;  and  Surr 
salesmen.  ngj.  Collins,  director  of  pronie 

"When  we  were  looking  just  tion  plans  and  public  relation- 
for  shells,  we  never  would  find  for  the  New  York  Journal- Am 
the  really  rare  specimens.  Then  {can. 
one  day  we  determined  we  would  • 

each  concentrate  on  just  one  Tv.r>,.r  A.,! 
type  of  shell.  That  day  we  found  Director 

three  of  that  rare  type.  We  were  Warren  W.  Schwed,  a  foTO«r 
not  just  looking,  we  were  looking  reporter  and  editor  with  Unit<^ 
to  see.  Press,  has  been  appointed 

“So  it  is  with  selling.  You  rector  of  advertising  and  poW*' 
should  have  a  specific  objective  relations  for  Eureka  Willi*®* 
to  get  specific  results.  And  that  Corp.,  Bloomington,  Ill- 
applies  to  selling  advertising.  Schwed  has  been  PR  director 
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WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 

THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


*Akron,  Canton  and  Youngstown’s  Counties  are  not  Included  In  above  Sales. 

The  Cleveland  PLAIN  DEALER 
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RETAII-  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES*  | 

COMMODITY 

CIEVEIAND  76  ADJACENT 

CUYAHOGA  COUNTY  COUNTIES 

(000)  (000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

1  Furniture,  Household  Appliances  125,120 

104,022 

229,142 

1  f Source.  Sales  Management  Survey  of  Buying  Power.  May  W. 
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New  Co-op  Ad  Plan 
Saves  Time  for  Paper 

By  Rol>ert  B.  McIntyre 


A  new  plan  of  cooperative  ad¬ 
vertising  for  retailers  in  the 
field  of  hardware  and  house- 
wares  appears  to  offer  new  op¬ 
portunities  for  newspapers  to 
latch  on  to  extra  linage  from 
this  industry. 

The  plan,  told  to  Editor  & 
Published  this  week  by  Howard 
M.  Schick,  president.  Hardware 
Housewares  Merchandising  Al¬ 
liance,  Lee’s  Summit,  Mo.,  marks 
the  first  time  that  the  HMA  has 
offered  a  mat  seiwice  on  a  co-op 
basis. 


The  HMA  is  a  non-profit  serv¬ 
ice  organization  backed  by  five 
national  manufacturers:  O. 
Ames  Co.,  Parkersburg,  W.  Va. ; 
Borg-Erickson  Corp.,  Chicago; 
O’Cedar  Corp.,  Chicago ;  Rubber¬ 
maid,  Inc.,  Wooster,  Ohio;  and 
Wear-Ever  Aluminum,  New 
Kensington,  Pa. 

Simplicity  is  Essence 

According  to  Mr.  Schick, 
simplified  handling  is  the  es¬ 
sence  of  the  new  plan,  cutting 
shop  and  service  time  of  the 


■51  '52  ’53  ’54  ’55  ’56  ’57  ’Si 


Garden  Supply  Advertising  in  the  Buffalo  Evening 
News  has  grown  from  10,000  lines  in  1950  to  a 
luxuriant  113,000  lines  in  1938. 

The  reason  ?  Local  garden  and  nursery  outlets 
and  their  national  suppliers  have  discovered,  in  the 
Buffalo  market,  home  owners  and  week-end  gar¬ 
deners  regularly  look  to  the  FRIDAY  garden 
pages  of  the  BUFFALO  EVENING  NEWS 
for  the  story  of  what  to  buy  and  use  on  Saturday 
and  Sunday ! 


Buffalo  Evening  News 

KEILY-SMITH  CO.,  —  National  Rapraiantativts 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


newspaper  to  a  minimum  and 
making  it  possible  for  the  re¬ 
tailer  to  receive  his  co-op  share 
within  a  matter  of  days  after  the 
ad  is  run. 

“Ordinarily,”  Mr.  Schick  told 
E&P,  “arranging  co-op  adver¬ 
tising  from  five  manufacturers 
into  one  ad  would  be  prohibitive 
in  time  and  effort  to  both  the 
retailer  and  the  newspaper.  The 
new  HMA  plan  makes  a  co-op 
ad  from  the  five  manufacturers 
easier  to  handle  than  it  has  been 
heretofore  with  any  single  manu¬ 
facturer.” 

Key  to  Plan 

Key  to  the  plan,  as  explained 
by  Mr.  Schick,  is  a  mat  of  an 
ad  including  items  (see  cut) 
from  each  of  the  five  HMA 
members.  The  retailer  obtains 
the  mat  by  using  a  postage-paid 
reply  postcard  sent  with  a  bro¬ 
chure  already  mailed  to  more 
than  40,000  retailers  and  state 
press  associations  by  HMA. 
When  the  retailer  receives  the 
mat  it  has  an  envelope  pre¬ 
addressed  to  HMA  attached  to  it. 

Vs  Publislied  Rule 

The  retailer  gives  the  mat  and 
envelope  to  the  local  newspaper 
representative,  and  as  soon  as 
the  ad  is  run  the  paper  sends  six 
tear  sheets  in  the  envelope  to 
HMA.  On  receipt  of  these  tear 
sheets,  HMA  makes  out  a  check 
to  the  retailer  for  one-third  the 
published  rate  and  sends  it 
promptly  to  the  merchant. 

“A  newspaper  is  eligible  when 
its  national  rate  is  published  in 
a  state  or  regional  press  service 
publications,  weekly  newspaper 
representatives  directory,  or  in 
Standard  Rate  and  Data,”  Mr. 
Schick  said.  “If  a  newspaper 
rate  is  not  published,  a  retailer 
may  still  receive  co-op  funds  by 
sending  a  paid  bill  for  the  news¬ 
paper  space,  plus  six  tear  sheets 
of  the  ad.  Payment  in  these  cases 
will  be  based  on  40%  of  actual 
costs,”  he  said. 

No  Rale  Question 

Mr.  Schick,  an  experienced  re¬ 
tailer  in  his  own  right,  said  the 
plan  departs  from  the  usual 
50-50  co-op  basis  in  order  “to 
do  a  better  job  in  helping  both 
retailers  and  newspapers.  It 
eliminates  any  question  over 
rates,  and  avoids  many  hereto¬ 
fore  time-consuming  details,”  he 
said. 

According  to  HMA’s  presi¬ 
dent,  the  co-op  mat  is  an  ad¬ 
vanced  step  toward  goals  set  up 
for  HMA.  The  organization  pre¬ 
viously  has  offered  retailers  a 
mat  service  with  many  advant¬ 
ages,  but  never  on  a  co-op  basis. 

The  new  ad  is  designed  to  sell 
quality  products  at  a  proper 
profit  for  all  concerned,  “but 
still  costs  far  less  in  prepara¬ 


CO-OP  MAT  —  First  co-op  mil 

offered  free  to  retailers  by  Hard¬ 
ware  Housewares  Merchandising 
Alliance. 

tion  time,”  Mr.  Schick  noted 
“Using  the  special  mat  now  en¬ 
ables  the  retailer  to  advertise 
at  a  saving  of  40%  to  60%. 
Payment  on  the  basis  of  the 
published  rate  will  bring  the 
advertiser  out  in  most  cases  with 
a  net  cost  of  about  50%  when 
compared  to  going  local  rates." 

Ads  That  Sell 

HMA’s  operation  is  designed 
to  improve  the  retailers’  profit 
by  providing  advertising  that 
sells,  save  the  time  of  all  con¬ 
cerned  and  by  providing  adver¬ 
tising  paid  for  by  manufac¬ 
turers,  Mr.  Schick  said. 

The  new  service  also  offers  re¬ 
tailers  several  substitute  items 
for  the  co-op  mat,  or  it  will  pay 
co-op  money  on  any  portion  of 
the  co-op  mat  used  with  other 
advertising.  Mr.  Schick  said  ad 
proofs  are  available  for  offset 
printing  and  that  the  offer  con¬ 
tinues  until  May  15. 

Mat  Choice 

The  current  project  also  offers 
the  retailer  a  choice  of  two  other 
ad  mats  with  potent  selling 
themes  —  Practical  Valentine 
Gifts  and  Recipes  for  Easy 
Winter  Living,  although  these 
are  not  co-op. 

Previously,  HMA  has  provided 
retailers  with  mats  on  two  other 
projects,  one  with  a  fall  business 
theme,  another  with  a  holiday 
theme.  Response  to  the  second 
offer  increased  sharply  over  that 
of  the  first  series,  indicating, 
Mr.  Schick  said,  that  retailers 
are  finding  the  material  is  filling 
the  need  for  which  it  is  designed. 
• 

Grey  Elected 

Edward  A.  Grey,  media  dire^ 
tor,  Ted  Bates  &  Ck).,  has  been 
elected  a  senior  vicepresident 
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The  New  Year’s  Day  Parade 
on  First  Street  in  Los  Angeles  is  4  Years  Long 


In  certain  parts  of  Los  Angeles,  New  Year’s  Day  means  The  Times  first  in  retail  advertising,  for  the  fourth  year 

roses,  beauty  queens,  and  pigskin  heroics.  •  • .  first  in  classified  advertising,  for  the  sixth  year . . .  first 

But  here  on  First  Street,  The  Times  has  an  annual  in  financial  advertising,  for  the  second  year. 

New  Year’s  Day  parade  all  its  own.  Apparently,  our  readers  enjoy  this  parade,  too.  For 

Media  Records  keeps  leading  the  band... latest  The  Times  goes  to  more  homes,  more  upper-income  fam- 

instance  being  the  year-end  report  for  1958  on  all  U.  S.  ilies,  more  two-car  families,  more  professional  and  ex^u- 

newspapers.  And  the  music  is  as  sweet  as  ever.  tive  households  than  any  other  Ixs  Angeles  metropolitan 

For  the  fourth  year  in  a  row.  The  Times  was  first  in  newspai^r. 
total  advertising  with  65,378,199  lines . . .  9,340,566  more  First  in  the  nation,  first  in  Los  Angeles  —  it’s  getting 

than  the  second  newspaper.  to  be  a  habit  with  The  Times,  and  one  we  have  no  inten- 

And  the  habit  goes  even  deeper.  Media  Records  tallies  tion  of  breaking  here  on  First  Street  in  Los  Angeles. 

First  in  the  nation's  No.  2  market  Los  Angeles  Times 

R«prt$«nted  by  Crtsmtr  and  Woodward,  Naw  York, 
Chicago,  Oatroit,  Atlanta,  and  San  Francisco 
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rE&  P  ^ 
CITATION  4 

^  For  Effective  Z 
t  Newspaper  j 
L  Advertising 


‘Inside  Ad  Week’ 
Set  for  April 


Newspapers  Power 
Magazine’s  Rocket 


The  9th  Annual  Inside  Adver. 
tising  Week,  co-sponsored  by  the 
Association  of  Advertising  Men 
and  Women  and  the  Advertising 
Club  of  New  York,  will  be  held 
April  5-10,  it  was  announced  this 
week  by  R.  Steele  Sherratt  ol 
Stei*w’in  Chemicals,  Inc.,  gen¬ 
eral  chairman  of  Inside  Adver¬ 
tising  Week. 

For  the  first  time,  the  Adver¬ 
tising  Club  of  N.  Y.  is  a  co¬ 
sponsor  of  the  affair  with  the 
AAM&W.  The  senior  Ad  Club 
had  been  a  participant  in  the 
eight  previous  “Weeks”,  Mr. 
Sherratt  said,  and  this  move  was 
made  to  broaden  and  impi-ove  the 
program.  Robert  M.  Gray,  ad¬ 
vertising  manager,  Esso  Stand¬ 
ard  Oil  Co.,  and  president  of 
the  Advertising  Club  of  New 
York  has  been  named  honorary 
general  chairman  of  the  event 

Host  65  Students 

The  two  oi’ganizations  will  be 
host  to  approximately  65  honor 
students  h-om  as  many  colleges 
and  universities  in  a  full  week  of 
activity,  highlighted  by  talks  by 
advertising  executives  of  some  of 
with  closed  the  volume  and  placement  counp’y’s  leading  business 
of  our  advertising  and  other  organizations, 
pertinent  details  of  our  circula-  ^  feature  of  the  Wees 
tion  efforts,  it  could  very  easily  first  “Inside  Adver- 

serve  as  a  yardstick  for  our  com-  tising”  day  sessions  in  the  Hotel 
petitors.”  Biltmore,  April  9,  which  will  be 

open  to  local  clubs  and  adver- 
*  tising  executives.  Scheduled  is 

What  Women  Think  ^  “mediarama”  consisting  of^- 
1?  1  /-'i  •  A  j  panel  sessions  held  coo- 

iJl  r  00(1  Liliain  Ads  secutively  and  conducted  by  lead- 

media  trade  associations. 
Each  group  will  lead  a  discussion 
of  their  particular  media  with 
special  emphasis  on  future  plans 
and  techniques. 

Climax  of  the  “Week”  will  be 
the  Annual  Inside  Advertisiny 
Banquet,  April  9th,  in  the  Grand 
Ballroom  of  the  Hotel  Biltmore 
The  students  will  receive  grade- 
ation  certificates  for  having  pan 
ticipated  in  Inside  Advertisine 
Week. 


Saturday  Kreniuy  I’o.-it  shot  and  Detroit  with  full-page  copy 

“rockets”  last  week  at  agency  (see  cut)  to  promote  the  maga- 

and  advertiser  executives  to  cele-  zine  to  advertisers.  With  dra- 

brate  its  new  record  circulation  matic  illustration  and  hard- 

of  over  6,000,000  copies  a  week,  pounding  text,  they  represent 

More  than  5,000  direct-mail  effective  use  of  newspaper  space. 

pieces  in  the  form  of  jack-in-the-  Both  ad  campaigns  are  han- 

box-activated  rockets  hit  buyers’  died  by  Batten,  Barton,  Dui'-  — ‘-r-rnuln  rnrui-Tti-iiin-'T 

desks  to  syunbolize  the  weekly’s  stine  &  Osborn,  with  Clifford 

upsurge  of  1,500,000  copies  in  Sutter,  vicepi'esident,  account 

the  last  five  years,  more  than  supervisor.  In  1957,  S.E.P.  in-  *>*»<*> 

1,000,000  in  the  last  two  years,  vested  $1,643,643  in  newspapers. 

“This  is  solid  growth,”  exulted  ^ 

Peter  E.  Schiaith,  vicepresident  (.irculaiion-Building  .\ds  \ 

and  advertising  director.  “It  has  Circulation-building  ads  are  ' 

been  achieved  with  normal  cir-  placed  by  the  Curtis  Circulation  Telling  story  in  newspapers. 

•  Company,  vvhich  handles  the 

same  type  of  promotion  for  a  consistent  newspaper  advertis- 
number  of  magazines.  These  ads  ing  that  has  gone  on  for  some 
run  from  300  to  900  lines.  Each  years. 

ad  is  prepared  three  to  four  “We  would  be  revealing  a  good 
weeks  in  advance,  when  the  edi-  deal  of  our  promotion  plans  and 
tors  know  what  will  be  the  big  techniques,”  Caskie  Stinnett  of 
reader-attracting  features.  the  public  relations  department 

D.  E.  VanMeter  is  vicepresi-  explained.  “This  is  a  very  corn- 
dent  and  advertising  director  of  petitive  business,  and  if  w'e  dis- 
the  Curtis  Circulation  Co. 

Dave  Dickerson,  assistant  ad¬ 
vertising  director.  George  Mor¬ 
ris  is  account  executive  for  the 
agency;  John  Lynch,  art  super¬ 
visor,  Robert  Klein,  ai't  dii’ec- 
culation  promotion  effort  and  tor;  and  Don  Mix,  copy  super- 
without  carrying  any  subscrip-  visor. 

tions  in  arrears.”  To  detennine  what  will  go  in- 

I-  1  If'  the  circulation-boosting  news- 

Newspapers  Lsed 

A  big  contributor  to  the  pro-  Morris  and  other  agency  execu-  Minneapolis 

motional  effort  are  weekly  ads  tives  meet  with  Mr.  VanMeter  A  survey,  “What  Minneapolis 
in  many  newspapers  high-  and  editors  of  the  magazine.  Area  Women  Think  of  the  ‘Big 
lighting  stories  in  the  magazine  including  Douglas  Benney  and  4’  Food  Chains  and  Their  Ad¬ 
vertising,”  has  just  been  re- 
lea.sed  by  the  Minneapolis  Star 
and  Tribune. 

“Big  4”  refers  to  Red  Owl, 
National  Food,  Super  Valu  and 
Klein  food  chains  —  which  ac¬ 
count  for  more  than  half  of 
all  food  sales  in  Hennepin  coun¬ 
ty  (Minneapolis). 

The  survey  covers  data  on 
bulk  of  shopping;  recency  of 
shopping,  attitudes  and  opinions 
on  advertising,  prices,  trading 
stamps  and  the  stores  them-  n 
.selves;  and  improvements  shop- 
pers  would  like  to  see  made.  Six  M 
hundred  Hennepin  county  home-  advi 
makers  were  interviewed.  med 

Some  general  findings:  Sixty-  eral 


Declines  Coinincnt 

Curtis  Publishing  Co.  declines 
to  answer  questions  explicitly 
on  results  obtained  from  this 


eight  percent  reported  they  read  been  named  director  of  advW' 
newspaper  ads  once  a  week  or  tising  and  promotion  for  Borto 
oftener;  Among  ways  newspa-  Foods  Co.’s  entire  line  of  pr®®" 
per  ads  are  useful  —  63%  read  ucts. 

them  to  learn  about  bargains ;  He  succeeds  Sam  D.  Thompson 

24%  to  compare  prices;  14%  to  who  has  been  assigned  respo®' 
make  a  shopping  list;  8%  to  sibility  for  developing  and 
plan  meals,  2%  to  compare  recting  an  industry  relatw®-' 
quality.  program  for  Borden  Foods. 
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Morning  •  Evening  •  Sunday 
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Say  ...  what  about  San  Jose? 


Growing 

Employment 


Sales  gains  —  a  24  per  cent  increase 
taxable  retail  sales  since  1955! 
despite  an  early  ’58  slump,  one  per  C( 
over  ’57.  Taxable  retail  sales  (\vh 
exclude  food  and  gasoline)  total  $3 
787,000  for  ’58’s  first  three  quarters 
more  than  all  of  ’54! 


Greater 

Sales 


Since  1955,  April  total  employment  I 
soared  30  per  cent;  manufacturing  < 
ployment,  50  per  cent— September  is 
24  and  42  per  cent.  And  1958  gains  o 
1957  range  from  three  to  eight  per  cc 
(Sept.  1958  —  211,300  total  employ 
64,500  in  manufacturing). 


Equals 


And  prime  sales-clincher  in  Metropolitan 
San  Jose  is  the  San  Jose  Mercury  and 
News  —  the  ONLY  way  to  reach  the 
‘growingest’  market’s  160,000  families! 


SAN  JOSE 

M 

e  V 

'cvry  and  N  e 

A  RIDDER  NEWSPAPER 

w  s 

Represented  Nationally  By  RIDDER-JOHNS,  Inc. 


Member  of  Metro  Sunday  Comic  Network.  Now  with  Parade.  Too! 
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Movie  Man  Blasts  Papers 
For  Censorship  of  Ads 


With  a  record  $65,000,000  in 
films  to  merchandise  during  its 
40th  Anniversary  year.  United 
Artists  does  not  intend  to  be 
hampered  or  intimidated  by  the 
new  wave  of  “backstairs”  cen¬ 
sorship  that  is  being  directed 
against  motion  picture  adver¬ 
tising. 

The  promise  of  uninhibited, 
un-self-conscious  promotion,  was 
made  at  UA’s  40th  Anniversary 
sales  convention  in  Los  Angeles 
last  week  by  Roger  H.  Lewis, 
national  director  of  advei'tising, 
publicity  and  exploitation. 

Gtes  Rejections 

Citing  recent  rejections  by 
new’spapers  of  motion  picture 
ads,  Mr.  Lewis  said,  “It’s  about 
time  the  industry  stopped  being 
sheepish  and  supine.  It’s  time 
that  we  called  for  an  end  to  the 
double  standard — one  unrealis¬ 
tically  rigid  measure  for  film 
promotion,  another  more  lax  and 


liberal  standard  for  competing 
entertainment  media.” 

Further  documenting  his 
charge  of  a  double  standard,  Mr. 
Lewis  told  convention  delegates 
that  the  very  newspapers  that 
turn  down  film  ads  splash  their 
front  pages  with  lurid  stories 
and  stills  of  sex  and  violence 
that  would  never  even  be  con¬ 
sidered  for  movie  production  or 
promotion. 

Mr.  Lewis  pointed  out  that 
no  responsible  industry  organiza¬ 
tion  would  exploit  the  vulgar 
and  obscene  to  stimulate  box- 
office  action. 

False  Standards 

“What  we  are  unwilling  to 
submit  to,”  he  said,  “is  the 
capricious  and  discriminatory 
censoring  of  movie  ads  on  the 
basis  of  arbitrary  and  false 
standards,  and  by  people  who 
have  no  authority  or  special  apti¬ 
tude  to  determine  what  the  pub- 


c  ‘  BEACON  NIWS  ELGIN  C0Ull;i 

WRAP  UP  ^ 
i  THE  RICH 
HORTHEBM 
nXXNOIS 
MARKIT 


r  BUT  THE 

I  capt^, 

i  .  ?big:3] 

1  BAVIH^S^ 
I  fltiCEKAGE 


When  you  buy  all  3  of  the  Big  3 
you  save  9y2C  a  line! 

SEPARATE  LINE  RMES: 

AURORA  BEACON-NEWS  .  .  lOc 

ELGIN  COURIER-NEWS  .  .  .  IBc 

JOLIET  HERALD-NEWS  ...  21c 
TOTAL  .  .  S9c 

THRIfTY  ALL-3  RATE  ....  W'm 
BUY  ALL  3  AND  SAVE  .  .  .  t'^c  A  LINEI 


TheR.ng  COPLEY  NEWSPAPERS 

15  "Hometown"  Newspaper^  coveting  Northern  Illinois  —  Springfield, 
Illinois  —  Son  Diego,  Colifornio  ond  Greoter  Los  Angeles  .  .  . 

Served  by  the  COPLEY  Washington  Bureau  ond  the  COPLEY  News  Service. 

of  Truth”  REPRESENTED  NATIONALLY  BY  WEST440LIIDAY  CO.,  INC. 


lie  may  find  disagreeable.  ‘A  4-^ 

“In  virtually  every  other  field,”  /WlLO  V_^LllZ 
Mr.  Lewis  said,  “the  advertiser 
is  free  to  reach  the  consumer  in  13 \ 
his  own  way.  The  film  industry  L  1  OlllOLlOll 
alone  is  traditionally  handcuffed 

and  hounded  by  self-appointed  lAoilioo 

arbiters  of  public  taste.  1/  (31  l-/cllllt>o 

$9.Million  for  Ads 

“This  year  United  Artists  is  A  copyrighted  identification 
putting  into  distribution  the  contest-promotion,  called  “Auto 
very  finest  lineup  of  big  pictures  Quiz,”  is  being  offered  to  ap- 
in  its  40-year  history.  'This  de-  proximately  1,000  non-metropoli- 
mands  a  promotion  program  tan  dailies  by  Inland  Newspaper 
that’s  freer  and  more  flexible  Representatives,  Inc. 
than  anything  we’ve  ever  used  Auto  Quiz  is  designed  to 

before.  W e  don’t  intend  to  let  demonstrate  the  effectiveness  of 
this  ‘backstairs’  censorship  newspaper  advertising  to  auto¬ 
cramp  our  style  and  our  prod-  mobile  dealers  in  the  non-metio- 
uct  potential.  If  necessary,  we’ll  politan  field,  said  James  H. 
go  to  the  courts  to  protect  our  Morrow  of  the  Inland  organiza- 
right  to  reach  the  public  in  our  tion,  which  is  offering  a  contest- 
own  way.”  promotion  kit  for  $18. 

United  Artists  has  budgeted 
more  than  $9,000,000  for  ad-  Flexible  Promotion 

publicity-exploitation  during  the  . 

coming  year.  The  campaign  will  Auto  Quiz  can  help  a  news- 
back  some  40  films,  including  at  maintain  a  better  sh« 

least  29  double  “A”  productions,  national  advertising  by 
a  75Cc  increase  over  last  year,  supplying  concrete  proof  to  ad¬ 
vertisers  and  agencies  that  no 
*  *  ’"  other  medium  can  deliver  sales 

Mixed  Views  on  Ban  and  merchandising  at  the  M 

level,  for  local  dealers  as  enec- 
Hartford,  Conn,  tively  as  the  local  newspaper," 

Sole  measure  pending  before  explain  the  sponsors  of  the  con- 
the  Connecticut  State  Legisla-  test,  which  is  flexible  in  applica- 
ture  referring  to  objectionable  tion  to  meet  local  conditions, 
motion  picture  advertising  pro-  During  the  contest  approxi- 
vided  mixed  reaction  during  a  ^.^tely  30  mats  will  appear  in 
Feb.  19  public  hearing  conducted  newspaper  illustrating  a  dis- 
by  the  Judiciary  Committee.  A  tinctive  feature  of  the  different 
newspaper  delegation  partici-  automobile  models  over  the  years 

1950  to  1959. 

The  bill,  known  as  Senate  Bill 

44,  was  introduced  by  Senator  Wall  Charts  Provided 

Orefice,  and  would,  in  effect,  .  .  ,  ,  ,  -j.j 

ban  motion  picture  advertising  Auto  dealers  will  ^ 
of  a  suggestive  nature.  Strong  wall  charts,  showing 

support  was  voiced  by  a  dele-  fuH-view  photos  of  their  respec- 
gation  of  mothers,  mainly  rep-  tive  models  covering  the  10-year 
resentative  of  the  State  Parent-  span. 


Flexible  Promotion 
“Auto  Quiz  can  help  a  news- 


Mixed  Views  on  Ban 


1950  to  1959. 

Wall  Charts  Provided 
Auto  dealers  will  be  provided 


tive  models  covering  the  10-year 


Teachers  Association  and 
church-affiliated  groups. 


Contestants  will,  in  most 
cases,  have  to  visit  the  various 
local  dealers  in  order  to  ascer¬ 
tain  the  identity  of  the  differeut 


Ask  Voluntary  Action  t^in  the  identity  of  the  differeut 

From  newspaper  and  theatre  cars,  thus  creating  show  rooir 
representatives,  however,  came  traffic. 

the  contention  that  such  a  move 

,,  ...  ,  .  ,  rlexible  Promotion 

would  result  in  censorship  and 

curb  freedom  of  the  press.  The  promotion  is  flexible  so 

Three  women  singled  out  the  that  a  newspaper  can  have  the 
need  for  legislation.  option  of  (1)  running  three  con- 

Sidney  A.  Bedient,  Nonvalk  test-insertions  a  day  for  10  da^i 
Hour  general  manager,  coun-  ^  day  for  30  days,  ® 
tered:  “I  am  in  complete  sym-  other  combination  best  suiW » 
pathy  with  the  aims  of  the  r^uirements.  The  cont^ 

ladies,  but  I  don’t  think  any  ^it  includes  mats,  wall  ch^ 

bill  of  compulsory  control  will  for  dealers,  recommended  cont» 

solve  the  problem.”  and  suggested  list 


rules  and  suggested  list  ol 


“It  would  be  difficult,”  he  pnzes. 
added,  “to  obey  and  enforce  Auto  Quiz  can  be  used  in  cos- 
such  a  law.”  As  an  alternative,  nection  with  newspaper  indua- 
he  suggested  that  the  legislative  try’s  “Total  Selling”  progr^ 
session  ask  Governor  Ribicoff  to  which  includes  an  automoW 
appoint  a  statewide  committee  promotion,  April  6-18,  featurW 
to  enlist  support  of  the  newspa-  the  slogan :  “Live  Better  W 
pers  and  theatres  on  a  voluntary  Far  in  a  Brand  New  Car,”  d 
basis.  was  pointed  out. 
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Shady  Lane 

gum-runner,  whose 
shady  dealings  set  off 
®  Kyute  uprising! 
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The  Kyutes  are  at  it  agin ! 

RICK  O’SHAY,  the  rip-roarin’est  daily  and  Sunday  comic  strip 
this  side  of  the  Pecos,  gets  a  new  character.  Shady  Lane! 

Shady  is  a  gum-runner.  He  bootlegs  the  chewy  stuff  to  the  redskins, 
in  violation  of  Gen.  DeBillity’s  Kyute  Treaty  and  stirs  up  an  Indian 
War.  (Everyone  knows  “the  Injuns  jest  can’t  handle  the  stuff.”) 

Chief  Horse’s  Neck  and  Gen.  DeBillity  start  an  armament  race, 
with  both  sides  buying  ammo  from  Shady  Lane.  But  the  dastard  sells 
each  blank  cartridges!  And  lands  in  the  hoosegow,  until  freed 
by  Manuel  Labor. 

You’d  think  the  hoodwinking  would  discourage  the  Kyutes— 
but  you  can’t  keep  good  Indians  down! 

The  Kyutes  have  another  uprising  over  the  Chief’s  daughter, 
Moonglow— Crazy  Quilt  and  Rick  O’Shay  himself  want  her  hand! 

With  the  Indian  country  a  dynamite  keg.  Shady  Lane  ignites 
a  powder  barrel  of  action  and  laughs,  and  will  have  millions  of 
readers  howling  with  side-splitters  in  the  coming  sequence  beginning 
March  30!  Phone  collect  MUrray  Hill  2-1234  to  reserve  rights 
to  RICK  O’SHAY. 

Chicago  Tribune -New  York  News 

o  !•  -  T'nr*  220  East  42nd  St.,  New  York 

^y  Tribune  Tower,  Chicago 
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A  1  •  1959  schedule,  Mi*.  Randolph 

Alcoa  Jjoosts  said; 

“Our  reasoTTS  for  beefing  up 
Tncoi’l"  particular  part  of  our  ad- 

A  Ull  illoOl  L  vertising  prograTn  is  its  demon¬ 

strated  power  to  move  Alcoa 
Q  T  n  n  1  rrn  Wrap  off  the  gi-ocer’s  shelf — 

V^dlll  immediately,  and  over  the  long 

haul.” 

The  two-yeai-old  foil  insert  in  many  markets,  i 
campaign  (via  Ketchum,  Mac-  have  more  than  doul 
Leod  &  Grove,  Inc.)  of  Alum-  Wrap  sales  iiT  the  n 
inum  Company  of  America  has  lowing  their  appea 
been  sharply  accelerated  this 
year,  according  to  J.  H.  Ran¬ 
dolph,  manager,  Alcoa  Wrap 
division  of  Wear-Ever  Alum¬ 
inum  Inc.,  wholly-owned  Alcoa 
subsidiary. 

In  the  first  three  months  of  filled  with  groceries 
1959,  12  major  newspapers. 


serts  will  appear  as  local  pio- 
motional  support  for  Alcoa’s 
curi'ent  “Wagon  Load  Conte.st,” 
offering  Rambler  station  wagons 
„  s;  Westing- 

_  in  house  refrigerator-freezers,  and 
as  many  cities,  with  a  combined  900  other  prizes.  Contestants  are 
circulation  of  2,405,000,  will  asked  to  write  25  or  less  words 
carry  full-page  inserts  of  Alcoa’s  on  why  they  like  “Strong  Alcoa 
household  foil.  This  will  consume  Wrap.”  Entries  will  be  judged 
enough  aluminum  foil  to  stietch  in  the  sincerity,  originality  ;ind 
from  New  York  to  Chicago.  aptness  of  thought. 

Present  plans  call  for  more  o  i  i 

than  40  Alcoa  insert  promo-  Newspaper  .Scl,e«h.le 

tions  during  the  current  year.  Newspapers,  cities,  and  dates 
This  compares  with  a  total  of  of  fii'st  quarter  inserts  are: 

26  since  Alcoa  pioneeied  the  Oklahoma  City  Oklahoman 
foil  insert  technique  in  the  Mil-  ^nd  Times,  Jan.  27;  Springfield 
i*QC7  ^  ^  April,  (Mass.)  Union  Neu's,  Feb.  9-10; 

.VcH'  Haven  (Conn.)  Register, 

Commenting  on  the  heavier  Feb.  10;  Bridgeport  (Conn.)  The  Coca-Cola  Bottling  Co.,  cussions. 

under  fire  in  Cleveland  for  a  Mr.  Locher  said  the  games  "in- 

I - - - - - 1  Cross-the-T  contest,  involving  cite  a  gambling  spirit  in  ths 

I  .  I  advertisements  in  the  daily  news-  community.” 

papers,  has  decided  to  terminate  • 

the  contest.  Newspapers  Convev 

Attorneys  for  the  company  an-  a  *  r 

nounced  the  decision  at  the  .start  neoessil\ 

of  a  hearing  in  Common  Pleas  “The  real  contribution  of  the 
Court  on  a  company  application  daily  newspaper  for  national  ad- 
for  an  order  to  restain  the  city  vertisers  lies  in  the  medium'e 
from  interfering  with  the  con-  long-term  effect  on  brand  and 
test.  The  city  charged  the  con-  product  images,”  Dr.  Howard 
test  was  a  lottery.  1).  Hadley,  research  vicepresi- 

“Coca-Cola  regards  its  conte.st  dent.  Bureau  of  Advertising, 
as  a  legitimate  sales  promotion,  ANPA,  declared  last  week  in 
but  it  decided  to  take  this  action  a  talk  before  the  Chicago  Chap¬ 
in  the  best  interest  of  cooper-  ter  of  the  American  Marketing 
ating  with  the  city  law  depart-  A.s.sociation. 
ment  and  the  county,”  said  At-  Reviewing  consumer  and  ad- 
torney  Morton  Stotter.  vertising  studies  to  discover  thf 

The  Coca-Cola  lawyer  cited  factors  responsible  for  the  ef- 
10  other  contests  in  progress  in  fectiveness  of  newspaper  adver- 
Cleveland,  which  he  asserted  tising,  he  said,  “The  people  ire 
were  as  illegal  as  the  Ci'oss-the-  interviewed  had  been  telling 
T  game.  The  proswiitor’s  office  in  many  different  ways  that 
announced  it  would  not  hesitate  newspapers  tend  to  give  ‘an 
to  take  action.  aura  of  need  or  necessity’ 

Editor  N.  R.  Howard  of  the  pT'oducts  advertised  in  them- 
Cleveland  News,  which  is  con-  This,  Dr.  Hadley  believes,  is 
ducting  a  Cashwords  contest,  the  major  contribution  of  news- 
said  that  contest  was  legal  and  papei’s  to  building  brand  ima^- 
added:  “We  would  be  glad  to  —  a  contribution  that  is  i®" 
defend  it  in  court.”  The  Cleve-  poidant  to  national  advertisers 
land  Press  is  running  a  “Press-  because: 

words”  contest.  “A  brand  that  is  a  necessit) 

City  Law  Director  Ralph  S.  has  already  overcome  its  big- 


ALL  'WRAPPED  UP' — Alcoa  Wrap  and  agency  personnel  all  "wrapped 
up"  in  their  first-quarter  schedule  of  newspaper  insert  promotiom. 
Front  center  (with  glasses)  is  J.  H.  Randolph,  Alcoa  Wrap  manager 
for  Wear-Ever  Inc.,  subsidiary  of  Aluminum  Company  of  Americe. 


Coca-Cola  Ends 
Cross-T  Contest 


RESEARCH 

SERVICE 

Sells  Newspaper  Schedules 


For  years  ACB  has,  on  order,  furnished  its  Newspaper  Re¬ 
ports  to  advertisers.  These  Reports  detail  the  amount  of 
display  linage  which  competing  brands  use  in  various  cities. 

Many  times  when  we  have  reported  to  an  advertiser  that 
his  brand  was  falling  behind,  we  have  noticed  new  schedules 
had  been  placed  to  meet  the  competition. 

Recently,  one  of  the  nation’s  largest  advertisers  cited  a 
specific  example  to  us.  ACB’s  Research  Reports  showed 
this  advertiser  certain  districts  were  falling  behind  in  their 
sales  because  of  too  little  newspaper  advertising.  Immedi¬ 
ately  these  weak  spots  received  additional  display  schedules, 
on  the  strength  of  ACB  Newspaper  Research  Reports. 


Advertising  Checking  Bureau/  Inc. 

Nmr  Twk  (14}  79  IMn**  Avt.  Chlwfi  II  S.  liiAi|W  An.  •  CatMubn  09 
21  SmA  UmI  Si.  MMipbb  141  JtlwsM  An.  im  frulm  (S)  SI  Rnt  Si. 
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Why  do  leading  publishers  select  Goss  Headliners? 


San  Francisco  Chronicle  Goes  To  uu 

for  Performance  and  Dependability 


The  proof  of  the  press  is  in  the  printing — 
that  is  why  so  many  leading  publishers  select 
Goss  Headliners.  The  performance  and  de¬ 
pendability  of  the  Headliner  is  being  dem¬ 
onstrated  daily  in  more  than  one  hundred 
fifty  progressive  newspaper  pressrooms 
all  over  the  world. 

Now,  in  a  major  move  to  expand  and 
improve  its  mechanical  operation,  the  San 
Francisco  Chronicle  will  install  a  Headliner 
press  with  color  cylinders.  The  units  will  be 
equipped  with  Tension  Lockup  and  with 


Goss  Reels-Tensions-Pasters  automatically 
controlled  by  Paster  Pilots. 

These  are  only  a  few  of  the  features, 
pioneered  and  perfected  by  Goss,  which  are 
responsible  for  the  performance  and  de¬ 
pendability  of  the  Headliner.  Many  of  the 
features  contribute  to  the  outstanding  Goss 
flexibility  which  is  so  important— flexibility 
of  ROP  color  arrangements,  flexibility  for 
future  growth. 

When  planning  for  tomorrow,  let  Goss 
analyze  your  special  requirements. 


THE  GDSScompany 

A  DIVISION  OP  MIKHLC-OOSS*OSXT8lt.  INC. 
5601  WKST  31ST  STN6CT.  CHICAGO  SO.  ILLINOIS 


yyhatever  Your  Run  ^ 

GOSS  Has  the  Press  y  COX-O-TYPC  .  .  .  SUBURSAN  .  .  .  DCK>A-TUBE  .  .  .  UNITUBC  .  .  .  UNIVERSAL  .  .  .  HEADLINER 
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Daystrom  Supplements 
To  Debut  ‘Color  Line 


INSIDE  AD-LINES 


A  full-page  color  ad  schedule, 
inti’oducing  Daystrom’s  “New 
World  of  Coloi’”  line  of  metal 
kitchen  furniture,  will  start 
March  22  in  Sunday  newspaper 
magazine  sections  of  The  All 
Florida  Group;  27  metropolitan 
area  papers  serviced  by  the  Sun¬ 
day  group;  and  the  New  York 
Times,  Los  Angeles  Examiner, 
Omaha  (Neb.)  World-Herald, 
Ft.  Worth  (Texas)  Star-Tele¬ 
gram,  New  Haven  (Conn.)  Reg¬ 
ister,  and  San  Francisco  Exam¬ 
iner. 

A  1500-line  ROP  ad  will  run 
in  the  Kansas  City  (Mo.)  Star. 

The  ad  (via  BBDO)  features 
tables  and  chairs  in  pink,  yellow 
and  turquoise.  A  column  on  a 
facing  page  will  list  dealers  for 
the  Daystrom  line. 


S2-MilIioii  Campaign 
Launched  by  P&T 

Park  &  Tilford  Distillers  Co. 
will  spend  more  than  $2,000,000 
on  newspaper  and  magazine  ad¬ 
vertising  this  year  to  expand 
sales  of  its  line  of  distilled  spirits 
in  metropolitan  New  Yoi-k  and 
188  other  markets  throughout 
the  U.  S. 

William  Sederbaum,  general 
sales  manager,  said  P&T’s  do¬ 
mestic  and  imported  whiskies 
will  be  advertised  during  coming 
months  in  388  dailies.  He  added 
that  large-scale  advertising  will 
support  J.  W.  Dant  bourbon; 
J.  W.  Dant  86  proof;  Three 
Feathers  and  P&T  Reserve 
blended  whiskies;  P&T  Private 
Stock,  a  blend  of  straight  whisk¬ 
ies;  Kentucky  Bred  straight 
bourbon;  and  Scottish  Majesty 
Scotch  whiskey. 


Advertising  for  J.  W.  Dant 
and  Three  Feathers  brands  is 
handled  by  The  Kleppner  Co. 
Mogul,  Lewin,  Williams  &  Say¬ 
lor,  Inc.,  handles  the  P&T  line. 

• 

Campaign  Rouiidup  .  .  . 

•  Full-  and  half-page  news¬ 
paper  ad  mats  are  included  in 
a  kit  issued  by  Vogue  magazine 
to  some  1,000  department,  shoe 
and  specialty  stores  to  promote 
the  “Bright  Open  Shoe”  one 
tinted  stockings  drive  launched 
by  the  magazine  from  now  until 
summer. 

• 

Miller  Appointe<l 
Buick  Ad  Manager 

Flint,  Mich. 

Gerald  M.  Miller,  vicepi’esi- 
dent  and  account  executive  at 
Brooke,  Smith,  French  and  Dor- 
rance,  Inc.,  Deti'oit,  has  been 
appointed  advertising  manager 
of  Buick  Motor  Division. 

Edward  C.  Kennard,  Buick 
general  sales  manager,  said  Mr. 
Miller  will  work  with  Buick’s 
agency,  McCann-Erickson,  Inc., 
“in  selection  of  media  and  con¬ 
tent  of  our  national  advertising 
program.” 

• 

ANA  Rate  Cards  Set 

The  Association  of  National 
Adverti.sers  is  di.stributing  the 
1959  edition  of  the  ANA  News¬ 
paper  Local  Rate  Card  Service. 
It  provides  the  January,  1959 
rates  of  1,5.50  daily  and  Sunday 
Newspapers.  The  annual  sub¬ 
scription  charge  for  this  serv¬ 
ice  is  $25  for  ANA  members  and 
participating  newspapers.  The 
charge  to  all  others  is  $75  per 
year. 


Liquor  Ads  in  Georgia 

Atlanta,  Ga. 

For  first  time  since  June, 
1955,  Georgia  new'spapers  are 
free  to  print  liquor  ads  as  they 
choose.  Revenue  Commissioner 
Dixon  Oxford  Feb.  19  revoked 
restrictions  against  liquor  ads 
imposed  by  his  predecessor  T. 
V.  Williams. 

Oxford  gave  two  reasons:  1) 
“Williams’  orders  were  punitive 
in  nature  and  were,  in  fact,  not 
promulgated  for  the  reasons 
given  but  were  rather  an  effort 
to  punish  certain  newspapers  for 
exposing  graft  and  corruption 
in  the  state  government.”  2) 
“It  is  my  opinion  that  no  public 
official  has  the  right  or  the 
authority,  either  directly  or  in¬ 
directly,  to  hinder  or  restrict 
newspapers  in  the  exercise  of 
their  traditional  American  pre¬ 
rogative  of  the  freedom  of  the 
press.” 

Oxford  said  he  will  provide 
some  means  for  review  of  pros¬ 
pective  liquor  ads. 

«  *  * 

’W  omen  in  Scotch  .\ds 

House  of  Lords  Scotch  will 
introduce  women  into  its  maga¬ 
zine  and  newspaper  advertising 
(via  D’Arcy  Advertising  Co.) 
in  a  new  campaign  beginning 
in  March.  Large-space  inser¬ 
tions  are  scheduled  in  newspa¬ 
pers  of  selected  Scotch  markets 
including  New  York,  Los  An¬ 
geles  and  Chicago.  In  pre.sent- 
ing  new  campaign,  Glenmore 
Distilleries  Co.’s  ad  chief,  Ar¬ 
thur  P.  Bondurant  said  it  is 
strange  to  think  of  women  in 
whiskey  advertising  as  “revolu¬ 
tionary.”  He  noted  that  one  of 
Glenmore’s  bourbons  —  Yellow¬ 
stone  brand  —  used  ladies  in 
ads  60  years  ago. 

*  *  * 

Home  Improvement  Market 

First  of  Bureau  of  Advertis¬ 
ing’s,  ANPA,  seasonal  Total 
Selling  presentations  has  just 
been  published  and  mailed  to 
member  newspapers  for  distri¬ 
bution  to  retailers.  The  10-page, 
packet -size  folder -presentation 
highlights  “greatest  opportunity 
ever”  for  retailers  selling  the 
rapidly  growing  home  improve¬ 
ment  market. 

*  *  « 

End  Media  Strife 


may  be  found  in  selling  import¬ 
ance  of  advertising  first  and  the 
medium  second. 


Inside  the  Agencies 

A1  Paul  Lefton  Co.,  after  han¬ 
dling  C.  Schmidt  &  Sons,  Inc., 
Philadelphia,  Schmidt’s  beer  ac¬ 
count  for  the  past  26  years,  has 
resigfned  the  account,  effective 
May  1.  Schmidt  has  already 
named  Ted  Bates  &  Co.  as  a 
successor.  .  .  .  Harry  D.  Way 
named  exec  veep  in  charge  of 
New  York  office  of  Erwin 
Wasey,  Ruthrauff  &  Ryan,  Inc. 
...  Miss  Robei-ta  Gerry,  former 
associate  editor  of  Printers’  Ink 
magazine,  has  joined  General 
Public  Relations,  Inc.,  the  PR 
subsidiary  of  Benton  &  Bowles, 
Inc.  .  .  .  Walter  Kashen,  media 
buyer  for  seven  years  at  Ogilvy, 
Benson  &  Mather  Inc.,  ap¬ 
pointed  administrative  manager 
of  the  agency’s  media  depart¬ 
ment. 

*  *  * 

Drive-in  Theatres 

Latest  suiwey  of  drive-in 
theatre  attendance  reveals  that 
4,541  drive-ins,  95%  of  total, 
now  available  for  theatre  screen 
advertising.  Theatre-screen  Ad¬ 
vertising  Bureau  reports. 

*  *  * 

Campaigns 

Watch  for  large-space  inser¬ 
tions  in  newspapers  to  introduce 
Blair  Laboratories’  new  product 
for  removing  wax  from  human 
ear  (via  Doyle  Dane  Bembach 
Inc.).  .  .  Shaler  Company,  Wau- 
pun,  Wis.,  will  use  720  newspa¬ 
pers,  beginning  in  March  to  ad¬ 
vertise  Shaler  Rislone,  automo¬ 
tive  oil  product  and  its  new 
product  S-200,  an  oil  additive 
for  high  compression  motors. 
Campaign,  (via  Stem,  Walters 
&  Simmons,  Inc.,  Chicago)  will 
consist  of  four  ads,  totaling 
some  1500  lines,  representing 
Shaler’s  total  consumer  ad 
budget  in  newspapers  for 

months  of  March,  April,  May 
and  June.  Combined  schedule 
tops  one  million  lines  of  news¬ 
paper  advertising.  .  .  .  Bepn- 
ning  this  week,  and  continuing 
through  March  and  April,  Ad¬ 
miral  Corp.  will  run  series  of 
six  “big  picture”  ads,  each  161® 
lines  on  seven  columns,  in  black 
and  white  every  other  week  in 
more  than  100  major  dailies. .  •  • 


America’s  print  and  broad-  more  man  luu  major  aaiiies.  ••  • 
cast  media  may  undermine  ad-  *  «  « 

vertiser  and  public  confidence  in  ^p  Decision 

advertising  unless  they  stop 

their  controversy  on  merits  of  Florida  Citrus  Commission, 
each  medium,  James  T.  Quirk,  Lakeland,  Fla.,  has  decided  to 
publisher,  TV  Guide  magazine,  wait  until  next  fall  before  de- 
told  Kansas  City  Advertising  ciding  to  spend  more  money  i" 
and  Sales  Executives  Club.  He  efforts  to  get  national  publicitj 
said  answer  to  inter-media  strifei  for  Florida  citrus. 
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A  \  QUESTION:  What  big  isolated  market  in  the  West  is  so  cQa 
Q  distinctly  different  that  it  cannot  be  measured  by 
its  metro  area  alone  and  offers  you  more  food  sales 
than  the  Kansas  City  or  Denver  metro  areas  . . .  more  drug  sales  than 

the  Milwaukee  or  New  Orleans  metro  areas  .  .  .  more  automotive  sales 

fthan  the  Cincinnati  or  Indianapolis  metro  areas  ...  or  more 
total  sales  than  you  can  get  in  any  but  the  first  19  metro 
areas — and  is  covered  by  just  one  big  "newspaper  buy?” 


ANSWER: 


The  Spokane  Market 


Tiilil 


Total  Spekono  Morkot 
Rotoil  Saks 
$1  ^56,199,000 

The  Spokesman-Review  and 
Spokane  Daily  Chronicle  reach 
5  out  of  10  families. 

Rotoil  Trading  Zeno 

Rotoil  Solos 
HL  Ml«r293,000 

The  Spokesman-Review  and 
Spokane  Daily  Chronicle  reach 
7  out  of  to  families. 


If  you’re  scheduling  markets  by  metropolitan  areas,  take  a  second 
look  at  the  Spokane  Market.  Here’s  a  distinctly  different  market, 
requiring  an  entirely  different  set  of  measurements.  Walled-in  on 
all  sides  by  giant  mountain  ranges  and  with  Spokane  300  or  more 
miles  distant  from  other  metropolitan  areas,  the  Spokane  Market  is 
an  isolated — but  integrated — multi-billion  dollar  sales  area  the  size 
of  New  England.  Metro  data  fall  far  short  of  the  full  strength  of 
this  big  market,  which  is  4  times  as  big  as  its  metro  area  in  popula¬ 
tion,  income  and  sales.  But  you  sell  it  ALL  with  just  one  big  "news- 
paper-buy”:  The  Spokesman-Review  and  Spokane  Daily  Chronicle. 

9  out  of  10  Subscribers  delivered  at  Home— 86.41^  UN-duplicated 


MotrepolHao  Spokooo 
Rotoil  Solos 
$366,060,000 

The  Spokesman-Review  and 
Spokane  Daily  Chronicle  reach 
more  than  9  out  of  10  families. 

All  data  SRDS  November  193S 


Spokesm 


Spokane 


Chronicle 
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Stations  Fight 
New  FCC  Rule 
On  Free  Time 


Chicago  p 
Station  WBBM-TV,  Chicago  I 
CBS  outlet,  and  the  Columbia  r 
Broadcasting  System  have  re¬ 
fused  to  bow  to  a  ruling  by  the  t 
Federal  Communication  Com-  ^ 
mission  that  Lar  Daly,  a  peren-  ^ 
nlal  candidate  for  political  office,  IB 
must  be  given  free  time  equal 
to  that  used  in  portraying  Mayor  HARD-HITTING,  LONG-RANG 

Daley  of  Chicago  in  news  pro-  brought  scrolls  and  awards  to  the 

grams.  Foundation  for  Highway  Safety. 

_  ^  .  j.  president,  makes  presentations  i 

Lar  Daly  was  a  candidate  for  Beebe 

mayor  in  both  the  Democratic  money  as  incentive  for  staf 

and  Republican  primaries  here  _ _ _ _ 

Feb.  24.  He  had  earlier  been  ^  /x  4  J 

granted  a  half  hour  because  of  Staffs  Assigned 
Mayor  Daley’s  “The  Mayor  Re-  To  ^Historic*  Session 

Honolulu 

TV.  The  station  then  granted  .  ..  ,  ,  , 

Timothy  Sheehao,  resular  Re.  "“f  Ho™'"'" 

publican  candidate,  a  free  half.  have  three-men  bureaus  at 

hour  because  of  time  given  his  may  be  the  last  session 


TV  Outrates 
Newspaper  If 
Sole  Medium 


India.napous 

“What  medium  would  you 
keep  if  you  could  keep  only 


opponents. 

.Sought  Elquul  News  Time 
Lar  Daly  then  sought  an  FCC 


Newspapers  came  out  second 
to  television  in  a  media  prefer¬ 
ence  survey,  in  which  that  ques¬ 
tion  was  asked,  conducted  by 
Prof.  Poynter  McEvoy  of  Indi- 
HARD-HiniNG,  LONG-RANGE  campaign  to  reduce  traffic  accidents  University  Department  of 

brought  scrolls  and  awards  to  the  Miami  (Fla.)  Herald  from  the  National  Journalism.  He  had  the  coopera- 
Foundation  for  Highway  Safety.  William  H.  Veale,  at  right,  foundation  tion  of  Reuben  Mehling,  direc- 
president,  makes  presentations  to  Joy  Reese  Shaw  and  Mike  Morgan,  tor  of  the  Bureau  of  Media 
staff  writers,  and  George  Beebe,  managing  editor,  who  posted  his  prlie  Seiwice. 

money  as  incentive  for  staff  suggestions  for  other  campaigns.  Newspapers  were  read  regu- 

- - - - -  larly  by  one  or  more  persons  in 

Staffs  Assigned  Phik.  Inquirer  fSires 

To  Historic  Session  the  newspaper  as  the  “one  me- 

Honolulu  Doubly  Honored  dlum”  fell  short  of  television’s 

Both  major  Honolulu  dailies  preference  in  each  age  categon'. 

will  have  three-men  bureaus  at  PHlLADBa.PHlA  The  results  of  the  inquiry  re- 

what  may  be  the  last  session  ^t  ceremonies  celebrating  the  Ported  by  Prof.  McEvoy  in  the 
of  the  Territorial  Legislature  in  227th  birthday  of  George  Wash-  Indiana  Publisher,  organ  of  the 
Hawaii.  An  assistant  city  edi-  jngton  at  the  Freedoms  Founda-  Hoosier  State  Press  Association, 


Phila.  Inquirer 
Doubly  Honored 


Hawaii.  An  assistant  city  edi- 


Hoosier  State  Press  Association, 


tor  will  be  bureau  chief  in  each  headquarters  at  Valley  showed: 


Forge,  Pa.,  Walter  H.  Annen-  38%  fathers  would  keep  the 


ruling  relative  to  S  The  HonoZu/u  Adrcrfkcr  will  herg,  editor  and  publisher  of  newspaper;  40%  would  keep 

SoXg 'Sly™  S  Sles^SnercoveS  12%  radio  and  10%  ma,.- 

diS  thTof  the  Senate,  and  Robert  Johnson  Honor  Medal  as  author  of  an  32%  mothers  would  keep 


Daley  performing  such  official  and  Rnhert  Johnson 

President  of  AreenHna^un^  his  House  of  Representatives,  editorial,  “Security:  the  Great  newspaper;  49%  TV,  11%  radio 
arrival  here  Honolulu  Star-Bulletin  Illusion.”  The  editorial  appeared  and  8%  magazine. 

1  j  1  L  1  have  John  Ramsey  as  bu-  the  Inquirer  on  Sept.  7,  1958.  28%  Colleee-aee  children 

When  FCC  ruled  last  week  ..pan  chief  Jack  Teehan  will  ^oiiege  age  cniiaren 

that  Lar  Daly  was  entitled  to  cover  the  Senate  and  Charles  decoration  vvas  presented  would  keep  newspaper,  38 1 

such  free  news  time,  CBS  sent  Parmiter  the  House  Foundation  for  the  most  TV,  23%  radio  and  11%  maga- 

a  wire  to  the  Commission  notify-  nf  editorials,  essays,  zine. 

ing  it  of  its  refusal  to  grant  iooked-ior  granting  oi  cartoons  or  photographs  per-  8%  high-school  children  would 

such  time  to  Daly  and  giving  statehood  to  Hawaii  by  this  Con-  taining  to  the  Bill  of  Rights  keep  newspaper,  56%  TV, 
notice  of  legal  actlL.  NBC  here  ELhvp  individual  literties  under  radio  and  6%  magazine, 

did  comply  with  the  FCC  ruling  *  Lth  the  last  in  the  terrSoJ^’s  ourform^  of  constitutional  gov-  younger  children  would 


that  Lar  Daly  was  entitled  to  cover  the  Senate  and  Charles 
such  free  news  time,  CBS  sent  Parmiter  the  House, 
a  wire  to  the  Commission  notify-  rru„ 


,  .  .  %  month  the  last  in  the  territory’s  p.-nmeTit  ’ 

several  minutes  of  ,  •  . _  euiment. 


in  giving  several  minutes  oi 
TV  time  to  Lar  Daly  to  offset  ^ 


keep  new'spaper,  91%  TV,  V!c 


newsreel  time  given  the  Mayor. 

Radio-TV  new'smen  point  out  Speaker  Booked 
that  the  latest  FCC  ruling  Secretary  of  the  Tres 


•  A  second  George  Washington  radio  and  2%  magazine. 

O  C  I  nil  conferred  families  reported 

P  Speaker  Booked  joint  y  upon  the  Inqmrer  and 

Secretary  of  the  Treasury  f time  to  only  one  medium: 


could,  for  all  practical  purposes,  Robert  B.  Anderson  will  address  “Old  Newsboys^  Day” 

put  radio  and  television  out  of  the  annual  luncheon  of  members  P|uff*um,  a  c  an  y  piojec  o  r^Jc  &  XV 

business  in  covering  the  1960  of  the  Associated  Press  in  New  handicapped  children.  Newspapers 

political  campaign.  York  April  20.  Announcement  Newspapers 

.John  Fulton  Lewds,  WBAL,  of  Mr.  Anderson’s  acceptance  Newspapers 

Baltimore,  Md.,  chairman  of  the  of  an  invitation  was  made  by  Runs  Daily  Ad  media  . 

Freedom  of  Information  Com-  Benjamin  M.  McKelw'ay,  presi-  ^  -y 

mittee.  National  Association  of  dent  of  the  AP  and  editor  of  I  ears  Iiisiiranee 

Radio  Television  News  Direc-  the  Washington  (D.  C.)  Eve-  Anderson,  S.  C. 


New’spapers  .  9'^' 

Newspapers  &  radio . 

Newspapers  &  TV . 

.411  media  . 6R* 


Radio  Television  News  Direc-  the  Washington  (D.  C.)  Eve- 
tors,  issued  a  formal  protest  to  ning  Star. 

FCC,  stating  in  part:  • 

“The  ruling  that  appearance  Yeager  Retires 
of  an  elected  official  on  a  TV 

newscast  entitles  political  can-  Jacksonville,  Fla. 

didates  for  public  office  to  equal  Clarence  W.  Yeager,  classi- 
time  poses  a  grave  threat  to  fied  advertising  manager  of  the 
free  news  coverage.  Newsmen  J^^sonville  Journal  for  37 
u-i-L  i?  .r  •  years,  has  announced  his  retire- 

assume  responsibility  for  fair  ^  newspaper 

play,  but  their  prime  responsi-  ^.^reer  in  1907  as  a  carrier  for 
bihty  IS  to  give  the  public  the  the  Tulsa  (Okla.)  Democrat, 
news  and  to  do  this  they  should  and  became  classified  advertising 
not  be  subject  to  a  form  of  poll-  manager  of  that  paper  and  later 
tical  censorship.”  of  the  Tulsa  World. 


Gallant-Belk  Co.  local  re¬ 
tailer  here,  has  had  a  display 


Insurance  Manager 

Chicago 

Robert  N.  Mannel  has  been 


ad  in  the  Anderson  Independ-  appointed  manager  of  the  in- 
ent  and  Daily  Mail  each  day  surance  department  of  the  Ch- 
for  more  than  40  years,  ac-  cago  Tribune,  it  was  announced 
cording  to  a  promotion  ad  run  by  J.  Howard  Wood,  vicepresi- 
Feb.  20  in  the  Independent,  dent  of  the  Tribune  Company 
Copy  also  noted  that  “In  and  general  manager  of  tb* 
those  14,610  consecutive  days  Tribune.  Before  joining  the 
over  12  million  lines  have  been  Tribune  Jan.  2,  1958,  Mr.  Man- 
used  by  this  progressive  firm  nel  was  assistant  vicepresid^t 
‘to  keep  in  daily  touch  with  and  manager  of  the  engineering 
the  316,000  people  in  Ander-  division  of  Rollins,  BurdiA 
son’s  trading  area’.”  Hunter  Co.,  insurance  broker- 

_  age. 
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Thompson, 
Philadelphia 
CE,  Dies:  61 


Philadelphia 
Stanley  G.  Thompson,  city 
editor  of  the  Philadelphia 
Evening  and  Samlay  Bulletin, 
died  in  his  sleep  Feb.  19  while 
visiting  relatives  at  Lake  Worth, 
Florida,  while  on  a  short  vaca¬ 
tion. 

Mr.  Thompson,  fondly  known 
as  the  “Colonel”  to  many  of  his 
associates  because  of  his  Ken¬ 
tucky  background,  had  been  at 
his  desk  the  previous  day. 

While  his  own  personal  skills 
were  of  the  highest,  he  was 
probably  at  his  best  in  develop¬ 
ing  and  handling  a  staff  with 
a  sense  of  humor  and  under¬ 
standing  that  was  a  tradition. 

“Not  everyone  can  be  a  gen¬ 
ius,”  he  once  said  to  a  reporter 
who  arrived  at  his  job  late,  “but 
everyone  can  be  punctual.” 

He  was  a  master  in  the  pre¬ 
paration  of  coverage  for  big 
news  events  such  as  elections 
and  national  conventions.  He 
pinpointed  the  role  of  each  mem¬ 
ber  of  his  staff  and  saw  that 
things  progressed  smoothly. 

Cx>vered  Hiss  Trial 

In  1950  he  temporarily  left 
his  desk  duties  and  went  to 
cover  the  perjury  trial  of  Alger 
Hiss  in  New  York.  At  the  close 
of  the  trial  he  wrote  a  summa¬ 
tion  of  the  testimony  that  filled 
over  three  full  pages  of  the 
Sunday  Bulletin  and  won  the 
annual  award  of  the  Philadel¬ 
phia  Press  Association. 

Mr.  Thompson  was  bom  61 
years  ago  in  Morgantown,  Ky., 
the  son  of  the  Rev.  Dr.  Samuel 
J.  Thompson  and  throughout 
his  life  his  faith  remained  very 
deep.  He  was  a  vestryman  of 
his  Episcopal  Church  when  he 
lived  in  Bucks  County. 

He  graduated  from  the  Uni¬ 
versity  of  Louisville  in  1917  and 
enlisted  in  the  Army,  where  he 
served  overseas  and  went 
through  the  battle  of  Belleau 
Wood. 

Upon  returning  from  the  serv¬ 
ice  he  was  taken  on  temporarily 
by  the  Louisville  Times  to  aid 
in  the  coverage  of  a  street  car 
strike  and  so  distinguished  him¬ 
self  that  he  was  made  a  peiman- 
ent  staff  member  and  rose  to  be 
city  editor.  Five  years  with  the 
Associated  Press  followed. 

He  worked  in  the  Berlin,  New 
York  and  Detroit  Bureaus.  He 
then  joined  the  New  York  Post, 
first  as  a  rewriteman  and  then 
as  a  telegraph  editor  and  came 
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Stanley  G.  Thompson 


with  the  now-defunct  Philadel¬ 
phia  Record  as  a  rewriteman  in 
1942.  In  1944  he  was  made  day 
city  editor  and  remained  in  that 
position  until  the  paper  folded 
in  1947.  He  joined  the  Bulletin 
staff  shortly  aftei-ward  and  be¬ 
came  city  ^itor  in  1951. 

He  was  secretary-treasurer  of 
the  Pennsylvania  Society  of 
Newspaper  Editors.  He  made 
his  home  in  Lansdowne,  Pa.  Mr. 
Thompson  is  survived  by  his 
wife,  Lillian,  and  two  sons, 
Stanley  Lee,  of  Los  Angeles,  and 
Robert,  of  New  York. 

• 

Thomas  E.  Rudden, 

Ad  Salesman,  Dies 

St.  Petersburg,  Fla. 

Thomas  E.  Rudden,  62,  vice- 
president  of  Moloney,  Regan  & 
Schmitt,  newspaper  representa¬ 
tives,  died  here  Feb.  24  after  a 
series  of  illnesses. 

He  was  a  newspaper  adver¬ 
tising  salesman  in  New  York 
City  for  nearly  40  years,  having 
started  with  Lorenzen  &  Thomp- 
.son.  He  became  a  partner  of 
Mitchell,  Ruddell  and  Rudden, 
returned  to  Lorenzen  &  Thomp¬ 
son,  then  joined  Paul  Block  & 
Associates  in  1943,  where  he 
became  a  vicepresident. 

He  is  survived  by  his  wife, 
Frances;  a  daughter  Mary  Ger¬ 
trude;  two  sisters,  Mrs.  Herbert 
W.  Moloney  and  Helen  Rudden; 
and  a  brother,  Andre. 

• 

Editor  Parks  Dies 

Augusta,  Ga. 

Robert  L.  M.  Parks,  56,  edi¬ 
tor  of  the  Augusta  Chronicle, 
'  died  Feb.  20  after  a  brief  ill¬ 
ness.  A  native  of  Savannah,  he 
had  worked  for  the  Chronicle 
since  1922.  He  was  named  edi¬ 
tor  in  1939. 
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Wallace  Irwin,  83,  foi-mer 
newsman  and  leading  humorist 
of  a  generation  ago;  Feb.  14. 
He  worked  for  the  San  Francis¬ 
co  (Calif.)  Examiner  and  the 
old  Neiv  York  Globe. 

*  4>  * 

James  Juuan  Healy,  55, 
formerly  with  the  Los  .Angeles 
(Calif.)  Examiner  and  Inter¬ 
national  News  Photos;  Feb.  11. 

*  *  * 

Cecil  B.  Warren,  59,  former 
Florida  newspaperman;  Feb.  13, 
of  a  stroke.  He  joined  the  News 
in  1925,  leaving  in  1946  to  work 
for  the  Hollywood  (Fla.)  Her¬ 
ald.  He  joined  the  publicity 

bureau  of  the  City  of  Miami  10 

years  ago. 

*  *  * 

William  Y.  Morgan,  93, 
whose  weekly  newspaper  kept  a 
running  account  of  daily  hap¬ 
penings  on  Virginia’s  Northern 
Neck  for  70  years;  Feb.  13. 

*  «  « 

Flournoy  J,  Mulling,  62,  re¬ 
tired  treasurer  of  the  Savannah 
(Ga.)  Morning  News  and  Eve¬ 
ning  Press;  Feb.  11. 

*  *  • 

John  Ambrson,  27,  United 
Press  International  Newspic- 
tures  photographer;  Feb.  11  of 
multiple  injuries  received  in  a 
motor  vehicle  accident  near 
Marietta,  Ga.  He  was  with  the 
UPI  division  in  Atlanta. 

*  «  * 

William  J.  Etten,  88,  former 
Rapids  (Mich.)  Herald  and 
theatrical  press  agent;  Feb.  11, 
of  pneumonia.  He  also  worked 
for  the  old  Chicago  (Ill.)  Morn¬ 
ing  News  Record,  the  old  Grand 
Rapids  (Mich.)  News  and  the 
Los  Angeles  (Calif.)  Examiner. 
*  *  * 

J.  Howard  Rutledge,  50, 
writer  for  the  Wall  Street  Jour¬ 
nal;  Feb.  8.  He  joined  the  paper 
in  1942  in  Washington  and  for 
a  period  managed  its  bureau  in 
Los  Angeles. 

*  «  * 

Ernest  M.  Libby,  80,  former 
Associated  Press  correspondent, 
and  at  one  time  managing  editor. 
Deep  River  (Conn.)  New  Era; 
Feb.  6. 

*  *  * 

J.  Patrick  Harty,  57,  sports 
writer  for  the  Boston  (Mass.) 
Globe  for  the  last  14  years;  Feb. 
25.  He  formerly  worked  for  the 
Newbury  port  (Mass.)  News. 

*  *  * 

Isidore  Senville,  67,  member 
,  of  the  board  and  vicepresident 
•  of  the  Armstrong  Daily,  Inc.,  a 
(  group  of  racing  newspapers; 
;  Feb.  17,  of  a  heart  attack.  He 
■  retired  from  the  newspapers  in 
1950. 


Raymond  L.  Sicard,  55,  copy 
editor  of  the  Los  Angeles 
(Calif.)  Examiner  since  1953; 
Feb.  19,  in  an  auto  crash.  He 
was  city  editor  of  the  Duluth 
(Minn.)  Herald  and  News-Trib¬ 
une;  managing  editor  of  the 
Brownsville  (Tex.)  Herald; 
worked  for  the  San  Francisco 
(Calif.)  Call-Bulletin  and  the 
Chronicle. 

]|E  # 

Cecil  Eastman,  73.  retired 
telegraph  editor  of  the  Day¬ 
tona  Beach  (Fla.)  Evening 
News  and  a  foimer  editor  for 
the  A.ssociated  Press;  Feb.  20. 
He  worked  for  the  Kansas  City 
(Mo.)  Star  and  later  in  the 
Kansas  City  and  Chicago  bu¬ 
reaus  of  the  Associated  Press. 

*  *  * 

Thomas  McEwing  Di'ncan, 
65,  former  member  of  the  Wis¬ 
consin  Legislature  and  former 
editor  and  publisher  of  the  de¬ 
funct  .l/ilM’rtMfcee  (Wis.)  Leader; 
Feb.  22. 

*  «  * 

Caroline  E.  Baggerly,  85, 
widow  of  Hiland  E.  Baggerly, 

sports  editor  of  the  old  San 

Francisco  (Calif.)  Bulletin.  She 
was  former  society  editor  of  the 
San  Jose  (Calif.)  News  in  1916 
and  society  editor  of  the  Los 
Gatos  (Calif.)  Mail  News  and 
Saratoga  Star  until  the  papers 
were  sold  in  1949;  Feb.  16. 

*  *  * 

Samuel  N.  Ziebelman,  65, 
from  1920  until  his  retirement 
in  1952  editor  of  the  Milwaukee 
page  of  the  Jewish  Daily  For¬ 
ward,  Yiddish  News  York  news¬ 
paper;  Feb.  19. 

*  *  * 

Roger  Shaw,  55,  former  for¬ 
eign  editor  of  the  old  Review 
of  Reviews  from  1932  to  1937 
and  of  the  old  Literary  Digest 
in  1937-38;  Feb.  21,  after  a  long 
illness. 

George  M.  Burbach 

St.  Louis 

George  M.  Burbach,  75,  re¬ 
tired  general  manager  of  the 

Post-Dispatch  radio  and  tele¬ 
vision  .stations  KSD,  died  of  a 
heart  attack  Feb.  21  while  va¬ 
cationing  at  Palm  Beach,  Fla. 
Mr.  Burbach  had  been  ill  two 
years.  He  retired  Jan.  1,  1958, 
after  44  years  with  the  P-D 
and  its  broadcasting  stations. 

• 

Elizabeth  B.  Evans 

Davenport,  Iowa 

Elizabeth  Bryan  Evans,  61, 
died  Feb.  8.  She  was  one  of  the 
first  regular  women  reporters  on 
■  the  Quad-City  newspaper  scene. 
:  After  working  for  the  Rock 
.  Island  (Ill.)  Union  during  World 
War  I,  she  became  a  Rock  Island 
!  (Ill.)  Argus  staff  member  and 
I  served  13  years  as  women’s  and 
society  editor. 
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How  ROP  Color  Ads 
Appeal  to  Women 


acco 

prod 


For  the  Sun  Life  —  one  of 
the  world’s  great  life 
insurance  companies  —  1958 
was  a  year  of  sound  business 
expansion.  The  company 
enters  its  89th  year  of  public 
service  justifiably  proud  of 
its  representatives  and  the 
product  they  market  — 
personal  and  family 
protection  and  security 
through  life  insurance. 


H igliUghts  of  the  year 

•  New  life  insurance  sold  during 
1958:  $990,409,536. 

•  Life  insurance  in  force  at 
Dec.  31st,  19.58: 
$8,3.57,666,274. 

•  Paid  to  Stin  Life  policyholders 
and  beneficiaries  during 
19.58:  $159,.3.37,179. 

•  Total  benefits  paid  since 
organization :  $3,455,292,753. 

•  Di\  idends  payable  to  policy¬ 
holders  in  1959:  $36,261,000. 


WUXTRY!  WITH  A  WALLOP— On  a  visit  to  his  old  home  town  tl» 
other  day.  Jack  Dempsey,  the  former  heavyweight  champion,  ‘I’®’'*' 
how  his  leather-lunged  roars  sold  copies  of  the  Provo  (Utah)  Daily 
Herald  about  50  years  ago.  He  helped  to  support  his  family  by  hawking 
papers  and  boxing  in  dance-hall  matches. 
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Abrams  Out, 
Belrn  Moves 
To  Revlon 

J.  Kenneth  Beim,  president  of 
C.  J.  LaRoche,  New  York  ad¬ 
vertising  agency,  will  succeed 
George  J.  Abrams  as  vicepresi¬ 
dent  and  advertising  director  of 
Revlon,  Inc.,  effective  March  2. 

Mr.  Abrams’  sudden  resigna¬ 
tion  was  announced  recently. 
He  said  he  plans  to  continue  to 
promote  the  idea  of  one  rating 
service,  an  “Audit  Bureau  of 
TV”  to  replace  TV’s  present 
“audience  numbering  confusion.” 

At  LaRoache,  Mr.  Beim  has 
been  responsible  for  the  Revlon 
account  and  14  of  the  Revlon 
products. 

“When  a  good  man  leaves  to 
join  a  good  client,  we  both  gain,” 
Chester  J.  LaRoche,  chainnan 
of  the  executive  committee,  com¬ 
mented.  Mr.  LaRoche  becomes 
again  chairman  of  the  agency’s 
board,  and  James  Webb,  present 
chairman,  resumes  his  old  posi¬ 
tion  of  president. 

Mr.  Beim,  abroad  on  vacation, 
became  president  at  LaRoche 
Jan.  1,  1958,  following  a  tenure 
as  president  of  Ruthrauff  & 
Ryan.  Previously  he  had  been 
president  of  Biow-Beim-Toigo, 
Inc.,  and  before  that  headed  the 
New  York  office  of  Dancer-Fitz- 
gerald-Sample. 

Mr.  Abrams  had  been  with 
Revlon  since  1955.  He  continues 
as  chainnan  the  radio  and  TV 
committee  of  the  Association  of 
National  Advertisers.  (E&P, 
Feb.  14,  page  16). 

One  report  was  that  Mr. 
Abrams  would  become  president 
of  a  new  division  of  the  Wamer- 


W.  E.  Ledbetter 

Chicago 

William  E.  Ledbetter,  54,  vice- 
president  of  Shannon  &  Associ¬ 
ates,  Inc.,  newspaper  representa¬ 
tives,  died  suddenly  Feb.  11  at 
his  home  at  Highland  Park.  He 
had  been  with  the  firm  12  years 
and  previously  had  worked  for 
the  New  York  Times,  Chicago 
Journal  of  Commerce,  Paul 
Block  &  Associates  and  the 
Branham  Company. 


N.Y.  News  Uses 
Subway  Oocks 

Full-color  illuminated  trans¬ 
parencies  in  New  York  City  sub¬ 
way  stations,  are  being  used  by 
the  New  York  Daily  News  to 
advertise  its  editorial  format. 

The  medium,  “Clock  Spectacu¬ 
lars,”  (clocks  with  advertising 
messages  attached),  has  been 
used  by  the  News  in  the  subway 
systems  for  about  a  year.  Each 
unit  is  about  the  size  of  a  grand¬ 
father’s  clock,  placed  on  its  side. 


with  the  message  in  the  place 
formerly  occupied  by  the  pendu¬ 
lum.  The  clocks  are  made  by 
Self  Winding  Clock  Co.,  Inc. 

Anthony  C.  Chevins,  vicepresi¬ 
dent  and  creative  director,  Cun¬ 
ningham  &  Walsh,  the  News' 
agency,  said  that  “Clock  Spec¬ 
taculars  are  eye-catching  and 
offer  a  public  service — the  exact 
time.  Therefore,  we  consider 
them  an  especially  appropriate 
outlet  for  News  advertising.” 

The  newspaper  is  using  the 
largest  stations  in  Manhattan, 
Queens,  and  Brooklyn. 


Your  Confidence  starts  in  our  Laboratory,  where  Constant  Scientific  Controls  assure  you  of  Dependable  Perfection  Products. 


Lambert  Pharmaceutical  Com¬ 
pany. 


Conn,  Ads  Pay-Off 
S161  for  Each  $1 

Hartford,  Conn. 

The  Connecticut  Develop¬ 
ment  Commission  reports  that 
every  dollar  spent  by  the  state 
m  1958  for  newspaper  adver¬ 
tising  of  the  state  as  a  vaca- 
tionland,  produced  $161.85 
worth  of  business. 

The  CDC,  the  state’s  offi¬ 
cial  business  development 
agency,  spent  $15,336  for  ad¬ 
vertising  space  in  16  out-of- 
state  newspapers,  eight  of 
them  in  New  York  City. 

A  survey  indicated  that  as 
a  result  of  this  promotion, 
46,361  persons  were  encour¬ 
aged  to  vacation  in  Connecti¬ 
cut. 


PERFECTION 


Dependable,  uniform  quality 
for  Telecommunication, 
Doto-Processing,  and  oil 
types  of  office  machines. 


PERFECTION. 

^  PAPER  ROU  PRODUCTS 

PERFORATOR  TAPES  (Ail  channels  and  variety  of  colors) 
ADDING  MACHINE  and  CASH  REGISTER  ROLLS 
ROLLS  FOR  BOOKKEEPING  AND  TABULATING 
SINGLE  AND  MULTI  COPY  TELEPRINTER  ROLLS 
ROLLS  FOR  MAILING,  LISTING  AND  SPECIAL  RECORDING 


PAPER  MANUFACTURERS  CO. 

PHILADELPHIA  IS.  PENNSYLVANIA 
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FAIRCHILD 

news 


Martin  Daskal,  formerly  field 
assistant  to  Samuel  Deitch,  Fair¬ 
child’s  circulation  field  sales  man¬ 
ager,  has  been  appointed  regional 
manager  for  East  Coast  circula¬ 
tion  field  sales.  He  will  be  in 
charge  of  subscription  selling  at 
trade  shows  and  will  handle  the 
training  programs  in  that  region. 


Mrs.  Vera  Berrv  Hahn,  fashion  I 
editor  of  HOME  FURNISHINGS  ! 
I)\ILY,  has  been  elected  to  the  j 
National  Home  Fashions  League  | 
Trail  Blazer  award  jury,  .\ward  is  , 
given  to  man  or  woman  who  has 
had  the  greatest  influence  in  the 
post-war  period  in  fields  of  crea¬ 
tive  design  and  creative  merchan¬ 
dising.  J 

Ben  Schneider  has  just  com¬ 
pleted  2.1  years  of  service  with 
Fairchild  Publications.  He  started 
with  the  organization  selling  night 
club  advertising  and  is  now  the 
representative  on  theater  adver¬ 
tising.  I 

The  New  York  staff  of  SI  PER- 
M  \RKET  NEW.S  will  be  repre¬ 
sented  at  the  convention  of  the 
National- \ merican  Wholesale 
Grocers  Assn,  in  Chicago,  Mar.  fi¬ 
ll.  by  Julian  Handler,  editor; 
Robert  Stainton,  advertising  direc¬ 
tor;  Douglas  .Schwalbe,  ad  repre¬ 
sentative;  David  Auch.  ad  promo¬ 
tion  manager.  Coverage  will  be 
handled  by  Fairchild’s  (.Chicago 
news  staff. 

Vnn  Mullanv,  fabric  editor  of 
WOMEN’S  WEAR  DAILY,  is  now 
on  a  three-week  trip  visiting  fabric 
retailers  in  leading  southern  cities. 
Her  tour  takes  her  to  New  Orleans, 
Baton  Rouge,  Miami,  Palm  Beach, 
Orlando,  .\tlanta. 


12  Receive  50-Yr. 

Service  Awards 

Chicago 

Twelve  employees  of  the  Chi¬ 
cago  Tribune  were  presented 
with  diamond-studded  pins 
marking  50  or  more  years  of 
service  with  the  newspaper. 

Those  receiving  awards  are 
William  Madden,  retired,  and 
Miss  Ella  Fischmann,  both  of 
the  circulation  department;  Wil¬ 
liam  J.  Cleary,  George  Nelis, 
Clyde  Ruppell,  and  Charles 
Flynn,  retired,  all  of  the  com¬ 
posing  room;  Edward  Berglund, 
reference  library;  Joseph  Hough, 
I  retired  engraving  room  super¬ 
intendent;  William  Barrett,  en¬ 
graving  room  superintendent; 
Arthur  Sears  Henning,  Wash¬ 
ington  correspondent  emeritus; 
'  George  Krueger,  pressroom  fore- 
I  man;  and  Edward  Maher,  re- 
I  tired  pressroom  foreman. 


personal 


Jim  Joyce  Jr.,  with  the  Sioux 
Fall^  (S.  D.)  Argus-Leader 

since  19.).') — replaces  Bob  Harsh 
as  assistant  manager  of  the 
classified  ad  department.  Mr. 
Harsh  is  now  CAM. 


Ted  Smiley,  formerly  of  the 
Jnrk^oui'ille  (Fla.)  Jourun!  and 
the  Minnn  Herald — to  editor  of 
the  Jacksonville  (X.  C.)  Da  ill/ 
\'eus,  succee<fing  James  M. 
Wyant. 

*  *  * 

Guy  F.  Smith,  after  a  six 
months  tour  of  active  duty  with 
the  Air  Force — to  the  Appleton 
(Wis.)  Pont -Crescent  as  a  gen¬ 
eral  reporter. 


HOME  FURNISHINGS  DAILY’s 
?emi-annual  Trends  supplement 
will  be  published  Monday,  Mar.  2. 
Section  analyzes  latest  home 
fashion  trends  in  terms  of  basic 
style  developments,  giving  dealers 
usable  information  on  how  to  sell 
what  was  new  at  the  winter 
markets. 

Two  new  correspondents  have 
been  appointed  by  Fairchild  to 
cover  news  events  in  St.  Peters¬ 
burg,  Fla.  They  are  John  Bothwell 
and  Lowell  Brandle,  both  feature 
writers  for  the  St.  Petersburg 
Times.  Mrs.  Emily  Lovell  is  the 
new  news  representative  in  .Ala¬ 
mogordo,  N.  M.;  she  is  also  a 
stringer  for  the  Herald-Post  there. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  News  Record,  Supermarket  Newt, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Weor,  Footweor  News.  Books. 


Tom  Miller,  advertising  di¬ 
rector  of  the  Minot  (N.  D.) 
Daily  Sens  since  1956  —  to  the 
Sioux  Falls  (S.  D.)  Argus- 
Leader  as  ad  director. 

if  *  * 

W.ARRE.v  C.  Nelson,  for  the 
past  year  associated  with  Gov. 
C.  William  O’Neill  of  Ohio  and 
former  managing  editor  of  the 
Lebanon  (Ohio)  Western  Star 
for  19  years  —  to  the  editorial 
staff  of  the  Middletown  (Ohio) 
Journal. 

«  *  * 

Ger.ald  a.  Kilbride,  consult¬ 
ant  for  the  past  three  years  for 
the  Guy  Gannett  Publishing 
Company’s  Portland,  Me.,  news¬ 
papers  —  promoted  to  assistant 
I  director.  O.  Conrad  Winckler, 
acting  retail  manager  for  the 
past  year  —  now  retail  ad  man¬ 
ager. 

*  «  * 

jAME.s  T.  Pemrick,  former 
acting  city  circulation  manager 
for  the  past  year  for  the  A  Ibany 
(N.  Y.)  Times-Union  —  named 
city  circulation  manager.  He 
joined  the  staff  in  1949. 


Idaho  Group  Elects, 

Cites  Master  Editor 

Boise,  Idaho 
William  King,  American  Falls, 
is  new  president  of  the  Idaho 
Press  Association,  succeeding 
Theron  Gough,  Parma. 

Mr.  King  is  publisher  of  the 
Power  County  Press. 

Ralph  Hunter,  Meridian 
Times,  was  elected  president  of 
Idaho  Newspaper  Advertising 
Service,  Inc. 

The  association  gave  its 
master  editor-publisher  award  to 
Berwyn  Burke,  publi.sher  of  the 
Hailey  Times. 

The  Meridian  Times  was  top 
winner  for  the  .second  year  in 
the  better  newspapers  contest. 
It  took  six  first-place  awards, 
one  second-place  award  and  four 
third-place  awards. 

Ralph  H.  John-son,  who 
.started  his  newspaper  career  as 
a  carrier  in  1928  with  the  James¬ 
town  (X.  Y.)  Horning  Post  — 
now  circulation  manager. 

«  «  « 

L.  Camero.n  Grec;ory,  person¬ 
nel  director  of  the  S' or  folk 

(Va.)  U  j  r  g  i  n  i  a  n-Pilof  and 
Ledger-Star  since  December 
1951  —  approved  for  promotion 
to  commander  in  the  Xaval  Re¬ 
serve  by  President  Eisenhower. 
♦  *  * 

James  R.  May,  28,  a  reporter 
for  the  former  Cincinnati 
(Ohio)  Times-Star,  honor  giad- 
uate  of  Salmon  P.  Chase  Law 
School  —  to  the  legal  fiim  of 
Kilcoyne,  Lambert  and  O’Xeal 
in  that  citv. 


Slarzel  Appoints 
2  Bureau  Chiefs 

Frank  J.  Starzel,  general  man¬ 
ager  of  the  Associated  Press, 
has  announced  the  appointment 
of  new  chiefs  of  bureau  in  Den¬ 
ver  and  Little  Rock. 

The  Denver  bureau  will  be 
taken  by  Keith  Fuller,  who  has 
been  chief  of  bureau  in  Little 
Rock.  Richard  K.  O’Malley,  who 
has  been  in  charge  of  Denver,  is 
being  reassigned  to  the  Foreip 
SerA'ice. 

Alva  X.  Dopking  will  take 
over  as  chief  in  Little  Rock.  He 
has  been  correspondent  in  charge 
of  the  St.  Louis  office  since  1951. 

*  *  ♦ 

Saul  Tarter  —  appointed  as 
advertising  promotion  manager 
of  Daily  S'etrs  Record. 

*  *  • 

X.  R.  Howard,  editor  of  the 
Cleveland  (Ohio)  S'ews  —  a 
citation  by  B’nai  B'rith  for  his 
‘outstanding  contributions  to¬ 
ward  better  human  lelation.s." 

Ik  «  V 

.\i..\N  G.  XlCHOLA.s,  publisher 
of  the  Pittsburgh  (Pa.)  Sioi- 
Telegraph  —  initiated  into 
Sigma  Delta  Chi. 

*  *  « 

Edw.ard  a.  Si.ms,  editor  of  the 
Orangeburg  (S.  C.)  Times  asd 
Democrat  —  distinguished  sen- 
ice  award  by  South  Carolina 
Junior  Chamber  of  Commerce. 
*  «  « 

Philip  K.  Scheuer,  motion 
picture  editor  of  the  Los  .4a- 
geles  (Calif.)  Times  —  the 
Screen  Directors  Guild  Critics 
.Award  for  1958. 


A  SENATOR’S  INSPIRATION — At  a  civic  testimonial  to  Miss  WHk 
Johnson  of  the  Oklahoma  City  Daily  Oklahoman,  U.S.  Senator  Mih 
Monroney  recalls  that  she  was  an  inspiration  to  him  as  a  cub  reporter 
40  years  ago.  "She  took  time  out  to  help  a  young  man  about  to  9<t 
his  feet  wet  in  journalism,’’  the  Senator  said.  Miss  Edith  began  k*' 
newspaper  career  in  1908  when  Oklahoma  City  was  a  frontier  town.  Skr 
started  a  daily  column  in  1915. 
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UNITED  IN  JOURNALISM — Inez  Robb,  at  left,  greets  Eleanor  Roose¬ 
velt  at  the  University  of  Missouri's  "Heartlines  and  Headlines"  seminar. 
Both  write  columns  distributed  by  United  Features  Syndicate.  In  back¬ 
ground  stands  Mabel  Temby,  editor  of  the  Kewaunee  (Wis.)  Enterprise, 
president  of  the  National  Federation  of  Press  Women. 


J,  Frkd  Rentz,  co-publisher 
of  the  New  Cantle  (Pa.)  News 
—  "Man  of  the  Year”  citation 
by  the  Junior  Chanil)er  of  Com¬ 
merce. 

*  *  » 

William  L.  Ballengkji,  re¬ 
cent  Journalism-English  grad¬ 
uate  of  Furman  University  — 
to  the  sports  staff  of  the  Green¬ 
ville  (S.  C.)  Piedmont  as  as¬ 
sistant  sports  editor,  succeeding 
Alfrf.d  Ballard,  now  in  the 
city  department. 

e  *  * 

Charles  Barbour,  member  of 
the  reportorial  staff,  Durham 
(N.  C.)  Sun  for  five  yeai’s  —  to 
the  sjwrts  staff  of  the  Raleigh 
News  ntid  Observer, 

*  «  * 

Mary  Patton,  Duke  Univer¬ 
sity  graduate  —  to  the  Raleigh 
(N.  C.)  Times  as  reporter. 

*  *  * 

Roland  W.  Schult*  —  pro¬ 
moted  to  classified  advertising 
manager  of  the  Jamestown 
(N.  Y.)  Post-Journal. 

♦  *  ♦ 


Earl  E.  M’GuiRt;  Jr.,  former 
sports  writer  for  the  Raleigh 
(N.  C.)  News  &  Observer  and 
later  on  the  staff  of  Danville 
(Va.)  Commercial  .Appeal  —  to 
American  Enka  Corporation, 
Enka,  N.  C.,  as  a  member  of  it.s 
public  relations  .section. 

*  *  * 

Stephanie  Mackay  of  the 
staff  of  the  Cleveland  (Ohio) 
Press  —  to  the  community  page 
of  the  paper,  replacing  Murray 
Frymer,  who  has  left  to  go  to 
Columbia  University  for  a  mas¬ 
ter’s  degree. 

*  *  * 

Victor  H.  Ries,  retiied  pro- 
fes.sor  of  floriculture  at  Ohio 
State  University  —  to  write  the 
feature  column  for  a  new  weekly 
garden  page  of  the  Ohio  State 
Journal. 

*  *  * 

Mrs.  Jan  Mellow  of  the 
Cleveland  (Ohio)  Plain  Dealer 
—  elected  chairman  of  the  Plain 
Dealer  Unit,  Cleveland  Newspa¬ 
per  Guild. 

*  *  * 


Robert  T.  Endicott,  former 
pr  writer  and  formerly  wdth 
UPI  in  Columbus,  Ohio  —  to  the 
Lexington  (Ky,)  Leader. 

*  «  * 


Lamar  Hoover,  reporter  for 
the  Kalmath  Falls  (Ore.)  Her- 
old  and  News  for  the  last  10 
months  —  resigned  to  enter 
travel  business  in  Italy.  Johnny 
Nolan  —  new  sports  writer  at 
the  Herald  and  News,  succeed¬ 
ing  Clayton  Hannon,  resigned. 
*  *  * 

Jack  Tait,  formerly  with 
Newsweek  and  the  New  York 
Rerald  Tribune  —  to  assistant 
for  public  affairs  to  Secretary 
of  Welfare  Flemming. 
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Victor  Wartofsky,  United 
Press  International  staff  in 
Washington  —  to  the  public  re¬ 
lations  department  of  B’nai 
B’rith  as  writer-publicist. 

*  *  * 

Jerry  Friedheim,  city  editor 
of  the  Neosho  (Mo.)  Daily  News 
—  promoted  to  managing  edi¬ 
tor. 

*  *  « 

John  Stanton,  formerly 
night  news  editor  —  appointed 
Chicago  Daily  News  feature  edi¬ 
tor,  succeeding  RoY  M.  Fisher, 
who  has  been  named  assistant 
managing  editor  of  World  Book 
Encyclopedia,  published  by  Field 
Enterprises,  Inc. 
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Williams  to  Serve 
At  Fol  Center 

Columbia,  Mo. 

Edwin  Moss  Williams  has 
been  appointed  the  first  Con¬ 
sultant  of  the  Freedom  of  In¬ 
formation  Center  established 
here  at  the  University  of  Mis¬ 
souri. 

He  is  a  graduate  of  the  Uni¬ 
versity’s  School  of  Journalism 
W'hich  w'as  founded  by  his  father, 
the  late  Dean  Walter  Williams. 
He  has  most  recently  been  with 
the  Scripps-Howard  Radio,  Inc. 
For  10  years  he  was  a  vicepresi¬ 
dent  of  United  Press. 

• 

New  SDX  Chapter 

Sigma  Delta  Chi  has  initiated 
30  students  of  the  Department 
of  .Journalism,  New'  York  Uni¬ 
versity,  into  the  first  under¬ 
graduate  chapter  of  SDX  in  the 
New  York  area.  Several  mem¬ 
bers  of  the  New  York  Profes¬ 
sional  Chapter,  known  as  the 
Deadline  Club,  attended  the 
initiation. 

Dr.  North  Callahan,  associate 
professor  of  journalism  at  NYU 
and  a  syndicated  New  York  col¬ 
umnist,  was  instimmental  in  get¬ 
ting  the  new  undergraduate 
chapter  organized. 

Barry  Stainback,  a  senior 
majoring  in  journalism  and 
head  of  the  Department  of  Jour¬ 
nalism  library,  is  president  of 
the  new  chapter. 

• 

3  New  Directors 

Musc.atine,  Iowa 

Three  new  directors  have  been 
appointed  to  the  board  of  the 
Journal  Printing  Co.  (Muscatine 
Journal),  They  are  Robert 
Bauer,  business  and  circulation 
manager;  Margaret  Griffith, 
general  advertising  manager; 
and  Carl  Walter,  advertising  di¬ 
rector. 

♦  *  * 

Robert  N.  Dow  Jr.,  editor-in- 
chief  of  the  Jacksonville  (Fla.) 
Journal  —  to  the  public  rela¬ 
tions  field  in  Jacksonville. 

«  «  ♦ 

Dorotha  Irene  Childress  — 
new  business  manager  of  the 
Tulelake  (Calif.)  Reporter,  suc¬ 
ceeding  Joanne  Dahle,  re¬ 
signed. 

*  ♦  ♦ 

Judith  C.  Edsall,  1958  grad¬ 
uate  of  the  University  of  Mis¬ 
souri  School  of  Journalism  — 
to  the  news  staff  of  the  Evans¬ 
ville  (Ind.)  Sunday  Courier  and 
Press.  Warren  Kininmonth, 
who  received  his  BJ  degree  from 
the  University  of  Missouri 
School  of  Journalism  —  to  the 
advertising  department  of  the 
Texarkana  (Tex.)  Gazette  and 
Daily  News. 


Sons  Follotc  Dads 
As  AP  Chairmen 

Louisville,  Ky. 
James  T.  Norris  Jr.,  man¬ 
aging  editor  of  the  Ashland 
Daily  Independent,  was  elected 
chairman  of  the  Kentucky  As¬ 
sociated  Press  at  the  annual 
meeting  Jan.  30.  He  succeeded 
Lawrence  Hager  Jr.,  managing 
editor  of  the  Owensboro  Mes¬ 
senger  and  Inquirer. 

James  T.  Norris  Sr.  and 
Lawrence  Hager  Sr.  both  have 
served  as  state  chairmen  of  the 
Kentucky  AP. 

• 

Working  in  Far  East 

Toronto 

William  Stevenson,  for  many 
years  Far  East  correspondent 
of  the  Toronto  Daily  Star  with 
headquarters  at  Hong  Kong,  and 
prior  to  that  on  the  city  staff 
of  the  Toronto  Star,  is  now  cor¬ 
respondent  in  the  Far  East  for 
the  morning  Toronto  Globe  & 
Mail. 

m 

Joins  Labor  Council 

E.  M.  Pritchard  has  resigned 
as  assistant  manager  of  indus¬ 
trial  relations  for  the  New  York 
Times  to  be  a  special  representa¬ 
tive  of  the  Council  of  Printing 
Industries  in  Canada.  His  duties 
will  be  in  the  field  of  labor  mat¬ 
ters  for  the  three  Toronto  news¬ 
papers. 

CHASING  RAINBOWS 
WITH  ILKA 

You  are  in  for  a  summer  of 
fun  with  Ilka  Chase.  She  is  go¬ 
ing  around  the  world  with  "the 
doctor” — her  distinguished 
doctor-husband. 

Last  year  we  offered  you 
“Around  the  World  with  William 
Saroyan” — via  boat. 

Now  we  give  you  sparkling 
Ilka  &  Co.  en  route  via  jet. 

Here  is  an  8  week  serial  for 
your  travel  section  —  women’s 
pages  —  magazine  section  —  or 
R.O.P. 

It  will  be  Ilka  at  her  best — 
with  new  faces — new  places — to 
report  .... 

Have  fun  with  Ilka  during  July 
and  .\ugust,  1959. 

Better  yet ... .  start  Ilka  Chase 
today  and  join  the  parade  of  re- 
I  cent  new  Chase  clients  —  New 
York  Daily  News  —  Los  .Angeles 
Times  —  Detroit  Free  Press  — 

I  Miami  News. 

JIM  &  STIRLING  SPADEA 
!  Spadea  Syndicate,  Inc. 

I  120  W.  31st  Street 
1  New  York  1.  LO  5  0478 
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HowN.J,  Daily 
Personalizes 
World  Affairs 


New  Brunswick,  N.  J. 

The  Home  News  has  been  com¬ 
mended  for  the  part  it  has  played 
in  fostering  more  understanding 
between  peoples  of  the  world 
through  participation  in  the 
foreign  exchange  program. 

The  commendation  was  re¬ 
ceived  in  a  letter  received  by 
Hugh  Boyd,  publisher,  from 
Andrew  H.  Berding,  Assistant 
Secretai'y  of  State. 

The  Home  News  has  worked 
also  with  the  Governmental  Af¬ 
fairs  Institute  of  Washington, 
D.  C.  GAI  w^orks  with  the  State 
Department,  as  do  several  other 
private  agencies,  in  coordinating 
the  Foreign  Exchange  Program. 


Walters  Says 
Competition 
At  High  Peak 

Chicago 

Although  Chicago’s  four  ma¬ 
jor  dailies  are  now  under  two 
ownerships  —  the  Chicago  Trib¬ 
une  Company  and  Field  Enter¬ 
prises,  Inc.  —  competition  con¬ 
tinues  to  be  at  a  high  peak, 
Basil  L.  Walters,  Chicago  Dail'§ 
News  editor,  asserted  in  a  talk 
before  the  Publicity  Club  of 
*  Chicago. 

PROFESSOR  EDITOR— In  a  seminar  underwritten  by  the  Minneapolis  .  Mr.  Walters  said  it  became 
Star  and  Tribune  in  honor  of  Dr.  Ralph  Casey  at  the  University  of  inevitable  some  years  agfO  that 
Minnesota,  Turner  Catledge,  New  York  Times  managing  editor,  met  newspaper  readers  and  adver- 
with  journalism  students  for  three  days.  Said  Beverly  Mindrum,  at  left:  tisers  in  Chicago  could  not  be 
"Much  of  what  he  had  to  tell  us  is  what  teachers  have  been  trying  called  upon  to  finance  the  waste 
to  beat  into  our  heads.  Now  wo  really  believe  it."  Others  in  library  involved  in  the  construction  and 


chat  are  Phil  Meyer  and  Phil  Schrader. 


maintenance  of  four  modem 
high  speed  color  pressrooms, 


Through  GAI,  the  Home  News  sively  in  the  Home  News  and  Press  Institute,  a  staff  reporter  each  operating  at  less  than  half 

was  host  to  Gelani  Seek  bin  continued  after  he  left  this  area  of  the  Home  News,  Reginald  capacity. 

Seek,  native  of  Mogodiscio,  and  was  assigned  to  the  Miami  Kavanaugh,  visited  Scotland  and  “And  so  the  inevitable  forces 

Somolia,  president  of  the  prin-  (Fla.)  Herald.  England  late  in  1958.  He  worked  of  progress  and  sound  business 

cipal  opposing  political  party. 


Kavanaugh,  visited  Scotland  and  “And  so  the  inevitable  forces 
England  late  in  1958.  He  worked  of  progress  and  sound  business 


Again,  in  October,  working  on  the  Aberdeen  Press  &  Jour-  came  into  play,”  he  said. 


Seek  bin  Seek  w'as  conducted  by  with  the  Governmental  Affairs  nal  in  Scotland  and  the  Evening  “Mr.  Hearst,  a  hard  and  cour- 

John  V.  Donnelly,  Community  Institute,  the  Home  News  Com-  Chronicle,  in  Newcastle  Upon  ageous  fighter,  decided  to  sell 

Relations  director  of  the  Home  munity  Relations  director  wel-  Tyne,  England.  He  spent  a  the  American  rather  than  to 

News,  on  a  tour  of  the  state  corned  two  visiting  Tunisian  month  on  each  of  the  papers  embark  on  a  color  press  modera- 

during  the  Primary  election  cam-  newspapermen,  Ivan  Chemla  and  covering  regular  staff  assign-  ization  program  that  just 

paign.  Radwan  Foudhaili,  of  La  Presse  ments  and  sending  impression  couldn’t  be  proved  out. 

In  June  1958,  working  with  de  Tunisie,  a  French-language  stories  back  to  the  Home  News.  “The  same  common  sense  ap- 

the  State  Department,  the  Home  newspaper,  and  As-Sabah,  an  •  proach  to  reality  no  doubt  was 

News  secured  Herbert  Ben  Adi  Arabic  journal.  Neighbor  Heins  ^  factor  in  the  decision  of  Jadi 

of  Beersheba,  Israel,  who  served  On  Nov.  4,  1958  Chang  Pao-  •  o  A  •  Knight,  also  a  courageous  num, 


In  June  1958,  working  with  de  Tunisie,  a  French-language  stories  back  to  the  Home  News.  “The  same  common  sense  ap- 
the  State  Department,  the  Home  newspaper,  and  As-Sabah,  an  •  proach  to  reality  no  doubt  was 

News  secured  Herbert  Ben  Adi  Arabic  journal.  Neighbor  Heins  ^  factor  in  the  decision  of  Jadi 

of  Beersheba,  Israel,  who  served  On  Nov.  4,  1958  Chang  Pao-  •  o  A  •  Knight,  also  a  courageous  num, 

with  staff  reporters  for  two  shu,  Radom  Mahasaranond  and  Lfurinp  Press  Kepair  to  sell  the  Chicago  Daily  News 

months,  and  visited  many  New  William  Zao  also  visited  the  Woonsocket  R.  I.  Marshall  Field,  Jr. 

Brunswick  area  homes.  Home  News  area.  Pao-shu  is  a  Although  progress  is  being  “Chicago’s  four  newspapers 

The  Mid-East  crisis  occurred  member  of  the  Formosa  Parlia-  made  in  press  repairs,  the  re-  are  now  in  a  position  to  take  ad- 
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The  Home  News  arranp^ed  a  ing  since  Feb.  6,  when  a  break  ^^d  for  the  production  of  bet* 
complete  day’s  schedule  for  the  in  the  cutting  and  folding  mech-  ter  products.” 
visitors.  anism  occurred  during  the  day’s 

Under  an  exchange  program  run.  The  major  portion  of  that  • 

sponsoi’ed  by  the  International  day’s  city  edition  was  printed 

- at  the  Pawtucket  Times,  as  has  Sports  Editor  Kills 

f - Fishing  Fee  Boost 

j  Only  one  edition  of  the  Call,  Caldw^l,  Id^o 

I  •  •  rather  than  the  usual  five,  is  ^tie  News-Tribune  throug  i 

•'  ^  I  being  printed  during  the  cmer-  sports  page  in  one  week  defea 

\  '  '  u  proposed  increase  in  fish  ano 
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International 
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AROUND  THE  CLOCK  cial  Agency. 


pitlllRfU  UUllll^  IIIR;  CIIICI-  ^  r—cT  - -  . 

gency.  ^  proposed  increase  in  nsn  ana 

•  game  license  fees.  The  Senat^ 

t¥  _  1  r  o  _ •  House  Fish  and  Game  Committee 

Land  of  Promise  Legislature  killed 

A  new  study  of  the  Northeast  the  proposal. 

Ohio  market,  called  “Land  of  A  reader’s  protest  to  Spo^ 
Promise,”  has  been  completed  by  Editor  Tom  Hartley  spurred 
'  Rowley  Publications,  publishers  articles  which  in  turn  drew 
of  the  Painesville  Telegraph,  immediate  statewide  response. 
Free  copies  available  by  writing  1,000  persons  in  the  newspaper’s 
L.  E.  Gerrety,  advertising  direc-  county  alone  signed  a  petition 
tor,  the  Telegraph,  or  local  protesting  the  increase  in  fees, 
offices  of  Julius  Mathews  Spe-  Clips  of  the  first  article  were 


attached  to  petitions. 
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written  Guarantee 


PROVEN 
IN  CANADA 


When  the  Hamilton  Beach  Company, 
a  Division  of  Scovill  Manufacturing 
Company,  entered  the  Canadian 
market  two  years  ago  they  were 
predisposed  to  follow  the  advertising 
pattern  of  the  parent  American 
company  in  the  USA  until  their 
Canadian  advertising  agency 
pointed  out  that  daily  newspapers 
in  Canada  had  a  technique  known 
as  the  Hooker*  technique,  which 
was  an  answer  to  their  problems. 


This  is  what  the  Company  says  now:  "Daily 
newspaper  advertising  with  dealer  hookers 
doubled  Hamilton  Beach  sales  again  in  I9S8 
and  brought  us  a  staggering  total  of  dealers 
and  'famous  name’  distributors.” 

"A  careful  check  after  the  campaign  was  over 
showed  us  that  practically  every  store  had 
‘sold  right  out’.” 

"Daily  newspapers  have  done  such  a  remark¬ 
able  job  for  Hamilton  Beach  in  Canada  that 
the  American  Company,  predicated  on  the 
success  of  the  Canadian  daily  newspaper 
campaign  with  hookers  decided  to  embark 
on  a  similar  daily  newspaper  program  in  key 
markets  in  the  United  States.  They,  too,  are 
now  amazed  at  the  results  product  through 
newspapers  in  the  USA  in  comparison  with 
other  media  which  they  had  always  used 
previously.” 


‘‘Our  company  would  certainly  recommend 
Daily  Newspapers  for  the  advertising  job  of 
any  manufacturer  entering  Canada  and  wish¬ 
ing  to  establish  his  line  with  the  Canadian 
people.” 

At  Hamilton  Beach  we  have  a  saying:  "Never 
argue  with  success.”  Our  next  Canadian 
campaign  will  be  in  daily  newspapers  on  a 
50%  increased  scale. 

*A  hooker  gives  a  local  dealer's  name  and  address 
and  is  voluntarily  appended  by  him  to  a  manufac¬ 
turer's  advertisement. 


Hamilton  Beach  advertising  is  prepared  by  John 
McKenney  Bingham  Limited,  a  Member  agency  of  the 
Canadian  Association  of  Advertising  Agencies. 


Canadian  Daily  Newspaper  Publishers  Association 


55  University  Avenue,  Toronto  1,  Ontario 
editor  sc  PUBLISHER  for  February  28,  1959 


/.  H.  Macdonald,  General  Manager 
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PROMOTION 


Can  Market  Data  Lure 
High  School  Readers? 

By  T.  S.  Irvin 


The  Farmington  (N.  M.) 

Daily  Times  has  completed  a 
contest  among  high  school  stu¬ 
dents  in  its  area  in  which  it 
asked  them  to  tell,  in  200  or 
fewer  words,  “What  the  Daily 
Times  can  do  to  be  more  inter¬ 
esting  to  teenagers.” 

The  results  should  be  enlight¬ 
ening,  and  mayl>e  even  helpful 
to  the  editors.  But  even  with¬ 
out  a  contest,  this  space  can 
suggest  something  every  news¬ 
paper  can  do  to  make  itself  more 
useful  —  and  by  projection, 
therefore,  more  intei’esting  — 
to  teenagers. 

It  can  do  this  by  making  them 
part  of  the  public  to  which  the 
newspaper  submits  its  market 
promotion. 

It  has  long  been  a  thesis  of 
this  department  that  the  best 
continuing  flow  of  current  eco¬ 
nomic  data  in  this  country  is 
the  market  information  its 
newsjjapers  produce. 

Teenagers  studying  economics 
in  school,  and  their  teachers, 
can  find  no  more  current  text¬ 
book  than  their  newspaper’s 
market  promotion  to  give  them 
a  practical  insight  into  a  sub¬ 
ject  of  increasing  importance. 

By  making  this  promotion 
available  to  students,  perhaps 
in  the  newspaper  itself,  any 
newspaper  makes  itself  more 
valuable  to  the  teenager  as  a 
teaching  tool,  and  therefore,  we 
assume,  moi’e  interesting. 

13  Western  Markets 

This  week,  as  an  example, 
there  comes  to  hand  a  portfolio 
containing  market  promotion  for 
13  Western  markets.  It  is  titled 
“Thirteen  of  the  West’s  Sweet¬ 
est  Trading  Centers.”  It  was 
put  together  for  the  Scripps 
League  Newspapers  by  their  na¬ 
tional  reps,  the  Newspaper  Ad- 


DEAR  BASIL: 

You'd  better  remind  your  gal 
Friday  to  start  getting  your 
entries  ready  for  the  1958  E&P 
Promotion  Contest.  Pack  up 
your  best  stuff  and  ship  it  off 
to  NNPA-E&P  Promotion  Con¬ 
test,  Deauville  Hotel,  6701 
Collins  Ave.,  attention  Dick 
Elterman;  Miami  Beach,  Flor¬ 
ida.  Best  regards, 

BOB 
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vertising  Seiwice  Co.,  San  Fran¬ 
cisco. 

The  portfolio  contains  13  4- 
page  folders,  one  for  each  news¬ 
paper  market.  The  newspapers 
cover  six  states  of  the  Far  West. 
They  are:  in  Arizona,  Flagstaff 
Daily  Sun;  in  California,  Han¬ 
ford  Sentinel,  Napa  Register, 
Santa  Maria  Times;  in  Idaho, 
Caldwell  Kews-Tribime,  Coeur 
d’Alene  Press,  Nampa  Free 
Press,  Pocatello  State  Journal; 
in  Montana,  Bozeman  Chronicle, 
Kalispell  Inter  Lake;  in  Oregon, 
The  Dalles  Chronicle ;  in  Utah, 
Logan  Herald  Journal  and  Provo 
Herald. 

Sold  as  a  group,  these  news¬ 
papers  offer  a  circulation  of  over 
100,000  among  a  population  of 
over  880,000,  or  253,000  families 
whose  annual  retail  buying  ex¬ 
ceeds  $1  billion. 

Each  folder  in  the  portfolio 
is  a  complete  economic  textbook 
of  the  newspaper  market  it  de¬ 
fines,  with  background  material 
and  explanation  that  makes  it 
easy  to  digest. 

Can  it  be  that  in  confining 
this  material  to  the  business 
community,  newspapers  are 
overlooking  an  area  of  reader 
interest  not  only  among  teen¬ 
agers  but  among  general  read¬ 
ers  as  well? 

♦  ♦  ♦ 

ANNUAL  REPORTS 

Credit  the  Hackensack  (N.  J.) 
Bergen  Evening  Record  with  a 
fine  annual  report  page  “To  the 
people  it  serves”  and  a  fine  try 
at  getting  other’s  to  join  it  in 
practicing  what  it  preaches. 

The  page,  done  by  PM  Leon¬ 
ard  Goldblatt,  consists  mostly 
of  11  photographs.  Each  depicts 
a  different  community  service 
sponsored  by  the  newspaper  — 
police  pistol  qualification  match, 
boys  and  girls  free  want  ads, 
scholastic  awards,  publicity 
chairmen’s  w’orkshop,  flower 
show,  recipe  roundup,  band 
pageant,  home  ownership  school, 
Santa  letters,  learn  -  to- bowl 
clinic,  guided  tours. 

Captions  and  a  copy  box  tell 
the  story  of  other  activities  as 
well.  “Our  ad  men,”  Mr.  Gold¬ 
blatt  tells  us,  “beat  the  bushes 
to  convince  their  accounts  to 
run  institutional  copy  like  this. 
The  least  we  can  do  is  set  the 
example  and  the  pace.” 

Another  type  of  annual  report 
page,  equally  effective,  is  one 


published  by  the  Toledo  (0.) 
Blade.  This  reports  “another 
year  of  Service  to  the  Commu¬ 
nity,”  and  does  it  mainly  in 
four  columns  of  running  text, 
every  bit  of  it  interesting  read¬ 
ing. 

Indeed,  this  report  gives  read¬ 
ers  an  insight  into  a  newspa¬ 
per’s  special  problems  in  serv¬ 
ing  its  community.  The  Blade’s 
ideal,  it  explains,  is  “service 
with  satisfaction.”  During  the 
past  year,  the  Blade  faced  re¬ 
porting  a  political  campaigpi.  It 
explains  how  it  solved  the  prob¬ 
lems  involved,  making  the  issues 
clear  to  the  readei’s. 

We’re  still  waiting  for  some¬ 
thing  we  believe  would  be  one 
of  the  greatest  newspaper  pro¬ 
motions  that  could  be  put  to¬ 
gether,  an  annual  report  for  the 
whole  daily  newspaper  industry. 
In  the  meantime,  these  individ¬ 
ual  efforts  do  the  job  in  their 
own  communities. 

*  *  * 

PROGRESS  REl’ORTS 

Ix)S  Angeles  keeps  growing 
and  expanding  so  much,  even 
residents  have  a  hard  time  keep¬ 
ing  up  with  it.  The  Los  .Angeles 
Examiner  tries  to  make  things 
easier  with  an  8-page  fact  and 
picture  booklet,  “Progress  Rec¬ 
ord  of  the  Los  Angeles  Metro¬ 
politan  Area.”  This  shows  what 
has  happened  in  the  country’s 
third  largest  market  since  1940. 

Rockford  (Ill.)  Morning  Star 
and  Register-Republic  also  have 
the  pi-oblem  of  keeping  advertis¬ 
ers  current  with  “remarkable 
Rockford’s”  economic  growth.  A 
little  accordion  folder  helps  by 
printing  flve  city  maps  that 
show  how  Rockford  appeared  in 
1836,  186.-),  1911,  1948  and  1958. 
Effective. 

♦  *  * 

READER  CONTEST.S 

To  create  reader  interest  the 
DuBois  (Pa.)  Courier-Express 
is  conducting  a  “Name  and  Ad¬ 
dress”  contest,  giving  away  $25 
daily. 

The  contest  is  the  brain-child 
of  General  Manager  Mai’vin  L. 
Bloom.  Readers  ai’e  asked  to 
clip  a  coupon,  fill  in  their  name 
and  address,  paste  it  to  a  postal 
card  and  send  or  bring  it  to  the 
Courier-Express  office. 

Six  cards  are  drawn  daily. 
The  first  gets  $10,  the  second  $5 
and  the  others  $2.50.  All  cards 
are  placed  back  in  the  box  for 
the  next  drawing. 

Readers  do  not  have  to  be 
subscribers;  they  don’t  have  to 
buy  anything. 

This  contest  is  the  answer  of 
a  15,000  circulation  newspaper 
to  some  big-city  dailies’  bids 
for  readers  in  its  area. 

In  that  connection,  Alan  G. 
Nicholas,  publisher  of  the  Pitts- 

EDITOR  &  PUI 


burgh  Sun-Telegraph,  has  been 
.sending  out  “Dear  Neighbor" 
letters  in  which  he  defends  the 
Hearst  paper’s  Social  Security 
number  contest  against  criti¬ 
cism  by  “the  other  two  news¬ 
papers”  in  town.  In  one  letter 
he  listed  34  contests  sponsoi-ed 
by  the  other  papers  in  the  pa-st 
two  years. 

According  to  Mr.  Nicholas, 
the  Sun-Telegraph  retained  10,- 
1)00  new  subscribers  when  it  pre¬ 
sented  its  SS  give-away  feature 
last  year.  In  further  defense  he 
cited  the  advertised  offer  of  a 
$100,000  contest  by  the  Alcoa 
Company. 

“Isn’t  it  a  sei-vice,”  Mr. 
Nicholas  asked,  “to  give  our 
readers  a  delightful  game  where 
they  can  win  money  and  where 
we  can  encourage  them  to  spend 
this  money  with  local  advertis¬ 
ers?” 

• 

Sub-Mets  Gel 
Promotion  Bid 

San  Francisco 

Sub-metropolitan  newspapers 
can  benefit  handsomely  from 
operation  of  a  promotion  depart¬ 
ment,  Gerson  Miller,  promotion 
manager  of  the  San  Mateo 
(Calif.)  Times,  declared  here. 

This  is  evidenced  by  results 
at  the  30,000-circulation  Times, 
which  is  one  of  the  smallest 
newspapers  of  the  area  with  a 
promotion  manager,  Mr.  Miller 
told  the  Northern  California 
Newspaper  Advertising  Execu¬ 
tives  Association. 

A  four-month  circulation  pro¬ 
motion  is  being  shifted  to  adver¬ 
tising  promotion  with  added 
benefits,  Mr.  Miller  explained. 

Milwaukee  Journal 
Tells  Volga  Story 

Milwaukee,  Wis. 

The  Milwaukee  Journal  re¬ 
cently  ran  a  full  color,  full  page 
ad,  promoting  1959  automobiles 
and  tying  in  with  the  Milwau¬ 
kee  Auto  Show. 

One  color  picture  made  in 
Russia  by  Harry  Pease  of  the 
Journal  staff  showed  a  1958-59 
Russian  Volga,  comparable  in 
size  and  styling  to  a  1948  Stud^ 
baker  Champion.  Copy  pointed 
out  the  Volga  costs  about  40,009 
rubles,  or  $10,000  in  American 
money. 

Along  side  the  Volga  picture 
was  a  color  picture  of  thrt* 
American-made  cars,  costing 
about  $3,000  each. 


8  Color  Pages 

Buffalo,  N.  V 
The  Buffalo  Evening  News  on 
Feb.  19  printed  eight  color 
pages  in  a  60-page  paper. 
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INFUTION 


Inflation  can  easily  become  a  runaway  horse. 

Inflation  is  caused  by  a  lot  of  things.  But  one 
of  the  most  important  is  rising  labor  costs  with¬ 
out  a  corresponding  increase  in  productivity. 
The  reason:  75  per  cent  or  more  of  the  cost  of 
what  you  buy  is  for  labor. 

It’s  kind  of  a  chain  reaction.  With  each  round 
of  wage  and  price  increases,  our  dollar  loses 
another  chunk  of  purchasing  power. 

If  things  keep  on  this  way  another  twenty 
years  — or  ten  — or  five  — what  will  happen  to 
your  savings,  your  insurance,  your  pension 
plans,  your  children’s  education?  Inflation  robs 


you  of  your  future  security.  Isn’t  it  time  to  stop 
this  senseless  spiral? 


Some  people  think  they  enjoy  a  little  inflation 
—at  least  temporarily  when  they  get  a  few  more 
dollars  in  pay. 

For  a  while  they  have  more  dollars  to  spend 
and  everything  is  rosy. 

But,  too  soon,  comes  the  day  when  rising 
costs  force  prices  up  so  high  people  don’t  have 
enough  dollars  to  go  around. 

Nobody  likes  inflation  then. 


This  message  is  being  brought  to  you  by 


as  a  member  of  the 

AMERICAN  IRON  AND  STEEL  INSTITUTE 


Republic  Steel  fights  inflation  by  fostering  continuous 
cost-cutting  advice  to  its  customers.  Figuring  out  ways 
of  making  things  at  lower  cost  is  a  management  con¬ 
tribution  to  your  well-being.  One  way  Republic  does 
editor  dC  PUBLISHER  for  February  28,  1959 


this  is  by  providing  field  service  metallurgists  who 
advise  on  economic  steel  selection  and  the  most  effi¬ 
cient  processing,  or  fabrication  methods  to  achieve 
best  results. 
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‘Personal’  Era  Closes 
In  Sydney  Journalism 

By  W.  Sprague  Holden 


When  Ezra  Norton,  of  Sydney, 
recently  sold  out  his  interests  in 
the  Australian  publishing  firm. 

Truth  and  Sportsman  Ltd.,  one 
more  long  chapter  in  the  tumul¬ 
tuous  history  of  Sydney  journal¬ 
ism  appear^  to  have  closed. 

Truth  and  Sportsman  Ltd. 
publishes  the  Daily  Mirror,  an 
uninhibited  afternoon  tabloid; 
the  Sunday  Mirror;  Sportsman, 
a  sports  weekly;  and  editions  of  Frank  Packer,  proprietor  of  the 
Truth,  a  weekly  tabloid,  in  Mel-  Australian  Consolidated  Press, 
bourne,  Brisbane,  Adelaide  and  Ltd.,  publishers  of  the  Daily 
Hobart.  The  Sunday  Mirror  was  Telegraph. 
transformed  from  the  Sydney 
edition  of  Truth  (founded  in 
1890)  last  October. 


(Mr.  Holden,  chairman  and 
professor  of  journalism  at 
Wayne  State  University,  De¬ 
troit,  recently  returned  from  a 
year-long  study  of  Australian 
newspapers,  under  a  Fulbright 
grant.  Here  he  comments  on  a 
major  change  in  Australian 
newspapering.) 


HALL  OF  FAME  for  Minnesota's  sports  heroes  has  been  established 
in  the  lobby  of  the  Minneapolis  Star  and  Tribune  building.  Pictured 
against  background  of  portraits  of  Pudge  Heffelfinger  and  Bronb 
Nagurski  are  Charles  Johnson,  left,  sports  editor,  and  Dick  Culluin 
sports  columnist.  Additions  to  the  gallery  will  be  made  in  April. 


Each  of  the  trio  is  a  strong 
individualist,  and  around  their 
exploits  and  clashes  has  grown  a 
body  of  anecdote  and  legend. 

Sydney  newspaper  readers  have 

long  been  accustomed  to  the  quieter  brand  practiced  in  Aus-  Ltd.,  a  subsidiary  of  John  Fair- 
Ezra  Norton  is  one  of  three  sudden  appearance  on  page  one  tralia’s  five  other  state  capitals,  fax.  Ltd.  Mr.  Clinch  thus  as- 
men  w'ho  have  dominated  Sydney  of  diatribes,  invective,  and  Any  major  change  among  the  sumed  control  of  a  paper  which, 
daily  journalism  for  years  and  strong  charges  against  one  three  colossal  Sydney  groups  is,  until  Mr.  Norton  sold  it,  was 
who  have  made  it  synonymous  paper  or  its  proprietor  by  an-  therefore,  of  major  importance  the  Sun’s  only  p.m.  opposition, 
with  turbulence.  The  other  two  other.  The  low  boiling  point  and  to  Australian  journalism.  There  A  few  days  earlier,  H.  E.  Scot- 
are  R.  A.  Henderson,  managing  personal  journalism  of  the  thi-ee  are  only  14  metropolitan  daily  ford,  for  the  last  three  years 
director  of  John  Fairfax,  Ltd.  press  executives  has  given  Syd-  new'spapers  in  Australia  and  secretary  and  a  director  of  As- 
publishers  of  the  Sydney  Mom-  ney  a  newspaper  reputation  ultimate  control  of  them  rests  sociated  Newspapers  Ltd.,  was 
ing  Herald  and  Sun  group;  and  which  sets  it  apart  from  the  in  nine  proprietorships  or  news-  named  managing  director  of 

_  paper  gi'oups.  Truth  and  Sportsman  Ltd.  In  a 

related  move,  Mr.  Irish  and  hu 
Independence  Promised  board  formally  replaced  Mr. 

How  close  these  nine  may  come  Norton  and  his  associates  as 
to  being  eight  remains  to  be  directors  of  Truth  and  Sports- 
seen.  The  group  purchasing  Mr.  nian  Ltd. 

Norton’s  Daily  Mirror  and  as-  A  phrase  in  Mr.  Irish’s  state- 
sociated  publications  is  headed  ment  that  the  Norton  enter- 
by  a  Sydney  chartered  account-  prises  “will  still  be  Australia- 
ant,  R.  A.  Irish.  His  companv,  owned’’  appeared  to  be  an  in- 
O’Connell  Pty.  Ltd.,  has  prom-  direct  reference  to  the  last  pre- 
ised  to  keep  its  new  properties  vious  major  change  in  Austral- 
“independent  in  every  respect.’’  i'lo  metropolitan  journalism. 

Mr.  Irish  stated  further  that  That  was  the  closing  down,  in 
“neither  John  Fairfax  Ltd.  nor  January  1957,  by  its  absentee 
its  subsidiaries  nor  any  of  its  London  OAvners,  of  the  111-year- 
nominees  own  any  shares  in  the  old  Argus,  of  Melbourne,  Md 
purchasing  company  or  other-  of  its  effects  to  the  Mel- 

wise  control  it.”  bourne  Herald  group.  The  event 

However,  finance  for  the  pur-  reduced  Australia’s  metropolitan 
chase  was  arranged  through  a  newspaper  ownerships  from  ten 
subsidiary  of  John  Fairfax  Ltd.,  to  nine. 

and  later  moves  have  brought  The  metropolitan  newspaper 
men  of  the  Fairfax  organization  color  the  nature  of  the  whoe 
into  controlling  positions.  newspaper  press  far  ® 


3  Strong  Individualists 


HOW  IF  1  HAD  SOME, 
^  COPIES  OF  J, 
Editor  &  Publisher, 
WOULD  BE 

^Sparadise.^ 


DON'T  get  caught  in  a  spot  like  this — without 
E  &  P!  Be  prepared!  Subscribe  NOW!  Editor  & 
Publisher  will  follow  you — even  to  Paradise  Island. 

Name  . 

Address . 

City . Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


Akron,  Toledo  and  Youngstown 
had  60,000  population  or  less  i 
each,  with  commensurate-sized 
papers,  the  situation  would  be 
comparable  with  Australia’s. 
There  are  no  medium-sized 
papers  there — only  very  big  and  ; 
quite  small. 

Newspaper  companies  in  Aus-  , 
tralia  are  not  only  daily  news¬ 
paper  publishers.  They  issue 
magazines.  They  own  radio  and 
television  stations.  They  pub¬ 
lish  books.  They  do  business  in 
many  fields. 

Even  more  significant  is  mon¬ 
opoly.  In  the  six  capitals,  there 
is  morning  competition  only  in 
Melbourne  and  Sydney,  and 
afternoon  only  in  Sydney.  In 
each  of  three  capitals — Perth, 
Hobart  and  Brisbane — ultimate 
or  direct  control  is  in  the  hands 
of  a  single  company. 

Remained  Aloof 

Throughout  his  career  as  a 
publisher,  Ezra  Norton  has  been 
a  lone  wolf.  He  has  remained 
aloof  from  many  major  en¬ 
deavors  of  Australian  journal¬ 
ism.  He  has  been  the  only  met¬ 
ropolitan  proprietor  not  a  mem¬ 
ber  of  the  Australian  Associated 
Press,  which  brings  in  around- 
the-clock  overseas  new’s  cover¬ 
age.  Norton’s  own  organization 
provided  cover  for  the  Daily 
Mirror,  the  five  Truths  and  his 
other  enterprises. 

After  a  schism  that  lasted  a 
decade,  two  proprietors’  groups, 
the  Australian  New'spaper  Pro¬ 
prietors  Association  and  the 
Australian  Newspaper  Council, 
recently  resolved  their  differ¬ 
ences  and  re-amalgamated  under 
the  second  group’s  name.  Mr. 
Norton  never  had  belonged  to 
either.  He  and  one  other  (the 
Sydney  Mominq  Herald  group) 
proprietor  were  not  in  the  new 
Council. 

Outside  Newsprint  Pool 

Australian  New'sprint  Mills, 
Ltd.,  which  makes  newsprint 
from  hardwood,  supplies  an  in¬ 
creasing  percentage  of  Austral¬ 
ia’s  newsprint  requirements 
from  its  Tasmanian  mills.  Mr. 
Norton  has  never  been  in  A.N.M. 

Last  July,  Mr.  Norton  was  one 
of  two  Sydney  proprietors  who 
failed  to  reach  quick  agreement 
with  the  Australian  Journalists 
Association  on  a  new  contract 
covering  editorial  employees.  He 
and  Mr.  Henderson  of  the  Syd¬ 
ney  Morning  Herald  group  pre¬ 
ferred  to  take  their  differences 
to  Federal  Conciliation  Court. 

The  various  editions  of  Truth, 
each  with  its  own  capital-city 
^ff,  have  made  it  unnecessary 
for  Mr.  Norton  to  make  recipro- 
j  cal  news-gathering  arrange- 
j  mente  with  other  Australian 
publishers — the  usual  practice  in 
i  editor  a:  PUBLISHER 


Australia,  which  has  no  internal 
news-gathering  agencies  compar¬ 
able  to  the  American  Associated 
Press  or  United  Press  Inter¬ 
national. 

By  coincidence,  Mr.  Norton 
has  been  indirectly  in  the  news 
for  another  reason.  “Wild  Men 
of  Sydney,”  by  Cyril  Pearl  was 
published  a  short  time  ago.  It  is 
the  story  of  the  life  and  turbu¬ 
lent  times  of  John  Norton, 
Ezra’s  father,  and  the  individual 
pattern  of  sensational  journal¬ 
ism  he  imposed  upon  Truth.  It 
is  apparently  headed  for  best¬ 
seller  status. 

Now,  with  Ezra  Norton  no 
longer  in  newspaper  publishing, 
there  will  be  many  an  Austral¬ 
ian  newspaperman  to  affirm  that 
Sydney,  if  not  Australian,  news- 
papering  will  never  be  the  same 
again. 


Columnist’s  Will 

Portland,  Ore. 
The  estate  of  Fred  Lockley, 
an  Oregon  Journal  columnist 
who  died  at  the  age  of  87  last 
October,  has  been  appraised  at 
$340,955,  in  probate  court.  The 
estate  was  left  to  a  son.  Dr. 
Lawrence  C.  Lockley,  dean  of 
the  school  of  commerce,  Uni¬ 
versity  of  California. 

• 

Photo  Expedition 

Cleveland 
Managing  Editor  Everest  P. 
Derthick  of  the  Cleveland  Plain 
Dealer  and  Mrs.  Derthick  are 
leaving  Feb.  15  on  a  three-week 
trip  to  Mexico  and  Guatemala. 
Mr.  Derthick  plans  to  photo¬ 
graph  the  Maya  niins  in  Mexico, 
and  the  Spanish  colonial  ruins 
in  Antigua. 


British  Directory 

London 

The  new  edition  of  the  Direct¬ 
ory  of  Newspaper  and  Magazine 
Personnel  and  Data  has  been 
issued  by  World’s  Press  News 
Publishing  Co..  Ltd.  It  contains 
a  new  section  giving  details  of 
all  British  Government  Informa¬ 
tion  Services  in  overseas  coun¬ 
tries. 

Daily  Amusement 

Montgomery,  Ala. 

The  Montgomery  Advertiser- 
Journal  Sunday  amusement 
page,  “Under  the  Marquee,” 
edited  by  Field  Varner  for  10 
years,  has  been  expanded  to 
make  a  Monday  through  Fri¬ 
day  appearance  in  the  Alabama 
Journal.  It  will  continue  on  Sun¬ 
day. 


oeeoo 


NEWSPAPERS  NOW  USE 
MICRO  PHOTO'S  MICRO- 
FILMING  SERVICES 


Wherever  you're  located — from  coast 
to  coast,  Canada  to  the  Gulf — there  are 
newspapers  near  you  that  are  being  micro¬ 
filmed  by  Micro  Photo.  In  fact,  we  are 
today  microfilming  more  of  the  nation's 
dailies  than  all  other  commercial  services 
combined. 

There  are  three  BIG  reasons  for  this 
overwhelming  preference.  First,  there’s 
quality — backed  by  the  most  modern 
laboratory,  and  protected  by  production 
facilities  that  insure  processing  that  com¬ 


plies  with  or  exceeds  the  rigid  requirements 
of  the  U.  S.  Bureau  of  Standards.  Second, 
there’s  clarity — thanks  to  an  oversize  2- 
page  image  that  makes  scanning  fast  and 
easy.  And  Third,  there’s  service — prompt 
and  efficient,  that  starts  your  completed 
film  on  its  way  to  you  fast! 

Want  proof?  Then  let  one  of  our  tech¬ 
nical  representatives  interpret  our  know¬ 
how  and  services  in  terms  of  your  own 
specific  needs.  No  charge  or  no  obligation, 
of  course. 


MICRO  PHOTO  INC 


1700  Shaw  Avenue  *  Cleveland  12,  Ohio 
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Volstead  Act  ‘Evils’ 
Aroused  Press  Group 


finally  to  have  had  its  first  ma-  “This,”  the  historian  writes,  newspaper-law-insurance  office 
jor  state  convention  in  1921  at  “was  the  era  when  dailies,  con-  y^^nie  town  of  7  500. 

Easton  where  the  major  prob-  sidered  ‘competition,’  were  not  When  Miss  Poe  first  picked 
lem  up  for  discussion  was:  The  invited  to  join  MPA.”  in- 

Evils  of  the  Volstead  Act.  Dues  were  increased  in  1947  volved  four  pages  weekly,  with 

Its  history  is  dotted  with  ac-  to  $2  per  100  of  circulation  with  about  a  half  column  of  live 
counts  of  good  times.  It  still  de-  a  minimum  of  $25  and  top  of  news. 

\  otes  one  semi-annual  session  to  $75.  (The  dues  still  include  a  Now,  the  News-Leader  lains 
a  weekend  of  fun  at  Ocean  City  fi-ee  convention  meal,  this  year  14  to  16  pages  a  week,  supported 
in  the  Fall.  it  is  Friday  morning  breakfast,  almost  exclusively  with  Laurel 

In  its  jubilee  year  MPA  was  but  the  rest  of  the  convention  advertising.  When  she  took  over 
under  the  leadership  of  its  first  entertainment  runs  to  $.31.50  the  circulation  of  about  300  in¬ 
woman  president.  Miss  Gertrude  plus  room,  with  a  package  cut  eluded  five  (1-2-3-4-5,  yes  five) 
Louise  Poe,  editor  of  the  Laurel  rate  of  $30  for  the  three  days.)  paid  subscribers.  Present  circu- 
\eivs-Leader.  The  next  year  the  officers  and  hition  is  close  to  3.500 — all  paid 

The  MPA  history,  drafted  un-  hoard  of  governors  were  author-  Lawyers  always  have  been  th( 
der  the  direction  of  Oscar  L.  incorporate  as  a  non-  owners. 

Morris,  of  the  Easton  Star-  organization,  which  later 

Democrat,  reports  a  vague  in-  j”  incorporated  the  Mary- 
ception  of  the  organization  in  Press  Services,  Inc.,  as  a 

jgpg  profit  organization  to  operate 

the  office. 

No  Itea-on  to  Convene  And  the  by-laws  were  amend- 

That  1921  Easton  convention  newspapers  to 

was  a  two-day  get-together  with  membership, 
the  Delmar%a  Press  of  the  East-  (4>inbinaiion  Ad  Plan 

ern  Shore  newspapers  of  Dela¬ 
ware,  Maryland  and  Virginia.  It  Under  Dliss  Poe’s  guidance, 
was  billed  as  a  convention  with  the  46  weekly  and  12  daily  mem- 


RETURNS  TO  FOLD  —  Harcld 

Mossberger  (above)  is  adverilsiii^ 
director  of  the  Houston  (Tei) 
Chronicle,  succeeding  R.  W.  Mc¬ 
Carthy.  who  retired  after  34  ynn 
with  the  paper.  Mr.  Mossbec9ef 
was  formerly  a  member  of  th«  id 
staff  and  manager  of  the  Chron¬ 
icle's  magazine,  Texas. 


Guthrie  Hits 
Space  Grabs 
By  Crusaders 


Mellelt  Locture 

Madkson,  Wis. 

James  B.  (“Scotty”)  Reston, 
chief  Washington  correspondent 
of  the  Xeiv  York  Times,  will 
deliver  the  1959  Don  Mellett 
Lecture  at  the  University  of 
Wisconsin  School  of  Journali.sm 
on  Friday,  May  1.  His  address 
will  be  a  highlight  of  the  an¬ 
nual  Journalism  Institutes,  ac- 
coi-ding  to  Prof.  Ralph  0.  Naf- 
ziger,  director  of  the  UW  School 
of  Journalism. 


Butte,  Morit. 
A.  B.  Guthrie  Jr.,  Pulitzer 
prize-winning  novelist  and 
former  executive  editor  of  the 
Lexington  (Ky.)  Leader,  in  a 
speech  before  the  Montana  Chap¬ 
ter,  American  Cancer  Society, 
here  Feb.  14,  had  something  to 
say  about  the  publicity-seeking 
methods  employed  by  “cru¬ 
saders”  for  such  organizations 
as  the  cancer  society.  His  talk 
was  titled  “A  Newspaperman 
Looks  at  the  Publicity  Hounds." 

“Civic  and  welfare  groups, 
such  as  our  own  cancer  society, 
which  involve  any  combination  The  Augusta  Chronicle  and  demand  space  when  they  have  no 
of,  or  all  of,  the  member  papers.  Herald  have  opened  a  bureau  at  newsworthy  copy  to  put  into  it, 
Gertrude  Louise  Poe  had  no  Barnwell,  S.  C,,  to  seiwe  four  he  said.  “Hei’e  come  the  Cancer 
idea  of  becoming  an  editor  when  counties.  Staffed  by  reporter  Society,  the  Heart  Fund,  the 
she  took  a  job  as  secretary  to  Gene  Owens  and  others,  the  Red  Cross,  the  P.-T.A.,  the  I/>rd 
George  P.  McCeney,  a  Laurel  at-  “Lower  Cai'olina  Bureau”  will  knows  how  man  fraternal,  K- 
tomey  and  later  was  secretary  be  connected  with  the  newsrooms  ligious  and  public  groups  to  ask 
to  his  lawyer  son,  G.  Bowie  Me-  by  leased  wire.  that  newspapers  open  thei: 

columns  to  them. 


knows  how  many  fraternal,  ’-t 
and  genuine  interest  and 
ceeds  only  in  feeding  our  ego 
“When  we  have  news,  we  ci" 
saders,  let  us  present  it; 
never  think  that  a  full  pag®  ‘ 
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Bureaucracy 
Stand  Urged 
1 1  By  Pulliam 

■  I  San  Francisco 

Newspapers  must  tell  their 
readers  of  the  dangers  of  bu¬ 
reaucracy,  Eugene  C.  Pulliam, 
publisher  of  Indiana  and  Ari¬ 
zona  dailies,  warned  the  Cali- 
fomia-Nevada  Associated  Press 
meeting  here  recently. 

This  threat  is  a  greater  peril 
to  this  country  than  communism 
itself,  though  that  remains  a 
serious  threat,  Mr.  Pulliam  said. 

“The  American  people  do 
right  when  told  the  truth  but 
you  have  to  tell  them  day  after 
day,”  he  advised. 

Paul  Bodenhamer,  Redding 
(Calif.)  Recor  d-Searchlight, 
presided.  He  was  succeeded  as 
chairman  by  Howard  H.  Hays 
Jr.,  Rivernide  (Calif.)  Daily 
Prenn. 

Fast  Market  ^'ire 


MINK,  NO  LESS — Syracuse  Press  Club  gave  a  pair  of  mink-trimmed 
handcuffs  to  Marie  Torre  as  a  memento  of  her  stay  in  jail  for  the  cause 
of  reportorial  confidence.  She  was  dubbed  "Woman  of  Achievement." 
John  Whitney  of  the  Post-Standard  (no  relation  to  Ambassador  John 
H.  Whitney  who  owns  the  New  York  Herald  Tribune,  Marie's  employer) 
made  the  presentation  of  handcuffs  and  silver  bowl. 


***  ***"  ^  on  printer  paper  and  mats  sup-  assessed  California  members. 

Ray  Spangler,  Redwood  City  plied  by  AP.  This  totals  $13,173  A  Teletypesetter  sports  wire 
(Calif.)  Tribune  and  an  AP  di-  for  the  period  from  January  is  assured  and  a  stock  market 

rector,  reported  the  State  of  1950  to  March  1958.  Unless  sue-  transmission  which  would  pro- 

Califomia  had  levied  a  use  tax  cessfully  contested,  this  will  be  vide  quick  transit  of  quotations 


will  open  for  the  Eastern  U.  S. 
late  in  the  Summer,  Robert 
Cavagnaro,  AP  representative, 
said. 

The  market  service  is  planned 
for  a  34-lines-per-minute  speed. 
This  would  enable  transmission 
of  the  entire  New  York  Stock 
Exchange  list  in  38  minutes,  Mr. 
Cavagnaro  reported. 

Winners  of  first  places  in  the 
Califomia-Nevada  AP  news¬ 
writing  contest  awards  in  metro¬ 
politan  and  state  divisions  were 
as  follows: 

Spot  news:  Jerry  Hulse,  Loa 
Angeles  Times,  and  Bob  Geg- 
giem,  San  Bernardino  Sun. 

Sports :  Morton  Moss,  Los  A  n- 
geles  Examiner,  and  Roger 
Skophammer,  El  Centro  Press. 

Features:  Charles  Denton, 
Los  Angeles  Examiner,  and  Jack 
Gel-main,  Alhambra  Post-Advo¬ 
cate. 

Photos : 

Spot  news:  John  Malmin,  Los 
.Angeles  Times,  and  William 
Wilde,  North  Hollywood  Valley 
Times. 

Features:  Art  Rogers,  Los 
Angeles  Times,  and  Dick  Stein- 
heimer,  San  Rafael  Independent- 
Journal. 

Sports:  Matt  Southard,  San 
Francisco  Examiner,  and  Mi¬ 
chael  Conversa,  Son  Jose  News. 


JUST  OFF  THE  PRESS 
-AND  GOING  FASTI 

NEW  19S9  AVER  DIRECTORY 

100,000  IMPORTANT  NEW  FACTS  NOT  IN  LAST  YEAR’S  EDITION 


The  most  complete  book  ever  pub¬ 
lished  on  newspapers  and  periodicals 
—contains  some  700,000  "live"  facts. 

No  other  volume  gives  you  so  much 
information  in  easy  "finger-tip"  form. 

Uiih  half  a  dozen  other  reference  books 
spread  out  before  you,  you  still  wouldn’t 
have  at  hand  all  this  information: 

21,000  publications  in  the  49  United 
States,  Hawaii  and  U.  S.  Possessions, 
Canada,  Bermuda,  Panama  and  the  Philip¬ 
pines.  Names,  addresses,  subscription  rates, 
sizes,  circulation  figures,  names  of  editors 
and  publishers.  Plus  data  on  nearly  500 
new  publications  not  in  the  1958  Edition. 

Invaluable  facts  on  rail  and  air  service, 
new  keyed  railroad  maps  of  every  state, 
new  keyed  airlines  map  of  the  U.  S.  and 
Canada;  farm  incomes,  values,  acreages; 
banking  information;  motor  vehicle  regis¬ 
tration;  TV  and  radio  set  ownership,  TV 
stations  in  cities;  telephone  installations. 

Weekly,  semi-weekly  and  tri-weekly  news¬ 
papers  listed  alphabetically  by  exact  loca¬ 
tion-state,  county,  town,  with  population 
and  circulation. 


editor 


editors  and  publishers  find  the 
Ayer  Directory  up-to-date,  com¬ 
pact,  handy.  Indispensable  for 
planning  newspaper  promotions, 
and  in  studying  facts  about  com¬ 
petitive  printed  media. 


Publications  that  reach  groups  with  spe¬ 
cial  interests,  occupations,  religions,  etc. 

Reserve  your  copy  now!  This  invaluable 
one-volume  reference  library  saves  you 
hours  of  research.  Published  as  a  service 
to  those  who  need  extensive,  accurate,  re¬ 
liable  information  on  periodicals. 

Edition  limited  — $30  (postpaid  within 
U.  S.) .  Order  from  N.  W.  Ayer  &  Son.  Tnc., 
Dept.  E,  West  Washington  Square,  Phila¬ 
delphia  6,  Pa,  Send  your  order  now. 

A  word  of  appraciatien  to  those  who 
ordered  the  19,58  Edition;  our  regrets  to 
those  whose  orders  came  too  late  to  fill. 
Last  year’s  edition  was  sold  out  earlier 
than  usual,  despite  the  largest  printing  in 
history.  Please  order  your  1959  copy  as 
soon  as  possible. 
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‘Freedom’  Editions 
Bridge  the  Nations 


By  Robert  B.  Franklin 

Residents  of  the  remote  city 
of  Goiania,  Brazil,  found  them¬ 
selves  reading  a  U.  S.  weekly 
newspaper  one  day  last  Summer 
in  one  of  the  most  unusual  of 
inter-American  good-will  experi¬ 
ments. 

The  July  31  edition  of  the 
Ambler  (Pa.)  Gazette  was  pub¬ 
lished  as  a  symbol  of  friendship 
between  the  United  States  and 
Brazil.  The  special  40-page 
“Freedom  Edition”  had  as  its 
slogan,  “Bridging  the  Nations 
with  Freedom’s  Understanding.” 

The  newspaper  ran  articles  in 
Portuguese  describing  life  in 
Ambler,  a  Philadelphia  suburb, 
as  that  of  a  typical  American 
community.  English  articles  and 
pictures  showed  Ambler  resi¬ 
dents  the  city  of  Goiania  and 
her  people. 

(ioniiiiiinity  Proje<'t 

Copies  of  the  paper  were  flown 
to  Goiania,  the  55,000-population 
capital  of  the  highland  frontier 
state  of  Goias,  approximately 
550  air  miles  northwest  of  Rio 
de  Janeiro. 

The  “Salute  to  Goiania,”  orig¬ 
inated  by  the  Gazette’s  editor 
and  publisher,  William  E.  Stras- 
burg,  went  beyond  the  scope  of 
the  newspaper  alone — it  became 
a  community  project. 

Burgess  John  J.  Troster  pro¬ 
claimed  “Goiania  Week  in  Am¬ 
bler,”  calling  attention  to  the 
friendship  of  the  people  of 
Ambler  wdth  other  peoples  of 
the  world  as  a  typical  American 
attitude.  The  newspaper  pub¬ 
lished  the  prize-winning  essays 
of  three  high  school  students  who 
wrote  on  freedom  and  inter- 
American  friendship.  The  people 
of  the  community  presented  a 
“Freedom  Torch”  —  a  bronze, 
torch  facsimile — to  the  people  of 
Goiania  “as  a  symbol  of  our 
faith  in  the  free  way  of  life  and 
our  close  bond  of  friendship  with 
the  people  throughout  the  Amer¬ 
icas.” 

The  Freedom  Torch  and  copies 
of  the  Gazette  Freedom  Edition 
were  entrusted  to  Pan  American 
Airways  in  ceremonies  July  31 
at  New  York’s  Idlewild  Airport. 
The  “freedom  cargo”  arrived 
Sunday,  August  3,  in  Rio  de 
Janeiro,  where  John  McKnight 
of  the  U.  S.  Embassy  transferred 
it  to  a  flight  of  Real  Airlines  for 
shipment  to  (Joiania. 

An  airlines  representative  pre¬ 


sented  the  cargo  on  Monday 
afternoon,  August  4,  in  Goiania, 
to  Sr.  Jose  Lodovico  de  Almeida, 
governor  of  Goias,  who  put  the 
Torch  on  display  and  distributed 
the  newspapers  to  the  people  of 
the  city. 

Official  Cooperation 

The  Gazette’s  Freedom  Edi¬ 
tion  project  was  in  harmony 
with  President  Eisenhower’s 
People-to-People  program  and 
it  received  the  cooperation  of 
the  U.  S.  Information  Agency. 

But  the  idea  of  the  salute  to 
Goiania  was  not  a  new  one  to 
the  citizens  of  the  Ambler  com¬ 
munity.  The  July  31  paper  was 
the  Gazette’s  fifth  Freedom 
Edition,  the  second  one  to  be 
distributed  abroad. 

For  a  similar  project  in  1956, 
dedicated  to  the  people  of  Co¬ 
burg,  Germany,  the  Gazette  was 
awarded  the  coveted  silver  anvil, 
the  highest  award  of  the  Amer¬ 
ican  Public  Relations  Associa¬ 
tion  for  meritorious  public  re¬ 
lations  work  originating  in  the 
United  States.  "The  newspaper 
also  received  a  certificate  of 
merit  from  the  U.  S.  Informa¬ 
tion  Agency  for  its  contribution 
to  the  People-to-People  program. 

The  Freedom  Torch  presented 
to  the  people  of  Coburg  in  1956 
still  is  on  display  in  the  town’s 
city  hall. 

Other  of  the  Gazette’s  Free¬ 
dom  Editions  dealt  with  the 
American  citizen  and  his  nation¬ 
al  and  local  heritage.  Four  of 


the  editions  have  been  awarded 
George  Washington  Medals  of 
Honor  from  the  Freedoms  Foun¬ 
dation  at  Valley  Forge,  Pa. 

Mr.  Strasburg,  who  has  tripled 
the  Gazette’s  circulation  (now 
about  8000)  since  he  bought  the 
75-year-old  paper  in  1952,  is  the 
man  responsible  for  the  Freedom 
Edition  idea. 

A  graduate  of  Ohio  Wesleyan 
University,  he  became  especially 
internationally-minded  as  a  re¬ 
porter  for  the  U.  S.  Information 
Agency,  covering  Washington, 
D.  C.,  for  the  Voice  of  America. 

His  chief  assistant  in  the 
Freedom  Edition  project  was 
the  managing  editor,  Fred  D, 
Behringer,  a  1957  graduate  of 
Brown  University.  Mr.  Beh¬ 
ringer,  began  w’orking  for  the 
Gazette  while  he  was  in  high 
school. 

(]k)iania  was  chosen  for  the 
Freedom  Edition  project  on 
recommendation  of  U.  S.  Infor¬ 
mation  Agency  officials  after  Mr. 
Strasburg  asked  them  to  name 
an  appropriate  Latin  American 
city. 

Mary  Martin  Interviewed 

The  Gazette  ran  stories  in 
English  on  an  interview  w’ith  a 
Pennsylvania  State  University 
student  who  worked  summers  in 
Brazil;  on  a  former  Ambler  pas¬ 
tor  who  is  a  missionary  in  the 
Brazilian  jungle;  and  on  Bra¬ 
silia,  a  city  being  built  from 
scratch  in  the  wilderness  65 
miles  from  Goiania  to  become  the 
new  capital  of  Brazil  in  1960. 

In  another  interview,  actress 
Mary  Martin  told  the  Gazette’s 
associate  editor,  Dorothy  A. 
Drake,  that  she  has  found  her 
plantation  in  Brazil  a  “fabulous” 
place  to  live.  Miss  Martin  and 
her  husband,  Richard  Haliday, 
own  large  holdings  about  60 


miles  from  Goiania. 

Mrs.  Drake,  who  has  been 
cited  by  the  Pennsylvania 
Women’s  Press  Association  for 
outstanding  editorial  writing, 
spent  most  of  an  afternoon  in¬ 
terviewing  the  Halidays  in  theii 
New  York  City  apartment.  Her 
story  ran  for  64  column  inches 
in  the  Freedom  Edition. 

Material  for  the  Portuguese 
articles  on  Ambler  and  the 
American  way  of  life  was  easily 
gathered.  But  translating  and 
type-setting  were  other  matters. 

After  a  Temple  University 
language  student  made  the 
translations,  the  material  was 
sent  to  New  York  City,  where  the 
body  type  was  set  at  the  plant 
of  the  monthly  Portuguese-lang- 
uage  newspaper  Aluta.  Head¬ 
line  decks  which  required  accent 
marks  and  cedillas  had  to  be 
proofed  and  engraved. 

Another  engraving  job  was 
the  Freedom  Edition’s  two-color 
(red  and  black)  frontispiece.  The 
whole  first  page  was  devoted  to 
photographs  of  Goiania  and 
Ambler  against  backgrounds  of 
maps  of  the  U.  S.  and  Brazil. 
A  network  of  steel  girders  illus¬ 
trated  the  theme,  “Bridging  the 
Nations  with  Freedom’s  Under¬ 
standing,”  which  was  printed  in 
both  English  and  Portuguese. 

Since  the  Gazette  reasoned 
that  few  persons  have  ever  seen 
the  Declaration  of  Independence 
as  it  was  signed,  the  paper  de 
voted  page  two  to  a  full-page 
reproduction  of  the  original 
hand-written  document. 

Mr.  Strasburg  is  looking 
around  for  a  suitable  project  for 
the  Gazette’s  1959  Freedom 
Edition. 


Union  Jurisdiction 
Claims  Examined 


THEIR  'WOMAN  IN  THE  NEWS'— New  Jersey  Association  of  Daily 
Newspaper  Women  singled  out  Mrs.  Mary  C.  Roebling,  center, 
Trenton  bank  president,  for  the  1958  "Woman  in  the  News."  At  left  is 
Thelma  Thomas,  Trenton  Times,  chairman,  and  at  right  is  Miriam  Rocke¬ 
feller  of  the  Asbury  Park  Press,  association  president. 


Toronto 

The  Ontario  Labor  Relations 
Board  has  ordered  an  examinz- 
tion  to  study  the  boundaries  of 
four  mechanical  unions  involved 
in  a  16-month  dispute  with  the 
Toronto  Globe  &  Mail,  Torontt 
Daily  Star,  and  Toronto  Tele- 
pram.  J.  M.  Flannery,  the 
board’s  examiner,  will  report  on 
what  classes  of  employes  are 
represented  by  each  of  the 
unions  and  will  study  whether 
contract  bargaining  proposals  of 
any  of  the  four  unions  “tres¬ 
pass”  on  the  bargaining  rights  of 
any  other  union  representing 
employees  of  the  publishers. 

The  examination  rose  out  of 
contention  of  the  publishers  that 
some  of  the  scope  of  jurisdiction 
proposals  of  the  mechanical 
unions  involved  encroachment  on 
work  now  being  done  by  mein- 
bers  of  the  six  other  unions  in 
their  plants. 
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You're  invited  to  the  ANPA  Convention*  via  .  .  . 


EDITOR  &  PUBLISHER’S 

TWO  BIG 
CONVENTION 

ISSUES 


Now  you  can  be  there  when  the  top  men  in  the  news¬ 
paper  business  meet  to  map  out  plans  and  policies  for 
the  year  ahead.  Everyone  who  has  a  stake  in  the  news¬ 
paper  business  will  be  keeping  an  eagle  eye  on  the 
goings-on  at  the  ANPA  Convention  ...  in  the  only 
spot  they  can  find  full,  up-to-the-minute  coverage — 
Editor  &  Publisher’s  two  big  Convention  Issues.  Your 
message  in  either  one  will  get  full  benefit  of  high  in¬ 
terest,  high  impact  readership  among  newspaper,  ad¬ 
vertiser  and  agency  executives  all  over  the  country.  Why 
not  get  maximum  effect  by  using  them  both? 


Pre-Convention  Issue — April  1 8.  Contains  com¬ 
plete  program  of  events,  activities  and  meetings, 
names  and  hotel  addresses  of  everyone  attending. 
This  issue  will  be  distributed  at  the  Convention, 
will  get  intensive  readership  among  newspaper 
executives,  advertisers,  agencies.  Space  reserva¬ 
tions  by  April  I;  copy  deadline,  April  8. 


Convention  Issue — April  25.  (With  a  special 
“bulldog”  edition  to  be  distributed  at  the  Conven¬ 
tion  on  Thursday,  April  23.)  This  issue  will  con¬ 
tain  Convention  proceedings,  conference  results, 
complete  coverage  of  all  sessions,  texts  of 
speeches,  etc.  Required  reading  for  all  advertisers 
and  agencies  who  use  newspapers,  as  well  as 
newspaper  executives  at  home  and  at  the  Con¬ 
vention.  Space  reservations  by  April  8;  copy  dead¬ 
line,  April  15. 


Send  in  your  space  reservations  today  for  the  ANPA 
Convention  issues  of 


EDITOR  &  PUBLISHER 

Times  Tower,  1475  Broadway,  Now  York  36,  N.  Y. 


•ANPA  Convention  at  New  York’s  Waldorf-Astoria,  April  20-23,  1959 


SYNDICATES 


— ; — ^  .  Guild  Staffs 

King’s  Heart  Series  New  Paper 

Luks’  Outdoor  Feature  San  Jose 


Puzzle  ^Fix^ 

(Continued  from  page  15) 


under  strict  control  makes  any 
leak  absolutely  impossible  as 
best  as  we  can  detemiine. 


San  Jose  Calif  “With  all  the  papers  using 
By  James  L.  CoIUngs  members*  organized  a  contests  it  seems  the  number 

King  Features  Syndicate  has  the  result  of  a  cross-sectional  opened  headquarters  follows  a  normal  dw. 

for  April  5  release  a  special  study  he  made  showing  that  “the  of  the  San  Reporter  as  the  ^  ^  _  procedure  which  has 

heart  feature.  strike  continued  at  the  Sun  Jose  ceniage  pioc^uie,  wnicn  iia.« 


weekly  editor  is  desirous  of  eye- 


It  is  a  serialization  of  the  catching  informative,  tightly  '’'^crmrp-Aeit’s  this  week 


remained  constant  from  the  time 
our  contests  w'ere  stai-ted  sev- 


new  book,  “90  Days  to  a  Better  made-up  and  inexpensive  foa-  The  first  edition  of  the  guild’s  years  ago.  No  outside  of 

TT _ x.  *f  1 _  T_1 _  T  T _ 1 _  A. _  _ J.  x_ _ _ 1  »vartfT%irao*  /^oiKr  ivroo  n 


Heart,”  by  John  J.  Louprhran,  tures  of  interest  to  male  read-  morninj?  daily  was  a  12-paj?e  Portland  we’ve  had  no  cancella- 

_ _ T  'R/r _  _ iccnrk  P.  io  rrAnrkvol  * 


editor  of  Modern  Living  Maga-  ers. 
zine.  T 

“.\s  a  boy  of  three,”  the  Syn-  ies, 


oi-s.”  issue.  W.  C.  Snyder  is  general  »  ’ 

The  illustrations — ^x5  gloss-  manager.  Vern  Manning  is  ad-  Andre  F  L’Eveque  head  of 
ies,  accompanied  by  20-40  words  verUsing  manager  and  Benn  Superior  Features,  ’was  not 


Publication  will  be  daily  ex- 


available  at  presstime  for  com¬ 
ment,  but  when  the  story  broke 
he  was  quoted  to  this  effect: 

“I  don’t  know  how  in  tie 
w’orld  anyone  could  get  the  an- 


dicate  says,  “he  suffered  from  of  text — will  depict  sea.sonal  as-  HiU  and  Art  Stokes  are  man-  available  at  presstime  for  com- 

rheumatic  fever  and  remained  pects  of  outdoor  activities  and  aging  editors.  ment,  but  when  the  story  broke 

a  .semi-invalid  until  he  was  14.  lie  evenly  balanced  between  sum-  I)  iv»  he  was  quoted  to  this  effect: 

Later  he  again  lost  his  health  mer  and  winter  fishing,  hunting,  ’*'*  «<j  don’t  know  how  in  tie 

and  had  to  rebuild  it.  trapping,  camping  and  boating.  Publication  will  be  daily  ex-  world  anyone  could  get  the  an- 

“In  doing  this,  though  not  a  ,  “Just  about  all  the  material  cept  Saturday  and  Sunday,  ac-  wers  in  advance.  With  all  the 
doctor,  he  studied  under  the  late  I’ve  published  in  the  last  quarter-  cording  to  Robert  Hickey,  presi-  safeguards  that  go  into  keei^ 

Alexis  Carrel,  the  famous  century  will  make  up  the  Out-  dent  of  the  255-meml)er  guild  ing  the  puzzles  secure  it’s  ewt- 

French  surgeon  and  biologist,  as  door  Guideiwsts,”  the  41-year-  local.  pletely  mystifying  as  to  how  it 

well  as  under  the  late  Dr.  Adolf  uld  writer  •‘'uid.  This  includes  guild  is  one  of  five  news-  could  have  happened.” 

Lorentz,  the  prominent  Austrian  those  lather  off-beat  subjects  on  papei-  unions  whose  members 

orthopedic  surgeon.”  outdoor  cooking,  fishing  strategy  refused  to  cross  picket  Security  Procedure 


-ul-  pletely  mystifying  as  to  how  it 

The  guild  is  one  of  five  news-  could  have  happened.” 


orthopedic  surgeon.” 


The  book  is  a  distillation  of  ami  established  conservation  po.sted  by  the  Mercury- 


his  experiences  and  the  knowl¬ 
edge  he  has  gained. 

“But  he’s  no  food  faddi.st,” 
says  King.  “He  firmly  believes 


practices 


News  .stereotypers  and  press- 


Securily  Procedure 
NEA  Service  commented: 
“Security  has  always  ber 


Asked  why  he  picked  weeklies  stj.jije  began  Feb.  14  foremost  in  our  considerate 


instead  of  dailies  for  his  sales 
pitch,  he  said,  “I  want  to  crawl 
iust  before  I  start  walking.  I’ll 


(E&P  Feb.  21,  page  15). 


in  thiee  square  meals  a  day  as  how  I  do  with  the  weeklies.' 
well  as  supplementai’y  food  in-  , 


as  producers  and  distributors  of 
the  ‘Prizewords’  puzzle.  Only 
three  trusted  persons  in  oar 


take  at  hours  other  than  meal 
time.” 


Ol  TDOORS  II.LI  STR ATEI) 


Fred  Luks,  hunting  and  fish¬ 
ing  editor  and  columnist  of 
Westchester  County  Publishers, 


Castro  Invited 
To  ASNE  Parley 


Liirger  Size  three  trusted  persons  in  oar 

The  San  Jose  Shopping  Netvs  organization  ever  come  in  con- 
jumped  from  a  16-page  weekly  '"’dth  the  solutions,  which 

to  a  40-page  midweek  and  a  24-  ai'e  held  in  the  company  vault 
page  weekend  edition.  Both  until  distributed  in  sealed  ra- 
were  printed  by  Henry  F,  Budde  velopes  by  certified  mail  to  banks 
Publications  of  San  Francisco,  o*"  newspapers. 


New  Orleans  The  striking  unions  and  man-  J^he  answers  are  not 
Fidel  Castro,  prenver  of  Cuba,  ^gement  appeared  deadlocked  able  to  new.spapers  until 


N.  Y.,  reports  he  has  decided  to  invited  to  participate  Respite  a  series  of  three  meet- 


syndicate  to  weeklies  an  illus-  m  a^  discussion  at  the  annual  ings  with  Charles  Rehmus,  re^ 


trated  feature  called  Outdoor  meeting  of  the  American  So-  jrjonal  director  of  the  U.S.  Medi 


Guideposts. 


ciety  of  Newspaper  Editors  at  ^tion  Service.  These  extended 


day  or  so  before  each  Friday 
release  date,  after  local  entry 
deadlines  have  closed  .  .  .  With 
the  Portland  incident  at  hand, 


rp,  ^  ,  u  •  t.r  Washinprton  in  April.  into  Feb  22  and  then  adiourned  course,  take  erer: 

The  feature,  he  says,  is  “for  Ceorire  W  Healv  Jr  nresi-  22  ana  then  aUjourned  ^  precautions  to  insnre 

the  suhscriber  who  nrefers  his  LfCoige  w .  tteaiy  ji.,  piesi  with  no  arrangements  for  a  re-  .,  „„  ./ 

me  suDscrmei  vno  preieis  ms  ASNE,  said  the  leader  „p.val  the  continuing  effectiveness  of 

ou  door  reading  capsulized,  VIS-  revolution  has  ^  '  our  security  system. 

’  promi.sed  to  advise  him  by  •  “But  in  view  of  the  good 

vjilnlblA  Mai'ch  1  if  he  Can  make  the  trip.  record  all  syndicates  have  hic 

Mr  Luks  said  he  the  Kep.  Charles  0.  Porter  of  Garter  Will  Move  Ihelr  Pri“  P““'“  ‘ 

treeklv  held  for  his  market  as  0„^  this  -hj^t  Pro-  T„  A.Ian.a  In  Fall  """  aT^he^moi.  » 

sire  to  attend  the  editor’s  meet-  Madison,  Wis.  give  recognition  to  the  positm 

ing  but  was  afraid  his  English  Eldred  R.  Garter,  president  of  side  of  this  situation.” 
w'asn’t  good  enough.  Mr.  Porter  ^he  Association  of^  Newspaper  • 

urged  him  to  come  and  also  to  Classified  Advertising  Manag-  70,000  Women 
Corr^ed  T^eaetter  Tap*  Oregon  where  many  men  has  resigned  from  Madison  o  Films 

T  Tp  are  wearing  beards  to  mark  the  newspapers  to  be  classified  ad-  Cancer  films 

Text  Featurea  &  Fillert  are  wearing  nearas  ro  mars  me  manae-er  of  the  At-  «Jt  LoUJ 

Special  Featurea  state’s  centennial.  .  .. 


1  J  A  •  i-i.  jT  .  .  ui  me  levuiutiuii  iias 

ual  and  straicrht  to  the  point,  •  j  i.  j  •  i.-  ^ 

particularly  if  the  point  is  some  advise  h|^m  by 

valuable  information  or  tip.”  ^ 


Mr.  Luks  said  he  selected  the 


use  ''TAPCC0‘ 


Corrected  Typesetter  Tap* 
For  All  Leading 
Text  Featurea  &  Fillera 
Special  Featurea 
Serializationa 
Available  in 


"MPFW'' 


John  Ferguson  Dies 


Springfield,  Ill.  Garvin. 


vei*tising  manager  of  the  At-  St.  LoHJ 

lanta  (Ga.)  Newspapers.  He  A  citation  from  the  America" 
will  fill  the  position  held  for  Cancer  Society  last  week 
many  years  by  the  late  Searcy  honored  the  St.  Louis  Gloix 


Democrat  for  its  sponsorship  of 


Write  ter  fredeetloe  Schedele 


John  N.  Ferguson,  70,  former  Mr.  Garter,  who  assumes  his  a  mass  information  project 

managing  editor  of  the  Illinois  post  April  6,  has  been  with  the  With  the  support  of  the  ^ 
State  Journal,  died  Feb.  23  in  a  Madison  newspapiers  since  1950  Louis  Unit  of  ACS  and  the 
tuberculosis  hospital  where  he  wrhen  he  came  from  the  St.  owners  of  24  theaters,  the  Globe 
had  been  a  patient  since  last  Joseph  (Mo.)  News-Press  and  Democrat  produced  a  turnout  of 
Spring.  Mr.  Ferguson  was  state  Gazette.  His  appointment  to  more  than  70,000  women  for 
editor  of  the  Journal  from  1929  the  Atlanta  Journal  and  Consti-  showing  on  two  days  of  t^ 
to  1942  when  he  became  man-  tution  was  announced  by  Hobart  films  dealing  with  cancer  of  t!>' 
aging  editor.  Franks,  director  of  advertising,  breast  and  the  uterus. 
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18,  1955| 


The  trial  of  John  Peter  Zenger 


John  Peter  Zenger,  printer  of  The  New- 
York  Weekly  Journal,  was  tried  before 
a  hostile  court  at  the  New  York  City 
Hall  on  August  i,  1735,  on  the  charge  of 
seditious  libel.  In  the  trial,  re-created 
at  the  Zenger  Memorial,  he  was  defended 
by  Andrew’  Hamilton,  a  distinguished 
lawyer  and  Pennsylvania  statesman.  He 
argued  that  Zenger  had  simply  exercised 
a  free  man’s  right  to  criticize  justly 
a  wretched  government.  Despite  the 
editor  6c  publisher  for  February  28,  1959 


judge’s  instructions,  the  jury  accepted 
Hamilton’s  principle  of  freedom  and 
acquitted  Zenger. 

The  Zenger  Memorial  is  open  daily, 
Monday  through  Friday,  10  A.  M.- 
4  P.  M.,  closed  Sundays  and  holidays. 
Admission  is  free.  Entrance:  Old  Sub- 
Treasury  Building,  15  Pine  Street,  corner 
of  Nassau.  Take  any  subway  to  Wall 
Street  station. 
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Crime  News 

{Continued  from  paye  14) 


“The  Court  spoke  as  if  the 
publication  of  news  were  merely 
a  matter  between  publishers  and 
persons  accused  of  crime.  Such 
is  not  the  case.  Freedom  of  the 
press  is  not,  as  the  Florida  court 
implies  a  special  privilege 
granted  to  publishers.  It  is  every 
man’s  ‘right  to  know.’  There  is 
no  basic  conflict  between  ‘press 
freedom’  and  the  ‘right  of  trial 
by  an  impartial  jury,’  as  the 
court  would  have  us  believe.  The 
public  need  not  be  denied  knowl- 
edfge  of  the  commission  and  solu¬ 
tion  of  crimes  merely  because, 
in  some  cases,  the  courts  find  it 
a  bit  difficult  to  select  a  jury. 

Itichl  to  Know 

“The  ‘right  t  )  knjw’  applies 
to  information  regarding  acts 
of  violence  and  other  crimes  as 
well  as  it  does  to  reports  of  pub¬ 
lic  trials.  It  applies  ju.st  as  much 
to  news  concerning  law  officers 
dealing  with  crime  as  it  does  to 
the  testimony  of  witnesses  or  the 
verdicts  of  juries. 

“What  the  Florida  Supreme 
Court  proposes  is  either  a  form 
of  compulsory  censorship  or 
voluntary  cen.sorshij)  tailored 
along  lines  that  it  seeks  to  lay 


down.  Such  interference  with  a 
free  press  is  unwarranted  and 
undesirable. 

“Justice  is  not  something  to 
be  administered  by  the  courts 
in  a  vacuum,  nor  is  it  something 
to  be  handed  down  on  a  silver 
platter  by  the  judicial  branch 
of  government.  It  is  something 
demanded  and  enforced  by  an 
informed  people  and  guarded  by 
a  free  press.” 

Mr.  Pepper  asked  the  Inter- 
American  Press  Association’s 
Committee  on  Freedom  of  the 
Press,  headed  by  Jules  Dubois, 
Chicago  Tribune,  at  its  meeting 
in  San  Salvador  in  March,  to 
consider  the  opinion. 

.\ppeal  to  lAPA 

Mr.  Dubois  wrote  Mr.  Pepper: 

“Although  the  Court  says  ‘no 
one  can  question  that  a  free 
press  is  as  essential  to  the  main¬ 
tenance  of  our  democratic  gov¬ 
ernment  as  the  arm  is  to  the 
hand,’  the  opinion  contains  these 
features  which  are  repugnant  to 
the  existence  of  a  free  press: 

“1)  It  advocates  the  English 
system  whereby  nothing  can  be 
published  in  the  way  of  pre-trial 
comment  in  pending  causes. 

“2)  It  threatens  the  use  of  the 
power  to  punish  for  contempt 
unless  the  newspapers  submit 
to  voluntai’y  censorship. 

“3)  It  advocates  the  passage 


of  laws  preventing  enforcement 
officials  from  making  pre-trial 
statements  regarding  anything 
that  might  be  considered  evi¬ 
dence. 

“4)  The  2000-word  lecture  that 
the  Court  gave  the  press  was  not 
necessary  to  the  decision  in  the 
case  before  it.” 

• 

Gannett  Promotes  2 

Portland,  Me. 

Gerald  A.  Kilbride  has  been 
named  assistant  advertising  di¬ 
rector,  and  O.  Conrad  Winckler, 
retail  advertising  manager  of 
the  Guy  Gannett  Publishing 
Company’s  Portland,  Me.,  news¬ 
papers,  the  Press  Herald,  the 
Evening  Express  and  the  Sun¬ 
day  Telegram.  Mr.  Kilbride  has 
been  wi^  the  newspaper  firm 
since  1935,  while  Mr.  Winckler 
joined  Gannett  in  1925. 

• 

Awards  for  Thrift 

The  Pensacola  (I’ln.)  .Journal, 
the  Xorfolk  (Va.)  Virginian 
Pilot  and  the  I'ortlnnd  Oregon 
Journal  have  been  chosen  to  re¬ 
ceive  this  year’s  awards  from 
the  National  Thrift  Committee, 
Inc.  “for  their  courageous  and 
thought-provoking  editorials  on 
the  importance  of  thrift.”  Each 
newspaper  will  receive  a  bronze 
plaque. 


Misquote  Bill 
In  Arkansas 

Little  Rock,  Ark. 

According  to  HB  436,  intro¬ 
duced  in  the  House  by  Repre¬ 
sentative  George  W.  Stagg  of 
Monroe,  County,  some  Arkansas 
newspapers  (none  listed  by 
name)  have  been  abusing  their 
constitutional  freedom  by  deli¬ 
berately  misquoting  some  per¬ 
sons. 

The  Stagg  bill  would  remedy 
that  by  “requiring  a  newspaper 
to  publish  a  correction,  or  else 
be  fined  $500  to  $1,000  with  30 
days  to  a  year  in  jail  also  pos¬ 
sible.” 

Under  the  terms  of  the  bill, 
“all  a  person  must  do  is  to  de¬ 
mand  equal  space  for  a  correc¬ 
tion.  The  newspaper  would  have 
to  furnish  the  amount  of  space 
in  which  the  alleged  misquota¬ 
tion  occurred  and  on  the  same 
page  as  the  original  article.” 

Repi’esentative  Stagg  said  it 
wasn’t  his  bill,  that  he  was  just 
introducing  it  for  a  fellow  legis¬ 
lator  whose  name  he  wouldn’t 
give.  The  bill  was  sent  to  the 
Public  Printing  Committee 
headed  by  Rep.  Milton  Willis  of 
Crawford  County,  a  newspaper 
manager. 


DiSalle  Keeps 
His  Pledge  to 
Talk  to  Press 


COLVMBIS,  Ohio 

Michael  DiSalle,  new  Dem¬ 
ocratic  Ohio  govemor,  is  earn¬ 
ing  plaudits  from  the  press  as 
a  man  who  believes  in  leveling 
with  newspapermen. 

Since  he  took  oflice  Jan.  12, 
Gov.  DiSalle  has  pursued  the 
same  policy  of  candor  and  avail¬ 
ability  which  made  him  a  favor¬ 
ite  of  the  Washington  press 
corps  in  the  tough  and  basically 
unpopular  job  of  national  price 
boss. 

It  was  appropriate  that  the 
Buckeye  governor  was  the  first 
man,  this  week,  to  face  re¬ 
porters’  questions  at  the  new 
press  conference  program  in¬ 
augurated  by  the  Press  Club  of 
Ohio. 

Gov.  DiSalle  fielded  questions 
for  an  hour  and  released  a  half- 
dozen  newsworthy  plans  for 
state  operation.  The  club,  just 
moved  into  new  and  larger 
quarters,  aims  to  snag  visiting 
celebrities  for  infoiTnal  sessions 
whenever  possible. 

Although  Mr.  DiSalle  made 
a  “fully  informed  public”  part 
of  his  campaign  pledge,  Ohio 
newsmen  who  had  heard  that 
one  before  didn’t  really  believe 
it  until  it  happened.  The  Gover¬ 
nor  has  kept  his  word. 

His  cabinet  meetings  are  open 
to  the  press.  So  are  sessions  in 
his  office  when  he  calls  in  rep¬ 
resentative  state  groups  to  dis¬ 
cuss  problems  and  new  pro¬ 
grams.  He  holds  press  confer¬ 
ences  regularly  and  frequently. 

The  daily  press  conference 
was  restored,  and,  if  reporters 
want  a  second  one  on  any  given 
day  to  follow  up  a  breaking 
story.  Gov.  DiSalle  is  willing. 

Working  more  closely  and 
openly  with  the  Ohio  legislature 
than  have  many  of  his  predeces¬ 
sors,  Gov.  DiSalle  has  sent  the 
lawmakers  a  series  of  messages 
on  his  plans  and  policies — each 
available  at  the  same  time  to 
the  press. 

Furthermore,  if  a  reporter 
wants  the  Governor’s  comments 
on  an  “enterprise  stoiy,”  on  a 
subject  not  brought  up  at  a 
press  conference,  he  can  get  the 
DiSalle  views  by  submitting  his 
questions  through  an  executive 
aide. 

One  of  Gov.  DiSalle’s  first  ad¬ 
monitions  to  his  cabinet  at  an 
early  (and  open)  meeting  was: 
“I  have  noticed  that  some  of 
you  are  reluctant  to  talk  to  the 


PRESS  GUEST— Gov.  Michael  Di¬ 
Salle  moved  his  press  conference 
to  the  new  rooms  of  the  Press 
Club  of  Ohio  one  day  recently. 
In  front  row  are  Howard  R. 
Thompson,  Ohio  State  Journal; 
Dick  Kirkpatrick,  Cincinnati  En¬ 
quirer;  and  Art  Parks,  AP.  Doral 
Chenoweth,  Columbia  Citizen,  is 
at  the  Governor's  right. 

press.  It  is  the  only  way  the 
administration  can  tell  the  peo¬ 
ple  what  it  is  doing.  Just  one 
thing — always  tell  the  truth.” 

It  is  interesting  that  the  doc¬ 
trine  has  not  only  been  accepted 
by  DiSalle’s  cabinet  appointees 
but  also  by  four  hold-over  cabi¬ 
net  members  from  the  Republi¬ 
can  administration  of  ex-Gov. 
C.  William  O’Neill. 

“DiSalle  is  a  master  of  the 
trial  balloon,”  said  a  reporter, 
“and  he’s  had  more  ink  in  Ohio 
papers  in  the  last  month  and  a 
half  than  any  governor  I  can  re¬ 
member.” 


Sports  and  Women’s 
Activities  Promoted 

Peoria,  Ill. 

C.  A.  “Stretch”  Miller, 
WTVH-TV  sportscaster  has 
joined  the  Peoria  Journal  Star 
promotion  department.  A  veter¬ 
an  of  more  than  20  years’  ex¬ 
perience  in  sports  broadcasting, 
he  will  concentrate  effort  in  all 
aspects  of  the  newspaper’s  pub¬ 
lic  service  program,  with  par¬ 
ticular  emphasis  on  sports  activ¬ 
ity. 

Sallie  Whelan,  a  member  of 
the  promotion  department  since 
June,  1956,  and  a  Journal  Star 
staff  member  since  1951,  has 
been  advanced  to  a  newly-created 
position  as  community  relations 
representative.  She  will  speak 
on  Journal  Star  services  in  its 
circulation  area,  with  special 
attention  to  women’s  interests. 

The  new  appointments  were 
announced  by  Russell  C.  Perry, 
director  of  community  relations 
for  the  Journal  Star. 


Hearst  Warns  television  ami  radio. 

The  shows  come  into  their  Iit-  | 
rooms  free;  you  can  always 
Jj  JTT0P  turn  to  another  one  if  you  don't 

like  a  paiticular  show. 

fryw  T  •  I  •  •  “Another  factor  is  that  a  TV 

IV  I  show  is  not  going  to  be  repeated 

standing  one  and  this  does  not 
Violent  attacks  on  personali-  occur  on  more  than  a  handfai 
ties  by  drama,  niotion  picture,  occasions  during  the  year. 
TV  and  radio  critics  are  frowned  Therefore,  there  is  no  need  for 
upon,  W.  R.  Hearst  Jr.,  editor-  critic  to  wam  our  readers 
in-chief  of  the  Hearst  Newspa-  against  watching  a  show  which 
pers,  reminded  in  a  memo  to  jg  jjot  going  to  be  inflicted  on 
editoi's  and  publishei’s  of  all  them  again  in  any  case, 
newspapers  in  the  group.  «On  the  other  hand,  if  the 

This  approach  has  been  stand-  readers  did  see  the  show,  they 
ard  practice  with  the  Hearst  don’t  have  to  be  told  whether 
Newspapers,  one  of  their  spokes-  it  was  good  or  bad.  They  have 
men  said,  and  Mr.  Hearst’s  new  already  foimied  their  own  opin- 
memo  is  merely  a  reminder  to  ion  on  it. 
all  Hearst  newsmen  covering  “Comment  as  to  why  the  per- 
these  beats  “to  keep  printing  the  fonnance  was  bad  and  interest- 
kind  of  news  that  is  of  greatest  gossip  and  the  background 
interest  to  the  greatest  number  gf  individuals  is  pennissible 
of  people.”  j  don’t  want  to  print  violent 

Mr.  Hearst’s  memorandum  attacks  on  personalities.  Too 
reads:  often  these  severe  criticisms  re 

,  ,  fleet  personal  views  rather  than 

Buiemess  Eschewed  objective  criticism.  I  don’t  be 

“Would  you  please  instruct  lieve  our  readers  are  interested 
all  our  drama,  motion  picture,  in  reading  the  personal  likes  and 
TV  and  radio  critics  to  show  dislikes  of  our  critics  and  I 
professional  perspective  in  their  know  that  I  don’t  intend  to  waste 
reviews  and  not  to  be  biting  our  valuable  space  printing 
or  sarcastic  or  bitter  toward  them.” 
personalities  in  their  comments.  • 

“It  is  quite  enough  to  say  ^  ^ 

that  a  given  performance  is  not  Guild  S  Employes 
worthy  of  the  performer  or  up  Seek  Union  Charter 
to  his  previous  standards  or 

was  not  very  good  and  was,  in  Wash  .  • 

fact,  even  pretty  bad.  Drama  The  headquarters  and  nel 
and  movie  critics,  of  course,  are  staff  of  the  American  News- 
allowed  more  leeway  in  their  paper  Guild  wants  a  union 
reviews  than  radio  and  TV  crit-  charter  of  its  own.  The  17  e"’" 
ics  as  the  former  are  advising  ployees  working  in,  or  out  of, 
people  on  the  merits  of  a  show  the  Washington  office 
for  which  our  readers  would  covered  in  a  contract  with  ANu 
have  to  pay  out  good  money  but  they  would  rather  be  » 
to  see.  It  is,  therefore,  a  reader’s  separate  union  with  AFL-Cl" 
service  to  them  and  a  time  and  affiliation,  they  have  made  i 
money  saver  for  drama  and  known.  This  arrangement  woul 
movie  critics  to  be  clear-cut  and  make  the  guild  both  the  ^ 
definite  in  their  evaluation  of  a  ployer  and  a  union  associ»K 
performance.  pledged  presumably  to  supp«" 

“It  is  a  different  matter  as  demands  of  its  payrollers. 
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Ship  Disaster 
Fund  Created 
For  Children 

Detroit 

Fifty  fatherless  children,  plus 
others  yet  unborn  to  widows  of 
seamen  lost  in  a  Lake  Michigan 
ship  disaster,  will  continue  to 
receive  benefits  until  they  are 
21  years  old  and  then  may  draw 
their  remaining  shares  of  cash 
from  a  $147,000  Ship  Disaster 
Children’s  Fund  spearheaded  by 
the  Detroit  Times. 

The  Times  program  has  been 
turned  over  to  a  committee  of 
administrators  in  Rogers  City, 
home  port  of  the  lost  ship.  The 
fund  has  been  incorporated  un¬ 
der  the  laws  of  the  state  and  set 
up  for  the  “health,  education 
and  welfare  of  the  children.” 
.4bout  two  months  ago,  the  trus¬ 
tees  enrolled  the  widows  and 
children  in  a  Blue  Cross  insur¬ 
ance  plan  at  a  yeaily  cost  of 
$4,400.  Enough  of  the  fund  has 
been  invested  in  government 
bonds  to  cover  this  cost. 

The  Times  launched  the  fund 
almost  immediately  after  the 
limestone  carrier  Call  D.  Brad¬ 
ley,  caught  in  hurricane-lashed 
Lake  .Michigan,  broke  her  back 
and  plunged  to  the  liottom  last 
Nov.  18. 

Started  with  $1,000 

Starting  with  its  own  contri¬ 
bution  of  $1,000,  the  Times 
sought  additional  monies.  In 
quick  succession  came  a  $10,000 
gift  fiom  the  Michigan  Lime¬ 
stone  Division,  U.  S.  Steel  Cor¬ 
poration,  owners  of  the  ship, 
and  then  $1,000  from  the  Pres¬ 
que  Isle  Bank  in  Rogers  City. 

More  than  $147,000  was  col¬ 
lected. 

The  Michigan  Department  of 
AMV  ETS  cited  the  newspaper 
and  presented  a  plaque  for  “out¬ 
standing  humanitarian  work  in 
establishing  the  Ship  Disaster 
Children’s  Fund.” 

The  fund,  by  decision  of  the 
trustees  and  the  wid^'ws,  will 
be  divided  for  the  children  on  a 
per  capita  basis.  Di'awing  ac¬ 
counts  for  each  child  will  be  set 
up  when  it  is  determined  how 
many  children  will  benefit. 

M  ithdrawals  from  each  ac¬ 
count  will  be  tallied.  The  bal¬ 
ance  of  any  child’s  share  which 
remains  in  the  fund  when  the 
child  reaches  21  will  be  paid 
o^er  to  him  or  her.  If  a  child 
V  *  receiving  his  share, 

the  money  will  revert  to  his 
estate. 

‘During  the  campaign  to 
^ise  the  money,”  comments 
Times  Managing  Editor  John 

editor  8c  publisher 


C.  Manning,  “the  Times  was 
often  called  the  ‘newspaper  with 
a  heart’  by  the  donors.  The 
Times  sincerely  feels  that  the 
story  of  the  Ship  Disa.ster  Chil¬ 
dren’s  Fund  w'as  written  by  ‘the 
people  with  a  heart’.” 

• 

Estate  Stock 
Is  Appraised 

San  Francisco 

A  block  of  Oakland  Tribune 
stock  up  for  sale  here  in  an 
estate  settlement  has  been 
evaluated  at  $313,125  in  a  court 
appraisal. 

The  stock  consists  of  1,875  of 
the  15,000  shares  of  the  Tribune 
Publishing  Company.  The  news¬ 
paper’s  physical  properties  are 
vested  in  the  Tribune  Building 
Company,  a  separate  organiza¬ 
tion. 

The  appraiser’s  figure  of  $167 
a  share  was  presented  to  the 
San  Francisco  County  court  now 
acting  on  distribution  of  the 
estate  of  Captain  Antonio  Rod¬ 
riguez  Martin. 

The  same  $167  a  share  figure 
was  provided  by  an  Alameda 
County  court  appraiser  in  the 
estate  of  Mrs.  Josef  a  Peralta 
Wilson.  (E&P  Jan.  31,  page  48.) 

Captain  Martin  and  Mrs.  Wil¬ 
son  were  both  beneficiaries  of 
the  estate  of  Mrs.  Hermina 
Peralta  Dargie,  widow  of  the 
Tribune’s  publisher  from  1896 
to  1911.  Joseph  R.  Knowland 
has  been  Tribune  publisher  since 
1915.  when  he  acquired  a  half 
interest. 

The  1,875  shares  in  the  Cap¬ 
tain  Martin  estate  will  be  sold 
and  the  proceeds  distributed  to 
legatees,  many  of  whom  are 
residents  of  Snain,  according  to 
Herbert  E.  Hall,  San  Francisco 
attorney. 

The  1.275  shares  in  the  estate 
of  Mrs.  Wilson  will  not  be  sold. 
Park  Wilson,  executor,  has  ad¬ 
vised.  He  is  assistant  secretary 
and  a  director  of  the  Tribune 
Publishing  Co. 

for  February  28,  1959 


2  Directors 
Elected  by 
Copley  Press 

Borrego  Springs,  Calif. 

James  S.  Copley,  chairman  of 
the  Corporation,  announced  sev¬ 
eral  changes  in  directors  and 
officers  of  the  Copley  Press,  Inc. 
at  the  annual  corporate  meet¬ 
ings  here  last  week.  Executives 
of  the  Copley  Newspapero  and 
associated  enterprises  assembled 
for  their  30th  Annual  Confer¬ 
ence. 

New'  directors  are  Robert 
Letts  Jones,  director  of  person¬ 
nel,  elected  to  the  vacancy 
created  by  the  retirement  of 
Lester  G.  Bradley  after  17 
years’  seiwice  on  the  board,  and 
Jack  A.  Heintz,  vicepresident 
and  general  manager  of  the 
Springfield  Illinois  State  Jour¬ 
nal  and  Register,  succeeding 
F.  S.  Haynes,  resigned.  Mr. 
Bradley  will  continue  his  asso¬ 
ciation  with  the  company  as  a 
vicepresident. 

Other  directors  re-elected  are: 
James  S.  Copley,  A.  W.  Shipton, 
John  F.  Lux,  C.  Raymond  Long, 
William  N.  Copley,  Thomas  H. 
Beacon,  Richard  N.  Smith,  Wm. 
Shea,  Wm.  M.  Hart,  Pressly  L. 
Stevenson,  and  Alden  C.  Waite. 

James  S.  Copley,  chainnan, 
and  Audus  W.  Shipton,  presi¬ 
dent,  were  re-elect^  to  their 
respective  offices. 

SlafT  Changes 

Major  changes  involved  sev¬ 
eral  members  of  the  La  Jolla 
staff.  These  included  the  eleva¬ 
tion  of  Richard  N.  Smith  to  the 
new'ly  created  post  of  vicepresi¬ 
dent  and  treasurer  and  the  elec¬ 
tion  of  Robert  Letts  Jones  as  a 
vicepresident.  Mr.  Smith,  who 
has  been  associated  with  the 
company  since  1944,  has  been 
secretary  and  treasurer  since 
1953.  Mr.  Jones,  w'ho  resigned 
as  assistant  general  manager  of 


CAREER  TALK— Paul  Hirt,  left, 
promotion  manager  of  the  Chi¬ 
cago  Sun  Times,  tells  Chicago 
area  high  school  journalists  about 
the  paper's  Career  Conference 
planned  for  April  II.  He  took 
advantage  of  the  opportunity  to 
show  the  NNPA's  film.  "Your 
Newspaper  Team."  which  high¬ 
lights  job  opportunities  in  journal¬ 
ism. 


the  Detroit  (Mich.)  News  to 
join  the  Copley  group  in  1957, 
has  been  director  of  personnel. 

Donald  F.  Hai'tman,  of  La 
Jolla,  who  entered  the  Copley 
organization  in  1949  after  hav¬ 
ing  practiced  as  a  Certified  Pub¬ 
lic  Accountant  in  Los  Angeles, 
became  secretary  and  assistant 
treasurer,  and  William  M.  Boyd, 
fonnerly  a  special  assistant,  was 
named  an  assistant  vicepresi¬ 
dent. 

Other  changes  were  the  desig¬ 
nation  of  Murray  D.  Smith  of 
Aurora,  Illinois,  and  Walter  F. 
Cook  of  Los  Angeles,  as  assist¬ 
ant  treasurers,  in  addition  to 
their  previous  capacity  as  as¬ 
sistant  secretaries,  and  the  elec¬ 
tion  of  Miss  Eleanor  C.  Waegner 
of  La  Jolla  as  an  assistant  sec¬ 
retary. 

Southern  California  Associ¬ 
ated  Newspapers,  the  subsidiai'y 
operating  seven  daily  newspa¬ 
pers  in  the  greater  Ia)S  Angeles 
area,  re-elected  all  incumbent 
directors,  James  S.  Copley,  Al¬ 
den  C.  Waite,  A.  W.  Shipton, 
R.  N.  Smith,  Donald  F.  Hart¬ 
man  and  Walter  F.  Cook,  and 
elected  Dayton  G.  Southard,  of 
Los  Angeles  a  director  to  suc¬ 
ceed  the  late  Clark  F.  Waite. 

Mr.  Southard  was  also  elected 
an  assistant  secretary,  and  Don¬ 
ald  F.  Hartman  was  designated 
an  assistant  secretai’v  in  addi¬ 
tion  to  his  previous  title  of  as¬ 
sistant  treasurer. 

San  Pedro  Printing  and  Pub¬ 
lishing  Company,  the  subsidiary 
publishing  the  Son  Pedro  News- 
Pilot,  re-elected  James  S.  Cop¬ 
ley,  Alden  C.  Waite,  R.  N.  Smith 
and  Donald  F.  Hartman  as  di¬ 
rectors,  and  added  Chase  Wang- 
lin,  of  Westwood  Village,  to  fill 
a  vacancy. 
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CIRCULATION 

Whole  Town’s  Reading 
For  Local  Quiz  Prize 


Santa  Barbara,  Calif. 

A  rash  of  telephone  calls  to 
city  and  county  offices,  the  local 
libra}-y.  Chamber  of  Commerce 
and  other  offices  has  been  created 
by  the  “Tour  to  Europe”  con¬ 
test  running  in  the  Santa  Bar¬ 
bara  \ews-Press. 

The  contest,  consisting  of  63 
questions  on  Santa  Barbara 
county  facts,  has  been  appear¬ 
ing  on  the  front  page  of  the 
News-Pi’ess  daily  since  Dec.  28. 
And  while  the  questions  appear 
easy  to  answer  —  at  least  to 
the  newspaper  staff,  they  have 
proved  difficult  to  the  average 
reader. 

In  order  to  find  the  correct 
answer  (the  daily  question  box 
gives  a  choice  of  three),  con¬ 
testants  have  been  calling  local 
offices.  The  matter  has  been 
called  to  the  attention  of  the 
newspaper  by  the  offices  them¬ 
selves  whose  comments  are 
quoted : 

County  Surveyor’s  Office: 
“We’re  getting  at  least  25  calls 
a  day  asking  for  the  correct 
answer  to  the  total  square  mile¬ 
age  of  Santa  Barbara  County.” 

Chamber  of  Commerce:  “We 
are  getting  several  calls  a  day 
and  we  think  your  contest  is 
a  good  thing.  People  are  getting 
information  on  facts  they  should 
know.” 

Public  Library:  “We  could 
easily  put  another  person  on 
our  reference  desk  to  just  an¬ 
swer  the  questions  for  contest¬ 
ants  in  your  contest.  It  has  cer¬ 
tainly  caused  a  lot  of  interest!” 

The  contest  has  created  a 
healthy  increase  in  circulation 
directly  attributed  to  the  con¬ 
test.  according  to  Russ  Bar- 
croft,  circulation  manager. 

“The  problem  is,”  he  says, 
“we  won’t  know  how  many  en¬ 
tries  we’ll  have  until  the  day 
of  the  deadline.  But  from  all 
we  can  tell  now,  we’ll  be  flooded 
with  paper  work.” 

The  big  interest  in  the  con¬ 
test  has  been  caused  by  the  top 
prize  —  a  free  ticket  for  the 
News-Press  Tour  To  Europe, 
valued  at  $1,095.  In  addition, 
if  the  winner  has  sent  in  an 
extia  three-month  subscription 
to  the  News-Press,  the  top  prize 
value  doubles. 

*  *  * 

PROMOTION  VIA  RADIO 

The  New  York  Herald  Trib¬ 
une  is  keying  a  drive  for  in¬ 
creased  suburban  circulation  to 
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Westchester  County  radio  sta¬ 
tions.  In  charge  is  Arthur  Had¬ 
ley,  assistant  to  the  executive 
editor. 

The  John  H.  Whitney  Com¬ 
pany  bought  50%  interest  in 
two  stations  which  are  being 
heavily  promoted  as  the  Herald 
Tribune  network.  Soon  to  be 
added  is  a  station  at  Saugerties, 
N.  Y.,  about  80  miles  from  Man¬ 
hattan.  And  an  application  has 
been  filed  for  a  Long  Island 
station. 

Leased  wires  are  being  in¬ 
stalled  to  connect  the  stations 
with  the  newspaper  city  room. 
Philip  Cook,  for  three  and  a 
half  years  on  the  news  staff, 
has  been  made  radio  news  edi¬ 
tor. 

News  is  broadcast  for  five 
minutes  every  hour,  and,  in  the 
moming  rush  hours,  on  the  half- 
hours. 

Other  changes  of  the  Whitney 
paper  were  notable  in  the  Sun¬ 
day  edition  this  week  wffien  the 
book  review  section  w’as  beefed 
up  and  extra  pages  added  to  the 
drama  and  entertainment  sec¬ 
tion. 

*  *  * 

TESTING  ADVISABLE 

Circulation  promotion  dollars 
are  easily  wasted  unless  there 
is  basic  organization,  Edwin 
Roberts,  San  Francisco  Chroni¬ 
cle,  told  a  California  Newspa¬ 
per  Publishers  Association  panel 
session  recently. 


Chronicle  planning  stems  from 
mid-week  conferences  of  all  de¬ 
partment  heads  wdth  the  pub¬ 
lisher,  Charles  de  Young  Thie- 
riot.  This  provides  helpful  sug¬ 
gestions  in  depth  as  well  as  an 
understanding  of  problems,  Mr. 
Roberts  said. 

A  sound  sales  organization 
can  produce  results  by  many 
methods.  But  a  constant  testing 
of  everything  done  is  advisable, 
the  circulation  manager  de¬ 
clared.  Then  the  cost  of  each 
type  of  promotion  is  known,  he 
explained. 

Newspaperboy  promotion  is 
the  main  factor  in  the  River¬ 
side  Press-Eyiterprise  circula¬ 
tion  development.  The  results 
are  reflected  in  90  percent  cov¬ 
erage  of  the  city  zone.  Bill  Rich 
reported. 

In  30  months  52  P-E  newspa- 
perboys  have  qualified  for  the 
U.  S.  Bond  award  by  obtaining 
100  percent  coverage  of  their 
routes,  Mr.  Rich  said.  Only  two 
qualified  in  the  first  year  of  the 
contest. 

Reports  to  date  show  a  73 
percent  retention  of  the  3500 
two-m  o  n  t  h  subscriptions  ob¬ 
tained  la.st  October,  Mr.  Rich 
said  in  evidence  of  his  carriers’ 
fine  selling. 

Continuous  contests  mark  the 
selling  success  of  the  San  Luis 
Obispo  Telegram-Tribune,  Win¬ 
ston  Carter  reported.  His  pa¬ 
per’s  gain  last  year  was  achieved 
at  a  premium  cost  of  56  cents 
per  order.  The  net  gain  for  the 
year  was  at  a  cost  of  $4.03  per 
unit. 

Successive  contests  are  re¬ 
quired  because  the  newspaper- 
boys  are  selective  in  picking 
events.  But  the  T-T  now  has  a 
\vaiting  list  of  300  boys  for  its 
122  routes. 


LEAVING  JOB— Mrs.  Joy  Wrijkt 
(above)  is  giving  up  her  post  it 
director  of  the  Press  Division, 
British  Information  Services,  Net 
York.  She  has  been  with  BIS  hon 
since  1950;  previously  in  the  For¬ 
eign  Office.  Her  successor  herot 
Nigel  Gaydon,  coming  from  Ckl- 
cago.  He  has  served  as  First  Soc- 
retary  at  the  British  Embasty, 
Washington. 


One  new'spaper  which  decided 
to  drop  contests  for  six  months 
lost  its  gain  for  a  half  year, 
Mr.  Carter  advised.  His  con¬ 
test  costs  ran  from  25  cents  to 
98  cents  la.st  year. 

*  *  * 

TRIBUTE  TO  ‘JABE’ 

Tributes  earned  in  a  lifetime 
of  circulation  work  were  paid 
J.  B.  “Jabe”  Casaday  at  a  din¬ 
ner  attended  by  30  friends  and 
Sun  Francisco  Examiner  associ¬ 
ates. 

Charles  Mayer,  publisher,  pre¬ 
sented  a  gold  watch  engraved 
“in  recognition  of  25  years  of 
outstanding  service  as  circula¬ 
tion  director*.” 

A  past  president  of  the  ICMA 
and  former  chairman  of  the 
Western  Conference,  Mr.  Casa¬ 
day  continues  as  secretary-tr^ 
urer  of  the  latter  organization. 

Further  back  in  his  career 
Jabe  Casaday  covered  fights  for 
the  Denver  Post  sports  depart¬ 
ment.  He  also  was  a  fight  ref¬ 
eree. 

• 

Boston  Herahrs 
Plant  for  Sale 

Boston 

The  home  of  the  Boston 
Herald-Traveler  at  80  Mason  St 
here  is  up  for  sale. 

R.  M.  Bradley  &  Co.,  real 
estate  finn,  has  been  named  ex¬ 
clusive  agent  for  the  new.«paper 
corporation  to  sell  the  present 
building  as  the  Herald-Traveler 
prepares  to  move  within  the  year 
to  a  new  building  at  Harrison 
Ave.  and  Albany  Street. 

The  concrete  and  steel  plaBt 
comprising  seven  floors  with 
mezzanine  and  basement,  will  ^ 
available  for  occupancy  in  mifr 
1959,  the  real  estate  firm  said. 


SUNDAY  SOUTHPAWS — The  Sunday  desk  at  the  Nashville  Tennessean 
is  manned  by  a  trio  of  left-handers:  from  left  to  right — Henry  Schulte, 
department  editor;  Ted  Solinski,  and  Pope  Haley.  Hands  and  elbows 
work  together  neatly,  they  say. 
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WASHINGTON  FOCUS 


By  Janies  J.  Butler 


USIA  ‘NEWS’ 

The  news  service  of  USIA 
does  not  compete  with  commer¬ 
cial  press  associations  seiwing 
Central  and  South  America  and 
no  recent  complaint  has  been 
filed  against  the  side-by-side  op¬ 
eration  of  the  two,  Senator  Jo¬ 
seph  S.  Clark  of  Pennsylvania 
said  as  preliminary  skirmishing 
began  for  the  annual  overseas 
information  hassle.  Senator  Al¬ 
len  J.  Ellender  of  Louisiana, 
who  made  a  round-the-world  in¬ 
vestigation,  came  up  with  a  500- 
page  report  which  included  the 
recommendation  that  the  USIA 
press  service  be  abolished  as  use¬ 
less  and  duplicative  of  press  as¬ 
sociation  filings.  Senator  Clark 
contends  few  of  the  Latino  news¬ 
papers  can  afford  association 
service,  while  others  are  too  re¬ 
mote  to  obtain  the  benefits.  El¬ 
lender  says  U.  S.  Embassies  can 
absorb  the  job  with  no  added 
cost,  and  much  more  effective¬ 
ness.  The  Senators  agree  on  one 
thing;  the  USIA  “news”  is  offi¬ 
cial  propaganda. 

*  *  « 

FOR  WHAT  PLP-OSE? 
Unless  it’s  President  Eisen¬ 
hower,  there  probably  is  no  one 
in  Washington  whose  name  ap¬ 
pears  with  such  regularity  and 
in  so  many  newspapers  as  does 
that  of  the  Senate’s  Majority 
Leader,  Lyndon  Johnson  of 
Texas.  But  the  Senator  carries 
around  with  him  one  clipping 
of  which  he’s  obviously  very 
proud.  It  is  a  story  concerning 
him  in  the  Beagle  Neics,  a  news¬ 
paper  about  dogs. 

*  *  * 

ONE  STEP  AT  A  TIME 

FCC  has  told  Press  Wireless, 
Inc.  it  is  jumping  the  gun  by 
applying  for  permits  to  set  up 
communications  wdth  occupants 
of  manned  satellites,  space  plat¬ 
form  crews,  or  space  expedi¬ 
tions.  PREWI  contended  there 
might  not  be  time  to  fulfill  the 
foiTnal  requirements  when  man 
actually  goes  into  space.  But 
the  Federal  Communications 
Commission  is  adamant.  “To 
provide  communications  services 
with  specific  manned  satellites, 
space  platfoims,  or  space  expedi- 
bons,  the  applicant  should  first 
have  made  arrangements  and 
secured  permission  to  communi¬ 
cate  with  such  vehicles  with  the 
appropriate  United  States  or 
loreigm  government  agency  hav- 
mg  control  over  the  particular 
^pedition  into  outer  space,”  the 
Commission  said. 
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FIRST  CU4SS 

The  State  Department  has 
formalized  the  status  long  ago 
given  by  Washington  corre¬ 
spondents  to  Lincoln  White.  Now 
he’s  officially  “Class  1.”  This 
marks  a  promotion  in  the  table- 
of-organization  of  the  Foreign 
Service,  a  branch  in  which  he 
is  conspicuously  domestic.  “Line” 
conducts  press  conferences, 
briefings,  supervises  the  daily 
output  of  press  releases  which 
keep  newsmen  up  to  date  on  hap¬ 
penings  in  a  global  beat,  as  State 
Department  press  contact.  He 
flubbed  the  job  last  week:  no 
press  release  on  his  promotion! 

«  *  * 

NEWSPRINT  STANDBY 

Rep.  Peter  Mack  of  Illinois 
will  be  chairman  of  this  year’s 
House  subcommittee  for  the  con¬ 
tinuing  study  of  newsprint 
supply  and  demand  which  was 
instituted  more  than  a  dozen 
years  ago. 

The  committee  has  not  pre¬ 
pared  an  agenda  nor  scheduled 
meetings.  It  was  explained  that 
nothing  on  the  print  paper 
business  horizon  suggests  the 
need  for  sessions,  but  a  report 
from  the  Department  of  Com¬ 
merce  will  be  awaited.  In  the 
last  Congress,  the  committee  sat 
three  times  to  hear  testimony 
which  prompted  a  report  to  the 
House  that  supply  and  demand 
were  in  good  balance  and  the 
outlook  for  the  forseeable  future 
was  promising. 

Rep.  Mack,  a  Democrat,  is  in 
the  automotive  and  aviation 
business.  Other  committeemen 
are:  Democrats;  Isidore  Dollin- 
ger.  New  York  City,  lawyer; 
John  D.  Dingell,  Michigan,  law¬ 
yer;  Joe  Kilgore,  Texas,  lawyer; 


Roljcrt  W.  Hemphill,  South 
Carolina,  lawyer.  Republicans: 
Harold  R.  Collier,  Illinois, 
former  editor  of  the  Berwyn 
(Ill.)  Beacon,  advei-tising  and 
public  relations  man;  Milton 
Glenn,  New  Jersey,  lawyer; 
Hastings  Keith,  Massachusetts, 
insurance  business. 

«  *  * 

W  HAT  PAPERS  HE  READS! 

Around  the  Press  Club 
they’re  inclined  to  accept  Rep. 
Steven  V.  Carter’s  statement 
that  his  $ll,081-a-year  public 
relations  advisor  fully  earns  his 
salary,  the  new.smen’s  theory 
being  that  the  prime  role  of  a 
p.r.  man  is  to  get  his  boss  plenty 
of  publicity.  Rep.  Carter,  a 
freshman  Democrat  from  Iowa, 
made  first  pages  across  the 
country  when  it  became  known 
that  the  publicist  is  the  Con¬ 
gressman’s  19-year-old  son  who 
divides  his  time  between  dad’s 
office  (where  he  is  on  the  U.  S. 
Government  payroll)  and  George 
Washington  University  where 
he  is  a  pi’e-law  student.  The 
newsmen  also  took  into  consider¬ 
ation  the  fact  that  the  boy 
reads  48  newspapers  published 
in  the  Iowa  Congressional  dis¬ 
trict  and  clips  the  appropriate 
items. 

*  *  * 

CONVENTION  ADVI.SER 

Appointment  of  J.  Leonard 
Reinsch  of  Atlanta,  Georgia,  as 
Special  Assistant  to  the  Chair¬ 
man  in  charge  of  the  1960 
National  Convention,  was  an¬ 
nounced  by  Paul  M.  Butler, 
chaiiman  of  the  Democratic 
National  Committee. 

Mr.  Reinsch,  who  serves  as 
TV-Radio  consultant  of  the 
National  Committee,  was  Gen- 
ei  al  Manager  of  the  1956  Demo¬ 
cratic  National  Convention,  Tele¬ 
vision-Radio  Director  of  the 


1952  Convention,  Radio  Director 
of  the  1944  Convention,  and 
Radio  Director  of  the  Roosevelt- 
Ti-uman  campaign  in  1944. 

Mr.  Butler  expressed  thanks 
to  James  M.  Cox  Jr.,  owner  of 
the  radio  and  television  proper¬ 
ties  which  Mr.  Reinsch  directs, 
for  making  Mi’.  Reinsch’s  sei’v- 
ices  available.  Mr.  Reinsch  is 
executive  director  of  WSB  and 
WSB-TV  Atlanta,  Georgia  (af¬ 
filiated  with  the  Atlanta  Journal 
and  Atlanta  Constitution) ; 
WHIG  and  W’HIO-TV  (affili¬ 
ated  with  the  Dayton  News  and 
Dayton  Journal  Herald).  He  is 
a  member  of  the  board  of  direc¬ 
tors  of  Atlanta  Newspapers  Inc. 
*  *  « 

ON  SICK  LIST 

.Andrew  H.  Berding,  the 
foi’mer  Associated  Press  staffer 
who  now  serves  as  Assistant 
Secretary  of  State,  has  been 
added  to  the  Department’s  sick 
list  headed  by  Secretary  John 
Foster  Dulles.  Suffering  from 
exhaustion  and  a  heavy  cold. 


Aiineiiberj;  Buys 

Las  Vegas,  Nev. 

Ivan  Annenberg,  who  was 
president  and  general  manager 
of  Las  Vegas  Sun  until  recently, 
has  acquired  an  interest  in  the 
Flamingo  Hotel  here  and  will 
be  active  in  its  management.  He 
is  a  foi-mer  circulation  director 
of  the  New  York  News. 


QUESTION  MAN  —  Some  400 
teen-agers  had  a  chance  to  shoot 
questions  at  James  C.  Hagerty, 
the  White  House  press  secretary, 
at  an  event  in  Huntington,  W.  Va. 
arranged  by  Prof.  W.  Page  Pitt 
of  Marshall  College  journalism  de¬ 
partment.  Mr.  Hagerty  said  he 
would  return  to  private  business; 
he  doubted  he  would  be  useful 
as  a  Washington  reporter  because 
he's  biased  toward  the  Republi¬ 
can  party.  Pictured  at  table,  left 
to  right:  Borge  Rosing,  toast¬ 
master;  Pauline  Frederick,  NBC 
commentator;  Mr.  Hagerty;  and 
Prof.  Pitt. 
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SL  Louis 


(Contmued  from  page  9) 


,  .1  111  uLiiiri  ciiiiiiiivc»t 

cost  the  newspapei-  $17,264  a  I 

but  that  the  Globe  management 

Amberg  said  this  was  •^^"teresJed  in  them 

false  and  misleading  informa-  ,  f 

tion  and  asserted  that  the  Amberg  said,  “the  Guild  has 


but  would  have  to  extend  it  to 
all  its  employes.  The  result,  he 
said,  would  be  a  total  cost  of 
$15,000,000  for  a  25-year  period. 
He  said  that  the  Guild  is  not 
interested  in  other  employes, 
but  that  the  Globe  management 
is  interested  in  them. 

“Now,  for  the  first  time,”  Mr. 


n  u’  f.ioi.inc.  In  o  no  acknowledged  it  is  talking  about 

Guild  s  own  actuaries  in  a  ne-  ,  ..  , 

..  ..  „  _ _ $4,2o0,000  for  its  members. 

gotiatmg  meeting  conceded  that  i,,’  ,  ’  ,  ,  ,  . 

fv  1  „„ij  _ ®ir-o  They  ve  cut  down  somewhat. 


the  proposal  would  run  to  $170,- 
000  a  year  for  25  years,  a  total 


They’ve  cut  down  somewhat, 
but  the  figure  is  still  at  least 


said,  persons  passing  the  strike-  *  1  J  ^  1 

bound  newspaper  plant  were  \jrlJ.llCl  S  IjllCSt 
booing  the  pickets. 

Picket  lines  have  been  estab-  T)  i 

lished  on  a  24-hour  basis  at  E)6r£ll6S  1  FGSS 
the  Globe-Democrat’s  plant  at 

Twelfth  street  and  Franklin  Tp  T  T  • 

avenue.  Members  of  11  other  T  OF  llYPOCFlSy 
unions  employed  by  the  news-  %/  J 

paper  also  are  not  working,  but  Cleveland 

supervisory  employes  are  enter-  ^^le  of  the  roughest  at- 

ing  the  plant.  tacks  on  newspapers  in  years, 

Two  printers,  members  of  ^  Probate  Court  judge  charged 
Typographical  Union,  Local  8,  them  with  being  in  a  “dirty  busi- 
sought  to  enter  the  plant  to  es-  ^ess”  and  profiting  on  printed 
tabhsh  the  fact  the  printers  ^^^t  and  with  hypocrisy, 
would  work  if  pei-mitted  by  man-  J.  Merrick  said 

agement  to  do  so,  a  union  officer  ^^at  the  reason  there  has 

been  little  progress  in  changing 
Turned  Back  Canon  35  “is  that  judges  and 

lawyers  don’t  trust  the  news- 
They  were  turned  back  by  a  papers  to  be  fair-minded  and 
Pinkerton  guard.  He  told  a  re-  ethical  in  exercising  the  privil- 
porter  he  had  done  so  because  he  ege  of  taking  courtroom  pic- 
was  under  instructions  to  per-  tures.” 

mit  no  one  to  enter  the  plant  Judge  Merrick,  addressing  the 
unless  the  person  displayed  a  20th  annual  Cleveland  News- 
blue  card  issued  by  management,  paper  Guild  awards  luncheon, 
Mr.  Amberg  said  use  of  the  said  most  newspaper  people 
blue  identification  slips  was  a  ^ere  “clean  people.”  But  he 
Pinkerton  suggestion  to  keep  out  blasted  the  play  they  gave  re- 
saboteurs  who  might  toss  a  cently  to  stories  of  a  15-year- 

old  local  girl  and  her  host  of 
“We  will  issue  blue  slips  to  paying  lovers, 
any  employe  wbo  wants  to  “There  is  a  limit  to  the  scum 
come  in,”  he  said.  “We  are  lock-  you  can  put  on  the  printed 
ing  out  no  one.”  page,”  he  said. 

Guild  officials  said  they  had  The  iudee  recalled  the  circu- 


cost  of  $4,2.50jl0b  fol-  Guild  fO  percent  higher  than  it  would 
,  be  under  the  Pulitzer  Pension 

members.  p.  „ 

Opposition  to  the  walkout  de- 

veloped  among  Guild  members  Charges  Lack  of  Sincerity 
when  it  appeared  that  the  strike 

was  imminent.  Authorization  for  Goodrich  Gamble,  chairman 


a  strike  had  been  granted  by  of  the  Guild’s  negotiating  com- 
the  Globe-Democrat  unit  mem-  mittee  in  the  strike,  charged 
bership  at  a  meeting  on  Feb.  14,  that  the  new  proposal  was  re¬ 
but  many  members  expressed  reived  by  the  company  with 
disapproval  of  the  strike  call  “little  evidence  of  sincerity.” 
after  management  had  made  its  Referring  to  a  statement  by 
offer  to  continue  past  practices  Bauman  that  the  company 

and  to  begin  work  on  a  formal  would  require  a  week  to  study 
plan.  On  the  eve  of  the  strike  the  proposal,  Mr.  Gamble  said: 
more  than  100  Globe  Guild  mem-  “There  just  were  not  enough 
bers  signed  petitions  asking  for  riew  and  difficult  issues  in  our 
reconsideration  and  a  secret  proposal  to  justify  a  week  of 
vote  on  whether  or  not  a  strike  study  before  further  discus- 
should  begin.  Guild  officers  re-  sions. 


jected  the  petitions  and  the 
strike  began. 


“We  have  tried  sincerely  to 
satisfy  the  company’s  cost  ob- 


After  a  weekend  of  inactivity  jections.  It  is  evident  now  that 
the  Guild  called  a  rally  of  strik-  these  objections  were  not  seri- 
ers  on  Monday,  Feb.  23.  A  move  ously  made.” 
for  a  secret  vote  on  continuing  Under  the  Guild  proposal,  Mr. 
the  strike  was  shouted  down  Gamble  said,  an  employe  upon 

and  the  membership  approved  retiiement  would  receive  week- 

what  the  Guild  described  as  “a  ly  payments  equal  to  1  percent 
reduced  proposal  for  a  pension  of  his  average  weekly  salary 
plan  with  a  guaranteed  for-  over  the  last  10  years  of  service, 
mula.”  multiplied  by  the  total  years  of 

seiwice  up  to  30. 

A  Week  for  .Study  pointed  out,  as  an  ex- 

That  night  the  Guild  arranged  ample,  that  a  Globe-Democrat 
for  a  meeting  with  federal  con-  worker  who  had  an  average  10- 


page,”  he  said. 

The  judge  recalled  the  circu- 


instructed  pickets  not  to  at-  lation  war  here  some  years 


tempt  to  keep  anyone  from  en-  Merrick  awarded  “Hey- 

tering  the  plant.  wood”  statuettes  to  these  “best” 

•  category  winners: 

Juvenile  Name 

-pj,,  Tfcii»i  1  Running  news  story — Josejii 

rohcy  Fublishecl  L.  Breig,  CatlwUr  Unkm 

Bulletin. 

Klamath  Falls,  Ore.  Single  feature  story  —  Nod 
A  “juvenile  policy”  has  been  Wical,  Press. 
published  by  the  Herald  and  Feature  series — Anthony  J 


ciliators  and  presented  its  new  salary  of  $100  a  week  and  Xews  following  a  rash  of  minor  Disantis,  Plain  Dealer. 

pi'oposal  to  G.  Duncan  Bauman,  yeai-s  of  service  would  iweive  d-imes  committed  by  youths.  Public  seiwice — Marc 


Globe  personnel  manager.  The 
union  was  represented  by  Good¬ 
rich  Gamble,  chairman  of  the 


retirement  payments  of  $25  a 
week. 

The  Guild  pay  scale  for  edi- 


Guild  negotiating  committee,  borial  employes  in  the  contract 
and  by  William  G.  Farson,  ex-  that  has Jreen  ended  by  the  strike 
ecutive  vicepresident  of  the  $151  top  minimunr  plus 

American  Newspaper  Guild,  and  differential.  The  Guild  has 

Loel  Schrader,  ANG  interna-  announced  that  strikers  will  be 
tional  representative,  who  came  paid  benefits  of  $15  a  week  for 


crimes  committed  by  youths.  Public  seiwice — Marc  Gleisser, 

Under  Oregon  law,  juvenile  Plain  Dealer,  and  Doris  ODou- 
court  records  need  not  be  made  nell,  James  Gonnan  and  Paul 
available  to  the  public  and  the  Myre,  all  of  the  Neivs. 
Klamath  county  juvenile  depart-  Sports  story — Hal  Leboviti 
ment  has  withheld  names  of  Hews. 

wrongdoers  from  the  press.  Sports  feature  —  Regis  Me- 


from  Washington 


an  unmarried  member;  $25  for 


On  the  other  hand,  arrests  by  Auley,  \ews. 
police  go  on  the  “blotter”  and  Column  —  Frank  Gibbons, 
the  press  is  encouraged  to  pub-  Press. 


The  principal  change  in  the  »  married  member  whose  spou.se 


proposal  involved  the  use  of  1 
percent  of  10-year  average  sai¬ 


ls  not  working,  and  an  addi¬ 
tional  $10  for  each  dependent 


lish  the  names  of  the  offenders.  Editorial  —  Tom  Broadman, 
regardless  of  age.  Press. 

The  Herald  and  News  (cir-  Headlines— Edward  Wilsoa 
culation  15,000)  will  publish  Hews. 

names  of  any  juveniles  14  years  Work  —  Dick  Peeples, 

of  age  or  under  only  when  the  Press. 

crime  is  of  such  serious  nature  Specialized  series 

to  warrant  it.  Dvorak,  Press. 

The  Herald  and  News  will  Women’s  page  article— Bea- 
publish  names  of  any  15-year-  trice  Vincent,  Press. 
olds  and  older  involved  in  inci-  News  photo — Frank  Aleksan 


aries  instead  of  1%  percent  as  '^P  to  a  maximum  of  $60  per 
the  base  rate  for  computing  pay-  week. 

ments.  Starting  Sunday,  and  daily 

Mr.  Bauman  told  the  Guild  as  the  strike  proceeded,  Globe- 
that  at  least  a  week  would  be  Democrat  comics  and  certain 
required  to  study  the  proposal,  other  features  were  read  over 
Mr.  Amberg  described  the  the  air  by  Radio  Station  KMOX, 


Guild’s  figure  of  $17,264  as  the  CBS  outlet  in  St.  Louis.  dents  of  a  serious  nature  “or  I’owicz,  Press. 


Dvorak,  Press. 

Women’s  page  article — Bea¬ 
trice  Vincent,  Press. 

News  photo — Frank  Aleksand- 


“sucker  bait”  and  said  it  was  The  Globe-Democrat  said  it 
“utterly  fantastic,”  a  tantaliz-  had  received  many  calls  from 
ingly  low  first  cost,  and  not  big  readers  expressing  indignation 
enough  to  carry  the  plan.  over  the  strike.  Herbert  L. 

Mr.  Amberg  said  the  Globe  Monk,  chairman  of  the  strike 
could  not  put  a  pension  plan  in-  committee,  requested  police  pro¬ 
to  effect  for  Guild  members  only,  tection  for  pickets  because,  he 


incidents  which  result  in  severe  Feature  photo — Clayton  Kmp- 

property  damage  or  bodily  in-  P®D  Press. 

jury.”  Also,  in  this  age  group.  Sports  photo — Ray  Matjasi 

the  names  of  juveniles  considered  Plnin  Dealer. 

repeater  offenders  in  other  Commercial  art — *ij 

crimes  of  a  lesser  nature  will  Plain  Dealer,  and  Do 

also  be  published.  P-  Spagnolla,  Hews. 
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Nat’l  Ad  Expenditures 
In  Papers  Off  4.8% 


Newspapers  published  in  the 
U.  S.  in  1958  showed  revenue 
gains  in  10  major  national  ad¬ 
vertising  product  classifications, 
and  losses  in  13,  according  to  in¬ 
complete  advance  estimates  re¬ 
leased  this  week  by  the  Bureau 
of  Advertising,  ANPA. 

The  estimate  shows  that  last 
year  national  advertisers  in¬ 
vested  a  total  $721,200,000  in 


pared  to  the  all-time  1957  high  Rxtur 
of  $757,401,000. 

The  1958  figure  was  compiled 
for  the  Bureau  by  Media  Eec-  Tobacco 
ords,  Inc.  Actual  expenditure  ciw! 

figures,  based  on  newspapers  rep-  Tobao 
resenting  88.8%  of  total  daily  To^feri 
circulation,  and  91.1%  of  Sun-  Dentr 
day  circulation  in  the  U.  S.,  _  “'*'• 
will  be  released  in  April.  Airi* 

Bus  ! 

Dollar  (>ains  Made 

Tours 

Despite  the  lower  total  ex- 
penditure,  significant  dollar  Tires 

gains  were  made  in  many  classi- 
fications  for  the  year.  Most  note- 
worthy  is  the  $8,514,000  gain  Misc. 

(30.9%)  in  tobacco  advertising. 

Other  important  gains:  Miscel¬ 
laneous,  up  22.4% ;  Transpoi-ta- 
tion,  up  5.8%;  and  radio-TV,  wine 

"P  oS 

As  expected,  the  largest  loss 
came  in  the  Automotive  classi-  oa^rj 
fication,  dowm  close  to  $39,000,-  Disin 
000  (19.4%).  The  loss  in  this  ‘^ci" 
classification  alone  accounts  for 
more  than  the  total  1958  loss.  aTi'" 

A  listing  by  product  classifica- 
tions  appears  below:  Fum 

Misc, 

& 

TSM  A  TA-WTS  Public? 

MAJOR  Book 

M.ipj 

CLASSinCATIONS  Radio 
SHOWING 

GAINS  OR  LOSSES  Perf 

Toilc 

19.58  vs.  19.57 


Oinfections  . $  86,000 

notel.s  &  Resorts  .  1,273,000 

«welry  &  Silverware  .  .322,000 

Miscellaneous  .  5,182,000 

rrofeasional  &  Service  _  .32,000 

rublic  Utilities  .  1,073,000 

Kmio  &  Television  .  2,279,000 

»portin>r  Goods  .  269,000 

- .  8,514,000 

iransporUtion  .  2, .361,000 


SUB-CLASSIFICATIONS 

SHOWING 


ADVANCE  ESTIMATES 
NATIONAL  ADVERTISING  INVESTMENTS 
IN  NEWSPAPERS 
1958 

COMPARED  WITH  ACTUAL  INVESTMENTS 
IN  1957 


GAINS  OR  LOSSES 

1958  V8.  1957 

GAINS 

Gixiceries 

Cere  Us  &  Bkfast  Foods 

2,199,000 

(condiments  . 

1,962,000 

Misc.  Groceries  . 

4,684,000 

Housing  Ekiuip.  &  Supp. 

Fixtures  . 

406,000 

Fuel  . 

63,000 

Heaters  &  Stoves  . 

65,000 

Radio  &  Television 

Stations  . 

2,813,000 

Tobacco 

Ci(?ars  . 

1,879,000 

Cigarettes  . 

6,312,000 

Tobucco  . 

135,000 

Misc.  Tobacco  . 

188,000 

Toilet  Requisites 

Dentrifices  . 

887,000 

Misc.  Toilet  Req . 

1,385,000 

Transiiortation 

Airways  . 

1,198,000 

Bus  Lines  . 

265,000 

Steamships  . 

1,188,000 

Tours  . 

115,000 

Misc.  Trans . 

141.000 

Automotive 

Tires  &  Tubes . 

874,000 

Misc.  Auto  . 

1,869,000 

♦Beverapes 

Soft  Drinks  . 

184.000 

Misc.  Bev . 

69,000 

LOSSES 

Alcoholic  Beverages 

i  3,061,000 

Wines  . 

174,000 

Liquors  . 

1,599,000 

Groceries 

Bukinfc  Products  . 

2.559,000 

^BeveraKes  . 

2,835,000 

Dairy  Products  . 

1,521,000 

Disinf.  &  Ext’m . 

84,000 

Laundrv  Soaps  & 

Cleansers  . 

3,711,000 

Mt>ats.  Fish  &  Poultry  . . 

225,000 

Housing  Equip.  &  Supp. 

Air  Conditioning  . 

419,000 

Automatic  Heating  . 

122,000 

Automatic  Refrig . 

387,000 

Furniture  &  fSirnishings 

269,000 

Misc.  Housing  Equip. 

Sc  Supp . 

284,000 

PubUicationi 

Book  Publi-ihers  . 

670.000 

Mafrazines  . 

276.000 

Newspapers  . 

67,000 

Radio  &  Television 

Sets  . 

358.000 

Misc.  Radio  . 

176,000 

Toilet  Requisites 

Antiseptics  . 

160,000 

Perfumes  &  Cosmetics  . . . 

786.000 

Toilet  Soaps  . 

3,434,000 

Transportation 

Railroads  . 

546,000 

Automotive 

Aviation  . 

137,000 

Gas  &  Oil  . 

1,224.000 

Parts  &  Accessories  _ _ 

116.000 

Passenger  Cars  (News)  . . 

35.632.000 

Trucks  &  Tractors  . 

4.412,000 

*Bevprair€*s 

Coffee  &  Tea  . 

3.088.O00 

•Soft  drinks  and  miscellaneous  bever- 

Advance 

Estimates 

1958 

(add  000) 

Agriculture  . $  16,900, 

Alcoholic  Beverages — Total  .  63,600, 

Beers  .  13,900, 

Wines  .  1.400, 

Liauors  .  48,200. 

Amusements  .  l.'On. 

Confections  .  4,700. 

Educational  .  1.80<J, 

Groceries — Total  .  147,700, 

Baking  Products  .  19,900, 

Beverages _ Total  .  22,700, 

Coffee  &  Tea  .  7,100, 

Soft  Drinks  .  ?,900, 

Miscellaneous  .  5.700, 

Cereals  &  Breakfast  Foods  .  8.400. 

Condiments  .  15..3('0. 

Dairy  Products  .  17,500, 

Disinf.  &  Ext’m .  2.200, 

Laundry  Soaps  Sc  Cleaners  .  20,800, 

Meate,  Fish  &  Poultry  .  9.000, 

Miscellaneous  Groceries  .  31.900. 

Hotels  &  Resorts  .  19.100. 

Housing  Equip.  &  Supplies — Total  —  28.300, 

Air  (Conditioning  .  1,800. 

Automatic  Heating  .  500. 

Automatic  Refrigeration  .  2,900, 

Fixtures  .  lOO. 

Fuel  .  1.300, 

Furniture  &  Furnishings  .  11.500. 

Heaters  &  Stoves  .  1,000, 

Misc.  Hsg.  ^uip.  &  Sup .  8,600, 

Industrial  .  14,500. 

Insurance  .  12,500, 


Miscellaneous  .  28,300, 

Professional  &  Service  .  900, 

Publications — Total  .  21,200, 

Book  Publishers  .  9,800, 

Magazines  .  8.900, 

Newspapers  .  2,500. 


--n  nnn  Radio  Sc  Television  -  Total  .  27.200. 

ao9,000  .5.800. 

?33.ooo  20.800; 

’4'.  1'  Miscellaneous  Radio  .  600. 

**4.000  gporting  Goods  .  4.600. 

-1 1  nan  Tobacco — Total  .  36,100. 

.‘."’nan  . 

22.1,000  CiCTrettes  .  30.400. 

ilvSna  Toilet  Requisites— Total  .  34.000. 

-69.000  Dentrifices  .  1.600. 

ooA  Acn  Perfumes  &  Cosmetics  .  12.000, 

284,000  6,700. 

c-nnnn  Toilet  Req .  10,200. 


Airways  . 2.3,700, 

Bus  Lines  .  2.200, 

Railroads  .  5.800, 

Steamships  .  4,700, 

Tours  .  3.100. 

Misc.  Transportation  .  1.300, 


GENERAL  CLASS’N.  TOTAL 


Gasoline  &  Oils  .  29,000. 


Passenger  Cars  (New)  .  81,700, 


Actual 

Expenditures 

1957 

(add  000) 

$  17,600, 
68.934, 
17, .361, 
1.574. 
49.799. 

1.. 599. 
4.614, 

I, 889, 
149.790. 

22,4.39. 
2.3,535, 
KM  88, 
9.716, 
5.631, 
6.201. 
13.338, 
19,021, 
2.2H4. 
24,511, 
9.225, 
27.216, 
17,827. 
29,247, 
2.219. 
622, 
3.287, 
294, 
1.2.37. 

II. 760. 

936, 

8.884, 
1.3.563, 
14.26.3. 
1.178. 
27.620. 
23.118, 
868, 
22.208. 
10.470, 
9.176, 
2. ,367. 
18.027, 
24.921, 
6.158. 
17,987, 
776, 
1.331, 

27.. 386. 
3.221. 

24.088. 

165, 

112. 

36.108. 

660. 

3.713. 

12.786. 

10.134, 

8.81.3, 
40.4.39, 

24.. 302. 

1.93.3, 
6.346, 
3.512, 

2.98.3, 
1,1.39, 

10,091, 


2,279,000  ages  showed  only  gain  in  beverage 
269.000  classification. 


Miscellaneous  .  34,200,  32,331, 

AUTOMOTIVE  CLASS'N.  TOTAL  ..  160.800.  199.578, 

GENERAL  Sc  AUTOMOTIVE  TOTAL  721,200,  757,401, 

Prepared  by:  Research  Dept.  Bureau  of  Advertising  ANPA. 


January  Linage  Down;  Lipscomb  Sees  Rise  in  ’59 


. $  700.000 

Akohohe  Beverages  .  5.434.000 

Amusements  .  99.000 

vS..  38,778,000 

5*JfAti«naI  .  89.000 

. .  2.fl90.000 

,E9“'P.  &  Supp.  947.000 

iSiT'''*  .  63.000 

.  1.765,000 

. .  2..320.0n0 

TbpJ.  o""*  . .  1.008.000 

^ilet  Requisites  .  2.108,000 

"earing  Apparel  .  1,191,000 

Editor  &  publisher 


In  January,  total  advertising 
measured  by  Media  Records  in 
its  52-Cities  index  was  1.8  per¬ 
cent  below  that  in  the  same 
month  of  1957.  Only  Classified 
and  Financial  classifications 
were  ahead.  Automotive  linage 
was  off  24.5  percent  for  the 
month.  (Detailed  city  figures 

for  February  28,  1959 


will  be  published  in  E&P’s 
March  7  edition.) 

Charles  T.  Lipscomb  Jr., 
president  of  the  Bureau  of  Ad¬ 
vertising,  said  in  Houston  this 
week  that  a  rising  tide  of  busi¬ 
ness  and  sharper  competition 
will  boost  newspaper  advertis¬ 
ing  this  year.  “A  lot  of  com¬ 


panies,”  he  said,  “held  back  on 
advertising  last  year  because  of 
the  recession,  but  this  year  they 
aren’t.” 

Mr.  Lipscomb  spoke  to  400 
Houston  executives  at  a  meet¬ 
ing  sponsored  by  Texas  newspa¬ 
pers  and  Dallas  chapter  of  ad¬ 
vertising  representatives. 


53 


CLASSIFIED  CLINIC 


23  Hold  Membership 
In  Million-Ad  Club 


Classified  Quarter-Century  Club 


By  Daniel  L.  Lionel 

('.AM.  New  York  Herald  Trilmne 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  VIVIAN 
M.  YOUNG,  Classified  Advertis¬ 
ing  Manager,  Ottawa  Citizen. 


One  of  the  exclusive  “clubs” 
in  the  newspaper  business  is  the 
“Million  Want  Ad  Club.”  In 
1958,  according  to  the  compila¬ 
tion  made  each  year  by  Anthony 
T.  Powderly,  CAM,  Rochester 
(N.  Y.)  Democrat  &  Chronicle, 
the  “Club”  had  23  members. 

While  the  linage  and  ad  count 
figures  are  the  best  obtainable, 
any  such  comparison  is  affected 
by  a  somewhat  different  inter¬ 
pretation,  by  the  individual 
newspapers  reporting,  of  what 
constitutes  classified  advertising. 
Some  newspapers,  for  example, 
accept  classified  display  ads  in 
used  cars,  real  estate,  etc.  on 
their  classified  pages.  Others 
eschew  such  advertising  and 
label  it  “display.”  Also,  some  of 
the  figuies  supplied  are  “net 
count”  while  others  are  gross 
count  —  Media  Record  statistics. 

The  report  is,  none-the-less, 
interesting  and  revealing  and 
we  are  obliged  to  Mr.  Powderly 
for  supplying  it: 


fied  columns  of  the  nation’s 
newspapers  are  the  widely  vary¬ 
ing  typographical  requirements 
and  rate  systems.  Currently 
working  on  this  problem  is 
ANCAM’s  Standardization  Com¬ 
mittee  under  the  chairmanship 
of  Lester  P.  Jenkins,  CAM, 
Seattle  (Wash.)  Times,  Basis  of 
the  Committee’s  current  effort 
is  a  suiwey  being  conducted  on 
behalf  of  ANCAM  by  Gerald 
Griffin,  of  B.  K.  Davis  and  Bro., 
Philadelphia.  We  have  just  re¬ 
ceived  the  following  note  from 
Mr.  Jenkins:  “Gerald  Griffin  of 
B.  K.  Davis  &  Bros.,  advises 
me  that  243  member  CAMs  and 
ANCAM  have  returned  the 
standardization  questionnaire. 
So  that  he  may  start  the  analy¬ 
sis  of  these  questionnaires,  he 
requests  that  we  set  a  deadline 
of  March  10  to  give  him  time 
to  get  out  the  analysis  so  the 
standardization  committee  can 
complete  its  report  for  the  June 
meeting. 


On  return  from  Overseas  fol¬ 
lowing  World  War  I,  I  went 
back  to  University  to  resume 
an  internapted  education,  and 
graduated  in  “Optometry.”  Be¬ 
cause  of  business  conditions  and 
the  problem  of  financing  at  the 
time,  I  accepted  a  minor  posi¬ 
tion  with  the  Ottawa  Citizen, 
as  a  temporary  solution  to  the 
then  immediate  problem.  How¬ 
ever,  the  position  developed  such 
interest,  and  also  because  I  was 
fortunate  in  gaining  rapid  pro¬ 
motion  from  counter  clerk,  to 
cashier,  to  accounting  depart¬ 
ment,  that  I  remained. 

After  approximately  six 
years,  I  was  placed  in  charge  of 
the  Classified  Ad.  Dept,  and 
have  seen  it  grow  from  a  one 
or  two  page  effort,  to  the  pres¬ 
ent  status  of  the  leading  Classi¬ 
fied  Ad  medium  in  this  city, 
with  a  daily  product  of  any¬ 
where  from  eight  to  ten  pages. 

Apart  from  the  security  this 
field  ha^  provided,  the  overall 


ADS 

LINHX? 

1.  Los  Angeles  (Calif.)  Times 

M  &  S 

•.58 

2.899,986 

19,2(9,537 

2.874,793 

20,725,812 

2.  New  York  Times 

M  &  S 

•58 

*2,005,377 

12,262,228 

•57 

2,151,720 

13,714,210 

•Closed  17  dav9»  in  December  due  to  strike. 

3.  Miami  (Florida)  Herald 

M  &  S 

•58 

1.805.831 

16,770,075 

’.57 

1,744,43:1 

16,542,576 

4.  Toionto  lOnt.)  Star 

6  day 

•58 

1.. 599.536 

10,518,149 

evening 

"57 

1,405,129 

10,003.767 

5.  Houston  (Texas)  Chronicle 

E  &  S 

•58 

1,490,913 

10,689.896 

’.57 

1,393,785 

11,275.516 

6.  Detroit  iMich.)  News 

E  &  S 

•58 

1.423,055 

9.282,714 

'.57 

1„561,786 

11,2.30,1.56 

7.  Chicago  (III.)  Tribune 

M  &  S 

•58 

1,407,494 

10,577,217 

•.57 

1.. 5.38,6.55 

12,832.114 

8.  Cleveland  (Ohio)  Plain-D<-aler 

M  &  S 

•.58 

1,3.53,200 

13.4.39,126 

•57 

1,385,626 

15,722.970 

9.  Milwaukee  (Wise.)  Journal 

E  &  S 

•58 

1,341,306 

1.3,530,222 

•57 

1,319,6.50 

15,967,761 

10.  MinneaiKtlis  (Minn.)  SUtr-Tribune 

M-E-S 

•58 

1,336,752 

11,221,099 

•.57 

1.275.783 

11,343.391 

11.  St.  Louis  (Mo.)  Post-Dispatch 

E  &  S 

•.58 

1,330,398 

9.861,820 

•57 

1,387..588 

10,544.960 

12.  Kansa->  City  (Mo.)  Star 

M  &  S 

•58 

1,178,541 

6,695,450 

•57 

1.192,400 

6,793,681 

13.  San  Francisco  (Calif.)  Eixaminer 

M  &  S 

•58 

1,161,001 

8,138,419 

•57 

1,197,622 

9.0.55,591 

14.  Vancouver  (B.C.)  Sun 

6  day 

•.58 

1,155,980 

10,937,864 

evening 

•■57 

1,032,465 

10,336,734 

15.  Los  Angeles  (Calif.)  Examiner 

M  &  S 

•58 

1,139,211 

7,702,631 

•57 

1,210,022 

10.261,666 

16.  Denver  (Colo.)  Post 

E  &  S 

•58 

1,132,7.54 

10.6.30.500 

•57 

1,071,760 

10.193.293 

17.  San  Diego  (Calif.)  Union-Tribune 

M  &  S 

•58 

1,131,783 

6,986.728 

•57 

1.047.355 

6.987.484 

18.  Toionto  (Ont.)  Telegram 

6  day 

•.58 

1.078,614 

7.53.5..347 

evening 

•57 

954,330 

7,171.022 

19.  Cincinnati  (Ohio)  Emiuirer 

M  &  S 

•58 

1,04.5.303 

11,326,775 

•57 

1,014,384 

12..532.683 

20.  Philadelphia  (Pa.)  Inquirer 

M  &  S 

•58 

•l,0:i2.261 

9.945..501 

•6  week  strike 

•57 

1,265,288 

12,237.391 

21.  Portland  (Ore.)  Oregonian 

M  &  S 

•58 

1,025.488 

7,679,4.38 

•57 

1.C20.643 

7,940,609 

22.  Rochester  (NY) 

Democrat  &  Chronicle 

M  &  S 

•58 

1.023..505 

5,066,035 

•57 

1,012,978 

6,211,722 

23.  Indianapolis  (Ind.)  Star-News 

M-E-S 

•58 

1,009,475 

9.669,553 

•57 

1,058,803 

10,254,748 

Priest  Promotes 
Press  Careers 


Vivian  M.  Young 

daily  challenge  has  made  Classi¬ 
fied  Advertising  a  very  stinra- 
lating  experience.  Classified  wiA 
its  varied  problems,  frustra¬ 
tions  and  the  multitude  of  con¬ 
tacts  with  divergent  personali¬ 
ties  would  certainly  never  con¬ 
tribute  toward  anyone  getting 
into  a  rut. 

Above  all  it  has  given  me  a 
very  real  awareness  of  the  fact 
that  I  have  been  identified  with 
a  group  who  are  providing  a 
service  which  plays  such  a  vital 
role  in  the  daily  life  of  every 
community. 


is  doing  justice  for  his  publisher 
if  he  neglects  to  perform  his 
duty  on  behalf  of  the  industry.” 


TEL-U-WHERK  SECTION 

And  now,  the  “Classified  Yel¬ 
low  Page”  idea  which  has  been 
spreading  across  the  country 
like  a  gold  strike  rumor  (which 
it  probably  is)  reaches  its  ulti¬ 
mate  with  an  eight  page  month¬ 
ly  tabloid  version  just  published 
by  the  Boston  (Mass.)  Herald- 
Traveler.  And,  says  CAM  Rob¬ 
ert  N.  Farren,  the  next  issue 
is  going  to  have  to  go  12  pages 


as  advertisers  let  their  enthusi¬ 
asm  be  known  as  soon  as  the 
feature  hit  the  newsstands. 

Called  “Tel-U-Where,”  a  reg¬ 
istered  trade  mark  of  the  Bos¬ 
ton  Herald  Traveler  Ck)rp.,  the 
tabloid  “is  designed  to  aid  Sun¬ 
day  Herald  readers  to  locate 
quickly  and  easily,  the  services 
and  products  of  firms  in  the 
Greater  Boston  area.”  As  an  ex¬ 
tra  service  readers  are  invited 
to  call  the  Traveler’s  “phone  sit¬ 
ter  service  number”  if  any  com¬ 
pany  listed  does  not  answer  its 
phone  and  messages  will  be  for¬ 
warded. 


.STANDARDIZATION  STUDY  ,  ^  , 

Every  member  newspaper 
Not  least  of  the  problems  fac-  has  a  stake  in  making  it  easier 
ing  national  advertisers  who  for  the  placing  of  national  ad- 
wish  to  place  ads  in  the  classi-  vertising  in  classified.  No  CAM 


Opportunities  in  newspaper 
work  for  talented  young  people 
of  high  ideals  will  be  emphasized 
in  a  film  produced  for  a  national 
television  program  by  Father 
James  Keller  of  The  Christo¬ 
phers. 

At  Father  Keller’s  invitation 
the  following  participated  in  the 
film:  Gregory  Hewlett,  president 
of  New  Jersey  Press  Associa¬ 
tion  and  publisher  of  the  Maple- 
wood-Sotith  Orange  News-Rec¬ 
ord;  Miss  Jane  Stretch,  editor 
of  the  Camden  Courier;  Allan 


Keller,  staff  writer  of  the  Sn 
York  World-Telepram  and  Sun 
and  Thomas  B.  Tighe,  generi 
manager  of  the  Ashiiry 
Press. 

The  film  will  be  shown  on  W 
TV  stations  as  part  of  the  1959- 
1960  program  schedule  of  Th* 
Christophers.  (The  program  is 
seen  in  the  New  York  area 
10:30  a.m.  Sundays  on  Chaimei 

7.) 

A  booklet  “Career  Opportune 
ties  in  the  Newspaper  Business 
will  be  offered  during  the  prU" 
gram  by  the  American  News¬ 
paper  Publishers  As.sociation  te 
young  men  and  young  woi^ 
who  wish  to  consider  journalism 


as  a  career. 


EDITOR  8C  PUBLISHER  for  February  28, 
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phot(h;raphy 


Pictures  Permitted 
In  Sensational  Cases 


Los  Angeles  without  flash  while  courts  were 
Two  sensational  court  cases  in  session, 
were  opened  up  to  photographic  “I  think  I  covered  every  trial 
coverage  this  week  without  com-  that  amounted  to  anything  dur- 
ment  or  dispute  from  the  press  ing  that  period  and  I  can’t  recall 
Qj  bar.  any  cases  where  the  judge  ban- 

The  cases  were  the  divorce  ned  picture  taking,”  said  Mr. 
hearing  of  actress  Debbie  Reyn-  Caton. 

olds  against  singer  Eddie  Fisher  Mr.  Caton  recalled  partlcu- 
in  Santa  Monica  and  the  Yen-  larly  the  sensational  Charles 
tura  County  murder  trial  of  Chaplin  paternity  case,  the  un- 
Eliiabeth  Duncan,  accused  of  successful  prosecution  of  Errol 
hiring  two  men  to  kill  her  son’s  Flynn  on  statutory  rape  charges, 
pregnant  wife.  the  case  in  w’hich  Mary  Astor’s 

In  the  divorce  case,  a  matter  alleged  diary  figured  and  many 
which  occupied  only  10  minutes  others. 

of  courtroom  time,  Superior  “Never  in  those  days  did  I  ever 
Judge  Roger  Pfaff  readily  con-  hear  the  judge  complain  about 
sented  to  newsmen’s  requests  the  behavior  of  any  photogra- 
for  permission  to  take  photo-  pher,”  he  said.  “I  have  seen 


FIRST  PRIZE  in  the  Presidential  class  of  the  White  House  News  Photog¬ 
raphers  Association  contest  Is  examined  by  the  subject  himself.  Charles 
Corte,  at  right,  of  UPl  took  the  picture  showing  the  President  appar¬ 
ently  gritting  his  teeth  In  anger  at  a  news  conference.  "I  wasn't  really 
mad,"  Ike  told  the  photographer. 


Libel  Claim  Based  NBC  Offering 

On  Gangland  Report 

Wilkes-Barre,  Pa.  News  Fellowship 

The  Luzerne  County  Court 

has  refu.sed  to  dismiss  a  libel  National  Broadcasting  Corn- 
action  filed  against  the  Scranton  pany,  making  a  bid  to  high 
Times  by  Angelo  Sciandra,  of  school  youths  to  become  inter- 
Wyoming,  Pa.  The  court  was  ested  in  careers  in  electronic 
unanimous  in  its  decision.  journalism,  dangled  a  fellow- 

Mr.  Sciandra  sued  the  news-  ship  lure  at  its  first  NBC  Broad- 
paper  on  a  basis  of  a  story  cast  News  Conference  for  High 
published  last  May.  In  the  story  School  Editors, 
a  report  was  quoted  from  the  Approximately  800  pupils 
New  York  State  Investigation  from  500  schools  in  the  New 
Commissioner,  Arthur  Reuther,  York  area  participated  in  ths 
relating  to  the  now-famous  day-long  sessions  where  thej 

.  _  »  Yxe  Apalacian,  N.  Y.  gangland  saw  NBC  News  in  action.  Th< 

■After  "the  war’ most  meeting.  The  New  York  re-  NBC  News  Wooing  Fellowshii 
euvs  were  a  little  Pocter  .said  Mr.  Sciandra  was  will  be  awarded  to  the  pupi 
iob  they  didn’t  know’  among  those  who  attended  the  who  writes  the  most  professiona 
so’thev  didn’t  know  assembly  and  that  he  was  born  report  on  the  conference.  He  oi 
about  it  The  iudces  m  Buffalo,  N.  Y.  and  that  he  she  will  receive  work  as  a  new: 
too  and  were  being  had  a  police  record.  Counsel  for  flesk  assistant  for  eight  w^ki 
the  plaintiff  said  he  was  born  in  m  July  and  August  at  $75  : 
Pittston,  Pa.  and  has  no  criminal  week. 

record.  Theme  of  the  conference  w’a: 

Attorney  Julius  Levy,  a  the  increasing  importance  of  ra 
former  U.  S.  Attorney  who  rep-  and  television  in  reportinj 
Times,  contended  world  news, 
the  story  was  based  on  a  privil¬ 
eged  document,  released  by  the  k 
Governor  of  New  York.  ^ 


Advance  Notice  never  even  heard  a  photographer 

In  the  Ventura  case,  Superior  r^pidmanded. 

Judge  Charles  Fidellio  Black-  “I  remember  a  defense 

stock,  84-year-old  dean  of  the  attorney  asking  the  late  Judge 
county’s  judges  and  presiding  Charles  Fricke  to  order  the 
judge  of  the  judicial  district,  in-  tographers  not  to  take  a 
formed  newspaper  city  desks  in  ness’  picture,  but  the  j 
advance  of  the  trial  that  he  overruled  him.” 
would  permit  courtroom  photog-  Caton  says  he  bel 

raphy.  He  has  also  permitted  there  w’ill  be  a  lot  more  c 
television  movie  cameras  to  room  photography  in  Sou 
photograph  the  proceedings.  California  from  now’  on. 

After  the  jury  had  been  “The  _Rar  Association 
chosen  but  before  trial  began  Canon  35  stick  because  the 
Dist.  Atty.  Roy  Gustafson  asked  an  the  beat  didn’t  push, 
for  and  received  a  stipulation  asserted.  “i.» —  — 

for  the  record  from  defense  at-  nf  the  beat  guys  w’ere  a 
tomey  S.  Ward  Sullivan  that  the  job,  they  didn’t 

the  defense  had  no  objection  to  the  judges,  so  they  didn  t 
the  picture  taking.  tiow’  to  go  about  it.  The  ji 

•  j  j  J  W’ere  new’  too  and  w’ere 

In  both  cases,  judges  ordered  ..  „ 

no  flash  bulbs,  no  noisy  cameras  lous.  ^ 

and  no  photographs  of  the  judge  . 
on  the  bench.  Chicago  INewg  Llecis 

Roy  Ringer,  Mirror-News  re-  10  As  Directors 
porter,  said  it  w’as  the  unani-  Chicago  I’esents  the 

Stockholders  of  the  Chirapo 
n  fho  f r)aily  Nen^s  elected  10  members 
dUhv  to  the  board  of  directors  at  the 

TL  ,  x  t  annual  meeting  Feb.  20. 

think  I  have  disturbed  the  Members  of  the  new  board  News  Relav 
court  more  myself  when  I  have  are:  Marshall  Field  Jr.,  pub-  ,  a  •  '  i 

to  get  up  to  phone  the  office  to  Hsher;  Edward  McCormick  Impro\e<l 

ma -e  a  deadline,”  he  said.  Blair,  A.  T.  Burch,  Arthur  E.  Don  Huth,  chief  of  the  Asso- 

The  two  trials  are  the  first  in  Hall,  Everett  Norlander,  Basil  ciated  Press  bureaus  in  South- 
rwent  years  to  be  opened  to  L.  Walters,  Carl  J.  Weitzel,  John  east  Asia,  has  announced  the 
photographic  coverage  although  F.  Wharton,  George  B.  Young  establishment  at  Manila  of  a 
courtroom  picture  taking  was  a  and  George  F.  Hartford.  powerful  automatic  supplemen- 

common  practice  in  Los  Angeles  Officers  elected  by  the  board  tal  relay  of  AP  news  trans¬ 
courts  before  the  war.  include  Mr.  Field,  president;  mitted  by  radioteletype.  It  will 

Tom  Caton,  assistant  city  Mr.  Hall,  vicepresident  and  extend  and  augment  the  scope 
editor  of  the  Herald  and  Ex-  treasurer;  Mr.  Walters,  vice-  and  volume  of  regional  and 
press,  recalled  this  week  that  president;  Mr.  Weitzel,  vice-  worldwide  new’s  for  AP  sub- 
during  the  ’30s  and  early  ’40s  president;  Mr.  Young,  vicepresi-  scribers  in  Hong  Kong,  Saigon, 
Wals  in  nearly  all  courts  except  dent  and  secretary;  and  Carl  A.  Bangkok,  Kuala  Lumpur,  Singa- 
federal  courts  w’ere  routinely  Sanderson,  assistant  secretary  pore,  Jakarta,  Rangoon  and 
covered  Ly  cameramen  shooting  and  assistant  treasurer.  other  cities  in  the  general  area. 
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Charlie  Horse  Campanella 

C*  *1  -px  {Continued  from  page  11) 

ircuit  Draws _ _ 


-jy  j  in  playing  the  Campanella  story, 

^pAT^CrnPri  even  though  he  was  under  16. 

“Unquestionably,  others  in 
the  gang  were  older  than  he  w’as 
Major  league  baseball  tram-  justice  to  them  I  think 

ing  camps  in  Florida  and  Ari-  ^^e  boys’  name  should  have 


hinterland  press  may  have  com¬ 
pounded  the  error.  But  the  big 
problem  for  us  all  is  that  such 
errors  could  lead  to  repressive 
legislation  for  press  controls  of 
a  type  which  should  be  exerci.sed 
by  the  press  itself.” 


Canon  35  Study 


Is  in  Progress 


zona  are  being  covered  daily  by  included,”  Mr.  Baker  said 

a  large  corps  of  newspaper  and  ^.^piy  to  an  E&P  query.  He 


news  service  correspondents.  jg  president  of  the  New  York 


Many  of  the  larger  individual  g^ate  Society  of  Newspaper 
newspapers  have  their  own  Editors. 


sports  writers  at  the  camps. 


A  different  point  of  view  was 


Leo  Petersen,  sports  editor  of  expressed  by  two  others  who 
the  United  Press  International,  will  also  participate:  Leslie 


and  Milton  Richman,  also  of  the  Moore,  executive  editor,  Woree»- 
New  York  headquarters  of  UPI,  ter  (Mass.)  Telegram  and  (ia- 


are  covering  the  teams  training  zette,  and  Fendall  Yerxa,  execu- 
in  Florida.  Hal  Wood,  San  Fran-  tive  editoi',  Wilmington  (Uel.) 


cisco.  Pacific  Division  sports  News-Jotimal.  Stating 


editor,  is  covering  baseball  train¬ 
ing  in  Arizona. 


Massachusetts  practice  is  not  to 
use  juveniles’  names  until  they 


UPI  photographers  at  work  in  Moore  added  he 

Florida  ball  parks  are  Art  would  “make  no  exception  for  a 


Rickerby,  Joe  Schrank  and  Russ  child  of  a  celebrity.” 


the  latter  of  Orlando.  Mr.  Yerxa,  a  former  city  edi- 


Carlos5  Schienack,  UPI  photog-  tor  of  the  New  York  Herald  Tri- 
rapher  in  Los  .4ngeles,  is  at  the  hune,  looked  at  the  matter  from 

-  -  _  ”  ’  .*.1--  1 _ 1  _  xr _ 1-  _ ]  _ 


David  H.  Beetle,  editor  of  the 
Albany  (N.  Y.)  Knickerbocker 
Neu'u,  said:  “Our  suspicion  is 
that  society  benefited  by  publi¬ 
cation  of  the  Campanella  story 
— name  and  all.  Statistics  don’t 
jar  anyone  into  a  personal  con¬ 
cern  over  the  problem  of  de¬ 
linquency.  The  story  of  catcher 
Campanella,  though,  and  his  son 
can  stir  people  into  action  .  .  . 
we  think  the  press’s  biggest 
weakness  in  issues  of  this  kind 
is  that  editors  who  have  been 
soberly  assuring  social  workers 
that  they  don’t  use  juvenile 
court  cases  now  find  themselves 
reporting  one  such  case — and 
not  necessarily  with  small  head¬ 
lines.  Newspapers  would  seem  to 
be  further  ahead  ethically  if 
they  raised  more  que.stions 
about  the  basic  postulates  on 
which  private  juvenile  court 
proceedings  rest.” 


Chicago 

The  American  Bar  .\sisocia- 
tion’s  Canon  35  Study  Commit¬ 
tee  expects  to  have  a  inogiess 
report  ready  for  the  annual 
ABA  meeting  in  Miami,  Fla, 
Aug.  24-28,  it  was  announced 
at  the  A  BA’s  house  of  delegates 
meeting  here  this  week. 

Whitney  North  Seymour,  for¬ 
mer  president  of  the  New  Yofi 
Bar  Association  and  chairman 
of  the  Canon  35  Study  group, 
relative  to  changes  regarding 
courtroom  photography,  pre¬ 
sented  a  one  paragraph  report 
to  ABA  delegates,  stating: 

“The  committee  has  been  ei- 
amining  what  has  been  and  is 
being  written  on  the  subject  It 
is  also  considering  the  poss- 
bility  of  exploring  avenues 
which  might  furnish  light  on 
the  basic  problems  involved.  It 
is  not  yet  in  a  position  to  do 
more  than  to  report  that  it  is 
working  diligently.” 


the  local  New  York  and  na- 


Arizona  fields.  the  local  .^ew  YorK 

Joe  Reichler,  Associated  Press  P>;e-ss  facets. 

. . ''e  locally  oppose 


baseball  authority,  was  on  hand  .  ^  oppose  naniinff 

for  the  opening  of  the  fir.st  camp  delinquents,  defined  by 

t:,,  .  5  j  -  V,  •  •  •  j  state  law  as  under  18,  except 

m  Florida,  and  is  being  .mined  ,  *  i  -  i  » 

bv  Jack  Hand  and  Ed  Wilks,  cases  of  aggravated  violence, 

;  r  i-u  XT  X-  1  4.  Mr.  Yerxa  said, 

also  of  the  New  lork  sports  ^  u  i-  xt 

^  iiru  i.  xjT  i.*  r  4.U  We  do  not  believe  the  New 

staff.  Whitney  Martin  of  the  ^  .  j 

vv  xr  1  i.  ir  i.  York  press,  even  under  its  own 

New  lork  staff,  on  temporary  i-  •  •  i.-,c  j  • 

^  *  *  Y\r,li^iAC  xi’oc  hictitiaH  itu  iicinn* 


classified  section 


Benefit  from  our  Vast  Newspoper  Audience 


policies,  was  justified  in  usinp: 


assignment  in  the  Miami  bureau,  ’  n  » 

•11  X  1  i.  j  tY  Campanella  s  name  either  on  the 

will  help  at  the  camps  and  Dave  ...  ^ 


T-.-,  f  .1,  rv  4.  •*  I  gang  fight  or  the  burglary.  The 

Diles  of  the  Detroit  bureau  is  *  ,  'I  ..  -  fu 

,  .  ,  ...  only  extenuation  is  the  promi- 


WNOOCEMENTS 
iSetespaper  Broken 


4^^0t^(J::ME^TS 
Puhlications  For  Sale 


being  sent  on  a  special  assign¬ 
ment  to  the  Detroit  Tigers. 


nence  of  the  name,  but  in  his 
own  community  that  does  not 


Jack  Stevenson,  San  Francis-  override  the  juvenile’s  intere.sts. 
CO,  and  (^harlie  Maher,  Los  \\'g  ^j.g  particularly  struck  by 


Angeles,  will  do  the  bulk  of  the  the  double  standards  of  papers 
AP  coverage  in  the  West,  with  using  Campanella’s  name,  while 


Bob  Myers,  Los  Angeles,  as-  granting  immunity  to  other 
si.sting  later.  Frank  Eck  of  the  juveniles  involved  with  him. 


AP  Newsfeatures  sports  staff 
will  tour  the  “charlie  horse  cir¬ 
cuit.” 


Believes  Press  Erred 


“Once  the  story  had  broken  in 


AP’s  photographers  in  Florida  New  York,  the  hinterland  press 
camps  include  Harry  Harris,  faced  a  different  problem.  We 


New  York;  Preston  Stroup,  printed  the  Campanella  story 
Detroit;  Frank  Noel,  Tampa;  and  name  under  the  rationaliza- 


James  P.  Kerlin,  Jacksonville;  tion  that,  in  a  community  .so  far 
Hal  Valentine  and  Earl  Shug-  removed  from  him  where  public 


ars,  Miami.  Hal  Filan,  Los  An-  opinion  would  have  less  direct 
geles,  heads  the  AP  camera  effect,  the  significance  of  the 


coverage  at  Arizona  camps.  case  possibly  does  override  the 
The  invading  sports  writers  boy’s  intere.sts;  and  also  that 
from  the  news  services  are  in  every  other  newspaper  and 
addition  to  regular  training  I’adio  carried  it  anyway, 
camp  coverage  by  the  staffs  of  “We  have  previously 
bureaus  in  those  areas.  with  windmills  on  prineij 


camp  coverage  by  the  staffs  of  “We  have  previously  tilted 
bureaus  in  those  areas.  with  windmills  on  principle  by 

•  alone  withholding  names  even  of 

Ralph  Horton  Dies 

*  tional  interest,  while  giving  a 

Detroit  full  explanation  of  our  action, 
Ralph  Horton,  former  classi-  and  have  been  subjected  to 
fied  advertising  manager  of  the  scorching  criticism  for  censor- 


THE  DIAL  AGENCY 
•‘America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit.  Mich.  TO.  5-5864. 
OUR  BROCHURE  explains  what  you 
have  to  do  to  buy  or  sell  a  California 
or  Arizona  newspaiH-r  proj>erty.  It's 
yours  for  the  asking.  GAHBERT  & 
H.XNCOCK,  .ITiO-B  Arlington  Ave.. 
Riverside.  California. 

★  ★  PERSONAL  Service  backed  by  3ii 
years’  exiwrience  in  the  West.  A.  W. 
SiyiH*s  &  Co.,  625  Market  St..  San 
Francisro  5,  California. 

WILL  NEGOTIATE  for  you  on  any 
size  Southern  newspaper.  Newspii|M*r 
Service  Co.,  601  Ga.  SavinRS  Bank 
Bld)f^  j^lanta,  Ga. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
sellinR. 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant,  Mich. 

MAY  BROTHERS,  Bintrhamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 
CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.. _ Ventura,  Calif, 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch. 
2923  Virginia  St.,  Sioux  City,  Iowa. 
SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro.  N.  C. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder.  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Kite 
Phone:  KEystone  3-1361. 


FLORIDA  WEEKLIES.  3  in  Ostnl 
Florida.  ’’Your  Florida  Broker"  A.  C 
Santo,  742  N.  Mills  St.,  Orlando.  Fk- 


RURAL  CALIFORNIA  WEEKLY,  a 
area  with  farming,  resort  and  wot 
industrial  income.  Grossing  |;I8.W. 
price  $42,000,  $12,000  down.  Fine  pb® 
makes  this  a  bargain.  Clears  IIM.W 
for  owners  with  no  solicitation.  Ei|« 
beaver  can  do  much  better.  Jos.  A. 
Snyder,  2234  E.  Romneya  Dr.,  Aiu- 
helm,  Calif.,  KE  3-1361. 


ILLINOIS  COUNTY  SEAT  WEEM 
— Gross  $39,000,  price  $27, •'>00. 

'  earning  record  (illness).  Bailey-Kreo- 
I  bid,  lio.x  88,  Norton,  Ks. 


'  PROFIT  IS  IN  VOLUME-^Thit  to 
'  wtH'kly  sr^ossiriK  quarter 
!  will  pay  for  iU»elf  while  yieUiink 
I  a  >500(1  livin>r  as  well.  In  rapww 

Krowin>f  industrial-agriculture 

in  South.  Few  comparable  to  this  nil# 
I  pre8ti>ce  national  award  winning  new«* 
pa]>er.  Available  (at  only 
I  down)  for  little  more  than 
for  one  half  so  Iar(;e.  Write  full  W 
I  Box  9M,  Editor  &  Publisher. 


2  RURAL  CALIFORNIA  EXCI£ 
SIVES,  One  plant,  replacement 
$25,000.  Grossed  $24,000,  little  soliej 
tation,  little  job  work.  Terrific  grow 
area.  Price  $30,000,  $10,000  down,  m 
down  for  top  man.  Jos.  A.  bny^ 
New.spaper  Broker.  2234  E.  RomnW* 
Dr.,  Anaheim,  Calif.  KE  3-1361. 


Newspaper  Appraisers 


Detroit  News,  died  Feb.  21  at  ship  as  a  result. 

the  age  of  71.  He  came  to  Detroit4  “In  our  opinion,  the  New 

in  1932  to  take  an  advertisingj  York  press  erred. 

job  with  the  Detroit  Free  Press}  1  “Following  their  lead,  the 


200  VALUATIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purines.  By  mail  if  desired  upon 
receipt  of  required  data.  Compre. 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BEamiUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 


EDITOR  dc  PUB 


IF  you  have  been  considering 
chase  of  a  west.-rn  weekly  or 
anywhere  in  the  United  States  . 
first!  We  offer  an  outstanding  h« 
profitable  properties  in  every  price  so* 
gross  class. 

JACK  L.  STOLL  &  ASSOCTATES 
Newspajier  Brokers 
6391  Hollywood  Blvd. 
Hollywood  23.  California 
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A.NNOUIN  CEMENTS 


ANNOUNCEMENTS 


Hublication*  Wanted 


UNOPPOSED  DAILY  WANTED 

available  in  southwest!  to  buy 

In  a  town  of  14,000,  this  property  TPADP  PAPPR 

hai  never  changed  ownership  (nearly  1  InAVL'C  r/^rci\ 

SO  years),  is  the  only  daily  in  county  All  information  kept  in  strict  confi- 
.  .  .  over  30,000  .  .  .  and  has  never  dence.  Box  732,  El^tor  &  Publisher. 

before  been  offered  for  sale. _ _ 

In  the  3,000-circulation  owners  brqKER  with  proven  success  record 

have  averaged  o^r  335,000  annually  now  seeking  publications  for  saie  of 
for  past  3  years.  Excellent,  experienced  ,  ^||  gj^es  and  in  all  parts  of  nation, 
personnel  averse  over  12  years;  never  :  jj.  CTiapman  Co..  1182  W.  Peach- 

iny  labor  problems.  Several  opposition  I  j^ee.  Atlanta;  205  W.  Wacker,  Chi- 
papers  (dailiM  and  weeklies)  have  been  ^  .  1270  Avenue  Americas,  N.  Y. 


In  a  town  of  14,000,  this  property 
has  never  changed  ownership  (nearly 


put  out  of  business.  _ 

This  newspaper  has  modern  equip-  |  Information 

ment  throughout  an  up-to-date  winter  |  — 

and  summer  central  air-conditioning  in  WHAT  WOULD  YOU  LIKE 
offices  and  mechanical  and  press  rooms;  KNOW?  Information 7  Facts?  Material 
entire  premises  sprinklered.  Operation  |  on  any  aubject.  Reasonable  rates.  Mar- 
eovers  over  5,500  square  feet  net  rental  !  garet  Anne  Wert,  Research  Specialist, 
lease  for  $176  per  month  .  .  .  adequate  I  116  N.  23rd  St. ;  Oamp  HiR,  Pa. 

■torage  for  one  and  one-half  cars 

newsprint.  Literary  Agents 

This  newspaper  is  located  in  a  town  ar’iCMT'  T  V  —Mnvivq 

that  has  an  exceptionally  bright  eco-  S  AGENT  T.V. 

nomic  outlook  with  a  definite  plan  .  No  »  fee-  Nwmi 


_ Literary  Agentx _ | 

AUTHOR’S  AGENT  —  T.V.— MOVIES 
— BOOKS.  No  reader’s  fee.  Neuymi 


1  MACHINERY  and  SUPPLIES 


Press  KtHtm 


HOE  32  page  newspaper  &  magazine 
straightline  unit — piquet  11  x  15% — • 
2  color  one  side,  one  color  reverse — 
additional  fold  added  for  digest  size 
books. 

158  FOOT  Jeffrey  paper  roll  con¬ 
veyor — 2  15  HP  motors 

HOE  double  plate  tail  cutter  21’/^" 
HOE  Full  Page  Flat  Shaver 
[  HOE  Stereotype  Saw 

’  I  HAMMOND  full  page  saw  trimmer 

with  route-  and  jigsaw. 

HAMILTON  .steel  ad  man  cabinet 
■  HAMILTON  steel  newspaper  single 
tier  cabinet 

INTERTYPE.  Mod.  CSM-3  with  gas 
I)ot.  A.  C.  motor 
!  I  MORRISON  slug  stripper 

I  I  MORRISON  power  router 

51x75  &  39x65  Hamilton  .steel  stones 
with  8-%  X  13  galleys  and  steel  matter 
'  Ixyards. 

APEX  PRINTING  MACHINERY 
CO..  INC. 

5  j  210  Elizabeth  St..  New  York  12 
i  :  worth  6-0070 


for  industrial  growth  in  the  near  fu-  Bender  Sinks.  Northfleld  Center.  Ohio,  j  [)Up|_^X  TUBULAR  PRESSES 


ture.  Owners  to  dispose  of  this  prop-  /V<w«norM»r  i'nniiultantx 

«rty  because  of  other  (family)  in-  metcgpaper  t.onxuiianis 

,  NEWSPAPER  CONSULTANT 

This  IS  an  excellent  opportunity  for  Publisher:  A  better  looking  news¬ 

person  wanting  to  invest  in  a  prop-  papier  can  boost  circulation  and  ad 
erty  that  increases  in  value  each  year  Unage.  Let  me  show  you  how.  Box 
u  well  as  getting  substantial  return  709.  Editor  &  Publisher. 


on  investment.  This  is  a  clean  opera-  — _ 1— —  — 

lion,  located  in  a  town  that  has  sub-  am-n/dsaDE-D 
itantial  increases  in  population  every 

newspaper  has  an  exceedingly  high  WASHINGTON  file,  bchind-scenes  anal- 
vslue  and  is  priced  accordingly.  yses.  exclusive  (sigmxl  by  YOUR 

Books  and  records  to  substantiate  the  staffer),  thrice  weekly.  $15.  Box  934. 


stove  are  available  .  .  .  but  only  to  :  Editor  *  Publisher. 

selected  principals  who  can  purchase  !  - 

for  $272,(100.  If  desired,  publisher  would  FeaturetSyndicmtet 

nnance  up  to  one-half  for  responsible  — 

buyer.  !  FREE — thirty-six  rel 


FREE — thirty-six  releases  of  adventure 


Financial  status  and  responsibility  strip  of  unrivaled  story.  Write  Box 
must  to  established  in  first  letter  .  .  .  617,  Editor  Jb  Publisher, 

otherwise,  no  consideration.  Inquiry  is  „  tr/  .  j 

sot  invited  unless  purchaser  can  pay  ^^^^^^^^^^r^eatures^^Jjf^mitea^^^^^^^^ 
sll  cash  or  make  a  minimum  down-  wRiTrR<t  u.->nt..<l 

payment  of  $136,000  in  cash  .  .  .  W  RlTEKti  wanUd  tor 

aothing  less  news,  features,  interviews. 

No  prospectors,  curiosity  seekers  or  Box  909.  Editor  &  Publisher 

Ri'x  ^.“■Editor  A  Publisher  Press  Engineers _ 


Publicationg  Wanted 

ATTENTION  CTIART  AREA  10 
I  have  considerable  capital  to  purchase 
■arge  w^kly  or  daily  of  one  million 
collars  in  your  area.  Eighteen  years 
experience  in  all  phases  of  newspaiier 
work.  Box  817,  ^itor  A  Publisher. 


Advertising  Rates 

CLASSIFIED 

Use  Rotes  EACH  CONSECUTIVE 
losertioo 

^TUATIONS  WANTED  (Payable  with 
•'tw)  4  times  <S  50e  per  line  each 
mswttion;  3  times  «  55c;  2  «  60e; 
1  •  6Sc.  Add  20c  far  Bex  Service, 
f®®  APPLICANTS  may  have  a  supply 
W  printed  employment  application  forms 
by  sendint  sclf-eddrtmd  8c  stamped 
Mxiope  to  E&P  Classifled  Dept. 

ALL  OptER  CLASSIFICATIONS: 
4  times  ®  95c  per  line  each  insertion; 
1  W  O®:  2  times  «  $1.05; 

»  B  *y®-  *  minimum.  Add  20c 
for  Box  Service. 

•100  tERVICK  CHARag  roR  AIRMAIL 

5!*®yNE  FOR  CLASSIFIED  AD- 

"•  abbreviations 
(Md  1  line  for  box  information.)  Box 
'"•"titles  held  in  strict  con- 
PuS'l  "•»!'•»  "leiled  daily.  Editor  A 
r».»  ^  '•*•"•*  the  rifht  to  edit  all 
copy. 

display  rates 

L?n*«  T  ^  T  ®  ^  26  52 

Lnes  Time  Times  Times  Times  Times 

»  $370  $330 

w  290  24ft  099  oin  iM 


Editor  &  Publisher 

1700  Timos  Towor  N.  Y.  34,  N.  Y. 
Fhono  BRyont  9-3052 


1  WRITERS  wanted  for 

news,  features,  interviews. 

Box  909,  Editor  &  Publisher 

_ Preg*  Engineers  j 

:  UPECO,  INC.  ! 

Move— Eirect — Anywhere  ...  j 

Speeialixing  in  Newspaper  Presses. 

Duplex  and  Goaa  Flatbeds  I 

Rotariea — Tubulars  | 

Cylinders. 

Lyndhurst,  N.  J.  Phono  (jEneva  8-3744  : 
20  minuteo  from  New  York  City  1 
Newspaper  Press  Installations  ; 
MOVTN<3—RBPAIRIN(3— TRUCKING  ' 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

65-59  Frankfort  Street  1 

New  York  38.  N.  Y.  ' 

_ BArclay  7-9776 

M.ACHINERY  and  SUPPLIES  j 

: _ Compoging  Room _ I 

I  Why  buy  Other  Peoples  troubles? 
When  Midwest  can  supply  guaranteed  | 
Linotjrpes  or  Intertypea,  starting  at 
:  $1,000  up.  Over  30  machines  (most 
m^els)  in  stock  for  immediate  de- 
I  livery. 

Large  stock  of  guaranteed  used 
,  Ludlow  and  Linotype  mats.  Send  for 

I  list. 

Complete  Ludlow  outfit,  rebuilt  and 
guaranteed. 

I  "We  service  and  finance  what  we  sell” 

I  MIDWEST  MATRIX  A 

I  MACHINERY  BJART.  INC. 

633  Plymouth  Court  ■  Chicago  6,  III. 

NOW — It  Has  Been  Done  I  An  L.  A  B. 
Heavy  Duty  Newspaixer  Double  Page 
Truck  is  on  the  market !  The  same 
high  L.  A  B.  quality,  the  same  prompt 
L.  A  B.  Service,  at  the  L.  A  B.  low 
price!  Only  $194.50  PDB  Elkin.  Write 
for  literature.  L.  A  B.  Sales  Co.,  P.O. 
Box  560,  Phonen  27  or  96,  Elkin.  N.C. 

_ Netegprint _ 

!  NEWSPRINT  —  All  Sizes 

BEHRENS  PULP  A  PAPER  CO. 

'  70  E.  45  St.,  N.  Y.,  N.  Y.— MU  6-5676 

j  Direct  Hill  Shipments  Fine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 

I  Brookman  Paper  Corp.,  566  Weat- 
I  Chester  Ave.,  New  York.  MO  6-6022. 
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24  Page  —  Delivered  new  1948-1963  1 
;  Full  Color  Flexibility— Complete  Stereo  ; 

;  AC  Solonoid  Drive  Available  May  1  . 

24  Page — 1  to  1 — Quarter  Folder 
,  AC  Drive  —  Stereo  —  Available  Now 

16  Page  —  2  to  1  —  Located  San  Diego 
AC  Drive  —  Stereo  —  Available  May  1 

I  BEN  SHULMAN  ASSOCIATES 

!  60  E.  42  St,  New  York  17  OXford  7-4690 
DUPLEX  16-page  'Tubular  2/1  model;  | 
i  GOSS  16-page  Tubular  Press  A  Ma-  I 
,  chinery:  DUPLEX  8-page  Model  E: 

I  GOSS  3  unit  rotary  24/48  pages.  John 
,  Griffiths  Co  ,  Inc.,  415  Lexington  Ave., 

New  York  17. _ 

FOR  SALE,  Harris  S7-L  offset  press, 
used,  36'  X  48'  including  wash-up  at- 
;  tachment,  extra  rollers  and  hydraulic 
stocklift.  Write  Greer  Publications. 
Inc.,  40  West  Main  Street,  Gowanda, 

New  York. _ 

GOSS  PRESS  available  April.  16-32 
I  pages,  single  width,  22%  cutoff.  Mod- 
j  em  Cline  control,  furnace,  casting  box, 

1  Hoe  cooling  and  finishing  equipment. 

1  Reasonable.  Buford  Boone.  News,  Tus- 
I  caloosa,  Ala. 

ANNOUNCING 
I  A  LEASING  SERVICE 

:  to  responsible,  established  Publishers 

i  PRESSES  AND  BQUTPMENT 
!  including  delivery  and  installation 

Send  for  complete  details 

;  BEN  SHULMAN  ASSOCIATES  ; 

I  60  E.  42  St.  New  York  17  OXford  7-459"  I 
FOR  SALE — 2  to  4  Hoe  Z  Type  Pattern 
units — 7/16'  plates.  22%  cutoff,  58'  to 
70'  newsprint.  Single  folder  with  2  top 
formers,  includes  reels  and  conveyor, 

I  standard  Auto  Shaver.  Write,  phone 
;  or  wire  Louis  Johnson.  Assistant  Busi- 
I  ness  Manager.  San  Francisco  Chroni- 
I  cle,  California. _ 

!  24  PAGE  i 

I  DUPLEX  TUBULAR  PRESS 

'  No.  406.  2  to  1  Model.  22%'  60  H.P.  ! 

AC,  G.E.  Drive.  Balloon  Former.  Com-  ! 
'  pleta  Stereotype,  Available  July.  ' 

LCYAL  S.  DIXCN  CC. 

11144  Satleoy  St.  Newspaper 

Sun  Valley,  Calif.  Press 

POplar  6-0610  Erectors 

PRBS^ MI3TOR  DRIVES  of  25.  40. 
60.  60.  75.  100.  160  H.P.  AC.  George 

C.  Oxford.  Box  90$.  Boise,  Idaho. _ 

I  GOSS  16-Page  Press,  all  stereotype 
'  equipment.  Available  now.  Daily  Inter 
I  Lake,  Kalispell,  Montana. 

■  hoTpresses 

4 — 6  or  8  Units — Super-Production  Steel 
Cylinder-Roller  Bearing — Ink  Pump- 
Columnar  Mounted  Reels  and  Tensions 
— C-H  Conveyors — Portable  Color  Fonn- 
!  tains. 

I  Located:  BOSTON  GLOBE 
Available;  Immediately 
'  Priced;  For  quick  sale  or  lease 

BEN  SHULMAN  ASSCCIATES 

60  B.  42  St.  New  York  17  OXford  7-4590 


MACHINERY  and  SUPPLIES 


Press  Room 


SCCTT  PRESSES 

8  Identical  Octuple  Preasea 
Each  Press  consists  of  4  Steel  Cylinder, 
Roller  Bearing  Units  with  1  Unit 
Reversible  and  1  (tolor  Cylinder.  Heavy 
Duty  3  to  2  Double  Folders  with  C-H 
Conveyors.  3  Arm  Reels  with  Auto¬ 
matic  Tensions.  Trackage  and  Turn¬ 
table.  Steel  Floor  Decking.  Ckilor  Foun¬ 
tains. 

Located:  BOSTON  HERALD  TRAV¬ 
ELER. 

Available:  On  br  about  August  Ist 
Priced:  For  quick  sale  or  lease 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 
Name  your  own  price 
Must  vacate  building  at  once 
4  or  5  Units  Hoe — 23-9/16  in.  cutoff 
Four  units  (64-32  i^ges)  Arch  type, 
cylinders  roller  bearing,  steel,  bronze, 
fabroil  gearing,  spray  fountains,  dou¬ 
ble  folders  shaft  driven,  tabloid  alitters, 
offside  subway  delivery  to  conveyor, 
substructure  two  roll  positions,  electric 
hoists,  automatic  tensions,  two  Cutler- 
Hammer  75-7.5  H.P.  two  motor  ball 
bearing  drives,  220  v,  3  ph.  60  cycle, 
now  geared  32,800,  ink  tank,  plate 
hoist,  now  using  6S  in.  rolls  (9  cols. 
11  ems)  40  inch  diameters. 

Fifth  unit  Hoe  Z  pattern  heavy  con¬ 
struction,  like  substructure,  gives  80- 
40  pages.  Sell  4  or  6  units.  Will  dem¬ 
onstrate.  Crane  rail  over  press,  unit 
transportation  ba.ses  available. 

W.  B.  Pape — Republican-American, 
Waterbury  20,  Conn.  PLaza  4-0141. 

$  1 5,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail¬ 
able  immediately.  Contact  Philip  H. 
Young,  Dispatch,  York,  Pa. 

DUPLEX  TUBULAR  PRESS  in  daily 
production.  16  page  capacity,  one  to 
one  ratio,  with  related  stereo  equip¬ 
ment,  all  in  good  condition.  Available 
mid-summer,  where  is  and  as  is.  Di- 
reet  inquiries  to  M.  L.  Brueggeman. 
Bauiness  Manager.  Northern  Virginia 
Son,  $409  Wilson  Bivd.,  Arlington,  Va. 

_ Wanted  to  Buy 

NEWSPAPER  PRESSES 
(X)MPLETE  PLANTS 
HAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4690 

1  NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTINO  MACHINES 
TELBTYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollera 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

I  422  West  8th _ Kansas  City  6,  Mo. 

!  WANTED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  no.  and  when  avail- 
I  able.  Northern  Machine  Works,  323 

:  N.  4th  St.,  Phils.  6,  Pa. _ 

I  TOP  PRICES  for  Plants  Anywhere 
I  GENERAL  PRINTING  EQUIPMENT 
6708  N.  W,  2nd  Ave.,  Miami  $7,  Fla. 
WILL  Boy  for  Cash.  Onnplete  Plant 
also  Individual  Machine  and  Equipment 
— anvwliere  in  U.S.A. 

PRINTCRAFT  REPRESENTATIVES 

277  Broadway _ New  York  7,  N.  Y 

WANTED — 1  Heavy  Duty  Auto  Shaver 
with  tension  plate  attachment  —  22% 
cutoff:  7/16  plates.  Write,  phone  or 
wire  Louis  Johnson.  Assistant  Business 
Manager,  San  Francisco  Chronicle. 
California. 

WANTED  'TO  PURCHASE:  Service¬ 
able  newspaper  mat  roller.  Sentinel 
Publishing  Company,  Sylvania,  Ohio. 

_ HELP  WANTED _ 

_ Adminjgtratire 

EXCELIJINT  OPPORTUNITY  for 
thoroughly  experienced  District  Man- 
a(-er  who  can  produce.  Send  facts. 
Cliart  Area  11.  Box  903,  Editor  A 
Publisher. 


HELi'  WANTED 


Circulation 


DISTRICT  MAMAGER— Rxcellent  op^ 
ponunity  tor  unbitiouB  younK  man 
Must  have  al  least  one  year  experienc. 
in  circulation  work,  ohart  Area  2.  Uoj. 
303,  Editor  &  Publisher. 

EXCELLENT  OI^RTUNlT^'lor  ex- 
perienced  circulation  man  who  has  been 
successful  In  all  phases  of  circulation 
work,  including  ABC,  Little  Merchant 
Plan,  top  training  of  boys  in  newspaper 
selling  and  service,  office  record  short 
cuts,  etc.  Prefer  applicant  in  thirties 
or  early  forties,  15  to  25  thousand 
class.  Chart  Area  6.  Give  complete 
resume  in  first  letter.  Box  339,  Editor 
&  Publisher. 

CIRCULATION  MANAGER 

Tou^h  but  not  brassy,  ener- 
Kelic  but  thoi'ouKh  too,  for 
hijrhly  challen^inK  ix>sition. 

Will  be  well  rewarded  for  re¬ 
sults.  Box  920,  E<litor  &  Pub¬ 
lisher. 


Classified  Advertising 


CLASSIHED  ADVERTISING  MAN- 
ACER  for  13,000  A.B.C.  p.m.  daily  fa¬ 
miliar  with  all  phases  of  department. 
Must  do  hard  selling.  No  desk  job. 
Pa.st  managerial  experience  not  neces¬ 
sarily  required  if  you  can  sell  yourself 
to  management.  $125.00  plus  incentive 
bonus.  Chart  Area  2.  Give  past  experi¬ 
ence  in  detail  to  Box  819,  Editor  A 
Publisher. 


Display  Advertising 


ADVERTISING  SALESMAN,  for  per¬ 
manent  position  on  high  class  midwest 
dmly.  Must  have  retail  account  expe¬ 
rience,  strong  on  copy  and  layout. 
Prefer  family  man  not  over  40,  who 
wants  to  settle  in  a  growing  com¬ 
munity  and  w’ork  among  congenial  peo¬ 
ple.  Write  details  of  training,  experi¬ 
ence,  personal  data,  references  to  Box 
808,  Editor  &  Publisher. 


EXPERIENCED  DISPLAY  ADVER¬ 
TISING  salesman  for  fa.st  growing 
North  Jersey  ABC  weekly.  Top  start¬ 
ing  salary  plus  commission  to  right 
man.  Must  have  car.  Box  833,  Editor 
&  Publisher. 


OPENING  for  young  display  ad  sales¬ 
man,  some  experience.  Good  salary 
and  many  fringe  benefits.  Contact 
Jack  Albee,  Laredo  Times,  Texas. 


ADVERTISING 

Hera’s  a  career  opportunity  in  creative 
department  syndicate  serving  newspa¬ 
pers,  for  young  man  with  proven 
talent  for  laying  out  and  writing 
new.spaper  advertising,  plus  flair  for 
news  feature  stories.  Must  have  had 
some  practical  experience  on  small  or 
medium  sized  newspaper.  Give  full 
details  first  letter.  Box  365,  1501  Broad¬ 
way,  N.  Y. 


GROW  WITH  USl  Fast  growing  sub¬ 
urban  Chicago  (6  evenings).  Build 
present  accounts,  develop  incoming 
firms.  Good  salary  plus  bonuses.  Group 
insurance.  Resume.  R.  C.  Dear,  Daily- 
Journal.  Wheaton,  Illinois. 


MAN  FOR  GROWING  small  daily  to 
assist  ad  manager.  Must  produce  linage. 
Daily  Times,  Lakewood,  New  Jersey, 
Lakewood  6-0230. 

.SAL^MAN  WANTED  by  under  15,- 
000,  Chart  Area  3  daily.  Two  years 
experience  in  sales,  layout,  required. 
Liberal  salary,  good  working  condi- 
Lons.  Give  experience,  starting  salary. 
Box  902,  Editor  &  Publisher. 


Editorial 


WANTED  competent  desk  man  for 
50.000  circulation  Morning,  Evening, 
Sunday  New  England  newspaper  — 
quality  demanded  for  quality  newspa¬ 
per.  Box  536.  Editor  &  Publisher. 


PHOTOGRAPHEat-REPORTEm.  Prefer 
J-grad.  experienced  In  sports  and  gen- 
fral.  Write  Lockwood  Phillips,  Pub- 
Ii»her,  Carteret  Cotinty  News-Times, 
Morehead  City,  N.  C. 


HELP  WANTED _ 


Editorial  _  1 


SOUTHERN  METROPOLITAN  daily 
needs  picture  editor.  Must  understand 
R.O.P.  Color.  Box  618,  Editor  &  Pub- 

lisher. _ _ _ 

E*REE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel. 

59  E.  Madison,  Chicago.  Illinois. _ 

GER4ERAL  assignment  reporter,  farm, 
some  sports,  etc.  Write  D.  Grandon, 
The  Daily  Gazette.  Sterling,  Illinois. 

IN  NEWEST  STATE.  Reporter,  young 
man,  aggressive,  imaginative,  photog¬ 
raphy  would  help  but  not  essential. 
Should  have  a  year’s  real  experience 
behind  him.  Apply  Air  Mail,  Daily 
News.  P.  O.  Box  1660,  Anchorage. 

Alaska. _ _ 

NEWS  EDITOR-PHOTOGRAPHER  for 
ABC  weekly  in  thriving  suburban  area. 
Chagrin  Valley  Herald,  Chagrin  Falls. 

Ohio. _ _ 

100,000  CIRCULATION  newspaper  in 
.-iouthern  New  England  needs  capable 
reporter  for  major  suburban  town.  Car 
essential  to  job.  Immediate  vacancy. 

Box  719.  Editor  &  Publisher. _ 

REPORTER.  Near-beginner,  female, 
preferred.  Write  air  mail,  stating  quali¬ 
fications,  salary  desired.  Six-day,  after¬ 
noon  paper.  Editor,  The  Enterprise. 

Livingston,  Montana.  _ 

SOUTHERN  “CALIFORNIA  daily  seeks 
husband  and  wife  team  (one  full  Ume. 
one  part  time)  to  operate  established 
news  bureau  in  neighboring  community. 

Box  705,  Ekiitor  A  Publisher. _ 

WANTED  woman  for  editing  and  pro¬ 
duction  (make-up)  Woman’s  quarterly 
publication  and  miscellaneous  items  in 
Chart  Area  6.  Half  time.  Salary  open. 
Please  give  details,  experience  and 
background.  Open  April.  Box  712,  Edi¬ 
tor^ _ 

EXPERIENCED  NEWS  REPORTER, 
capable  of  learning  news  desk  work 
on  growing  small  daily.  Daily  Rocket 

Rock  Springs.  Wyoming. _  1 

GENEHIAL  ASSIGNMENT  reporter  for 
growing  Chart  Area  1  daily.  Must  be  | 
competent,  alert.  State  references,  sal¬ 
ary  needs  in  first  letter.  Box  834.  i 

Eyditor  &  Publisher. _ 1 

REPORTER-PHOTOGRAPHER  j 
NUMBER  1  man  for  fast-growing  ; 
northern  New  England  daily.  New 
Englander  preferred.  Must  be  fast, 
accurate.  Excellent  pay  for  right  man. 
Paid  vacation  and  health  benefits.  Write 
Jay  Gallagher,  managing  editor.  Keene 
(New  Hampshire!  Evening  Sentinel.  > 
AE^RNOON  NE7WSPAPEJI.  40.000. 
in  Chart  Area  2  seeks  veteran  sports 
writer  experiencecl  in  High  School 
sports.  Right  man  will  earn  .$127.50. 
Box  916.  Editor  &  Publisher. 

■  ^AVIATION  WRITER 

Chart  Area  2  morning  paper  has  an 
opening  for  an  experienced  newspaper¬ 
man  who  has  made  a  specialty  of 
covering  the  field  of  aviation.  Salary 
commensurate  with  qualifications  and 
aptitude.  Please  submit  resumes  and 
clippings,  if  available,  in  confidence  to 
Box  930.  Editor  &  Publisher. 


COMBINA'nON  COURT  and  sports 
reporter  for  daily  in  Chart  Area  6. 
Immediate  opening,  give  reference. 
Write  Box  931,  Editor  &  Publisher. 


DESKMAN-REPORTER  for  new  posi¬ 
tion  on  five-afternoon  plus  Sunday 
morning  newspaper  with  9.400  circu¬ 
lation.  Salary  open.  Write  Managing 
Editor,  DUT7CAN  BANNER,  Duncan, 
Oklahoma. 


EDITORIAL  DEPARTMENT  ASSIST¬ 
ANT  wanted.  Position  on  leading 
morning  daily  in  Northern  New  York. 
Must  have  some  working  knowledge  of 
reportinr,  writing  stories  and  copy 
editing.  Five  night  week.  Applicants 
please  write  Box  944,  Elditor  &  Pub¬ 
lisher,  stating  n.ame.  age,  address, 
telephone  number,  education,  experi¬ 
ence  and  references. 


NEWS  AND  SPORTS  EDITOR  in 
booming  Ohio  Valley;  advantages  of 
progressive  small  city  near  metropolis. 
Clean  staff.  no  drinkers  wanted. 
Mo'indsville  Daily  Ekho,  Moundsville, 
West  Virginia. 


RE7PORTER  for  six-day  county  seat 
daily.  General  assignment  and  sports, 
some  photography.  Will  consider  be¬ 
ginner  from  J-^hooI.  Neosho  (Mis¬ 
souri)  News. 


HELP  WANTED 


Editorial 


IS  THERE  A  YOUNG  MAN  with  cam¬ 
era  know-how,  features  ability,  imagi¬ 
nation  and  enthusiasm,  2-3  years  ex¬ 
perience,  willing  to  work  for  a  live, 
comi>etitive  sniall  city  daily  at  lf70-$80 
a  week?  Opportunity  to  learn  editing, 
layout,  with  never  a  dull  moment. 
Send  samples,  William  N.  Roesgen, 
Burlington  (Vt.)  Daily  News. 

REPORTER,  photographer  for  small 
daily.  Good  future.  Responsible.  Refer¬ 
ences.  Daily  Times,  Lakewood,  New 
Jersey,  Lakewood  6-0230. 

RETIRED  NEWSPAPER  personnel  for 
part  time  job  requiring  editorial  in¬ 
telligence  on  the  subject  of  newspaiier 
features.  Also  ability  to  spot  truly 
unique  local  advertisements.  Address: 
Features,  Box  929,  Eiditor  &  Pub¬ 
lisher. 

SPORTS  EDITOR,  experienced,  hard¬ 
hitting,  wanted  by  Chart  Area  2  news- 
pa|)er  in  40,000  class — $135.  Box  915, 
Eklitor  &  Publisher. _ 

WANTED  IN  FLORIDA— Expel  ienced 
woman  copyreader  with  ability  to  do 
sharp  editing,  write  good  headlines 
and  handle  pictures  and  layouts  with 
imagination.  Job  carries  editing  re- 
siKrnsibility  and  demands  self-starter. 
Box  901,  Eiditor  &  Publisher. 

WANTED  NEWS  EDITOR  for  weekly 
Southwest  Louisiana.  Group  insurance, 
paid  vacations,  good  opportunity.  Write 
Milo  Nickels,  Rayne  Acadian  Tribune, 
Rayne,  Louisiana. 

WOMEN'S  NEWSWRITER 

Must  be  energetic  with  at  least  2  years 
experience.  Journalism  school  graduate 
preferred.  Permanent  interesting  spot 
open  as  Assistant  to  the  Women’s 
IWitor  on  progressive  Southern  Cali¬ 
fornia  daily.  Write  full  details  to  Box 
939.  Editor  &  Publisher. 

_ Free  Lance _ 

E’REE  LANCEIRSI  Sell  your  photos  to 
the  huge  house  orgaji  market.  LOOO 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  ISl  W.  48th,  N.Y.C. _ 

Mechanical 

PRODUCTION 

MANAGER 

for  60,000  circulation  daily 
and  Sunday  newspai>er  in 
Chart  Area  6.  Must  be 
thoroughly  exiierienced  and 
able  to  assume  full  charge 
of  Mechanical  Departments. 
Knowledge  of  T.T.S.  and 
Phirto  composition  desir¬ 
able.  Salary  commensurate 
with  ability.  Please  tell  us 
about  yourself  and  salary 
expected  in  complete  confi¬ 
dence.  Box  800,  EMitor  & 
Publisher. 


HELP  WANTED 


Mechanical 


EXPERIEa^CED  MACHINIST 
An  exceptional  opportunity  tor  a  Chief 
Machinist  who  can  take  complete  chain 
of  12  Intertype  machines,  Elrods,  and 
3  Teletypesetter  units.  Day  job,  17^ 
hour  work  week,  paid  vacations,  ikii 
leave  and  company  paid  life  insunuMt 
Send  resume  outlining  experience  ssd 
salary  requirements.  Write  Journal  t 
Courier,  Lafayette,  Indiana. 

_ Salesmen _ 

TELETYPESETTER  SALES 
Excellent  opportunity  for  sales  minded, 
advancement-inclined  men  with  prist- 
ing  backgrounds.  Familiarity  with 
linecasting  machines,  comixising  roca 
practices,  and  Teletypesetter  equip, 
ment  desirable.  Openings  available  is 
EXlitor  and  Publisher  Chart  Areas  d-t- 
6-7  and  9.  Must  be  able  to  meet  peo^ 
free  to  travel.  Car  furnished,  ei- 
penses,  liberal  employee  benefits.  Sub¬ 
mit  resume  of  experience  and  personil 
background.  Send  to  Mr.  E.  P.  Trseht 
Manager  of  Marketing  and  Sales,  Fsir- 
child  Graphic  Elquipment,  Fairchild 
Drive,  Plainview,  Long  Island,  N.  T. 

_ INSTRUCTION 

Classified  Advertising 

NOW — it’s  up  to  318  newspapers  tha 
have  enrolled  students  in  the  20  lesas 
Howard  Parish  Course  in  ClssiiU 
Advertising. 

One  big  reason  it’s  a  smart  plan  fv 
I  newspapers  .  .  .  their  salespeople  pi 
top  not^  training  AT  HOME  aind  OX 
THE3R  OWN  TIME.  The  saiespaopk 
go  for  it,  because  it  helps  them  do  i 
better  job  and  makes  them  worth  mon 
to  their  newspapters. 

If  you’ve  been  putting  off  enrolliai 
your  Classified  people  in  this  courw 
that  gets  more  linage  and  revenue  . . . 
now's  a  good  time  to  quit  being  i 
"putter-offer”  I  Write  or  phone  us  ttdr 
names  ...  or  if  you’d  rather,  well 
send  descriptive  brochure  and  rsgulii 
enrollment  forms.  The  tab  is  just  H 
bucks  apiece,  and  when  your  peopk 
have  finished  the  course,  if  you  doel 
feel  it  was  one  of  the  bent  investmena 
of  the  year — let  us  know  and  we’ll  sood 
you  a  bushel  of  fresh  Florida  oranga! 

Do  yourself  a  favor.  Check  this  in- 
portant  newspaper  executive's  ad  tods; 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 
Services  For  Newspapers  Since  19M 

2900  N.  W  79th  St..  Miami  47.  Floridi 
PLaza  4-6591 

i  _ Linotype  School 

OHIO  LINOTYPE  SCH(K)L 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


Use  CHART  AREA  Number  in  Ad  cop7  for  showing 
LOCATION  without  IDENTIFICATION 


SITUATIONS  WA^TE1) 


Administrative 


business  or  CIRCITLATION  MAN¬ 
AGER:  cost  conscious.  promotion 
minded,  capable  of  building  sound  cir¬ 
culation  and  advertising  revenue.  Over 
nine  years  sales,  circulation  manage- 
ment  and  office  experience.  Chart 
Areas  3,  4,  5,  6,  or  9.  Box  733,  Editor 
A  Publisher. 


GENERAL  MANAGER 

b  looking  for  publisher  who  needs 
Kgrsssive.  profit-building  manager. 
Thoroughly  experienced  in  all  depart¬ 
ments  in  aggressive  chain  organiza¬ 
tion  of  medium  dailies.  Willing  to 
make  small  investment.  Top  references  I 
Box  741,  Blditor  &  Publisher. 


young  (35),  ambitious  Industrial  En- 
lineer  with  over  7  years  experience 
in  newspaper  production  seeks  job  with 
future  on  progressive  paper.  Presently 
employed.  Box  803,  ^itor  and  Pul^ 
lisher. 


SITUATIONS  WANTED 


Classified  Advertising 


CLASSIFIED  MANAGER  (woman), 
highly  exirerienced  —  now  employed, 
wishes  connection  with  daily  or  semi¬ 
weekly.  A1  references.  Box  941,  Editor 
&  Pubiisher. 


(X)MPETENT,  experienced  publisher 
vho  recently  sold  out  seeks  position 
u  manager  of  small  daily  or  large 
weekly.  Or  will  lease,  with  or  with¬ 
out  option.  Can  make  sizable  down 
puyment.  Age  43,  college  graduate, 
fine  record.  Box  912,  Editor  &  Pub- 
iiiher. 


EXPERIENCED  ADVERTISING  and 
Business  Manager,  now  available.  Wide 
irray  of  references.  Protestant.  No 
drinker.  Box  923,  Editor  &  Publisher. 


GENERAL  MANAGER  or  combination 
fieneral-advertising  manager  of  small 
dty  daily.  22  years  exioerience  all  as 
associate  publisher  and  advertising 
manager  of  the  same  newspaper  chain. 
Know  every  side — Management,  News, 
Advertising,  Promotions,  Circulation, 
editions.  3  years  University  of  Mis¬ 
souri.  Married.  3  children.  S?old  inter¬ 
est  in  chain.  Resume.  Available  now, 
anywhere.  V.  Nickless  Jr..  512  S. 
Park  Rd.,  La  Grange,  Illinois,  Tele¬ 
phone  FLeetwood  2-5050. 


MAGAZINE  OR  NEWSPAPER  Busi¬ 
ness  Manager  or  Ad  Director.  Experi¬ 
enced  Publisher  and  National  Repre¬ 
sentative.  Good  appearance,  health  and 
habits.  Box  926,  Editor  &  Publisher. 


Artists  •  CartoanistM 


SPORTS  CARTOONIST  of  eastern  pa- 
P***,  *'th  over  350,000  circulation.  Edi- 
jond  eocperieuice,  non  smoker,  non 
drtttser,  family  man,  33  years  old, 
newspaper  field.  Listed  in 
who  s  Who  In  America.  Box  716,  Edi¬ 
tor  &  Publisher. 


Circulation 


Dispatch-Production 


'^RCULATION  manager,  now  em¬ 
ployed  dwires  chanpre.  16  yeara  expe- 
nence.  Familiar  with  all  phases  of 
circulation.  Morning,  Evening,  Sunday. 
m  rjt.  Man-i^,  three  children.  Box 
727.  Editor  &  Publisher. 


kperienced  circtjlation  man. 

Metropolitan  paper,  pro- 
potion  minded,  desires  to  be  Circu- 

*>"  PnPen  oP  10.000 


would  like  to 
relocate  on  paper  under  10.000  class, 
experience  morning  and  after- 

Top  producer,  can  put 
inv  "p""  department  on  a  pay- 


SIASTIC  Circulation  Manager 
Pf  accomplishment 
markets.  Excellent  rec- 
y™™  experience. 
r5v?enees*'Q'''i"’^  and  leadership.  Top 
^th  greater  opportunity, 

nuest*^^  All  •  ^"fp'cte  resume  on  re- 
Box  937  confidential. 

f^[_9^Editor  and  Publisher. 


manager.  Sue- 
solid  ARr”’'^'a  strong  promotion, 
detail,  increase.  Pull 

'ompensati^*”v^®'’  substantial 


ASSISTANT  PRODUCTION  MANAG¬ 
ER,  31,  now  employed,  desires  days. 
7  years  experience  all  mechanical  _  de¬ 
partments,  with  large  metropolitan 
newspaper.  Responsible  production  and 
costs  of  these  departments.  Good  record 
working  with  men.  Now  covering  split 
shift  6  days  week  3  p.m.-2  a.m.  which 
is  undesirable  for  family  life.  Prefer 
Western  U.S.  Box  933,  Editor  &  Pub¬ 
lisher. 


Display  Advertising 


ADVERTISING  SPACE  and  sales  pro¬ 
motion  exiierience,  local  and  national 
accounts,  strong  creative  go-getter. 
New  York  metroixilitan  area  only.  Box 
945,  Editor  &  Publisher. 


SALESMAN  with  excellent  advertis¬ 
ing  background  will  relocate  and  work 
hard  to  become  established  as  a  space 
salesman.  Top  references.  Box  924, 
Editor  &  Publisher. 


Editorial 


••EDITORS  &  REPORTERS** 

National  clearing  house  tor  competent 
personnel  coast-to-coast  at  no  charge 
lO  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St..  New  York.  OXford  7-6728 


GENERAL  REPORTER.  Seeks  job 
with  aggress' ve  dally.  B.S.  Vet.  Single. 
Will  relocate.  Box  425,  EkUtor  A  Pub¬ 
lisher. 


LOOKING  FOR  good  eopyreader/ re¬ 
porter?  Woman,  25,  BASJ,  8  years 
news  desk  Midwest  40,000  daily,  seeks 
news  job  in  Midwest.  Chart  Areas  1, 
2,  10,  11,  12.  Aceurste,  fast.  Box  623, 
Elditor  and  Publisher. 


CXJLLEGE  PUBLICATIONS  EDI- 
TOR — 39.  single,  M.A.  (English). 
SDX,  lAPHC.  Wide  experience  in 
publicaticms  planning;  thorough 
grasp  of  writing,  editing,  typog¬ 
raphy,  layout,  all  production  fac¬ 
tors.  Small  daily,  weekly,  radio. 
Public  Relations,  college  teaching 
background.  Up  30%  from  starting 
pay  present  job,  but  interested  in 
set-up  (college,  or  commercial  in 
college  town)  that  will  permit  fur¬ 
ther  graduate  study.  Box  713,  Edi¬ 
tor  &  Publisher. 


MANAGING  EDITOR 
AWARD-winning  managing  editor,  36, 
offers  the  follovring : 

•HAS  directed  news  operation  on 
quality  dailies  of  10,000  to  60,000  cir¬ 
culation. 

•PRODUCES  lively,  interesting  pa¬ 
per. 

•OUTSTANDING  developer  of  re¬ 
porters.  editors. 

•TOP  production  man. 

•KNOwTjBDGE  of  all  departments. 

•ABLE  in  swinging  all  desks. 

•COMMUNTTY-minded. 

Highest  references,  including  all  em¬ 
ployers.  Why  rot  write  for  details? 
Box  734,  Editor  A  Publisher. 


NEWS  EDITOR  18,000  daiiy  wants  ad¬ 
vancement,  future  with  afternoon  pa¬ 
per,  magazine.  J-grad,  veteran, 
years  experience,  last  4  news  depart¬ 
ment  head,  31.  now  earning  $115.  Can 
deal  with  public,  manage  personnel, 
handle  all  phases  news  work,  enjoys 
writing,  does  it  well.  Box  714.  Editor 
&  Publisher. 


SPORTS  EDITOR,  34.  10  years  ex¬ 
perience  medium-sized  dailies.  Box  786. 
Editor  A  Publisher. 


UNMEI.LOWED  Veteran  of  one  war, 
3%  dailies,  seeks  desk  job.  Resourceful 
team  man.  can  deliver  under  fire.  Box 
735.  Editor  A  Publisher. 


YOUNG  EDITOR  of  small  daily  seek¬ 
ing  change.  Experienced  all  phases 
newsroom.  Will  consider  copydesk  or 
top  reporting  spot  medium,  large  daily 
with  opportunity  for  advancement.  Pre¬ 
fer  Chart  Areas  2.  3.  6.  Write  Box 
728.  Editor  A  Publisher. 


J-SCHOOL  GRAD,  29,  3  years  weekly 
and  small  daily  experience,  seeks  re¬ 
porter’s  job  smsill-m^ium  daily  on  West 
Coast.  Uses  Camera.  Box  832,  Editor 
A  Publisher. 
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SITUATIONS  WANTED 

Editorial 

FEATURE  WRITER  seeks  editor’s 
spot.  16  years  midwest  daily.  Family 
man,  38,  college,  SDX.  Write  Box  822, 
Editor  A  Publisher. 

SPORTS,  NEWS  BOTH  are  my  meat. 
Single,  28,  have  car,  camera,  ^x  821, 
Editor  A  Publisher. 

SPORTS  —  VERSATILE,  imaginative 
write.’  stjrmied  in  present  setup  seeks 
spot  on  progressive  staff  or  in  sports 
public  relations.  Family  man,  veteran 
of  World  War  II,  experienced  in  base¬ 
ball,  basketball,  bowling,  srolf  and  ten¬ 
nis  coverage.  Write  Box  813,  Editor 
A  Publisher. 

WEST  (X>AST  EDITORS:  Fast,  accu¬ 
rate  deskman  now  on  one  of  nation’s 
largest  dailie  wants  to  return  to  the 
climate  and  country  he  left  four  years 
ago.  Eight  years  wire  service,  dailies. 
Solid  rewrite,  copyreading,  makeup. 
Married,  31,  college  grad.  Box  805, 
Editor  A  Publisher. 

WIRE,  MAKEUP  editor  15.0U0  daily 
seeks  similar  spot  larger  paper.  Know 
desk,  production.  Grad,  vet,  4  years 
same  job.  Box  804,  Editor  A  Pub¬ 
lisher. 

AMBITIOUS  J-grad,  two  degrees,  29, 

4  years  military  reporting,  14  months 
Congressional  coverage  seeks  challeng¬ 
ing  Washington,  D.  C.  future.  Box 
923,  Eklitor  A  Publisher. 

AWARD  -  WINNING  reporter-deskman 
wants  to  return  east,  28,  family  man, 
solid  ex|)erience  on  small  dailies.  Box 
940,  Editor  A  Publisher. 

CAN  YOU  USF 

A  31-year-old  managing  editor  of  an 
8,000  New  England  daily?  Covered 
everything  from  world’s  title  fight  to 
town  big  shot’s  funeral.  Strong  on 
makeup,  local  coverage,  politics.  Ex- 
sport.s  ^itor.  Seven  years  same  paper. 
(Tonsider  an/  job  on  medium,  large 
daily.  Prefer  Chart  Areas  1,  2  but 
will  go  anywhere  for  right  move.  Top 
references.  Box  921,  Editor  A  Pub¬ 
lisher. 

COMPETENT  WRITER.  27,  J-school 
grad,  draft  exempt,  seeks  challenging 
writing-editing  poeition  ;  2  years  daily¬ 
weekly  reporting  experience:  camera 
know-how.  Box  935,  Editor  A  Pub¬ 
lisher. 

EXPERIEINCED  Sports  Writer  and 
Desk  Man,  daily  and  weekly.  Seeks 
position  in  Western  Pennsylvania. 
Available  April  1.  Now  employed. 
Write  Box  922,  Editor  &  Publisher. 

MANAGERIAL  POSITION  in  editorial 
department  wanted  with  small  or  me¬ 
dium  daily  by  man,  40,  with  15  years 
experience  as  follows;  all  kinds  of  re¬ 
porting  as  beat  man  and  special  as¬ 
signment  writer,  expert  on  copy  desk, 
sports  editor  of  100,000  d.aily  one  year, 
editor-publisher  of  2  weeklies  3  years. 
Held  last  job  8%  years  and  left  volun¬ 
tarily.  Prefer  working  away  from  met¬ 
ropolitan  renters.  Available  for  per¬ 
sonal  interview  California  or  Arizona. 
Box  905,  Editor  A  Publi.'her. 

NEWSMAN,  31,  BSJ,  wants  news  or 
management  job  small  p.  m.  daily 
Chart  Areas  .3,  6,  8.  Now  on  45.000 
a.  m.  desk.  Available  mid-April.  Write 
box  907,  Editor  and  Publisher. 

REPORTER-EDITOR.  woman.  with 
newspaper  and  syndicate  experience, 
seeks  position  in  New  York  City  (or 
environs).  Box  942,  Editor  A  Pub¬ 
lisher. 

REPORTEi^  -  PHOTOGRAPHER.  26, 
out  of  the  Army  in  March.  Ready  to 
work  April  1.  9  months  experience  in 
general  news,  sports  and  features. 
Forte  sports,  BA  Journalism  1956.  Have 
car.  Chart  Area  12.  Box  904,  Editor 
A  Publisher. 

REPORTER.  28,  MS  Columbia  Jour¬ 
nalism,  now  on  100,000  daily,  seeks 
job  with  metropolitan  paper.  Experi¬ 
ence  court,  police  military,  general  as¬ 
signment.  Box  936,  Etiitor  A  Pub¬ 
lisher. 

REPOR’nNG  OR  DESK  JOB  on  Kan¬ 
sas  or  (Tolorado  small  or  medium  daily 
wanted  by  newsman.  Knows  sports,  has 
camera.  Available  late  April.  J-grad, 
30.  Write  box  908,  Editor  and  Pub¬ 
lisher. 

SITUATIONS  W.XNTED 
_ Editorial _ 

SEASONED  EDITORIAL  WRITER.  20 
years  experience,  seeks  position  on 
Southern  newsiiaper  where  duties  will 
be  limited  to  editorial  page.  Box  910, 

Editor  A  Publisher. _ _ 

SYNDICATE  news-features  editor,  I'A 
years.  Single.  27,  Yale  grad  seeks  job 
sports  editor-writer.  Box  913,  Editor 
A  Publisher. 

SPORTS  WRITER  with  proven  execu¬ 
tive  ability  seeks  top  spot  on  large 
daily.  Will  report  for  interview  at  my 
expense.  Box  911,  Editor  A  Publisher. 
TOP  REPORTE34.  Four  years  experi¬ 
ence  in  areas  of  200,000  and  more  in 
Iiopulation.  Familiar  with  all  beats. 
Will  relocate  anywhere.  Write  to  Box 
917,  Editor  and  Publisher. _ 

VARIETY  OF  EXPERIENCE  as  copy 
editor,  reporter.  photographer.  MS 
course  in  journalism,  married,  veteran 
27.  Available  any  area  April  1.  Write 
Box  932.  Editor  A  Publisher. _ 

Instructors _ 


EXPERIENCED  COLLEGE  journalism 
teacher  seeks  location  on  West  Coast. 
Editing,  feature  writing,  photography, 
typography  and  makeup.  Master’s  de¬ 
gree,  publications,  references.  Box  938, 
Editor  A  Publisher. 

Mechanical 

MECHANICAL  SUPERINT^DENT/ 
composing  room  foreman  available  due 
to  merger  metropolitan  paper.  Resume, 
references  on  request.  Box  810,  Editor 

and  Publisher. _ _ 

AD  COMPO.SITOR— Make-up  man.  28, 
vet.,  father.  Wants  steady  situation  in 
IHorida.  Reason,  family’s  health ;  rec¬ 
ommended  highly:  not  a  Union  mem¬ 
ber  but  is  eligible.  Write  Box  900, 

Eilitor  A  Publisher. _ _ 

CXJMBINATION  LINOTYPE  OPER- 
ATOR,  doorman,  ad  alley;  seeks  per¬ 
manent  poeition  in  Florida.  Thoroughly 
experienced  large  and  small  papers. 
Will  accept  either  weekly  or  daily. 
Non-union.  Reply  Box  928,  Editor  A 
Publisher. 


EFFICIENT 

'This  is  from  a  man  who  knows  how 
to  solve  composing  room  problems,  keep 
costs  down  and  who  also  knows  how 
to  get  along  with  people.  Interested 
in  a  production  control  opportunity. 
Inquiries  welcomed.  Box  906,  Editor 
A  Publisher. 


NEED  A  GOOD  FOREMAN?  Have  13 
years  mostly  daily  experience,  business 
background,  education  and  can  super¬ 
vise  men  and  operations.  Box  927, 
Editor  A  Publisher. 


25  YEARS,  all  phases,  job  shop,  news¬ 
paper.  Age  37.  family.  Resume,  Box 
.535.  Smith.  Ark. 

_ Photography 

(X>LOR  MINDED  dailies  plssss  note; 
■nHMXjughly  experienced  photographer, 
lolor  technician.  Familiar  all  phases 
newa  print  color  asaignment  to  printed 
page.  (Tan  provide  technical  color  train¬ 
ing  for  otherwise  eai>abla  personnel. 
Tearsheets.  proofs  on  request.  Write 
Box  621,  Editor  A  Publisher. 


EDITORS.  Looking  for  imaginative 
photographer  who  can  write?  Ambi¬ 
tious.  energetic  and  stymied  in  pres¬ 
ent  spot.  Box  811.  Editor  A  Publisher. 


EXPERIENCED  news  photographer. 
Excellent  photography  background,  top 
references.  Have  equipment  will  relo¬ 
cate.  Box  826.  Editor  A  Publisher. 

Promotion — Public  Relations 


TECHNICAL-SCIENCTE  WRITER:  In¬ 
dustrial  publicity,  house  organ.  Public 
Relations  agency,  publication.  (Tom- 
muting  distance  of  New  York  (Tity.  Box 
820.  Editor  A  Publisher. 


NEWSPAPER  PROMO’nON  MAN 
NEHDS  PAPER  TO  GROW  WITH 

After  12  years  with  newspapers.  5^^ 
in  promotion,  I’m  ready  to  be  a  pro¬ 
motion  manager.  Experienced  in  edi¬ 
torial.  circulation,  advertising  promo¬ 
tion,  special  events,  research  analysis, 
presentations.  29.  married.  Box  943. 
Editor  A  Publisher. 
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Shop  Talk  at  Thirty 

Continuing  our  class  in  good  sound  like  humans.  Entirely  too 
writing  from  last  week’s  “les-  many  people,  when  quoted  in  the 
son”  by  the  late  Mike  Berger,  papers,  sound  like  English  pro- 
the  files  of  United  Press  Inter-  fessors. 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


national  inter-office  memoianda 


afraid  of 


gave  up  a  choice  exposition  of  American  is  a  growing  language, 
news-writing  by  the  late  Fred-  unlike  English,  and  it  is  too  bad 


erick  C.  Othman.  While  on  as¬ 
signment  in  London  in  1945 — 


that  the  American  writing  in 
Europe  does  not  have  the  comic 


the  postwar  blitz  for  brighter  sheets,  the  popular  songs  and  the 
and  briefer  sentences  was  on —  magazines  for  constant  refer- 
he  wi-ote:  ence.  In  their  absence  I  can 

*  ♦  ♦  lecommend  H.  L.  Mencken’s  two 

c.,  .  ..  j-  i.-  1  •  books,  “The  American  Langu- 

Sk|p  the  adjectives  and  give  „  .-Supplement  One,” 

the  bright,  hard-hittmg  verbs  for  the 

ctiiHYf  I  hAVPk  Thmi«Jinn«  .  .  . 


Skip  the  adjectives  and  give 


some  study.  There  are  thousands 
of  vei'bs  that  paint  pictures  in¬ 
side  the  head  of  the  reader. 

Try  to  use  words  of  Anglo- 
Saxon  deviation;  they  carry  the 


writer  of  American,  but  as  fas¬ 
cinating  reading. 

*  ♦  * 

As  for  grammar,  I  shall  not 


wallop.  Take  a  look  at  the  repeat  any  warnings  about  the 
Canterbury  Tales.  “Whore”  gets  need  for  keeping  sentences 
more  attention  than  “prostitute.”  simple,  but  I  do  urge  that  you 


more  attention  than  “prostitute.”  simple,  but  I  do  urge  that  you  copy-shoot  is  my  small  contribution  to  the  Age  of  Rocketry." 

When  you  do  use  an  adjective,  count  w'ords.  If  you’ve  got  a 

use  a  concrete  one.  “Beautiful,”  long  sentence,  make  the  next  one  think,  to  attempt  the  writing  of  He  doesn’t  know  why,  but  the 
“ugly.”  “very”  mean  little;  if  a  short.  Like  this.  every  sentence  that  way.  You  poor  devil  is  trapped.  Come  to 

girl  looks  like  Lana  Turner  that  The  idea  is  to  produce  variety,  can’t  help  but  fail  often  enough  think  of  it,  so  are  you.  Snarling 

means  plenty  and  there’s  no  but  if  your  average  is  more  than  to  avoid  monotony.  readers  with  a  typewriter  is  fun. 

reason  why  you  shouldn’t  say  so.  25  words  per  sentence,  your  *  ♦  ♦  At  least,  it’s  better  than  cross- 

It  a  gent  wears  a  dark-brown  reader  will  desert  you.  That’s  Paragraphs  also  are  import-  word  puzzles.  And  more  profit- 
coat,  say  it’s  chocolate-colored,  been  proven  scientifically.  ant.  The  teacher  in  school,  you  able. 

Not  only  is  that  descriptive,  but  There  is  then  the  little  matter  may  remember,  said  always  com-  * 

it  gets  food  into  the  story.  Any  of  sneaking  up  on  the  reader  plete  a  thought  in  a  paragraph  Bankers  Are  Advisers 

word  connoting  foods  adds  in-  psychologically  and  making  him  before  going  to  the  next  one. 

terest  value.  think  the  copy  is  interesting.  That’s  an  elegant  way  to  keep  Irving,  Tex. 

Tell  about  the  taste  of  things  Even  when  you  know  doggone  your  reader  from  ever  going  on  Staley  McBrayer,  publisher 
and,  especially,  smells.  People  well  it  isn’t.  This  is  not  difficult,  to  the  next.  The  teacher  must  Irving  News,  has  n^ec 

like  to  read  about  smells.  Both  If  you  can  force  the  reader  have  been  talking  about  the  Eng-  fwo  bank  presidents  “advisorj 

good  and  bad.  Take  the  man  to  scan  a  series  of  sentences  all  lish  language.  directors”  of  the  newspaper, 

smoking  a  Turkish  cigaret;  it  the  way  through,  instead  of  A  better  system  ( it  may  not  be  They  are:  W.  R.  Sutherlani 

smells  like  burnt  chicken  quitting  at  a  comma  and  letting  literature,  but  it  works)  is  to  Southwest  Bank  &  Trast  u®- 

feathers.  Say  so.  his  eye  wander  to  the  next  sen-  break  up  each  paragraph  in  the  Puny,  and  Philip  Reid,  Irving 

So  much  for  words,  per  se.  tence,  you’ve  done  it.  He’ll  say  middle  of  a  thought.  Then  that  State  Bank. 

*  *  ♦  to  himself  that  it  must  have  been  little  paragraph  mark,  itself,  • 

The  best  subject,  of  course,  is  ivlTwoS  lures  the  poor  reader  into  going  Suspends  3  Editions 

_ _ , _ ’.  ’  ,  every  word.  on  in  the  hope  of  learning  what  * 


think,  to  attempt  the  writing  of  He  doesn’t  know  why,  but  the 
every  sentence  that  way.  You  poor  devil  is  trapped.  Come  to 
can’t  help  but  fail  often  enough  think  of  it,  so  are  you.  Snarling 
to  avoid  monotony.  readers  with  a  typewriter  is  fun. 

*  ♦  ♦  At  least,  it’s  better  than  cross- 

Paragraphs  also  are  import-  word  puzzles.  And  more  profit- 
ant.  The  teacher  in  school,  you  uble. 
may  remember,  said  always  com-  • 

plete  a  thought  in  a  paragraph  Bankers  Are  Advisers 
before  going  to  the  next  one. 

That’s  an  elegant  way  to  keep  Irving,  Tex. 

vour  i-eader  from  ever  coine  on  Staley  McBrayer,  publisher 


feathers.  Say  so. 

So  much  for  words,  per  se. 

*  *  * 

The  best  subject,  of  course,  is 
sex;  number  two  is  money.  A 
story  about  a  movie  actress,  who 


_ _  ,  every  word.  on  in  the  hope  of  learning  what 

’  T  f  o  IS  money.  you’ve  got  to  do  is  to  you’re  talking  about.  If  you’ve  Natchez,  Miss 

write  sentences  that  don’t  make  paragraphed  properly  and  or-  The  Natchez  Times,  a  Donald 
^ much  sense  until  the  last  word  ganized  carefully  he  won’t  feel  Reynolds  group  newspapers 


a  shower  bath  m  front  of  40  two.  For  instance: 
electricians,  combines  sex  AND  ^ 

money  and  is  sure-fire.  t 

t.Viinl 


or  two.  For  instance:  satisfied  until  he’s  read  all  of  which  began  round-the-clock 

(These  are  lousy  examples,  the  last  sentence  in  the  final  publishing  last  October,  has  sus- 
but  the  best  I  can  think  of  now.)  paragraph.  When  he  does  that,  pended  three  of  its  four  edi- 


In  any  event,  don’t  write  about  Here’s  the  wrong  way  to  say  it:  you’ve  hooked  him. 
ideas,  or  even  things,  but  about  “Mrs.  Mary  Jones  was  shot  in 
the  people  who  have  ideas,  or  the  ear  by  her  husband,  but  it 
who  build  (or  break)  the  things,  -was  sewn  back  on  by  Dr.  John 
Let  the  ideas  and  the  things  be  Smith.” 

described,  but  by  all  means  The  reader  can  stop  reading 
make  them  incidental.  Get  as  that  sentence  almost  anywhere  AT  T 

many  personal  references  after  the  fifth  word.  He  not  only  I 

(meaning  he,  she.  King  George,  can,  but  probably  will.  Now  let’s  ^ 

uncle,  boy,  girl,  or  any  other  try  the  same  sentence  another 


ALLEN  KANDER 


designating 


human  way : 


being)  into  each  sentence  as  “Dr.  John  Smith  picked  an 
possible.  The  more  such  words,  ear  from  the  floor,  sewed  it  back 
the  more  interesting  the  story,  on  Mary  Jones,  and  then  dis- 
Conflict  between  two  men  is  covered  that  her  husband  had 
better  than  conflict  between  two  shot  it  off.” 
armies.  A  fight  always  is  good  It  takes  a  stubborn  man  not  to 
stuff  in  print.  If  the  battlers  read  that  sentence  all  the  way 
are  doing  it  with  words,  quote  through.  ’The  grammatical  prin- 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


them  accurately.  Really  accur¬ 
ately.  If  they  mangle  the  langu¬ 
age,  or  split  infinitives,  let  them 


ciple  is  simply  this: 

Start  a  sentence  with  a  noun 
(in  this  case  a  name)  and  end  it 


do  so  in  your  story;  makes  ’em  with  a  verb.  It’s  a  good  idea,  I 
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WASTING  TIME,  WASTING  MONEY  .  .  .  the  inevitable  result  of  depending 
on  linecasting  equipment  that  is  obsolete,  outworn  or  inadequate.  If  you  are  just  “get¬ 
ting  along”  with  your  present  equipment,  you  may  already  be  paying  for  a  new  Linotype 
-in  lost  profits  because  of  inability  to  produce  more  work  at  a  faster  pace.  Why  not 
take  a  fresh  look  at  your  composing  room?  Your  Linotype  Agency  will  be  pleased  to 
help  you  analyze  your  operations  thoroughly  and  honestly.  If  new  equipment  is  called 
for  to  deliver  top  efficiency  for  peak  profits,  you’ll  get  some  plain  talk  about  comfortable 
financing,  too.  Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.  Y. 
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Printed  in  U.S.A. 


Loyal  readers  choose  only  the  News! 


75%  of  the  174,626  families  who  choose  The  News 
read  no  other  evening  paper i"^ 


Here  is  a  plum,  ready  for  the  picking.  A  concen¬ 
trated  circulation  of  174,626  families  ...  of  whom, 
73%  look  only  to  The  News  for  their  evening’s 
news  ...  in  the  home,  at  family-reading  time  .  .  . 
when  buying  decisions  are  made. 


Translated  into  dollars,  that’s  a  big  share  of 
this  billion  dollar  market  .  .  .  waiting  to 
hear  from  you. 

They  won’t  know  you’re  alive  . . .  unless  you’re 
in  The  News! 
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WASHINGTON’S  FASTEST  GROWING  NEWSPAPER 

Now  read  by  174,626  families  every  day— an  increase  of  24.8%  since  1954 


SCRIPPS- HOWARD  NEWSPAPERS 


NEW  YORK.  World- Te/egrom  i  The  Sun 


aEVELAND . Preii 

PITTSBURGH . Press 

SAN  FRANCISCO . News 

INDIANAPOLIS . Times 


COLUMBUS . Cifiien 

CINCINNATI  .  .  .  PosI  S  Timn  Star 

KENTUCKY  .  .  .  Kentucky  edition^ 
Clncinnoll  PosI  S  rimes-Slor 

KNOXVILLE  ....  News-Senlinel 


DENVER  .  .  .  Rocky  Mountain  News 
BIRMINGHAM  ....  Posl-Herold 

MEMPHIS . Press-Scifflilor 

MEMPHIS  .  .  .  Commercial  Appeal 
WASHINGTON . News 


EVANSVILLE . 

HOUSTON . 

FORT  WORTH . 

ALBUQUERQUE . 

EL  PASO . Hi 


Preu 

Press 

Press 

■ribuee 

d-PosS 


General  Advertising  Department.  330  Park  Avenue.  New  Yerk  City 


Chicage  San  Francisco  Detroit  Cincinnati  Philadelphia 


